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Introduction 
Marketing strategies and methods allow a business to determine ideal customers and ways in which the respective business can reach the targeted market. Different businesses have adopted different marketing methods in order to attract their target customers. The aim of this essay is to compare the marketing methods of two major multinational hotels namely Moxy and Six Senses. Moxy is one of the significant brands of Marriott International. The first hotel under this new brand was established in 2014 in Milan in partnership with IKEA. Currently, there are over 60 experiential hotels of Moxy in Europe, Asia Pacific, and North America. Six Senses is another significant multinational hotel that will be considered in this essay. The respective organisation is one of the major brands of IHG Hotels & Resorts. Six Senses was established in 1995 and is headquartered in Thailand. There are about 20 hotels and resorts of Six Senses in 17 nations globally. The marketing methods of Moxy and Six Senses will be compared in the following essay. 



Discussion 
Six senses and Moxy is one of the major hospitality industries in European countries. By using the b technique, both businesses provide good quality services and products in the market. The marketing mix of both hotels will provide the marketing position of the business and the upcoming future market will also be evaluated. The major object in the marketing mix is the service or the products that the hospitality industry provides for the business of both hotels. The major products that Six Senses and Moxy will provide are the rooms and the services provided for their customers. Six senses are one of the largest hotel brands that provide services in Asia and Europe (George., 2021). They also provide resorts in different locations for their customers. The Moxy is also a large chain of luxury hotels that provides attractive luxury stays for people. The six senses have a main USP of their business is the spa facilities of their business. Moxy has a good bar facility that is a great customer attraction for the business. The major difference between both hotels is their pricing strategies. The pricing of their stays is a major marketing strategy that can be attractive to the customers. Moxy provides stays for £100 per night which can be cheap for the majority of customers. On the other hand, The Six Senses provides stays for approximately £550 per night in their hotels. Therefore, the Six Senses is a bit expensive for the people out there and their target market is different (Grill et al., 2021). All of their pricing is settled according to the facilities of both hotels and it gradually goes higher with the quality of the service and stays. As Six Senses is more expensive than Moxy, therefore, most people will find Moxy reasonable and their business might gain a good number of profits. Therefore, the business has b its facility and trying to be more affordable for its customers. 
Moxy has spread its business in most of the countries all over the major continents in the globe. They have around 83 properties in Europe, 15 in Asia, 34 in North America and some properties in Australia as well. In comparison with the Moxy, Six Senses have a smaller number of hotels mostly in Europe, Asia and North America. Therefore, according to the demographic difference, Moxy can do a better amount of business than the other hotel chain. In terms of promotion, Six Senses does a better promotion on social media than Moxy (Glenister., 2021). Around 206000 people do follow them on social media as their marketing strategy is attracting a good amount of people. Besides this, about 115000 people follow them. This is making a clear difference between the marketing strategies of both organisations. As Moxy has a greater number of hotels all over the globe, therefore they have a greater number of employees than Six Senses. Six senses have nearly about 8000 employees and this is the key to their production process of providing services. The eco-friendly services of the hotels and their advance COVID-19 protocols have made them stand out from each other in the market. Therefore, by taking the pricing and service strategies, their business will be more sustainable in the market (Grill et al., 2021). As both of the businesses have their own unique USPs, they can enhance their facilities in their own fields. While Moxy provides good bar quality and better amusements for attracting their customers, Six Senses can provide better quality resorts and more advanced customer-friendly services in there that can grow their business. 
