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BECOMING P SUCCESSFUL NLLUSTRATOR

SECOND EDITION
DEREK BRAZELL & JO DAVIES

BLOOMSU BURY



individuals

Naja Conrad Hansen



collectives




HOW TO GET

70U SELL

YOUR NOTHER

sustainability



do what you love

o
O

5-time Superhost

Hosting isn’t always easy, but that didn’t stop Tanner

Be true to yourself. Truly enjoy what you do. It’s a balance between having the right

strategy and being who you are. Doing this and enjoying it will propel you forward in

your career in good and sustainable way.



start now

many see it as a mysterious world- there’s a lot of talent out there but it can
be hard to enter the circle.



AN
. EL._JTRICAL
ZAPPLIANCESY
/REPAIREDY

My career relies on maintaining
multiple income streams which more

often than not feed each other.

It’s a cyclical creative process; my
online shop is an extension of my

portfolio and a place for play and

. creativity!

Start small and build up over time
learning from your sales and replicating

successes.



geons{syragons

RINTH OF THE LEVIATHANS
by Cris Craine

n Atwatia to Gondwaterland,
imensions of spectral Water

| dimension, expansive lands
ery are presented to players.”

Itimate resource for players

ngeon masters of every level,

rinth of the Leviathans outlines

y plane of the worlds of being.
explains the parameters of the
s, environments, rulers, and the
ovement, skills, magic, in the

out-world levels.
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The Rav e Road
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0812 24.5

0425

o Advapced
Dungeon ragons

LABYRINTH OF THE LEVIATHANS
by.Cris Craine

undersiand the
Industry

for both illustration
and animation you
need to understand
where you fit into the
pipeline, to know
where your work sits
in the grand scheme
of things.



be versatile

It is such a fluid transition to work between a fashion campaign

a book cover, or a magazine article.






lifestyle

relationships

health and beauty
current affairs

finance

politics

science and technology
travel

fiction



Hollie Fuller

Desk job getting you down? You’re not alone.
Many people dream of a career that takes
them outdoors, so we’ve done some proper
digging and found a barrowload of nature-
based inspiration. Whatever your ambition —
whether it’s to retrain, or simply to feel
more fil on the all - there’s
an outdoor course, qualification, vocational
programme or opportunity for you

)

Find what fits e

Volunteering is one of the most ewarding ways

0 explore which aspects of working outdoors
‘migh suit you best. You can spend time at some
well-known organisations - the National Trust
and the RHS welcome support a ther various

growing network Incredible Edible, which has
more than 150 groups in the UK. Trusts,charitics
and organisations such as the Wildlife Trusts,
Forestry and Land Scotland and the RSPB arc
often looking for help with conservation projects.

A short online course is another excellent
way of dipping in a toc without too much
commitment. Garden Masterclass s a great

b chat might help you work out your area of
interest, with real lfe and virtual workshops and
webinarsked by experts on everything from garden
by to landscape design. Or try
with Experts, where you can book
led by the likes of Shane Connolly
and gardening with Tom Stuart-Smith. ©
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emotive




can say more
than words

Brad Holland




conceptual use of metaphor and symbol



universal themes

Aude Van Ryn




editorial and political

Quick
Broad range of ideas

Understanding a range of subject areas
Versatile content-wise- diversity
Flexible

Motion graphics
Graphic novels
Authorial work



PRICE §8.99

THE MARCH 7, 2022

NEW YORRER
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visual journalism



packaging
brochures

flyers

website

site based
branding: logos
user interface (Ul)

info graphics



Mariscal
One off
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12 Packaging for food, games and toy
st G000 health and beauty products will cr

nt to be able brand identity.

< to fulfil the

—— Within the musicbusiness, album
d expectations.

artwork for physical and online di
merchandising (T-shirts, buttons,
posters), backdrops, promo videos,
posters and identities for club nigl
and festivals across multiple platf
will become an integral part of the
entertainment experience.

Better sight at night with
Audi Night Vision Assist.

Advertising consists of roadside
poster hoardings, building wraps .
bus shelters through to adverts in
magazines and newspapers and o
static and animated banners.

Advertising commissions will ofte:
S Tan have short deadlines, and involve a
direction and approval of artwork I

12 Ulla Puggaard, ‘Eyes Up’, 13 Karen Greenberg, images ) o n ) .
advertising poster for Audi A6, for Gevalia Columbia, Espresso There is often less ﬂeXIblhty in thi
Audi. (Art Director Kevin Stark,  Roast and House Blend coffee area of work and less opportunity
Agency BBH London). packaging. (Client: Landor

the illustrator to have creative inp
Associates for Kraft Foods.)

