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There are a variety of newspapers available in the UK, however, complaints are often received with regards to their political bias (Smith, 2017). As a result, YouGov (2017; 2018) created a survey which asked their readers to rank the UK’s newspapers on their political bias, using a scale ranging from very left-wing to very right-wing. The results were published on the YouGov’s website, and in an article published by The Times (YouGov, 2017; Smith, 2017). 

According to the results, five of the newspapers were categorised as predominantly right-wing, and two as left-wing. Only one newspaper was considered centrist (YouGov, 2017) (see Appendix 1). However, these results may not be an accurate representation of the views of every individual in the UK as the YouGov readers are based worldwide, and the website has only 4 million readers, which is a relatively small percentage in comparison to the growing population of the UK (YouGov, 2018; ONS, 2017). Therefore, it could be argued that the results are not truly representative of the UK.

Despite this, the research does have some significance as it indicates that many individuals believe newspapers are politically biased, regardless of whether they believe they are left or right-wing. Whilst considering this, this assignment will explore how the media has portrayed refugees, and whether political bias has influenced how these individuals are portrayed. The results of YouGov’s survey will be used as a base for this assignment. The poll indicated that the most left-wing newspaper was The Guardian and the most right-wing was The Daily Mail (YouGov, 2017). As a result, a comparison will be made with an article from each of the papers, with a specific focus on their portrayal of refugees. This will be done to see whether the articles do portray refugees differently. 

One article published by The Daily Mail with regards to refugees is titled ‘Lone child refugees are costing British councils £70,000 a year EACH with bills continuing until they reach 25’ (Drury & Duffin, 2018, title). It seems that the authors are trying to gain the reader’s attention by emphasising Britain’s expenditure on each child refugee. According to research, authors of newspaper articles use a technique called the hook, which is the creation of a title that entices a reader into wanting to know more (Taylor & Parish, 2006). Moreover, from the title it seems that the authors are negatively portraying the refugees as they are implying that the refugees are costing British councils. This could result in some readers questioning whether this money should be spent on refugees. 

Similarly, in the article published by The Guardian, the author has used the same hook technique to entice readers in. The title of the article is ‘Rats, mould and broken furniture: the scandal of the UK’s refugee housing’ (Harris, 2018, title). However, contrastingly to the previous article, the author has created a sense of pity for the refugees by describing the situation as a ‘scandal’, which implies that the refugees are facing unjust suffering. Therefore, it is likely that the readers of the article will feel pity towards the refugees (ibid.). 

However, the authors of The Daily Mail’s article have also used emotive language when describing the refugees’ ‘complex needs because of the trauma they have witnessed or hardships they have endured’ (Drury & Duffin, 2018, para 8). Research has demonstrated that emotive language in journalism can affect readers’ emotions (Maier, 2016). As a result, by using emotive language the author of the article is ensuring that the readers feel some pity towards the refugees as they are portraying the refugees as individuals who need support for their ‘complex needs’ (ibid.). 

However, Maier’s (2016) research found that the use of personal stories and photographs evoked the strongest emotional reaction. In comparison to The Daily Mail’s article, The Guardian have incorporated emotive images and personal stories in their article (Harris, 2018). As a result, it is likely that the readers of the article are likely to feel more motivated towards helping the refugees, as the article strongly implies that these individuals need support and better housing to improve their quality of life. This is echoed by Maslow’s Hierarchy of Needs (Maslow, 1943 cited in McLeod, 2007). According to Maslow’s model, there are 5 categories of needs which are: physiological, safety, social, esteem and self-actualisation. Each category must be satisfied in order for the individual to move on to satisfy the following category. The refugee’s personal stories in the article suggest that they are unable to meet their physiological needs and therefore, they are unable to move on to the next category of need. This implies that the refugees are in dire need of support. As a result, the article is evoking the readers’ emotions and ensuring that they feel pity and are motivated to help the refugees (Harris, 2018).

In comparison, although the article published by the Daily Mail incorporates some emotive language when portraying the refugees, the remainder of the article emphasises the cost of accommodating child refugees, including detailed information on the break-down of the cost (see Appendix 2) (Drury & Duffin, 2018). Depending on the reader, this could either portray that the refugees do require the support and therefore although there is a cost, it is significantly important for the refugees’ well-being to have support, or it could imply that the cost is too much and the refugees shouldn’t receive the support funded by the British councils. When looking at the tone and message of the rest of the article, it seems that the authors are implying that the latter is true in their opinion and therefore it seems that there is a bias in the article (Drury & Duffin, 2018). 

