Baljit Kaur – written report on the role that social and digital media can be used to reach a wider customer base.
Social media: social media relates to networking sites and apps that are designed for people to swiftly and effectively post information in real time. One of the advantages of social media is that it allows brands to update and change ad content anytime which is cost efficient and time efficient also. Another advantage of social media is that it allows the customers to be linked with the brand with just one click.
As well as there being advantages when it comes to social media there are also disadvantages that the businesses will see as challenges for example negative attention and attraction such as memes could be made, and this will become viral which would publicly undermine the brand. Another example of the challenges with social media is that social media is user lead which means that the responses and reactions to ads can e quite rapid so the response time will also need to be rapid.
In this report I will be writing about the roles that social media and digital media play when being used to reach a wider customer base. Social media and digital media play a huge role in helping businesses reach a wider customer base. These platforms not only accelerate communication and brand awareness, but they also assist with targeted marketing, customer engagement and direct sales. There are several ways that they make a difference which are:
Global reach: Social and digital media platforms such as Facebook. Instagram, TikTok, linked in etc allows businesses to spread their target audience to all over the world. This is made possible because customers from all over the world can now be reached and obtain access to the business to make purchases. Social and digital media are also important because small businesses can also compete in global markets that they are usually limited to. 
Cost effective Marketing: when it comes to social and digital media advertising is more cost efficient than advertisement that can be looked as traditional such as Television ads or print ads. The advantage of using digital media is very impactful because businesses can now run their marketing campaigns on a reduced budget and still reach a larger audience. This is because setting up social media accounts are free and when businesses use paid advertisement on platforms such as Facebook, Instagram, twitter they are more affordable than traditional advertisement such as newspapers. Television, Radio etc. another benefit that digital media and social media creates with cost effective marketing is that they offer tools that can assess which ads are working the most, ads that are being watched by a specific audience ( age, gender, ethnicity etc) this data will allow the business to move forward on how they continue to advertise.
Direct engagement with customers: social media benefits this department because it allows brands/businesses to engage directly with customers and potential customers. they can do this by communicating them through comments, likes, shares, and direct or private messages. The advantage of this is that interaction will build a sense of community, loyalty and trust which will encourage customers to share their experience through videos, photos reviews including live sessions. The customer will also recommend the brand to other people because of how satisfied the customer will feel because of the interaction.

Targeted marketing: Using social media with platforms like Facebook, Instagram, TikTok and google will allow the businesses to focus their ADS on demographics (age, interests such as sports, fashion, vehicles, online behaviours (online habits like online shopping likes and dislikes of products, gender and location. This will support businesses on finding the right people who are more likely to be interested in the product the business is selling. This will also help because this will make ads more effective and cost efficient.
Data analysis and customer feedback: social and digital media gives businesses the advantage of identifying issues that customers may have, and it will allow them to respond rapidly to solve the issues. This helps to improve customer service, and it helps build customer satisfaction. Digital media gives businesses the ability to analyse how well their campaign, ads, and posts are doing this will help them examine what’s working, what didn’t work and how they can adjust their strategy which will help them to reach more potential customers.
 Viral Campaigns: Social and digital media alongside Creativity and timing will allow businesses to tap into trending topics or viral challenges, this will increase their visibility and engagement with customers and potential customers. Because social media trends spread swiftly when a business participates in or aligns with a popular trend, it can gain significant exposure. Going viral can lead not just to more exposure but potentially more products and spinoff brands.
Increased Referrals: One of the biggest impacts social media has on businesses is that it is a virtual word of mouth platform. This benefits the business because once the product or brand is being shared or spoken about on social media it will encourage others to follow and possibly purchase the product.
Adds credibility to your business: When a business has a high level of reviews this will give customers confidence and reassurance that your product or brand is the best for them. Some people simply buy a product because a thousand people have bought it and gave the product five starts as a view. In today’s day customers will expect an average business to have at least a minimum of forty reviews before they can feel comfortable or begin to see the company as trustworthy.
Conclusion: So in conclusion social and digital media can be used to reach a wider customer base because of its great impact on communication, Gathering information, marketing and advertising and for receiving feedback.it also helps the business learn what they want to achieve and how they can achieve it by using data and analytics. Another reason is that social media will assist with employment that will focus on research and self-promotion of the products. Because the demand to satisfy customers will be high then the demand for employability will also dramatically be increased.
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