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Executive summary
The aim of the report is to demonstrate an understanding of greenwashing in the hotel industry. Greenwashing refers to developing an erroneous sense of impression such as eco-friendly, sustainable, and so on by deceiving the target audience through the activities of hotels such as untrue claims of eco-friendly services, utilisation of misleading labels, utilisation of exaggerated metrics and so on. However, a hotel can evaluate the effectiveness of its sustainable practices in different ways such as by setting benchmarks and tracking progress, setting key performance indicators, and so on. For various purposes such as cost-effectiveness, flexibility, and so on, a hotel uses self-evaluation approaches to measure its sustainable practices. Besides, various hotels use green technologies which provide various environmental benefits such as saving energy, saving water, reducing carbon emissions, and so on. Moreover, hotels can use various approaches such as independent audits, certifications, and so on rather than using self-evaluation approaches to evaluate sustainable initiatives.
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[bookmark: _Toc160105270]Introduction
A critical term in the hotel industry is greenwashing which refers to developing an erroneous sense of impression such as eco-friendly, sustainable, and so on by deceiving the target audience through the activities of hotels. Various hotels mislead their audience by stating that their products, services, activities, and so on are sustainable and eco-friendly. There are several instances of greenwashing activities of hotels such as untrue claims of eco-friendly services, utilisation of misleading labels, utilisation of exaggerated metrics and so on. It has several vital impacts such as deceiving customers, obstructing trust, hampering reputation, dealing with legal issues and so on. The aim of the report is to demonstrate an understanding of greenwashing in the hotel industry. For this report, the name of the chosen organisation is Premier Inn. At inception, an overview of the chosen organisation has been provided in the following paragraph. After that, several terms related to greenwashing have been discussed. Moreover, the utilisation of green technology has been discussed in the following report. 

[bookmark: _Toc160105271]Overview of the company
Premier Inn is one of the largest and well-known hotel chains in the UK. In 1987, the renowned brand was established by Whitbread. The headquarters of the hotel chain is located in Dunstable in the United Kingdom. It has more than eight hundred hotels across the country. In various great locations, it has more than eighty three thousand rooms. It has developed a large workforce consisting of more than forty thousand individuals (Abdou, 2020). At present, Dominic Paul is the Chief Executive Officer of the brand. In the 2022 and 2023 financial years, the income of the brand is more than two million GBP.
[image: What time does Premier Inn stop serving breakfast? Start and end times  explained | The Sun]
Figure 01: Premier Inn (Ntia, 2023) 
One of the crucial strengths of the hotel chain is that it is committed to encouraging sustainability as well as reducing its adverse impacts on the environment. Renewable energy is used by the firm to fuel its properties. Besides, solar panels have been installed by the firm to reduce its adverse environmental impacts (Team, 2020). It has also developed a plan to lessen the intensity by 50% of carbon emissions by 2025. The firm also donates food to the community.
[image: Premier Inn takes on-site solar to 3MW | theenergyst.com]
Figure 02: The Solar panel program of Premier Inn (Al-Wattar, 2019)
However, some reporters explored and presented some unhygienic activities of the firm in a television program several years ago. They found that guest towels were utilised to clean washrooms, toilets, and so on in the hotels. Other exploitative activities of the firm were addressed in the show (Gowrea, 2023). 
[bookmark: _Toc160105272]Greenwashing in the hotel industry
Greenwashing is a critical term in the hotel industry. When hotels develop an erroneous sense of impression about them such as eco-friendly, sustainable, and so on by deceiving the target audience through their activities, it is known as greenwashing in the hotel industry (Kularatne, 2019). In hotels, it can be conducted in various ways. Some forms of greenwashing have been explained in the following paragraph.

