
Kaycia Whyte 
2420135
Kazeem Oseni 
Lclm4002_lon 


[bookmark: _Int_k6IIe2rX]In this evaluation I will be analysing the Highfield hotel based on usability, customer experience, perceived value and reflecting on its afterwards. This criteria will help me assess how effectively the website communicates the facilities that they offer.
[bookmark: _Int_ewxahhow][bookmark: _Int_N2MW0byo][bookmark: _Int_Cuslosdj][bookmark: _Int_1faF1ASk]First let us delve into the usability of the website. Usability is important because it’s determined how easy customers and visitors of the website can navigate and interact with the website. Good usability can increase customer satisfaction and bring up the reputation of the business. Firstly, how fast it loads. The website loads quickly. It is quite simple and does not have a lot of adverts which helps keeps it as fast as possible. Other parts of the website like elements of the menu section and other things on the main page took a little while longer to appear other than that the rest of the page loads in quite quickly. The website does have subpages, and these can be accessed through the navigation main menu on the top right of the sites. This contains some of the vital information such as their menu, how to book through the website, offers and things of the like. These sections open up to pages with more information on the title of those subpages. A customer can make a booking through the website through the navigation bar which has a subpage called “Book a table” once the website visitors click this, they can then book a table. The website overall is very clear and easy to use. A quick few notes of the fact that the menu page is not as convenient for customers and that is the navigation could be simplified other than that there are few improvements to made. 
[bookmark: _Int_0WeirsJ4]Next, I will evaluate look at the website’s customer experience. The customer experience is important because is shapes how the customer views the business and how they may recommend the business to other people. The webpage is quite pleasant to look at and has clean layouts, images, and pictures. Only difference between a phone and computer screen are that the pictures are much larger meaning it is more visually pleasing. It still looks good on a mobile device. The website uses imagery of the interior the exterior and pictures of dishes served to create a better visual experience. There are short clips where they show the pub. The colour scheme is warm and invite and it stays throughout the website. Overall, quite attractive on the visual side of things. The website however does not have an online chat tool service customers are told to contact them through email instead. The social media links spin the website are functional and easy to find. They direct you to the pub's official social media page. 
[bookmark: _Int_gl5ximFn][bookmark: _Int_hwYYr9mu][bookmark: _Int_2mZJ3U6H][bookmark: _Int_8ogg8dUa]I will now analyse the Perceived value of the website. The perceived value is important because it reflects how customers judge whether a product is worth it or not. The offered services are made clear through the navigation menu and the pages on the website. They highlight dining, booking accommodation, special events and drinks very clearly on the website. I don’t believe customer reviews are available on the website you would have to locate those on a different website. The services at the hotel are presented as high quality yes. The site is professional and uses clean imagery. Also, very easily recommendable as it is very welcoming and customer friendly. The main dishes are not all listed with prices meaning that it would be very hard to judge whether the prices reflect the service seen as there aren’t many prices listed. They may not show the prices so they can be easily adjusted within if any dishes change. 
Now I will also evaluate the search ability. When trying to put it into a search engine I would use the three words gastropub, Birmingham and Edgebaston. I would use the words because it specifically highlight the key qualities of the pub making it easier to find ; the food setting, the specify and specified location. When I use these three words the first result that comes up is in fact the pub. 
In my opinion website still hold quite a bit of relevance in today’s society. A website acts as an information point so that regular everyday people can find said information easily. A website is very necessary for business as well because it helps them control how they are seen and how they portray themselves to the customers, credibility and a strong presence online, brings in new audiences that are interested in what they are offering. Things that they wouldn’t know they were offering if not for the website. As prominent as social media is website are definitely a standing pinnacle that would be very hard to replace.
One suggestion that I have for my chosen company is that they need to make the menu prices a lot clearer for each dish. People on a budget and those who would like to plan ahead would definitely appreciate and benefit from seeing the price before they come into the pub. It’s a lot more transparent and customer friendly. This would help customers also reflect on value of service as some things on the websites may suggest that is is a fine dining experience when it may or may not be. That can be determined by the price. Overall this would boot usability and help with customer confidence. 
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