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Assignment 1 – Marketing Fundamentals
Vauxhall Corsa-e Marketing Blog Series
The aim of this series of blogs is to communicate with Vauxhall’s target audience and deliver key messages about the history and heritage of the company and its main products. In addition, the prices for the different ranges of vehicles, the various channels the company uses to make the products available as well as factories and promotions will form the basis of some of the blog posts. 
Blog 1 – Background and history of the company
A brief history of Vauxhall
Founded in 1857 by Alexander Wilson, Vauxhall started as a marine engine and pump manufacturer. Six years later, the company was bought and re-named Vauxhall Iron Works when it started to produce travelling cranes. 
Vauxhall started making cars at the beginning of the 20th century with production lines set up in Luton in 1905. The very first car assembled in the British factory was a five-horsepower single-cylinder model with tiller as steering mechanism and two gears. 
After making 70 of these models in one year, Vauxhall Iron Works became Vauxhall Motors in 1907 and started gaining popularity through the sport models. 
First World War was a prosperous period for the company, but shortly after, General Motors acquired Vauxhall. The production was halted during the Second World War and therefore the company had to work on the new Churchill tank. 
In 1940, the famous factory in Luton was bombed and several employees were killed. To make up for the loss, the company opened a new plant in Ellesmere Port. 
A hundred years later and numerous models launched, Vauxhall becomes a staple on every British road. The launch of Vauxhall Corsa in 1993 was an iconic moment especially as this model then became known across the country and later on across the entire globe. Vauxhall Corsa bagged many awards throughout its life, including numerous ‘Car of the Year’ celebrations. 
In the present, Vauxhall remains a force in the automotive world and the company aims to inspire all customers that quality is a right, rather than a privilege. This is why all vehicles are designed, engineers and launched with all customers in mind. Taking you from A to B, a Vauxhall never disappoints and it’s very much woven into the very fabric and core of Britain’s motoring life. 
Our values of being ingenious, forward-thinking, innovative, yet authentic and simple are thoroughly embedded in every model and service launched. 
After navigating the leadership of the PSA Group, Vauxhall became part of the Stellantis portofolio at the beginning of 2021, alongside 16 other brands including Alfa Romeo, Chrysler, Fiat, Jeep, Opel, Peugeot and others. 
Interested in learning more? Visit https://www.vauxhall.co.uk/ and learn more about Vauxhall’s history and cars. 
Blog 2 – Product
Vauxhall and its legacy models 
For over a century, Vauxhall has been producing many vehicles that later become household names in every British home. The company’s car range includes a mix of petrol, diesel, hybrid and all-electric vehicles that aim to take you from A to B with no fuss. 
Small, mid-sized, crossover, SUV, passenger vehicles or vans – Vauxhall has you covered! This is why Corsa, Astra, Mokka X, Crossland X, Grandland X, Combo, Vivaro and Movano have gained customers’ trust throughout the years. Featuring the latest technology easy to navigate and incorporate in the day-to-day life, all the various car and van ranges are ideal for every lifestyle. 
Corsa
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Mokka X
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Crossland X
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Grandland X
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Combo
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Vivaro
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Movano
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Vauxhall has updated the new Corsa-e model by introducing a simplified version with enhanced pricing. This is making the latest model more appealing than ever. With orders that can be placed from beginning of September, this legacy model will start from £17,500. 
As Corsa has already bagged two best-selling awards in 2021 and beginning of 2022, the new model has been designed with all the customers in mind. Design, GS Line and Ultimate trims will also be available as add-ons to suit all design tastes. 
High-performance driver assistance tech is embedded across all models and we are confident that the fresh line-up will make it easier for you to choose the right version.
· Design – features Mark Adam’s futuristic, yet stylish interior, including driver assistance technology (from £20,300)
· GS Line – highlights the bold sport styling – inside and out, ensuring convenience and comfort (from £23,400)
· Ultimate – takes the GS line styling to the next level, with premium technologies to ensure the ultimate driving experience (from £25,000)
All the innovative technology used across all models has been substantially reduced in price to ensure that more customers than ever benefit of premium vehicles. 
Vauxhall’s Marketing Director, Virgil Zamfir, added: “We are very proud of the new Corsa-e and all the accompanying vehicle range. We’ve created and enhanced those models based on all the feedback we received so far and therefore, tried our best to make this technology available to more customers. The top model, Corsa-e Ultimate, has been reduced by £5,000, meaning that this bold and innovative model can be accessible to more electric vehicle enthusiasts across Britain.”
Visit https://www.vauxhall.co.uk/cars/corsa/electric to learn more and find the best Corsa-e model that suits you. 
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Blog 3 – Place
Where can I buy a Vauxhall?
We know that getting a car is the second biggest purchase of a lifetime and most of the time it is not easy. Getting lost in all the design features and technology details is bound to happen when you do not know where to look or even where to start. This is why, at Vauxhall we have created a complete step-by-step guide to help you navigate the exciting journey of buying a vehicle.  
First things first, Vauxhall is only available in the United Kingdom. If you are looking for a similar looking vehicle across the Europe and outside, you will need to buy an Opel model instead. 


