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[bookmark: _pe0vpt7su34o]The operation and business practices are all in the hands of the executives and higher-level managers of the brand. They were solely responsible for driving the company’s operations and focused on succeeding as a brand in the market. The concept of entrepreneurship is not much different to that, the entrepreneurs are entitled to invest in any effective and possible business idea into an actual business. In the opinion of Barringer and Ireland (2010), entrepreneurs are individuals with specific potential traits who can envision the possibility of any business idea and turn it into profitable business operations. The growth of business enterprises in the UK and the continuous expansion of the market as well as the start-ups, states the popularity of entrepreneurship. Thus, this essay will offer a detailed critical evaluation of various traits to become a successful entrepreneur as well as based on a few practical examples from real-life hospitality sector entrepreneurs. 
[bookmark: _o6iysfs8ecwv]The development of the brand and its sustainability in the competitive market often relies on various internal factors of the brand (Purwanto and Purwanto 2020). One of those internal factors can be the entrepreneurs and their available traits. An entrepreneur is a term that directly implies the proper operations of the business and the practicality and possibility of transformation of the business idea into practical operations and a profitable business venture. Supporting the statement by Williams (2021), entrepreneurs are often important individuals who make necessary decisions and initiate business operations from a specific business idea. For example, especially in the hospitality industry of the UK with growing start-ups and continuous expansion of the market are evidence of the growing entrepreneurship overview. For example, as per the record of 2011, around 20,925 new startups in the UK hospitality industry were recorded to be initiated. Within around 11,000 there were restaurant startups and around 5,500 were pubs, bars and nightclubs in the UK (Statista, 2013). Thus, it can be further estimated that entrepreneurship in the UK hospitality industry was continuously growing. However, there are various traits that entrepreneurs need to possess to make the business idea into an actual profitable business venture. Thus, this section will offer a detailed critical evaluation regarding the various traits that entrepreneurs need to have for initiating and investing in any business idea or perspective with a vision to make it profitable and with higher revenue return.
One of the primary traits that one needs to have to become a successful entrepreneur can be the sense of ‘visionary’. In the opinion of Clarke (2024), the trait of being visionary not only allows the entrepreneurs to overlook minor details regarding the business plan but also helps in resolving any possible business issues and making it a profitable business option. For example, the entrepreneurs amidst continuous higher competitiveness within the UK hospitality sector are involved. That defines the sheer vision of the entrepreneurship that has already planned out and visualized the ways to surpass the competitive attitude and keep pushing forward with their business idea and to eventually achieve the business objectives. Along with the traits of ‘visualizations’ of the business idea and perspective has also allowed entrepreneurs to make proper and ethical decisions regarding their investments. As supported by Ashraf et al. (2022), the excellent visualization traits of entrepreneurs eventually help in proper decision-making regarding their investments. For example, especially in the UK hospitality industry securing investments while observing a specific business idea and determining its probability can be much more effective for a better decision-making approach. However, on the contrary, without proper vision or ‘visualisation traits’ the entrepreneurs not only can regulate and control the urge for investment but also may lead to certain losses in succeeding the business idea. 
On the other hand, another considerable trait to have for becoming a successful entrepreneur can be the ‘creativity traits’. A sense of creativity is important to judge the model of business including the viability of the business idea. In the opinion of Anjum et al. (2020), the sense of creativity not only allows entrepreneurs to generate new and innovative ideas but also allows them to develop new products and innovative services. Especially, in the UK entrepreneurs often need to adapt creativity traits as the brands and the revelries are also adapting to the various competitive innovation strategies. For example, as per the UK government UKIS survey report of 2020 to 2022, around 36% of the businesses in the UK are adapting to ‘creativity and innovative’ approaches. However, the perception of innovative business decreased as compared to 45% in 2018 to 2020 (Gov, 2024). Thus, it is very important for entrepreneurs, especially in UK hospitality, to have creativity skills that allow them to develop a much more adaptable and yet cost-effective way of innovating to sustain the competitive market. However, on the contrary statements, with a higher sense of ‘innovation and creativity traits’ the entrepreneurs may face ineffective business operations and poor adaptability to the current market trends and may lose their competitive abilities. Likewise, in the case of hospitality entrepreneurs, as market expansion is becoming evident, the traits of creativity and innovation are the key measures to assist them in pursuing a creative and effective business idea. 
Apart from this entrepreneur often need to have a ‘higher confidence level’ towards their decisions, which can be a much more reliable trait to make necessary decisions and while taking certain risks (Yusoff et al., 2021). For example, with enough confidence, entrepreneurs can invest in the business model or initiate the business venture with confidence based on hospitality market statistics. Lastly, entrepreneurs also need to develop a sense of ‘proper knowledge regarding business operations while operating and initiating the organization. In the opinion of Hussain and Li (2022), any successful entrepreneur having better knowledge regarding business operations and ethical practices certainly assists the entrepreneurs in making better strategic decisions to bypass any probable risks, For example, to initiate any business operations in the UK hospitality industry, knowing the principles of business management, as well as knowledge about the business environment, falls under the main traits to have for the entrepreneurs. Thus, these are some of the key traits that the entrepreneurs in the hospitality sector of the UK must possess and need to have an urge for gradual development as well. 
