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Introduction

In the current job market, developing a personal brand is becoming more essential
for securing long-term employment. A personal brand is the distinct set of abilities,
experiences, and beliefs that a person brings to the place of employment, and it may
be a strong tool for showing value and distinguishing oneself from others in the job
market(Gujarathi & Kulkarni, 2018). Therefore, in building a personal brand, personal

employability skills are essential tools.

Personal employability skills are a collection of traits, characteristics, and talents that
an individual must possess and use to gain work, sustain success in careers, and
growth in professions (Bakar, et al., 2007). The skills are sometimes referred to as

people skills, soft skills, or transferrable talents. Also, the skill includes critical



thinking, flexibility, effective communication, self-awareness, leadership,
problem-solving, teamwork, time management, networking, initiative, creativity, and
constant learning. These abilities are required for individuals to interact with
colleagues and clients, adjust to changes and obstacles, succeed in the workplace,
and grow in their professions (Bailey, 2003).

Furthermore, personal employability abilities are not limited to a single business or
profession but are transferable across several disciplines and employment functions.
They are also complementary to technical or hard skills, which are industry-specific
and essential for effective work performance. However, in building a personal brand
in a simulated or real environment, technical and personal employability skills are

required.
Learning points from completing each aspect of the module

The Changemakers: Building a Personal Brand for Sustainable Employment” is
intended to assist individuals in developing a personal brand that is consistent with
their beliefs, talents, and professional goals to establish a sustainable employment

brand in a simulated or real-world context.

Aspect from Unit 1 (Brand You)

In this unit, we explore the importance of building a distinctive identity and image for
ourselves, both online and offline, which reflect our skills, values, and personalities.
The idea is to create a personal brand that sets a person apart from other job
seekers (Westerman, 2014). Individuals must be consistent and authentic to build a
personal brand, which implies consistency in their online and professional
interactions. Building a personal brand requires consistency and authenticity. (Preece
& Kerrigan, 2015) Personal brands should reflect the consistency of the individual's
personality across all online and professional interactions. As part of the unit,
individuals should recognize and effectively communicate their distinct abilities,
experiences, and beliefs to others so that they can develop a distinctive brand for
themselves. A personal branding strategy can also help individuals differentiate

themselves from the competition in the job market (Cooper, 1989). A portfolio of work



is a powerful tool for displaying talents, establishing a compelling elevator pitch, and
creating a professional online presence. Practical recommendations are also
included on building an effective personal brand that separates oneself from

competitors and understands its importance.

Aspect from Unit 2 (It’s a Small World)

The unit emphasizes the necessity of networking and connection development to
increase one's professional network and boost one's brand. The unit shows that
networking and connection development are important for the expansion of a
professional network and the building of a personal brand. Also, the unit highlights the
significance of networking for personal and professional development. It also
emphasizes the importance of personal relationships for employment prospects and
the need of developing a strong professional network for career success(Nardi,
2017).

Similarly, the unit offers practical advice on how to grow one's network, such as
linking with professional organisations, attending business events, and
communicating with others on social media. It also implies that individuals should be
proactive in their search for networking opportunities and be prepared to put
themselves out there to build new contacts(Schiuma, 2010). Additionally, the unit is
in line with the social network theory which noted that individuals are linked to others
through a network of social ties, and these relationships can be beneficial in

accomplishing personal and professional goals. Individuals may expand their access
to job prospects, information, and resources by developing and fostering their

professional network.

Individuals should also maintain and nurture their professional networks over time, as
highlighted in the unit. To maintain contact with their connections, provide value to
those in their network, and be open to new opportunities, people must be proactive
(Rescher, 2014). Maintaining and cultivating a professional network also involves
providing value to those in the network, staying in touch, and being open to the

possibilities that arise from relationships.



