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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Every page loads with great speed and the images also load quickly. There are no difficulties to access any of the pages. Its very easy to search.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: No. There are three layers maximum to a page. It is very easy to navigate. They can navigate through clicking on a button to enter a sub-page. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes. At the top right hand corner of the website, there is a button called, Book a service”. When a user clicks on this button, they are able to book a cleaner. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer:The usability of the cleaning service website can be improved by making the navigation menu simple and easy to understand so that costumers can quickly find information about services,pricing and contact details. A clear and visible “book now” botton should be placed on very page to allow users to make a booking without difficulty The website should be fully mobile friendly, as many costumers access services descriptions and transparent pricing will help users make informed decisions. Adding costumer reviews and testimonials will increase trust, while improving page loading speed will reduce the chance of users leaving the website. Finally, a simple online booking from with minimal steps will make the overall user experience faster and more convenient
.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	AnswerThe webpage has a clean and professional colour scheme that make it visually pleasant and easy to read. The website is responsive and work well on both computer and mobile phone. The mobile version is simplified to allow easier scrolling and touch navigation. This ensures website remains user-friendly across different devices. On the computer the website appears wider with more content visible at once , including full navigation menus and larger images. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: There are no videos and possibly add one where the cleaners are demonstrating the service. The colour is basic and could be improved by adding in extra colours. The image sometimes too small and if they were to use larger images it would get the attention of the user. All of this would help attract customers. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is not one. They could potentially add a chat tool. The chat could be activate 24 hours of the week through the use of AI. The Website should made use of an online chat tool to allow customers to ask questions in real time. This is an effective feature because it provides instant communication between the customer and the businesses, which is helpful for quick enquiries about prices, availability or specific services. The chat tool improves customer satisfaction as users do not need to wait for an email reply or make a phone call. It can also increase the chances of a booking, as costumers are more likely to proceed when they receive fast and clear answers. However, its effectiveness depends on how quickly the business responds and whether the chat is available outside normal hours. 


	Question 2d – How effective are the social media links on the website?


	Answer: They work as intended. They have every social media link with a strong following of over 100 people. The social media on the website are effective feature as they allow costumers to easily connect with the business on platforms such as Facebook and Instagram’s. This links helps to increase the company’s online presence and allow potential customers to view updates, promotions, and costumers reviews, which can build trust and confidence in the service. Social media also enables two-way communication, making it easier for customers to ask questions or send messages. However, their effectiveness depends on how active and regularly updated the social media pages are. If the pages are kept up to date with relevant content, the links can play an important role in attracting and engaging customers.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: On the homepage it mentions cleaning enough for the user to know it is a cleaning service. On the homepage the image on the right hand side of a lady waking up could potentially mislead a user. If this image was to change to a cleaner it would be more relevant and convincing to the user.It could be a person or an images that demonstrate the company’s slogan like “Making London Homes and Shine” and it help create a strong brand identity and leave a lasting impression on costumers.It helps the user remember the brand and understand its message quickly. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: They are made available on the homepage from Trustpilot. It displays the 4.4 star review and can be clearly seen by the user. They are up to date as on Trustpilot they are rated 4.4 as well. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Depending on the service, carpet cleaners will be, “experts.” Deep cleaning uses high quality equipment. I would recommend because it is easy to book and the service seems to be at a fair price. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes very clear. The prices seem good for the services that are offered to the user. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaners of London

	
	2. London Cleaners

	
	3.  Cleaners London Services

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes. E-Commerce generates a lot of revenue. In general most business high street shop revenue has been declining from the accessible use of the internet. With a click of a button users can have products or services to their door. Many users prefer this method of transaction in the modern way of life. Websites are still highly relevant in modern UK business. It acts as a business’s main online presence and provides costumers with important information such as services, prices opening hours and contact details. Even though social media is popular customers still trust a professional website more when deciding to use a service. In the UK, many people search online before making a purchase, so having a website helps businesses reach a wider audience and appear more credible. Website also allow costumers to make bookings, send enquires and complete purchases at any time, which increases convenience and supports business growth.
 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: Change the homepage from, “Check prices and availability”. To something about the company as this appears to look like a pop up. The image on the homepage to change to a cleaner that represents the company. The use of images to be larger for more impact. There is too few colours involved and they should be livelier to excite the user. And add a simple and fully automated online booking system. This improvement would allow costumers to select their service, choose date and time, and confirm their booking instantly without needing to phone or wait for a response. Because now a days many costumers prefer quick and convenient services especially in todays fast-paced lifestyle in the UK. An online booking system would improve user experience, increase costumer satisfaction and help the business gain more bookings by making the process faster and easier. This feature would improve the overall user experience, reduce the time spent enquiries, and is likely to increase the number of booking made through the website.
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