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Pitch

Introduction:
The purpose of this pitch is to introduce the initiative being put forward: ‘Keep Me Company’. Keep Me Company is an initiative which aims to reduce loneliness amongst older people in the UK through efforts such as twice-a-week meetings in public spaces, where participants can have a warm meal and socialise with other individuals who feel the same as them, creating a safe space for sharing. This initiative was chosen due to the pressing need for social and institutional action to reduce loneliness and malnutrition amongst older individuals in the UK, which are two interconnected factors. Research has shown that over 2 million people in England aged 75 and above live alone, with more than 1 million of them going a month or more without speaking to family or friends, and this number is expected to keep rising (Age UK, 2022). The issue of loneliness is a national one due to its close association with risks such as earlier death, social isolation (Holt-Lunstad, 2021).

To tackle all of these points, this pitch will cover the following aspects: needs, solutions, benefits, legislation, involvement, and impact, and in doing so, attempt to persuade stakeholders such as health professionals, community leaders, local government, and the public to support Keep Me Company.

The Problem:
Currently, there is a high prevalence of loneliness amongst individuals over the age of 75 in the UK (Age UK, 2022), and, as already constituted, this feeling of loneliness has continuously been linked to detrimental social and physical outcomes, including an increased risk of earlier death and social isolation (Holt-Lunstad, 2021). In addition to this, research has shown that loneliness and depression are correlated but clearly different constructs (Weeks et al, 1980) and are largely dependent on the size of a person’s social network (Domenech-Abella et al, 2017). Furthermore, limitations in currently available services, such as the UK’s overstretched social care, uneven provision of community-based activities and long waiting lists for support groups, mean that it is not always easy, or entirely possible, for individuals suffering from loneliness to find support through official channels.

As such, these findings also indicate that whilst loneliness and depression amongst older individuals are often influenced by various factors, by creating a social initiative where older individuals can form more connections and socialise, it is possible to reduce the negative effects, whilst also attempting to tackle malnutrition, another prevalent problem in individuals of that age group. In achieving this, Keep Me Company will not only improve the lives of these individuals but will also help alleviate the burden on caregivers, families, the community and even national institutions.

Description:
A single session of Keep Me Company will take place as follows: individuals attending will have to have signed up before the session, so that volunteer count and food specifications are taken into account. Once all attendees have arrived, the individuals will have just over an hour to have their meal together and chat amongst eachother, with volunteers being available throughout the whole time to answer questions or help. Once everyone has dined, the volunteers and initiative leaders will play some social games with the attendees to encourage sharing and getting to know eachother. The session will end with attendees signing up for the next session if they want to. 

Target Audience:
Even though being over 65 will not be a specific requirement, priority will be given to individuals who fall under the following categories: over 65, older adults experiencing social isolation, low mood, bereavement, mobility limitations, and/or lower incomes. It is important to prioritise these individuals since their group faces bigger barriers in accessing social and nutritional support (Chen et al, 2023), especially since they are unable to find help online due to the lack of technological skills. As such, the initiative will improve the health and well-being of these people by increasing social connectedness, improving diet and hydration, reducing anxiety and depression, supporting cognitive stimulation and reducing the risk of malnutrition-related hospital admissions.

Policy & Legislation:
With regards to the UK’s policy and legislation, which could affect Keep Me Company, the initiative will need to pay special attention to:
· The Care Act 2014 (prevention, wellbeing, community services)
· FSA (Food Standards Agency) hygiene regulations and
· Volunteer DBS checks and safeguarding protocols

Technology:
The initiative will be supported by technology to a high degree, as the use of technology will improve both user experience and decrease administrative load for the volunteer and the initiative manager. For example, the implementation of a digital volunteer training module and portal will ensure consistency and accessibility, even if the volunteers change on a regular basis. Furthermore, although it might be harder for the attendees themselves to access, an online booking and attendance tracking system can be useful for more technologically advanced participants, careers and even professionals. At the same time, collecting anonymous data through the use of these platforms will be advantageous not only for Keep Me Company but also for the UK as a whole, because the collection of this type of data can help build a more realistic picture of the issue and raise awareness, especially when it comes to social initiatives and their attendance.