This is particularly true when looking at the article’s conclusion. The authors conclude the article with the sentence (Drury & Duffin, 2018, para 20);
The UK does a good job by these young people, take them in, find them accommodation… they go on to university, but councils quite simply cannot afford it. It could lead to services being cut back elsewhere.
It seems that the authors are trying to evoke a reaction from the readers, as they are emphasising that the British public will suffer from cut-backs as a result of the councils’ expenditure on refugees. This suggests that the authors are negatively portraying the refugees. However, journalists in media can influence readers by using a number of media bias techniques, one of these techniques being bias by spin. This is where a journalist emphasises certain elements of a story which support their opinion (Ruschmann, 2006). Additionally, as the author has concluded the article with this statement, there is an increased likelihood that this will leave a lasting impression on the readers (Fassett & Nainby, 2015). This is a result of the recency effect which encompasses how individuals are more likely to recall the last information they read (Schwartz, 2011). Therefore, it could be argued that the authors are trying to ensure that the readers are under the lasting impression that refugees are taking the councils’ money, and therefore the readers, as British people, will suffer. This is yet again a negative portrayal of the refugees (Drury & Duffin, 2018). 

In comparison, the Guardian’s article comprises of 4 different refugees’ experiences of being in the UK. The author concludes the article with one personal story, where according to the article, a refugee exclaims ‘life is nothing’ (Harris, 2018, para 37). It seems that yet again, the author is attempting to evoke emotion from the readers by creating a sense of pity for the refugees. The author is emphasising that they are still humans who are in dire need of help, regardless of where they have come from, which can again be linked to Maslow’s hierarchy of needs (Maslow, 1943 cited in McLeod, 2007). Similarly, by using this quotation to conclude the article, the author is hoping it will leave a lasting impression on the readers (Schwartz, 2011). As a result, it seems that the author is trying to ensure that the readers’ lasting impression of refugees is that they are helpless individuals, who are in desperate need of support. Although the author has portrayed the refugees’ situation very negatively, their portrayal of refugees as people is significantly more positive than the portrayal of refugees in The Daily Mail’s article (Harris, 2018; Drury & Duffin, 2018). 

To conclude, there seems to be a significant difference in the way The Guardian and The Daily Mail portray refugees (Harris, 2018; Drury & Duffin, 2018). The Guardian’s article seems to be significantly more sympathetic towards refugees, and it seems to encourage the readers to help the refugees (Harris, 2018). Contrastingly, the article published by The Daily Mail emphasises how the cost of accommodating child refugees is leading to cut-backs in services for the British people, which is likely to leave readers resenting the refugees. Although the article does briefly mention the difficulties the refugees have witnessed, the lasting impression from the article seems to imply that the refugees are costing Britain and the British public will be the individuals who end up at a loss (Drury & Duffin, 2018). 

It is likely that political bias has had some influence on how the articles portray the refugees, particularly as many researchers have argued that the left-wing work towards equality and human rights, in comparison to the right who condone inequality as being inevitable (Livingstone & Lunt, 1994; Bobbio, 1996). This research supports how the articles seem to portray refugees as The Guardian, who have been voted most left-wing, are much more concerned about the refugees’ human rights in comparison to The Daily Mail, who are the most right-wing (Harris, 2018; Drury & Duffin, 2018). Despite this, it is impossible to prove whether the difference in opinion is a direct result of political bias, however it does give an indication as to why the authors portray refugees differently. 
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How left or right wing are the mainstream UK newspapers?

Some people talk about ‘left’, right”and ‘centre’ to describe parties and politicians.
With this in mind, where would you place each of the following? (excludes those who
said "don't know" for each paper - between 39-49% of respondents)

g Mg WO M conre MO e Mg Mo ing
The Guardian 16 30 25
The Independent [ 13 26 m
The Telegraph [IE-3N 4 20 32 21

The Daily Express m 18 27 29

You




image2.jpeg
HOW COSTS ADD UP

EACH lone child refugee in Britain
costs £67634 a year. This includes:

Residential

placementé  £50,716

associated care

Education £4,805
Health £3915
Social

workers £3!826
Interpreters and

child advocates £440
English

language lessons £480
Dentist £70
Doctor

registration £20
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