Figure 03: Greenwashing practices in the hotel industry (Ntia, 2023) 
· Using vague terms: With stating particular details and so on, various hotels use various vague terms such as “Green-Hotel”, “Sustainable Hotel”, “Eco-friendly Hotel” and so on. Individuals don’t have knowledge about their standards or rules.
· Misleading marketing activities: Various hotels mislead customers through their marketing activities such as using various unreal images, visuals of nature, and so on (Pereira, 2021). This is also considered as greenwashing activity in the hotel industry. 
· Reporting selectively: Various hotels report their activities to stakeholders such as shareholders, customers, legal authorities, and so on in a selective way. They only disclose their environment-friendly and sustainable actions and avoid revealing unsustainable friendly activities (Olya, 2021).
· Lack of transparency: When organisations don’t state or portray their environment-friendly and, sustainable initiatives practices, and progress properly, it indicates that they are hiding their shortcomings. 
· Making untrue claims: To attract environment-conscious customers, various hotels make untrue claims such as energy efficiency, waste reduction, and so on.
Moreover, hotels often fail to address core issues such as managing waste, reducing pollution, using energy efficiently and so on (Alonso-Almeida, 2017) . 


[bookmark: _Toc160105273]Self-evaluation of the hotels
Various hotels such as Premier Inn and so on have taken various initiatives to promote sustainability and protect the environment. It is very important to track the progress of their initiatives. The chosen organisation is Premier Inn which aims to lessen its utilisation of water by 20% by 2030%. It also aims to lessen its food waste by 50% by 2030. Besides,
it has also developed a plan to lessen the intensity by 50% of carbon emissions by 2025. The firm also donates food to the community. However, a hotel can evaluate the effectiveness of its sustainable practices in different ways such as defining goals, creating policies, setting benchmarks and tracking progress, setting key performance indicators and so on which are also recognised as self-evaluation tactics (Kularatne, 2019). Premier Inn tracks the progress of its sustainable goals by setting goals, measuring progress, modifying the budget, and so on. However, the self-evaluation metrics have some advantages and disadvantages for hotels which have been discussed in the following paragraph. 
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Figure 04: Premier Inn’s environmental, social and governance report (Pereira, 2021)
Advantages
Based on the eco-friendly and sustainable practices of hotels, one of the crucial benefits of using self-evaluation approaches for hotels such as Premier Inn is that it is cost-effective for them. If they hire external auditors, it has to bear additional expenses. Organisations can obtain core insights regarding their initiatives through self-evaluation approaches (Babu, 2018). Besides, the approaches can provide them flexibility in measuring performance. Hotels can concentrate on particular aspects of their initiatives. 
Disadvantages
Biasedness is one of the major weaknesses of self-evaluation approaches while measuring the eco-friendly and sustainable initiatives of hotels. Another weakness is a lack of objectivity. The internal auditors of hotels might not have an appropriate level of skill and expertise to measure the effectiveness of sustainable practices. However, there is a chance of greenwashing in self-evaluation to create a false impression to attract a wider audience (Memarzadeh, 2020). 
[bookmark: _Toc160105274]Reasons for self-evaluation
For various purposes, a hotel can use self-evaluation approaches to measure its sustainable practices. One of the reasons for using these approaches is that they are cost-effective. Besides, they aid hotels like Premier Inn, Marriott, and so on to promote a culture of responsibility within organisations. When employees take part in various making decisions, assessing the effectiveness of various initiatives, and so on, they feel valued and respected (Abdou, 2020). However, firms can measure their performance, and identify the areas that are needed to be improved. On the basis of particular aspects of sustainable initiatives, hotels can tailor their self-assessment approaches such as modifying key performance indicators and so on. By identifying the areas of improvement, hotels can respond quickly. They can obtain an understanding of the impact of their operational activities on the environment. Moreover, self-evaluation approaches aid hotels in complying with legal rules and regulations such as environmental laws and so on (Alzboun, 2016). 