Implementation & Sustainability:
Keep Me Company’s existence will rely on a strong community partnerships and sustainable, volunteer-driven models, which is why sessions will be delivered by trained volunteers and facilitators at community locations such as libraries, churches, and community hubs. Furthermore, all staff will receive food-hygiene, safeguarding, and basic first-aid training to ensure safe, high-quality support, whilst sustainability will be achieved through collaboration with local councils, Age UK, and possibly colleges.

Public Involvement:
The general public can become a part of this initiative and help improve the lives of older people through different means; for example, individuals, or even businesses, can choose to volunteer, donate, host sessions, or even simply spread awareness by advertising the initiative’s posters in physical locations, or support social media efforts by re-posting, collaborating and more. Public involvement is the pinnacle of this initiative because, through it, Keep Me Company can build stronger communities, encourage intergenerational contact and raise awareness of an otherwise ignored issue. Sharing meals is a universal human experience, so why not be a part of something so simple and yet significant?




Conclusion:
In conclusion, creating an initiative that tackles two socially-solvable problems like malnutrition and loneliness amongst older individuals is an effort that does not require a lot of funding or continuous investment. However, Keep Me Company can do all that, and more. By investing time, money and effort into this social initiative, any individual can do the bare minimum to help the UK fight the spread of loneliness.
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Reducing loneliness one meal at a time.

Qvervie!
1. A weekly social meal for adults aged 65+
2. Combining shared meals with social support
3. Available with the help of community centres, churches and sheltered housing

Gaps In Health & Social Care
According to Age UK (2022), over 2 million people in England aged 75 and above live alone, with more than 1 million of them going a
month or more without speaking to family or friends [Age UK, 2022]. This number is projected to rise to 2.5 million people by 2030 (Age
UK, 2017). Furthermore, research has shown that loneliness is associated with risk for earlier death by 26%, social isolation by 29%, and
living alone by 32% [Holt-Lunstad, 2021), which, when taken in line with the fact that up to 1.3 million people over the age of 65 suffer
from malnutrition [Malnutrition Task Force, 2025],

Target Audience & Impact

The target audience for this social initiative is individuals who are age 65 and over, and are at risk of loneliness, social isolation,
or malnutrition. Furthermore, in line with existing statistics, individuals who are newly divorced/widowed, new to the community
or in bad health [Age UK, 2017) are also at risk of feeling loneliness, making them a part of the initiative's audience. By creating
a place where these individuals can meet up and share a meal, 'Keep Me Company’ aims to improve their nutrition and regular
access to healthy meals, in addition to increasing social connections and a sense of belonging [Holt-Lunstad, 2021). Research
has also shown that by increasing an individual's sense of ‘belonging’, 'Keep Me Company’ can also attempt to reduce their risks
of depression, cognitive decline, and hospital admissions (Guo et al, 2021}, thereby helping not only the individuals making use
of the initiative, but also helping the wider community by reducing their need for special care.

As previously mentioned, the social initiative 'Keep Me Company’ will take place in community locations such as community centres,
faith centres, libraries, community hubs, and sheltered housing. This is because these shared spaces are more likely to make the
individuals attending feel more at ease and connected to the community around them. The individuals who will help make this
initiative happen include volunteers, trained facilitators, community chefs, and local public health teams; however, 'Keep Me
Company’ can also make use of partnerships such as partnering up with Age UK, the local Council and local colleges, thereby
making use of an already existing social infrastructure. But what will these initiatives look like?
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Development & Regulations
'Keep Me Company’ is an initiative which strictly adheres to the UK's health, safety, and safeguarding regulations, ensuring a safe and high-
quality service for the individuals who will be joining in with the programme. Any of the food available at the weekly meetings will be
prepared by catering companies which comply with all Food Standards Agency requirements [FSA, 2025). In addition to this, there will be an
individual responsible for collecting dietary and allergy preferences from the attending group each week, so as to ensure that everyone is
safe and taken care of. Furthermore, staff and the volunteers supporting these adults will undergo DBS checks and follow local authority
safequarding procedures aligned with the Care Act 2014, which will ensure that signs of abuse, neglect, or deterioration are recognised.

