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INTRODUCTION

Entrepreneurship can be simple defined as the willingness of a person or their capacity to develop a business, start it from ashes or rebuild a business, organize it and manage it while having risks in their journey to achieve profit. Entrepreneurship is basically referred as a launch of a new businesses or running a business and focusing on the high risks that can be occurred during the startup of the business. For an entrepreneur it is necessary to understand that entrepreneurship also includes bad decisions for business, lack in funding, market demand lack, economic crisis or even all of them before starting a new business (Kuratko, 2016). On the other hand, innovation is basically the introduction of a new thing whether it can be product, service, model or even an idea but somehow it plays an important role in the progress and success of a new or even old company. According to Drucker (2014), the beginning of a successful entrepreneurship is basically based on innovation, if a person introduces something innovative to their people than their business can be successful in the market place even if it is started on a small platform. This study is introduced to show that how innovation and entrepreneurship can be highly effectual on small businesses. In this study it is discussed that how innovation and entrepreneurship can strengthen businesses who started on small platform, also the whole research process of this study and how it will be conducted is also described in this study. 
BACKGROUND

This research is based upon the study of understanding the framework that how innovation and entrepreneurship are capable to develop and strengthen the small businesses who are recognized easily in the market place. The competitive market places these days require companies that bring unique challenges to the existing companies in market and who can manage and develop themselves in competitive market which requires innovation and entrepreneurship along with strategies and resources. According to Wagner (2017), innovation in a company is considered as the most important asset to compete in the competitive marketplace because of the modern and thriving enterprises already present in the market. Also, customers around the world require something innovative and unique that can attract them towards the company and is far different from the products other companies offer. According to Parker (2018), it is believed that entrepreneurship is known as the business’s heart because about every famous or luxury company around the started their firms on a small scale and where known as small enterprises but due to their entrepreneurship style and innovation they strengthen their firms and make their own reputation which is recognized globally. 
It has become necessary for small business to apply entrepreneurship in their firms because there are few things which makes entrepreneurship different from small businesses. These differences set a slight line between both entrepreneur and an owner of small business. The dealing of small businesses is based upon products and services that are well known and established whereas an entrepreneur seeks for something that is new and offers innovation. This shows that the owner of small business faces known risks where on the other hand an entrepreneur is greeted with unknown risks (Burns, 2016). The owners of small businesses seek for limited growth which is based upon continued profitability whereas the entrepreneurs seek for greater targets with rapid growth which can give then high returns. As a huge outcome, entrepreneurs effect the economy along with communities in an appropriate manner which also enables them to create jobs for others and makes their business more developed and successful. Where on the other hand small business become limited towards their own created groups and domain (Dana, 2018).
RESEARCH PURPOSE
The purpose to conduct this research is that it will be helpful in acknowledging the impact that innovation and entrepreneurship makes on small business and how they are helpful in strengthen small business. This research is conducted to show that how small businesses can turn their ventures to famous and recognizable in the world with the help of innovation and entrepreneurship. What role is played by innovation in the promotion of small businesses and how innovation and entrepreneurship work together to from a strong backbone for small businesses to compete in the competitive market place is also discussed in this research. Furthermore, different theoretical models and strategies are explained in this research to support our topic as well as to describe the reason why innovation and entrepreneurship has become necessary for business to survive in the marketplace. 
RESEARCH PROBLEM

The research problem of this study is that there are not much specific ideas available for small businesses to review that what kind of innovation will be effective for their research and how entrepreneurship can help them to strengthen their business. Also, what steps must be taken by small enterprises to strengthen the backbone of their company and what strategies must be applied regarding entrepreneurship and innovation so that they can compete with other companies in the marketplace and can spread their company’s name around the world to earn more profitability and success.
RESEARCH QUESTION
The questions focused for this research are mentioned below:

1. How innovation and entrepreneurship are associated and what is the difference between entrepreneurship and small business?

2. How innovation and entrepreneurship can strengthen small business and what strategies must be applied?
3. Do companies seek failure without innovation and entrepreneurship?

RESEARCH AIMS AND OBJECTIVES

The aim of this research is to gather data which can support this research and can be helpful in answering the research questions. The main of conducting this research is to identify that how innovation and entrepreneurship is helpful in strengthening small businesses. Furthermore, it is also aim of this research to identify that whether companies face failure or not if they work without innovation or entrepreneurship. However, the objectives which are addressed for this research are mentioned below:

1. To identify the relationship between innovation and entrepreneurship and point out the difference between entrepreneurship and small businesses. 
2. To identify what strategies can be applicable to use innovation and entrepreneurship in order to strengthen small enterprises.

