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	BA (HONS) ADVERTISING AND BRAND DESIGN
	Year 2, Semester 1

	MODULE: Sustainability, Enterprise and Entrepreneurship
	LECTURER: Martin Bush

	The Sustainable T-shirt (Brief 2 of 2)



Introduction
Sustainable development is not just an environmental issue. Sustainability is concerned with the balance between society, economy and the environment.  Sustainability affects individuals, communities and populations; it has a major influence on prosperity and wellbeing and has implications for the natural world we live in.

Brief
For this project you are asked to explore the commercial, global and creative impacts of creating and producing a branded T-shirt as part of a new business venture.

Central to your proposal should be your thoughts on how to make this venture viable for the long term. You will need to provide insights into how you will adapt professionally to meet the challenges of creating a sustainable business and a sustainable brand. Don’t just think of the here and now, but moreover think of the long-term future of your venture.

It will help to consider the complete production lifecycle of your product from cotton production, cotton harvesting, manufacture, printing, packaging, distribution, transport, sale, usage and end of life (disposal or recovery). You also need to consider social issues including health, wellbeing, labour, salary, education and fair trade in light of any individuals and/or communities that are involved with the production process. You will need to identify and demonstrate an understanding of the environmental impacts of each stage and offer solutions as to how these may be overcome. You need to identify the limitations of creating such a business and detail how you may overcome the professional and commercial hurdles you are likely to encounter.


For guidance
When researching this brief, it will help to consider the potential problems created by production, trade barriers, personal health, cultural expectations, education, poverty, forced labour, pesticide use, biodiversity, carbon management, living wage, water distribution, water quality, land management, over-consumption, resource depletion, health and wellbeing, etc.

During the following lectures a series of group discussions on related subjects will take place that will help you consider wider implications that may influence your proposal.


For assessment the overall work required will be:
• One complete and comprehensive professional report clearly explaining and outlining your T-shirt business idea. Central to this MUST be a clear and comprehensive sustainability strategy based on your research and analysis.
• Delivery of a professional presentation.
• One supporting folder/workbook that contains ALL of your research and analysis undertaken for this project.
For this project you will work independently and will need to deliver a finite business proposal. You will also need to submit a supporting visual diary containing all your research and potential solutions. The diary will be handed in with your completed business proposal which you will present at the end of semester 1 on the 11th December 2018.
As part of your finished project you can include T-shirt design ideas/prototypes if you wish but for this project what we need to see is evidence of your in-depth research into creating a clear sustainability strategy for your product. This is a sustainability and enterprise project NOT a design project. To complete this project successfully you will need to look wider than the field of advertising and brand design to discover how outside factors can have implications on the work that you do.

Deadline:
The summative deadline for this project is the teaching session on 11th December. Anything handed in after this session (i.e. after 3.30pm) will be marked as a late submission.
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