[bookmark: _Toc160105275]Utilisation of green technology
At present, one of the most popular terms is green technology which can be defined as the utilisation of science and technology in order to create products and services that are sustainable and eco-friendly. These products and services contribute to safeguarding the environment. Sustainable transportation, renewable energy, solutions that are energy efficient, waste management, and, so are included in the green technology (Memarzadeh, 2020). Besides, it provides various environmental benefits such as saving energy, saving water, reducing carbon emissions, and so on. 
[image: Premier Inn: Pioneering the Future of Sustainable Hospitality – Carbon  Neutral Britain]
Figure 05: Premier Inn uses green technology (Olya, 2021)
One of the crucial strengths of the hotel chain is that it is committed to encouraging sustainability. The solar energy is used by the hotel chain in order to make hot water and other activities. To abandon the utilisation of plastics in hotels, the brand is working very strictly. Apart from this, the brand uses energy-efficient water heating to save energy. In order to optimise the utilisation of energy, it uses LED lights which consume minimum energy (Pereira, 2021). However, the firm produces renewable electricity through the solar panels. Apart from this, various hotels use various green technology in order to ensure sustainability. They might green technology to preserve water, manage waste, and so on. Besides, they might use certified green materials while developing buildings. 
Green technology provides a wide range of benefits to hotels including environmental benefits, social benefits, economic benefits, and so on. By using green technology, hotels like Premier Inn can ensure energy efficiency, reduce carbon emissions, conserve natural resources, reduce and manage waste properly, and especially improve the quality of water and, air. On the other hand, one of the vital economic benefits of using green technology is that it creates new employment opportunities (Alonso-Almeida, 2017) . Besides, the technology reduces the operational costs of hotels which leads to enhancing their profit level. It also concentrates on ensuring efficiency in resource utilisation. However, it contributes significantly to drive innovation as well as enhance market growth in the sector. The crucial social benefits of using green technology are the improvement of public health, community engagement, accessibility to resources, and so on. Moreover, the long-term benefits of using green technology are the reduction of climate change, the production of renewable energy, technological innovation, and so on (Abdou, 2020). The green technologies are more sustainable for the hotel industry. 
[bookmark: _Toc160105276]Alternatives to self-evaluation
At present, various renowned hotels like Premier Inn have taken various initiatives to maintain sustainability and protect the environment. They measure the progress and effectiveness of their initiatives through self-evaluation approaches but these approaches often fail to present actual results of the initiatives. To obtain an actual understanding and, track the progress of their sustainable practices, hotels can use various approaches rather than self-evaluation approaches (Ntia, 2023) . The approaches have been discussed in the following paragraph.

Figure 06: Approaches to evaluate sustainable practices of hotels (Abdou, 2020)
· Independent auditing: To track the progress and effectiveness of sustainable practices, an independent auditor can play a significant role in the hotel sector. Professional environmental auditors can provide an unbiased statement regarding the environmental performance of hotels. It is an effective way to get an actual picture related to the progress of eco-friendly and sustainable practices of hotels (Al-Wattar, 2019). 
· Certifying: There are various renowned organisations that work to protect the environment and provide certificates to organisations based on their activities. Hotels can engage with various third-party organisations to assess the validity of their initiatives and performance regarding sustainability (Babu, 2018).
· Industry benchmarking: It is also an effective way for hotels to measure their sustainability and environmental practices. Hotels can compare their environmental performance with industry benchmarking. It will aid hotels in obtaining valuable insights regarding their sustainability practices and so on. They have to take part in industry assessments (Alonso-Almeida, 2017) . 
· Taking feedback and reviews: Hotels can take feedback from their stakeholders such as customers, local communities and so on regarding their sustainability initiatives. They can involve their stakeholders in the evaluation processes. They can also collaborate with research institutions to determine the effectiveness of their sustainability initiatives (Memarzadeh, 2020).
· Attending government programs: Hotels can take part in government programs that include external assessments in order to illustrate their commitment to obtaining sustainability goals.
However, hotels like Premier Inn have to ensure transparency in their environmental, social and governance reports to portray the progress and effectiveness of their sustainable initiatives.


[bookmark: _Toc160105277]Conclusion
Greenwashing is a critical term in the hotel industry. Some instances of greenwashing activities of hotels are untrue claims of eco-friendly services, utilisation of misleading labels, utilisation of exaggerated metrics, and so on. However, a hotel can evaluate the effectiveness of its sustainable practices in different ways such as by setting benchmarks and tracking progress, setting key performance indicators, and so on. For various purposes such as cost-effectiveness, flexibility, and so on, a hotel uses self-evaluation approaches to measure its sustainable practices. Besides, various hotels use green technologies which provide various environmental benefits such as saving energy, saving water, reducing carbon emissions, and so on. Moreover, hotels can use various approaches such as independent audits, certifications, and so on rather than using self-evaluation approaches to evaluate sustainable initiatives.
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