Complete guide to buy a Vauxhall
1. Visit the website (https://www.vauxhall.co.uk/) and make yourself familiar with all the car and van ranges. You can review all the design styles and choose the best one to suit your needs. Take advantage of the virtual showroom and check out all the design and technology features for your next car!
2. Visit one of Vauxhall’s showrooms and retailers by searching here (https://www.vauxhall.co.uk/tools/find-a-retailer.html) and book a test drive to see first-hand if the vehicle matches all your expectations. Our retailers are here to answer any questions and alleviate any concern you might have. 
3. Get in touch in one of our representatives and sign the paperwork. They will be able to advise which model will best suit your budget. 
Purchasing a Vauxhall has never been easier than before! 
Blog 4 – Price

Vauxhall Corsa-e

The new all-electric Corsa-e features a next generation battery that will allow you to drive for an extended range of 222 miles (WLTP). Powered by a 50kWh lithium-ion battery, Corsa-e can take you from North to South of England on a single charge. Isn’t this ideal for family road trips? 

And what’s even better that is that there are over 26,000 charging points across the UK that will easily allow you to charge your car and extend your trips without a fuss. The new charging cable brings the battery to 80% capacity in just 30 minutes from a 100kW charging station, meaning that you don’t need to wait around for hours. 

With prices starting from £28,555.00 for a new model, the all-electric Corsa is an extremely versatile model that you can create to match your needs. Not to mention the benefits of going electric.

Buying a Corsa-e offers multiple benefits such as:
· You can benefit from £0 road tax and £0 congestion charge
· This model offers 2% Benefit in Kind (2022/2023) for customers who drive company cars
· This model ensures 30% less maintenance costs as electric vehicles have less moving parts and less wear on brakes

Choose the best trim for you:
1. Corsa-e SE – from £28,555.00
2. Corsa-e SRi – from £30,100.00
3. Corsa-e Elite – from £33,400.00
4. Corsa-e Ultimate – from £35,100.00
Visit our virtual showroom and check out the latest Corsa-e! 
Blog 5 – Promotion

Drive a Vauxhall for less

Did you know that you can now drive the new Corsa-e top-spec model for £5,000? The Ultimate design that takes the GS styling to a whole another level features premium technology that will inevitably offer one of the best driving experiences out there. 

Take advantage of this offer and let’s build together a future with less emissions. 

Visit www.vauxhall.co.uk/cars/corsa and learn more about your favourite mini electric car and what models works for you and your family. 

Vauxhall offers a wide range of car finance offers for all the models on the website. In addition, there are multiple personal contract purchases that can be reviewed on the website as well to fit your budget. Example below:
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Alongside promotions, Vauxhall offers a wide range of benefits when buying directly from them, namely free six months subscription to bp pulse, the UK’s biggest charging network with over 8,000 charging points across the UK and eight years roadside assistance as well as battery warranty to ensure peace of mind when driving. 
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Vauxhall also leverages the UK government support when buying electric vehicles on the website. In order to build a low carbon future, the UK government can cover up to 35% of the car’s purchase and the company emphasises that on the website, as below: 
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In regards to the social media strategy, Vauxhall has over 50K followers on Instagram and the company uses this particular social media channel to drive awareness and portray Vauxhall as a vehicle for all people. By posting high-resolution imagery, high-production videos and leveraging various collaborations with influencers in the automotive space, Vauxhall managed to build a strong profile online. 
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In the past years, Vauxhall launched multiple TV ads to launch some of the hero vehicles, namely the all-new Corsa and Mokka. 
1. Vauxhall All-new Corsa – https://www.youtube.com/watch?v=Z00VyzzX-G4&ab_channel=Vauxhall 
2. Vauxhall Mokka – https://www.youtube.com/watch?v=MuysLW3XP0Y&ab_channel=Vauxhall
3. Vauxhall Corsa-e – https://www.youtube.com/watch?v=bWoqdf8q4n4&ab_channel=Vauxhall 