Different forms of technology will be applied to the 'Keep Me Company’ initiatives. For example, an online volunteer portal will be
greated, where volunteers can find information on what their tasks are, to volunteer or even to let organisers know if they can
lattend, making the process simplified and quick. A digital booking/registration system for participants and carers will also be
available, even if it is not expected that the participants will be using it themselves. Instead, for them, a participation form will be
filled out every session, for the next session, on an iPad, in person. The digital registration will be mostly aimed at careers, such as
children or friends, and will also include an option for nutritional education or digital inclusion support, if the attendees themselves
want to learn how to use the portal. Lastly, 'Keep Me Company’ will also need to utilise social media as a way of advertising the
initiative, so that careers can also be made aware of this programme. Overall, the technology will be useful because it will enhance
coordination and volunteering processes, reduce administrative workloads, and allow the monitoring of attendance, attendee well-
being and nutritional improvements, in addition to providing data for national statistics on this topic.

Abojouydat

The promotion will happen in different ways. First of all, 'Keep Me Company’ will have a social media campaign and a hashtag to go
with it (#keepmecompanyUK] in order to make all posts easier to find, and to ensure that the initiative gains popularity amongst the
younger generation as well, thereby ensuring referrals and volunteers. For the older generation who will be attending, the campaign
will need to use classical methods of advertisement, such as posters in community spaces like GP practices, churches, libraries,
supermarkets and even pharmacies for a lasting impact (Rorie et al, 2015). If partnerships are achieved, this can also be another
advertisement platform that 'Keep Me Company’ can make use of, by using their social media platforms, websites and physical ads to
raise awareness. Lastly, it is essential that the initiative works with the NHS and has a referral programme so that doctors and GPs
who see an issue with malnourishment or loneliness can directly refer patients to the programme.

Promotion





image3.png
References

Age UK [2017]). All the Lonely People: Loneliness in Later Life. UK: Age UK.

Age UK (2022]. Loneliness Research and Impact. [online] Age UK. Available at: https://www.ageuk.org.uk/our-
impact/policy-research/loneliness-research-and-resources/ [Accessed 3 Dec. 2025].

FSA (2024). Food Standards Agency - Search for Food Hygiene Ratings. [online] Food.gov.uk. Available at:
https://ratings.food.gov.uk/ [Accessed 3 Dec. 2025].

Guo, Lizhi & Luo, Fengping & Gao, Ningcan & Bin, Yu. [2021]). Social isolation and cognitive decline among older
adults with depressive symptoms: prospective findings from the China Health and Retirement Longitudinal Study.
Archives of Gerontology and Geriatrics. 95. 104390.

Holt-Lunstad J. (2021). Loneliness and Social Isolation as Risk Factors: The Power of Social Connection in
Prevention. American journal of lifestyle medicine, 15(5], 567-573.

Malnutrition Task Force [2025]). Malnutrition in England Factsheet. [online] www.malnutritiontaskforce.org.uk.
Available at: https://www.malnutritiontaskforce.org.uk/malnutrition-england-factsheet [Accessed 3 Dec. 2025].

Rorie, D., Flynn, R., McConnachie, L., Mackenzie, I. S., & Macdonald, T. M. (2015]. Poster Advertisements In
Practice Waiting Rooms to Recruit Patients to the Treatment In Morning vs. Evening [TIME] Online Study. British
Journal of Clinical Pharmacology, 80(2], 325-326.