3. To investigate that whether companies face failure or not without using innovation and entrepreneurship in their businesses. 

RESEARCH METHODOLOGY
The process of finding and gathering data for a research process of to make some business decision which requires information is known as research methodology. It can also be defined as a plan that is well organized so that the research can be conducted easily. The research methodology is based upon different types, techniques, approaches, designs and methods. The research methods described in this research are quantitative research method and qualitative research method. These research methods include primary data and secondary which is gathered with the help of experiments, interviews, survey, questionnaires and observations from small enterprises to identify the reviews of people regarding that how innovation and entrepreneurship strengthens small businesses (Basias and Pollalis, 2018). 
RESEARCH METHODS
The methods of research defined in this research process are qualitative research method and quantitative research method which are helpful in collection of data and information in a more systematic and appropriate manner. 

QUALITATIVE METHOD

Qualitative research method is a research process which is designed for researchers to identify the behavior and perception of various people that are targeted regarding a specific topic. In this research process the research method requires to gather information and data from focused groups, interview of targeted people and by using case study. Qualitative research method is considered as a strategy that is used to fulfill the requirements of the research and answer the research questions that are addressed in the research (Tracy, 2019).
QUANTITATIVE METHOD

Quantitative research method is a research process which enables the research to collect information and data that is presented in mathematical form or statistical form which means it can be described in the form of chart, table or graphs (Walliman, 2017). The research method used in this research requires data with the help of techniques that are performed computationally, polls, sampling, surveys and mainly questionnaire.

MIXED METHOD

The research method that is conducted for research and includes both qualitative research method and quantitative research method is known as mixed method of research. This research method includes the collection of data and its analysis using the quantitative methods that is surveys, experiments and questionnaire, also it conducts the collection and analysis of data by using qualitative methods that is from focused groups or interviews (Brannen, 2017). 
APPLIED METHOD

The research method applied for this research for the conduction of data and its analysis is the mixed method because of its qualities which includes both quantitative method and qualitative research methods. The collection of data in this research process includes the observations of targeted people and their perception and behavior that what they think about innovation and entrepreneurship as an effective strategy to strengthen small businesses. Also, interviews will be conducted along with questionnaire and survey will be done to small enterprises to strengthen the research process. The data collected will be presented will be in numerical form too which will be shown in tables, graphs and charts. The only disadvantage of this research method is that it is costly as compared to other research methods because of the surveys done and interviews of targeted people. 
DATA COLLECTION METHODS

The data collection methods in this research are of two types, primary method and secondary method. Both these methods are used in order to conduct the research process further and achieve outcomes of the research. These two types help in gathering accurate data and information which is helpful in achieving authentic results. 

PRIMARY

The primary method of data collection is useful for this research because it is the collection of data that is new and raw, and it is gathered by the researchers themselves. This data collected is easy to analyze and present and to understand. The disadvantage of this data collection method is that it can be costly and time consuming for the researcher. 

SECONDARY

The secondary method of data collection can be useful for this research process because it gives the data that is collected by other various researchers and is authentic which can easily be collected because it already exists and does not require time and cost. The only disadvantage of this data collection method is that the data gathered can sometimes be very old which cannot support the research. 
SAMPLING

The sampling of a research can be described as a process in which several people are targeted for observation and are chosen from a larger population. The sampling method of a research is based upon the analysis method chosen for this research. 

SAMPLING METHOD

The sampling type chosen for this research is the random sampling method because this method of sampling allows the researcher to select people from random population which allows every individual to participate on equal basis. These people are selected for surveys, polls, interviews and questionnaire so that their perception towards the topic can be considered and an accurate outcome can be developed. The disadvantage of this sampling method is that is consumes more time and is complex as compared to other sampling methods. 
SAMPLING SIZE

This research is based upon the sample size of 50 people that are selected randomly in order to identify that what is their perception towards innovation and entrepreneurship and its effect upon small businesses. The participants selected for this research includes males and females of different age group. 
RESEARCH ETHICS
A researcher must be familiar with research ethics before conduction of their research because it is the guideline that is provided to all researchers while they start, they research process. It helps the researcher to monitor and educate and to understand the standard of ethics before the conduction of research. There are some major issues of ethics that can be occurred during research process it is the responsibility of the researcher to make sure the consent in informed, no one is harmed, confidentiality and anonymity is respected as well as the privacy of selected participants and companies is also respected. The data gathered in this research whether primary or secondary is conducted while considering ethical standards so that no ethical issues are created during the research process. There are some ethical principles that are considered in this research process which includes carefulness, respect of participants as well as colleagues, honesty, protection of human and openness. It has become necessary for researchers around the world to make sure they respect the ethical standards while conducting their research so that no ethical issues are created during their research processes. 
BUDGET