Based on a critical explanation regarding the various types of traits that entrepreneurs should possess was given. As stated earlier, it can be fair to claim that the involvement of entrepreneurship abilities is often evident in the hospitality industry of the UK. Especially, when the range of start-ups and the business idea scope is much wider. The first relevant entrepreneur’s traits to be evident and relevant can be the ‘visionary traits' within the UK hospitality sector. In the opinion of van Gelderen et al. (2020), having a better vision and judgement regarding the viability of the business operations mostly allows them to proceed with a much more effective business idea. Likewise, the examples of various entrepreneurs can be counted that are popular for their explanatory vision that not only achieves business success but also their vision and idea can be ultimately beneficial for the business as well as their individual satisfaction. For example, one of the most effective visionary instances of the entrepreneur’s ability can be portrayed in ‘UK Hospitality Chief Executive Kate Nicholls’. She is one of the most evident examples of appropriate visionary traits that are needed by entrepreneurs. Amidst the endless rise in the price in the UK market for 18 months. The sheer decision-making and visionary abilities have been explicit in terms of maintaining the proper hospitality sector management. Also, with the General Election taking place in 2024, Ms Kate Nicholls portrays explicit hospitality sector visionary traits including ‘general investment from the roots, and ‘create jobs from apprentices’ and many of her initiatives have certainly portrayed her visionary traits as a capable entrepreneur (UKhospitality, 2024). On the other hand, another visionary trait can be observed in Duncan Bannatyne’s entrepreneurship abilities. Born in February 1949, the former son of a tractor mechanic now owned a net worth of £175 million. His entrepreneurship vision and its traits can be observed in the launching of ice cream vans and later owning 71 sites. Also, launching the biggest independent chain of health clubs and hotels in the UK was part of his visionary perspective as an entrepreneur. Bannatyne changed his casual lifestyle as he started out his own ice cream business in a van. He purchased his first van for £450 and with his sheer hard work and vision he sold his ice creme business for £28,000 and invested in ‘Quality Home Care’ over 5 years. Duncan Bannatyne sold around £26 million in 1997 to become a multi-millionaire at the age of 48 to become a successful entrepreneur in the hospitality industry of the UK (Tucker, 2023). 
However, on the contrary, apart from the involvement of the ‘appropriate visionary entrepreneur traits’. It is also important to have a sense of ‘creativity and innovation’ to stand in the fiercely competitive environment in the UK hospitality industry. Supporting the statement by Diawati et al. (2023), through proper creativity ability, entrepreneurs can transform the business idea into a new perspective and include new dimensions towards innovation. An adequate example of a real entrepreneur who has given more importance to creativity is Kris Hall, the founder of ‘The Burnt Chief Project’. This Burnt Chief Project was initially proposed and launched in the year 2019, with the sole intention of eradicating mental health stigma in the UK hospitality Industry. As per their research, the main motive of this innovative initiative is to offer mental assistance and guidance to the employees operating within the UK hospitality industry. Based on the statistics provided by Kris Hall, around 84% of respondents have been feeling mental disorders, while around 46% of them do not feel comfortable sharing their mental health degradation while operating in the UK hospitality industry (The burnt chef project, 2024). On the other hand, another specific entrepreneur to has creativity traits is Mr Mark Lewis, chief executive at Hospitality Action. He has also observed that mental health issues in the hospitality industry of the UK are rapidly growing from 56% in 2018 to 76% in 2024. Thus, being the founder of the hospitality action, he initiated the ‘An Employee Assistance Program (EAP)’ that offers professional support to mentally disturbed personnel within the industry contributes to better and effective collaborative operations within the hospitality industry and allows every business in the hospital to grow with effective employees (Hospitality and catering news, 2024). 
Furthermore, an adequate sense of entrepreneurship theories is also important to offer better operational ability and proper use of entrepreneurship traits (Vu 2020). In this context, Joseph Schumpeter's innovation theory can be a specific and most relevant theory to consider in improving entrepreneurship traits. In the opinion of Ziemnowicz (2020), innovation theory mostly states that innovation and creativity os the key economic application of new ideas or processes. Likewise, through adequate innovation as observed from the entrepreneurship viewpoint of Mark Lewis and Kris Hall. The theory of innovation is much more relevant to ensure that business ideas are much more viable and contribute to economic development and market growth. Additionally, the Innovation theory of Schumpeter also states that entrepreneurship is the key concept that promotes innovation (Callegari and Nybakk 2022). Thus, it can be much more relevant to rely on innovative entrepreneurship models and business ventures to gain further success. 
[bookmark: _gk2a5rbxx26g]In conclusion, it can be further considered that the involvement of proper entrepreneurship can be characterized based on their availability of creativity traits and visionary traits as found above. Various real-life entrepreneurs and their respective initiatives have been stated in compliance with the suggested entrepreneur’s traits. That can help us to conclude that the proper use of these visionary and creative traits in entrepreneurship can ultimately lead to better business success and comparability. Along with the measures of various entrepreneurs operating in the UK hospitality industry were being analyzed to justify the analysis of the traits. Lastly, the theory of Innovation has been found to be much more relevant to promote the innovation and creativity traits of entrepreneurship in the UK hospitality industry. 
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