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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cooking Academy website loaded in approximately two seconds, which suggests minimal delay and indicates efficient website performance.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Cooking Academy website contains multiple sub-pages that can be accessed through the main menu and internal links. A prospective customer can move between these pages to find key information about cookery team building events, wellness in the workplace, cookery and private classes, cookery blog with expert insights, recipes and online shop.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the Cooking Academy website allows customers to make a booking through the webpage, which supports convenience and usability to enable users to complete the booking process online.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Usability of the website could be improved by ensuring key information is easy to locate, a more organised page layout and simplifying the booking process.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage appears visually pleasant and has a clear layout which supports a positive first impression. On mobile devices, the webpage design appears more compact, while on a computer the layout is more spacious and easier to explore.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website is visually engaging, as the colour scheme and imagery create an attractive design that helps capture user attention and supports a positive browsing experience.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, the website uses an online chat tool (bottom right corner – Ask a question), which is effective for product or service enquiries as it provides quick, convenient, and accessible customer support.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are effective because they allow customers to engage further with the business, provide insight into the products or services offered, and access updates.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The company’s services are made clear to customers through structured page content, clear navigation, and informative description. This helps users understand the range of services available when exploring the website.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are made available through The Cooking academy’s own website as selected testimonials and are also shown on independent third-party platforms such as Trustpilot and TripAdvisor. The TripAdvisor reviews have new entries as from February and March 2026, whereas Trustpilot reviews for the Cooking Academy date from January 2025.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service feels high quality because of experienced, professional instructors, well-planned courses, hands-on learning, and a positive reputation. I would recommend it to my friends and family because it is educational, enjoyable, and memorable.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, The Cooking Academy makes service prices clear on its website (on class detail and booking pages, and in the shop) so customers can see how much classes or vouchers cost before booking. It seems the business has a very high customer review rating on Tripadvisor, which shows customers recognise the quality of teaching, experience and results justifies it.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. cooking

	
	2. academy

	
	3. London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, The Cooking Academy website appears to come within first 10 results in a Google search.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still very relevant in modern UK business. A customers can find reliable information about a company, including services, prices, and contact details. A website gives a business full control over its content and branding, which helps build trust and professionalism. 
Many customers also search online before making a purchase, so having a website improves visibility and credibility, and in addition, websites allow businesses to offer online booking and purchases, making it more convenient for customers and increasing sales opportunities.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My recommendation to improve the website would be to make pricing clearer and easier to compare between different classes. For example, adding a simple price table or comparison chart would help customers quickly understand their options. 
I suggest this because clear pricing improves user experience and helps customers make faster decisions, as if prices are confusing or hard to find, customers may leave the website and look at competitors instead.
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