After research methodology and finalizing the methods that are going to be used for data collection, it is observed that expenditure for the research must be needed to consider as well. For data collection method which is surveys, polls, interviews and questionnaire, the amount needed will be around £60 – 70 because of the sample size i.e. selection of 50 people. Around £50 – 60 will be required for travelling of this whole research process in which tours to shops and malls for interviews regarding the topic and surveys of small enterprises to collect more information about effects of innovation and entrepreneurship on small businesses.
LITERATURE REVIEW
SMALL BUSINESSES

All around the world there are many people who own small businesses to make their fortune, these small businesses are basically the companies which are privately owned or may be on a partnership, but they work on a limited scale and are less progressive than the companies which are owned by entrepreneurs. These companies have less employees and their annual revenue is also limited according to the investment they make on their business. Small businesses are those businesses who are somehow dependent on the support from government and look forward to qualifying for the preferential tax policy according to the country (Storey, 2016). As compared to entrepreneur owned businesses, small businesses are classified in other methods which includes sales, annual revenues, assets, shipments, net profits and number of their employees. In many different countries around the world small businesses include services like conveniences stores, retail operations or even small grocery stores. Also, some people have small businesses like trades people, hairdressers, restaurants, photographers, guest house owners or some manufacturing or internet related businesses on small scale (Storey et al., 2016). 

There are some professionals who own small scale businesses in which accountants, lawyers, medical doctors and dentists are includes who can easily work for companies on larger scale but still they prefer to keep their businesses on small scale. Small businesses are somehow successful in this world but with innovation and entrepreneurship a small businesses can be further taken to a businesses on a large scale. Focusing on the size of the business, their revenue authorization, the company can achieve success by applying innovation and entrepreneurship to their business which can be beneficial for them as well as the country their business belongs to (Burns, 2016). 
INNOVATION

Innovation can be modernly explained as a new or fresh idea, creativity, raw imaginations that are presented in the form of methods, device or products. Innovation is a step towards making a company better from its original situation or to take a new start to achieve new requirements. Innovation is helpful for a company to meet the existing or new requirements of the marketplace as well as to give the competitors a tough challenge in the market (Chesbrough, 2010). Innovation takes place when a company or person presents people with effective and new products, services, business models, processes or even technologies which can attract the customers and change the mind of customers towards spending their money on the company. Innovation is considered as something that is originally designed by a specific person or company that breaks into the marketplace or society as an effective tool that can increase the profitability, reputation and progress of a company. Innovation is somehow related and non-related to invention at the same time, innovation is considered as invention that is implemented practically and is new or sometimes improved that is why not every innovation is considered as inventions some are only modified while other are invented (Amit and Zott, 2012). 

Innovation is said to be a production of new product, service or technology that is not seen by any person before and is consists of better quality as well as utility. The innovation made by a company can lead it towards profitability and can increase the performance and productivity of the company if the innovated product or service is successful it can even decrease the production cost of the company, if not then the it can lower the productivity of the company and can lead the company towards a major downfall. For small businesses innovation not only mean to innovate new products or services but innovation can be also done in management of small businesses. It means that the management innovation includes the reorganization of the management and reconciliation of the employee positions in the enterprise (Johnson et al., 2008). There are many theories innovation which can explain why innovation is necessary for businesses to achieve success in this competitive market place.
SCHUMPETER’S INNOVATION THEORY
The theory described in this research of innovation is introduced by Joseph Schumpeter which explains why innovation is necessary for small businesses and even more important for entrepreneurship. His theory explains that innovation in businesses can be the reason of increase and decrease the economy of a country. If the innovation of an entrepreneur is successful than it can develop the economy of the country they are working in if not, then it can cost downfall to the company as well as the economy of the country. Considering innovation, he referred that how new combinations of products, services or technologies plays role in the promotion of a business whether it is on large scale or small scale. Schumpeter believed that the person or company who innovates new things and present it to their customers are not ordinary business owner, but they have an ability to prove themselves and are the one who sees the world with their own perspective (Schumpeter, 2017). 
INNOVATION AND SMALL BUSINESSES
In small businesses innovation is considered as important asset to achieve success because it can help the company to present their customers with new and innovative products, innovation in small businesses can involve production processes and novel methods which can be helpful in increasing the production of the company. It can give the small business a fresh start in the market place and the ability to compete among companies that have businesses on a large scale. With the help of innovation, small businesses can find their way towards new and successful partners which can be beneficial for their company also, they can find a different and successful source which can supply them raw materials for their company. Innovation in management of small business can help the company to reorganize their management in a better way according to the industry. With the help of innovation small businesses can understand the meaning of progress and can achieve a better revenue annually, it will also help the company to understand the role played by innovation in the success of the company (Schumpeter, 2017). 
ENTREPRENEURSHIP

