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Sustainable Brand Extension

About Starbucks

tarbucks is a popular and well-known world-leadin
offeehouse company which run their bsiess in more thar
0 countries (Starbucks, 2026). Therefore, the figure below
mphasises that in 2022, with the company's popularity.
9.4% of customers voted for Starbucks, which illustrate:

eir sustainability commitments with the help of wast
cduction programs, cthical sourcing, and rcusable cuj
initiatives (Elad, 2024).

Which of the following brands of coffee are your favorite?

catéonone

Tim Hortons

Lacaiomae

Sustainability Contribution

The EcoSip Smart Tumbler
aided SDG 13 (Climate Action)
and SDG 12 (Responsible
Consumption and Production)

Lowering carbon cmissions

Reducing single-use cup waste

Promoting reusable
consumption.

Brand Extension

To mitigate these issues, the company Starbucks)
launches the LicoSip Smart Tumbler. It has been
Euilt from a bamboo outer layer and recycled
tainless steel. Therefore, a QR reward scanner for
100% recycled packaging, leak-prool insulation,
and Starbucks Rewards points, and through the
Starbucks app, these tumbler features.

Sustainability Problem

It has been found that annually billions of
isposable coffee caps are eliminated, which helps
E(: deercase  landfill waste and  commit  to)
nvironmental pollution. In a similar path, users,
want cnvironmentally friendly products along with
stricter regulations such as the Plastic Packaging
Tax (2022) and the Single-Usc Plastics Dircctivel
(EU 2019/904) from the government to emerge as a
sustainability problem and decrease waste
(Environment.ec.europa.eu, 2026).

Why Customers Will Buy

The EcoSip Smart Tumbler links with loyalt;
rewards, premium reusable products, and health
lifestyles, smart technology, sustainability and ke
market trends. As a result, these offer value fo
environmental benefits, an

ustomers,

-

ECOSIP SMART
TUMBLER

istatistics.html

Environment.ec.europa.eu (2026).
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