Moreover, Vauxhall encouraged people to trade their current cars and save £400 on buying a new model.
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When using print ads, Vauxhall rarely advertises the full price. They will break the cost down into monthly payments which ultimately makes the vehicle more affordable in the end. Example below: 
[image: ]

Vauxhall leverages their LinkedIn channel to drive brand awareness for all vehicles and communicate the latest news about the company. 
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Vauxhall uses its Facebook channel to drive awareness around the company and its products. With a mix of still images and videos, the company shares news about the latest design features and benefits for customers. 

[image: A screenshot of a car

Description automatically generated with low confidence]


Vauxhall uses Stellantis’ media landing page to publish the latest company news about vehicles and services. 
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Personal Contract Purchase on Corsa-e

With the flexibilty of our Personal Contract Purchase finance at 6.9% APR. You choose the deposit and term length which suits you, and keep your options open at the end of the term,
And, as part of our aim to make the switch to electric as easy as possible, ll new electric Vauxhalls include the Plug & Go* package. Find out more,

Corsa-e GS Line 11kW Electric 100kW/136PS Auto
Highlights

Forthe sporty choice opt for the GS Line. Features including:

« T-inch colour touchscreen with Satelite Navigation & Apple CarPlay™/Android Auto™
+ 17" bi.colour alloy wheels

+ Electronic Clmate Control

+ LED Headlights with high beam assist
« Rear parking sensors

« Black roof and dark-tinted rear windows

£339 per month™*

+ Customer deposit £4,263.21

+ 6.90% APR Representative

- Opional final payment £12.483.00
+ 47 monthly payments

+ Annual mileage 8,000

See representalive example
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o Free 6-month subscription to bp pulse =y

8 years roadside assistance and battery warranty

Our Plug and Go offer includes a free six-month subscription to bp pulse” — the UK's biggest charging

Enjoy peace of mind with our eight years/100,000 mile battery warranty” for electri vehicles. Our electric
network. Giving you access to over 8,000 charging points across the UK, so you'e never far away.

and hybrid models also come with 8 years roadside assistance cover . This includes roadside, home
service, relay and European assistance.
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How Does the Grant Work?

The Government takes time to sort out the different vehicles according to how much carbon dioxide they emit and

how far they can travel without emitting the gas. These vehicles undergo sorting into different categories of

groups.

The Office administers the grant for Low Emission Vehicles. They decide which car should acquire the funding

based on emissions and factors such as safety, top speed, and warranty.

In recent times, the grant covers up to 35% of the car's purchase price; this is approximately 2500 pounds if the
price is below 35,000 pounds. For your vehicle to be eligible for the grant, its CO2 emission should be less than
50g/km, and it should be able to travel 70 miles without releasing any emissions. Most importantly, it must be on
the OLEV's approved list.
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1,679 posts 50.5K followers 180 following

Vauxhall

Official Vauxhall Instagram.

Share your photos using #MyVauxhall
bit.ly/3NJj81u

Followed by 33secondsagency, masonf55, mags_barry + 3 more

CSse @

New Astra Corsa-e Mokka-e New Gran... Creators
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Save £400ona
new Vauxhall!
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We're delighted to announce our All-new Vauxhall Mokka has won ‘Design of the
Year' at the Awards 2021, praised for its bold,
confident design as well as its striking all-new Vizor front end

Jack Rix, Editor of Top Gear, said: “The Mokka has to be 2021's most satisfying
looking new car in a field that includes a bunch of supercars and fresh work from
some heavy hitters. The basics here are super strong: the stance, proportions,
surfacing and graphics are all undeniable. It's assertive without looking angry,
friendly without being cartoonish.” >
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Less is more... With a completely digitally detoxed interior and packed with cutting edge
technology. This is the New Grandland Plug-in HYBRID-e.

Discover more > https://s.vauxhall.com/jae8zc
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