Below-the-line advertising is work
commissionedforpromotionalitem

13 directlytoaspecifiedgroupofpeople,
via post.
13
!
@ . @
GEVALIA GEVALIA
- Hous it
frens 000
'b MRRY
( .
'J}’}'}}}" /
) VLY ‘&
11 Stuart Kolakovic, NN e . VIO coom o
skateboard design. = — 4

lllustration can be applied
to virtually any object.




no limits on media




Emma Dibben



Peter Grundy information
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Posters

Brochures

Press ads

Screen based- animation/film/gifs
Below the line advertising



off the page

Cachetejack









RESH CHICKEN & SIDES
&4

%

i

Tad Carpenter



PEABODY OPERA THEATRE PEABODY CONCERT ORCHESTRA

narrative

- THURSDAY. MAR 17
FRIDAY  MAR 18
SATURDAY ~ MAR 19
SUNDAY  MAR 20




boundaries
concepts

Hvass and Hannibal




International brand local perspective

- Q borclogs:ord .

barclaycard

MERCURY
PRIZE




Design and Advertising

range of contexts

competitive

can be well paid

can be high profile

can include all areas of specialism
can be more directed

can be less interpretive



Children’s books
Book jackets
Interior images
Artist books
Graphic novels
Comics

Zines
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\LLUSTRATED BY LAURA CARLIN




Tomer and Asaf Hanuka
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authorial

Russell Cobb
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personal narrative

Dom Goblet



Fiction

narrative

characterisation

stylistic confidence

sequence

relevant to concept art, animation, comics
audience and context diversity

range of formats, including design based



culturally specific

----

| Legrand
> -

désordre 4

Kitty Crowther



Andrea D’Aquino

classics



Oliver Jeffers

simple




stylistic diversity




Andrea Innocent

cultural impact



Childrens publishing

characterisation

consistency

narrative

across contexts- publishing, design, decorative, animation
sequence

writing skills

text and image

outward and good at marketing



furniture
clothing
homeware
stationary
wallpapers
textiles
toys



manufactured
Lasse Skarbovik



d Lighthouse mural
ioned by Ha Gamle Prestegard Arts and Culture Centre
n Jasren, Norway, 2011. Main photo supplied by Ingunn Nord-Varhaug, Curator.
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Lucy McLauchlar
Ubrestad Lightht

ite-based artworks painted onto buildings,
usually those occupying public spaces, have
gained cultural acceptance as a respected
art form often referred to as urban art. This
mural, commissioned for the Obrestad
Lighthouse situated on a dramatic piece of Norwegian
coastline, confounds any preconceptions of what
this broad and evolving genre entails. It represents
a marriage of cultures: steeped in Nordic history the
lighthouse, built in 1873, is radically transformed by
imagery more commonly associated with a distinctive
urban culture.

For artist Lucy McLauchlan this piece epitomises the
work for which she is celebrated. Recognised and
respected globally for the bold monochromatic graphic
patterns, interwoven with emblems that are used

to ‘wrap’ buildings and walls, her images transform
structures and surfaces in many locations around the
world. Although the idiom of street art and certain
dimensions of its aesthetic have been adopted by
mainstream advertising to reach particular consumer
groups, this piece, in common with most urban art, is
democratic, uninhibited by commercial constraints and
thus able to be encountered freely.

Although the absence of a particular commercial
function or target audience provided Lucy with a
certain creative freedom, the logistics of scale and

the ergonomics of the space, as well as the extreme
climate and surroundings, constrained the selection
and development of visual content dictating and
encompassing what she painted. She describes this
as “allowing the building and its environment to be part
of the image and its message”, a reminder that unlike
most areas of illustration the physicality in the process
of making site-based work is a major factor in the visual
outcome.” She recalls, “I spent a week in the hands of
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Antoine and Manuel



enterprise

Sarahjo Frieden



decorative and surface

not restricted by format, scale or media
fashion futures important

licencing

consistency and versatility

strong authorial dimension

3/D also site based and public sphere work



textiles
garments
events

visualising



surface

Krisjana Williams
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decorative




reed and radar

diverse media — experimental




Fashion Hllustration

figurative
aspects of reportage

not constrained by contexts and formats
niche

can be functional as well as decorative



mural

exhibition

installation

performance

event

retail (shop windows ,displays)
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Charlotte Mann