A business is required to address several issues while developing a relevant marketing strategy. These issues are mainly associated with social, contemporary, geo-political, or sustainability. Moxy hotel has considered the current social needs of customers in its marketing method. Since the respective hotel targets Gen Z and millennials, it has focused on integrating technology into the marketing method. According to a report by Williams (2022), Moxy Hotels have launched an AR experience for guests, offering them opportunities to win various prizes by exploring hotels through a smartphone. Considering the increasing demand for advanced technology among customers, Moxy has addressed this social issue and introduced AR for attracting customers. This method has also enabled guests to experience the hotel and its real-world surroundings, helping them to analyse the hotel before checking in. The campaign ‘Moxy universe, play beyond’ has introduced gamification as a marketing method. The respective campaign is celebrating inclusivity, and self-expression, and helps to develop like-minded communities (Wong, 2022). Moxy hotels have also sponsored several events like Pride festivals in order to support social causes like LGBTQ+ rights. In terms of geopolitical aspects, Moxy hotel has a presence in the global market. Therefore, the respective hotel has considered the local culture and customs of different markets. For instance, Moxy Hotel has adapted its design for reflecting local culture and offering local cuisines in its restaurants and bars. Six Senses is another major hotel brand like Moxy. The respective organisation has united a diverse, multicultural, and multinational portfolio of properties in its marketing methods. Six Senses has equally prioritised sustainability and wellness, considering these aspects as core pillars (Six Senses, 2023). In terms of sustainability, the respective hotel brand has implemented an initiative called Earth Lab. This program has offered educational and sustainable experiences for its guests. Six Senses has promoted its environmentally sustainable approaches in its marketing campaigns as well. The brand has also considered social aspects in its marketing methods. The respective hotel brand has collaborated with local communities for creating economic opportunities as well as supporting local initiatives. Social Sustainability is a program by Six Senses that prioritises supporting health programs and local education. The hotel brand has also launched a series of sustainability campaigns such as the plastic-free campaign, coral propagation program, and seagrass protection campaign (IHG, 2019). 
Each business conveys some messages through its marketing campaigns, allowing customers to connect with the brand. An effective message is a significant aspect of marketing as it allows a business to communicate its value proposition to the target audience. Moxy Hotels is a relatively new hotel brand, having launched in 2014, and its marketing message has evolved as it has grown and expanded. Initially, Moxy's marketing message focused on attracting millennial travellers who were seeking stylish and affordable accommodations (Marriott International, 2023). The brand's messaging was centred around offering a social and fun atmosphere, with communal spaces for guests to connect, and trendy designs and amenities. As Moxy Hotels expanded its global presence, its marketing message evolved to reflect the local culture and customs of each region. For example, in the Middle East, Moxy Hotels incorporates traditional Arabic design elements into its hotels, and in Europe, the brand highlights local cuisine and beverages in its restaurants and bars. In recent years, Moxy's marketing message has shifted to focus more on sustainability and social responsibility. The brand has implemented several sustainability initiatives such as using energy-efficient lighting and low-flow plumbing fixtures and participating in Marriott International's Serve 360 program (Marriott International, 2023). Six Senses is a luxury hotel and resort brand that has been in operation since 1995, and its marketing message has evolved significantly over time. Initially, the brand's marketing message focused on offering luxurious accommodations and experiences that were centred around wellness and sustainability. The brand's messaging emphasised its commitment to preserving the natural environment and promoting holistic wellness through its spa and wellness programs (Six Senses, 2023). As Six Senses expanded its global presence, its marketing message evolved to focus more on creating authentic and culturally immersive experiences for its guests. The brand began collaborating with local communities to create unique cultural and culinary experiences, and its marketing messaging began to highlight these offerings. Six Senses' marketing message has shifted its focus to sustainability and social responsibility similar to that of Moxy. Its marketing messaging now emphasises its commitment to responsible tourism and creating a positive social and environmental impact in the communities where it operates (Six Senses, 2023).


Conclusion 
The essay concludes that the marketing methods of Moxy and Six Senses are similar to some degree. Both hotel brands have prioritised sustainability and social aspects in their marketing methods. However, Moxy has mainly focused on technology in its advertising campaigns. Marketing messages help a business differentiate from its competitors by highlighting the USP. Effective marketing messages have an integral role in developing a positive brand image, boosting customer loyalty, and driving overall revenue growth. Marketing messages of Moxy and Six Senses have evolved with the changing marketing needs and consumer trends. 
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