Aspect from Unit 3 (Opportunity Knocks)

The unit emphasizes the significance of continual professional growth and learning in
securing long-term employment. It highlights the idea that the labour market
constantly shifts and that individuals must keep current on industry trends and learn
new skills to be competitive in their areas. Similarly, the unit stated that long-term
employment necessitates a desire to learn and adapt. Individuals should therefore be
proactive in finding new chances for learning and progress, as well as receptive to

feedback and constructive criticism(Pfelffer, 1998).

Furthermore, the wunit offers practical guidance on continued professional
development, such as pursuing mentoring and coaching opportunities, attending
training and certification programs, and staying up to date on industry news and
trends. It also underlines the significance of individuals being proactive in their job
search and career management. It implies that individuals should take charge of their
job trajectories and be prepared to make adjustments as needed to attain their

objectives(Hargreaves & Page, 2013).

Moreover, the unit reflects the career construction theory, which states that
individuals may actively shape their professional pathways by searching out new
possibilities for growth and development, engaging in continuous self-reflection, and
adjusting to changing circumstances. Individuals may develop sustainable and
meaningful

professions by taking responsibility for their professional pathways and making

deliberate decisions(Savickas, 2005).

Furthermore, the unit emphasized the notion that long-term work necessitates
continual effort and dedication. Individuals must thus be ready to put in the effort to
expand their networks, learn new talents, and polish their brands over time. Also,
workers undertaking professional growth and learning will be able to acquire
sustainable employment, allowing them to remain competitive in the work market if

they follow the practical suggestions indicated above.

Aspect from Unit 4 (The Pursuit of Happiness)

The unit stated that long-term employment involves more than simply financial



security; it also demands a feeling of purpose and pleasure in one's work. Some of
the practical ideas for achieving satisfaction and purpose in a career include seeking
chances for growth and development, defining values and interests, and connecting

work with personal and professional objectives(Nardi, 2017).

In addition, self-care and work-life balance are vital in the pursuit of happiness.
Individuals should prioritize their physical and mental health in their pursuit of
happiness, as well as find time for interests and hobbies that offer them satisfaction

and happiness outside of work(Ayse, 2013).

Similarly, the unit emphasizes the fact that pursuing happiness and meaning in an
individual career requires ongoing effort and reflection. It further suggests that
individuals should be willing to make changes when necessary to achieve greater
fulfillment in their work, and should be open to new opportunities for growth and
development. The self-determination theory, on the other hand, is consistent with the
unit and holds that individuals are driven by three basic needs which are competence,
autonomy, and relatedness. Individuals may improve their feeling of autonomy and
competence, as well as develop meaningful connections with people in their industry,

by choosing employment that matches their own beliefs and passions(Legault, 2017).

According to the unit, sustainable work necessitates a comprehensive strategy that
considers an individual's objectives, beliefs, and well-being. Individuals should take
the initiative to shape their career pathways in line with their personal and
professional goals. Furthermore, finding satisfaction and significance in one's

profession is critical for establishing long-term employment and satisfying life.

Conclusion

The Changemakers module emphasizes the importance of personal branding,
networking, continuous learning, and proactive career management in generating
long-term employment that aligns with an individual's views and professional goals.
Individuals can establish a strong personal brand, expand their network, stay current
on industry trends, and find meaningful and long-term employment by adhering to the

important learning points outlined in each topic.

Moreover, digital platforms and social media are useful tools for building a personal



brand, promoting information and engaging with people. By displaying completed
projects and presentations, an individual can establish their expertise and

competence through personal branding.

Personal Development Plan

A personal development plan (PDP) is a structured framework that assists individuals
in identifying and achieving their personal and professional objectives. It is a
self-reflection and self-awareness process that enables people to take charge of their
learning and growth (Danker, 2018).

A personal development plan (PDP) is designed to assist individuals in setting
realistic and achievable objectives, identifying their strengths and areas for growth
and developing a plan of action to build a personal brand. The skills needed in

building a personal brand are highlighted below
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