Antoine and Manuel




Brand identity




Lucy MclLaughlan

corporate




Concept art (characters, environments)
Post-production

Story board

animation

assets

pProps
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RULES OF ENGAGEMENT
POWER-UPS HANDBOOK

st

entertainment

ILLUSTRATORS

14,15, 16 Problem Bob,
illustrations for the multi-
player game app for iPad, Aces
of Steam.
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Based on a drawing
by Josh ‘Badger’ Attack

cobra mk3 concept

modeling by Jean-Marc Gruninger
jmarcgruninger@gmail.com

part of a process

Badger



technical skills




Proof of concept



Typographical Illustration

the word as image
expressive typography
graphic contexts and formats

across formats and media
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Antoine and Manuel



Hand drawn

THE RE%EMEEBISTS Alex Trouchot

Avcust 10,2009 * W.L.Lyons Brows Tuearre + Louvisviuee, KY
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Journalistic illustration

Matthew Cooke



Evan Turk



George Butler



APPARENTLY THE WORLD'S SECOND \ARGEST SavArg
AFTER TIANAMEN SQuARE 1y BE)INg

INTHE EVENING | 6o FOR A STROLL ARSUND THE IMAM SQUARE
- -
VENIOY THE SCENERY AND EVENING SUN,

ESFAMAN, APRiL T ¥
RS Ll K bt L

1N FROUT OF THE IMAM MO4GVE WORKERS ARE BVSY WITH THE ConsTACTIoN £3 =
OF A PODIVM AND A LONG FENCE . K # "‘jy‘ K

/

ONE OF THE BYSTANDERS INFORMS ME : "' THE PRESIDENT 15 COMING TO ESFAHAN.
HE WILL ABDRESS A CROWD OF SUPPORTERS B %A
HERE ATTHE S@vARE." N
WHILST | AM WATCHING THE PREPARATIONS ANOTHER GuY,
AYOUNG MAN INHIS TWENTIES, APPROACHES AND TELLS ME N
“Tuey ARE ERECTING A FENCE!
ON THIS SIDE OF THE FENCE WILL GATHER ALL THE SHEEP AND THE DoNKkEYS .
e —_—3
ON THE OTHER $1DE THERE WILL BE THE DoGs

" < AGRoS pmg,,
AND THERE, THEY ARE AlSe BVILDING A CAGE For THE MONKEY, ;) w

KID HIDIG UnDER HER MOTHER'S CHADOR —p
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ACOUPLE OF BAYS LATER | READ IN THe "TENRAN TIMES" ; ’ \ MR
.

THAT PRESIDENT AHMADINEJAD, DURING His STAY IN ESFAHAN, INAUGURATED THE CounTRy'S
FIRST NUCLEAR PRODYCTION PLANT. HE VISITED THE ESFAHAN NVCIEAR FAUILITY oM THE @™ oF APRIL.
INIRANTHE 8T OF APRIL1S CELEBRATED AS THE " NATIONAL NVCLEAR TECHNOLOGY DAY,

Olivier Kugler lead to commissioned work



Authorial practice

sustainability

compliments commercial work
longevity

identity



Jean Philippe Delhomme



deals

lifestyle

Clare Celeste Borsch
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Rob Ryan Cross overs - enterprise



Hvass and Hannibal

experiment

|



Luke Pearson

be part of the evolution



80 for It

be brave and just do it! It’s
really hard to get over the
initial fear of failure, but just —_—
by starting you already area
step higher than before.

Founder of AppleCheeks, Tiffany Tan is a

Taiwanese-American illustrator, designer /

and vlogger who has made huge sales of
stickers and stationery products on Etsy.






GETTING
CLIENTY



have a clear 1dentty

You should work on a unique style or a

topic of interest that is consistent in your

portfolio and can be applied across

different contexts.

! whmauata iy anw.

It is important to separate yourself from
other artists in order to stand out. It also

makes it easier for clients to come to you if

they are looking for your particular style.




Noir 71% cacao
Extra dark chocolate 71%

The illustrator needs to have a generous portfolio with a lot of different projects. It's
important for an Art Director to understand the universe of the illustrator. What are their
colours, are they good with landscapes, people, cars etc. The more you see as an Art Director

the more you know what you can expect from an illustrator.

Olivier Mularski-Directeur Artistique-TBWA Paris . France



understand
your product

Once you've developed
a clear style it’s not
difficult to create a
cohesive range of items.

You can pull from so
many different
directions and

bring something
amazing together into
one collection.

Carolyn Gavin



All Smith

Companion

be sell aware

an illustrator who specialises in
children’s illustration is wasting
everyone’s time sending it to an

adult division.