Entrepreneurship is described as the businesses that is introduced by an individual who start and runs the business, the resources in the start of an entrepreneurship are limited, the planning is also limited and the individual who starts the business is the one who is responsible to  take the unknown risks coming their way while starting up a new venture. Also, they are well aware of the rewards that can some their way if their business plan is successful (Kuratko, 2016). The business idea presented by an entrepreneur is usually to present a new product or service to the people that an existing business is not providing. The main aim of an entrepreneur while starting their entrepreneurship is to target high returns of the investment they make and to provide customers with a booming introduction of the company to which people are easily attracted. In entrepreneurship, an entrepreneur is the one who is always willing to take challenges and face unknown risks which can affect the individual financially, and even his career and security (Carayannis et al., 2015). 

In small business the owner of the business deal with limited materials, capital and employees where on the other hand in entrepreneurship the entrepreneur deals and arranges a big capital for the venture, arrange raw materials and choses an effective location for the manufacturing of the company. The employees selected by an entrepreneur are highly skilled and professional according to the requirements of the business. The marketing of the product or company, sales and its distribution all are controlled and handled by the entrepreneur himself (Parker, 2018). In this competitive world it is believed that entrepreneurship is far more successful than the businesses that are started on small scale or even large scale. 
DAVID McClelland’s THEORY
The theory of entrepreneurship was introduced by David McClelland in 1967, who is a psychologist and formulated this theory to introduce the benefits of entrepreneurship by naming it as theory of Achievement Motivation. McClelland described in his theory that there are few communities present in the world that compare with each other economically. Furthermore, he explained that entrepreneurs are the one that can make a huge difference in the economy of a country. It is believed by McClelland that entrepreneurs are classified as the one who achieve success by fulfilling their basic needs for achievement in the competitive world and make sure that their success also put a great influence on the economy of the country. McClelland described entrepreneurs as an individual who works in the most structured organized and creative way that it makes their decision successful (Miner, 2015). He also stated that entrepreneurs never quit learning new things and to try something new and different which is the reason why their learning skills motivates them to achieve something bigger and on a higher level. There are three motivational points that are focused by entrepreneurs according to McClelland which includes affiliation, achievement and power. Furthermore, he stated that these entrepreneurs possess these three characteristics whether they belong to any age, culture or gender. Entrepreneurs according to McClelland make use of these three characteristics to put a great influence on their employees and set a targeted goal for them to achieve by motivating them with their leader qualities. It is considered by McClelland that these three motivational characteristics are an easy way to experience life and culture by entrepreneurs (Angus, 2018). 
ENTREPRENEURSHIP AND SMALL BUSINESSES

There are many changes that can bought to small business by applying entrepreneurship to their businesses. These changes include:

1. By applying entrepreneurship style to small business, the owner of small business will be able to take uncalculated challenges and unknown risks which can be helpful for them to experience a different way of business which can bring success and failure both with itself. If a business owner does not face unknown challenges and risks than they are not capable of learning new experiences in life and cannot achieve success on a higher scale (Ribeiro-Soriano, 2017). 
2. Entrepreneurship can bring revolution to the small business which can make them able to identify the factors that are beneficial or non-beneficial for the company and enables them to present their customers with new ideas about the company which can increase the growth of the business (Dana, 2018). 
3. Entrepreneurship will make small business owner to follow their passion even if they are young or inexperienced (Burns and Dewhurst, 2016). 
4. Entrepreneurship will make small business owner to understand the importance of keeping sufficient amount of capital before the startup of the company so that they business does not fall apart before it is even started (Burns, 2016). 
CONCLUSION
By the above theories and explanations, it is concluded that the strategies applied for entrepreneurship and innovation can be helpful for small business to strengthen their backbone of the company also, it is identified that these are two factors that are effective in increasing the economy of the country which can further lead small businesses to a beneficial revenue annually. It is considered by the research above that entrepreneurship and innovation are considered as vital force to make small businesses successful and develop them in the competitive market place. With innovation and entrepreneurship, the small business owner can sharp their senses towards the profit opportunity and to develop the productivity and performance of the company. The entrepreneurial idea can be helpful for small businesses to correct their management way and transform their limited success to a profitable successful company (Love and Roper, 2015). 
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