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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the website depending on the internet connection loads easily and quickly to the click. There are no hidden advertisements visible or to the click that direct you to sketchy sites or pages and there is a variety of categories and options first thing you look at the page with every single one of them working properly.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, every sub-page is clickable and functional and every single one of them has a purpose. They are easy to navigate and clear to what their use is for. They include sub-pages regarding their actions on recycling and charity, making their presence transparent to the public and showing an ethical image. 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes, once you click on the booking option it directs you to the form where you fill your details. From the location of the establishment someone might visit, to what games and time they will be attending, everything is registered to the slightest convenience. The whole procedure is a bit time consuming, but seems to be sufficient and very handy.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Not many changes are necessarily meant to be done, other than making the website able to be translated in other languages for tourist, or people who’s first language is not English, everything seems to be included to the site and very easily understandable for the most part. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks aesthetically pleasing and the difference from visiting the website via mobile phone only changes based on the format due to the screen measurements and device usage being different. The menu for example, is on the far right side of a mobile screen compared to a computer or a laptop screen, where on these devices, the majority of the options are located on the top of the website, underneath the web link and surrounding the company’s logo.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The images are animated using slides and the colour pallet seems to imply that the environment is playful and exiting. All the images correspond to what their text underneath, next or on top describe, which gives the website more credibility regarding their value, meaning they are not trying to scam possible costumers on what services they provide. It also indicates that their locations depend on artificial light instead of natural making the activities mainly indoor. It is important to note that there are no advertisements from foreign companies other than what the company provides for themselves provide.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: other than the costumer service email provided on the website, there is no on-line tool provided to chat with the company. They do provide phone numbers and mailing information to get in contact with them. The have taken a more human to human approach instead of chat bots, although how useful these means of communication are, surely depend how busy their costumer service services are and frequently they reply to their emails or phone. Also, due to the fact that the company has a lot of other branches, indicates that keeping up with inquiries might be time consuming and/or slow at times.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are very effective. They are quick to access the apps, especially if you are already connected to your accounts. Also, it is worth noted that the company has profiles in almost all the popular platforms, thus making them have a strong social media presence and making the access to their website even more visible to the public eye.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: To make services visible to the consumers, the website uses all caps with bright colours in big font size. The texts have a good contrast making the letters pop and grab visitors gaze on the first sight. The website itself, although is laconic with short sentences, has all information needed for anyone that is looking for them.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Thera are no revies on the website itself from costumers, but there are reviews done on Tripadvisor or similar websites and seem to be mixed regarding their quality on what kind of services they provide. Bigger establishments seem to have more negative rating than others. Most reviews are up to date, but overall, the company seems to have positive background. It is important to keep in mind that this website represents hospitality establishments, are costumers generally are more prone to leaving negative review compared to positive one, especially on busy days, thus the reviews cannot be considered very reliable, but just another lens on the bigger picture of the company itself. 



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The services provided seem great for activities done in groups, thus I would recommend for birthdays or family bonding times due to their family friendly environment.  The services seem to be available to everyone, even to elders and people with disabilities.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices and offers are shown and made clear, and even if there is something that is confusing or unclear, the prices are noted with asterisks for clarifications and whether the prices reflect the quality of the services or not, depends on someone’s budget although it seems relatively affordable for what services are being provided.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Hollywood

	
	2. Bowl

	
	3.  London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The company’s website is the top option you get once you type “Hollywood”, “Bowl” just alone on itself, but adding the location such “London” can be very useful, especially considering the fact that the website covers many locations all around the country and more.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  I believe the website does reflect today’s society. The website other than being easy to use, is also very up to date with their latest update being the Easter offers of 2026. All information is provided and although there is always room to improve, I believe Hollywood Bowl is keeping up with what kind of necessities are missing for anyone visiting their website at any time.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  from a costumer perspective it would be nice if the website had a language option. The only reason I believe that, is because the company is losing revenue due to the language barrier, thus a lot of tourists or locals who cannot speak or read English fluently might not choose to visit their shops making it a disadvantage for them and an advantage to other companies who provide similar services and have more languages available to their website.
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