Richard Ogle - Art Director- Transworld Penguin

Random House. UK



be an expert

| love to see my work in so many
different contexts. Working with
international clients means it’s
important to keep in mind all the
different cultural mentalities. It’s a
great experience and always a good

lesson to learn.



| use Twitter, Instagram

and keep my website as
g\ up to date as possible.
When | haven’t had a
job in for a while | email
previous clients and new
people | would like to work
with to let them know |
am available.

see It as a job



be easy to find

People don’t stay — the first 10 seconds must make an impression - make a clear stamp on

them. Without being pigeon-holed find a niche a platform that is right for the work that you

make. There’s a truth in numbers. Spread yourself out so that clients can find you.



If | spread myself too thinly over too many social media
platforms, | waste too much time and lose focus.

Sarah Mclntyre



Build your proiile

| think competition success can help
buyers make a quality evaluation about a
person’s work as all of the images have
been through some kind of quality

control.

| don’t suggest that a career should be
shaped around the results of
competitions, but the recognition seems

to be an important part of an overall

marketing strategy.



JRT MONTREAL

be targetted

| receive a lot of newsletters. To get my attention you should personalise the
communication. Research the agency and the art director and send something
more concrete that relates to the art Director, the campaigns they actually work

on. Melissa Charland - Associate Creative Director-Publicis. Canada



be business-like

Try to think ahead - making with your business in mind, not just for creative reasons.

Will this decision affect my business long term? Will this job/event/contact help me

grow my business? You’re in it for the long haul.

Daniel Gray



communicate appropriately

Send me an email with some images or a link to your site. Know something about the people or
companies you are emailing, like what work they do or have done. Be polite, be human, nobody responds

to impersonal, automated emails that say ‘Hey there, check out my new site’.

Dave Dye. CCO and Founder of LOVE or FEAR - Owner of Thingy Creative Consultants. UK
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A lack of reply doesn’t
necessarily mean dislike of the
work. A busy designer may get
multiple flyers and emails per
week. | would advise
illustrators to send updates to
remind a designer that they are
still working and to showcase
new work. Maybe 6 monthly or
even yearly.



be open and honest

Every client is different.
Some clients know exactly
what they want, and others
are willing to be completely

led by their chosen artist.

The visual strategist




_ do what's
right for you

My favourite way to promote my

shop is in my YouTube videos,
because | can show the behind
the scenes ..it feels natural to
share my process, my experiments
and where it's gone wrong. | feel
like people can also get to know
me as | put in parts of my
personality and snippets from my

life.

Emma Carpenter



get used to making opportunities

a lot of
illustration is as
much project as
assignment
driven now: you
have to be an
entrepreneur
with your work as
well as someone
who solves client
problems.




| knew | could make a product that would
sell and pay more than a client would . It took a long
time to build the project though as well as creating

artwork . Be realistic and factor everything in.

lllustrator and animator Juan Moore

CLOSED

Manannan's Map of Fantastical
Folk

A poster detailing characters of Manx folklore from
around the Isle of Man.

ANINANS
MAPEOILC

OF Tite (518 @F MY

MIEDEDIIONY
A2 BOSTER (TP

- Juan Moore
ww» 1Campaign | ISLE OF MAN, United Kingdom

£4,218 GBP 190 backers

843% of £500 Fixed Goal

< FoLLow By @
STORY FAQ UPDATES 6 COMMENTS 1 o
1 Select a perk
Manannan's Map
this is your chance to own this illustrated poster of the Isle of Man depicting some of the Thank You
varied and strange characters and creatures from Manx folklore. the poster is A2 in size (42cm £1GBP

x 59.4cm)
Thank you for vour support for this project.



be In conirol
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Keep making work

People from the creative industry see your personal work in a gallery or on the web and
see possibilities to use it commercially.
When the right client comes along this provides an opportunity to work on commercial

projects that are very close to your heart.

Merijn Hos



| love making comics and | knew I'd only
make them if | had people to share them
with, and by setting deadlines for myself. |
didn't expect the strip to become my full-
time job, but once | had enough readers and
had tested out book sales to see if they
would do well (they did), | quit taking
commissioned work from clients, and started
creating GWS comics five times a week and

giving the strip my full attention



LUKE PEARSON

L/
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Beyond the obvious
technical skills, an
important thing for a new
illustrator entering

the profession is simple
perseverance.

To be able to keep turning out
work whether anyone's asking

you to or not.



-

PROCESS PARTH

with mike dawson and zack soto

fim Ry

EPISODE 47

define those goals and then work
towards them. It's much easier to
achieve something that you define
than to stumble accidentally into
success. It's a journey. Knowing the
destination that you want to reach will
help you make decisions along the

way.






