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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The speed and ease of loading a website depend on the browser used, internet speed, your location, and whether you are using a shared public Wi-Fi.  Using the University's Wi-Fi, the website uploaded as usual within the normal amount of time, for example, seconds.  The amount of traffic accessing the website can also impact the response rate.  For instance, if 100 people were to access the same website using a shared Wi-Fi, this would cause lagging.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  
ESH (Eden Spa Harborne, 2014) presents four tabs across the top of the page clearly and are called Home, The Spa, Treatments and Contact.  The website provides clickable tabs across the home page that lead to subpages.  The site is user-friendly for a customer, as they would find it easy to navigate subpages by clicking with the mouse to lead them to another window.  The subpages contain more information for users; on the other hand, a partially sighted or blind person may struggle to read.


	Question 1c - Can a customer make a booking via the webpage? Clicking through


	Answer: 
ESH (2014) presents indirect information that does not draw the user to booking information.  Navigation will take you through to the subpage called The Spa, the user is asked to make a telephone call to make an appointment, on the other hand on the Contact page, a webform can be used to submit contact details to the Spa for them to be able to make contact with user.  The webpage does not allow you to make a booking.  



	Question 1d - What improvements could be made to the usability of the website?


	Answer:  
According to Nodder (2022) a good website should be person-centred which ESH (2014) lacks.  The following improvements are advised, update website from 2014 take disabled users into account.  ESH Should enable bookings to be made online, business fonts to be used in main body such as Arial, use of images and videos to showcase the spa facilities.  The map to be removed that lays over information, include trust pilot reviews, awards, promotions, change permanently shut and include links to social media.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:  
According to Bonnardel, Piolat and Le Bigot  (2011) a website's colour, hue, layout and depth influence users' cognitions and behaviour.  ESH (2014) uses dull monochrome colours, a curly pretty font which is suitable for a title but can be difficult to read in the main body of a paragraph.  Furthermore, no bullet points, and the huge paragraph on the second tab is information overload.  On my mobile informs me the site is permanently closed, similar colour use but without the map as an over laying .


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: 
The website's use of colour is poor due to the type of monochromatic colours presented. Images do not effectively outline the Spa’s facilities, hardware, furnishings, colours, and amenities.  The use of imagery is somewhat minimal, three dark, dull images with no relevance to onsite facilities, which can be seen as more abstract and random.  The colours used are a dull tone of greens and greys, which is not pleasing to the eye.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
The website does not provide an online chat tool but a web contact form and a telephone number and the site is old and not updated since 2014.  ESH (2014) asks you to call their landline which is easy to dial and enquire, on the other hand waiting for someone to pick up and see your webform and then contact you is not instant and it leaves the customer in limbo losing interest.


	Question 2d – How effective are the social media links on the website?


	Answer: 
As the website is out-of-date from 2014, the social media link of a bird image leads to the new X website, formerly known as Twitter, which states that this business has not posted since 2014.  As a business, this is unprofessional and will not appeal to potential customers and advertise its services effectively, so the social media presence is non-existent.  The only other link is a vague square that led to a Facebook page advising this content is not available, which is ineffective.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?
Maybe marketing principles here

	Answer:  
McDermott, et al. (2021) outlines marketing principles, explaining that for a business to be seen and heard by people, it must follow the four fundamentals.  ESH (2014) has written on their website about the treatments, but not the type of products used to achieve this; however, prices are written and the location.  This spa has failed to promote its services due to a non-existent social media presence and a lack of advertising, resulting in a lack of promotional content.


	Question 3b -  How are customer reviews made available? Are these up to date?  


	Answer: The website does not include customer reviews and does not include any links to reviews.  The website is not up-to-date and has since displayed permanently closed on line.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Due to the basic available information on the website, it does not appear to be as high quality.  The reasons are that there is minimal information, it does advise that both genders are catered for, which is great.  It is missing what type or brand of products are used and ingredients in them, so that clients can see if they will have an allergic reaction.  No endorsements and awards are inserted on site and the trust pilot link or reviews are missing.  What the spa looks like inside is also missing a 3d video tour so you can get a glimpse of the Spa.  Terminology is used, such as specialist SKFN treatments, without explaining what that means.  The website is missing what training and qualifications staff have achieved.  


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:  
The prices are made clear to customers, but are missing the time allocated to massages, facials and other treatments.  I feel that it is difficult to form a judgement upon whether the prices are reasonable due to this discrepancy.  When compared to a beautiful spa with extensive services, such as JAHS (Jennifer's at Harborne Spa, 2025).  As a comparison, a facial at JAHS start from £55 for 30 minutes compared to ESH facial starts from £29 so it can be seen as a reflection of the quality of service.  Furthermore, since we do not know the furnishings, facilities and look of the Spa and how much has gone into the build of it, hence making be hard to determine if the costs determine the quality.  


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Sp

	
	2 Services

	
	3. Harborne

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 

The Eden Spa Hote (2014) does not appear in the top 10 websites when a search is conducted in google.  


	Section 5 – Reflection and conclusion
Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer (120 words maximum for each answer)

	
McDermott (2021) outlines the marketing principles thus a website will display information about the type of service on offer in a much more professional way.  It enables trust and seen as a brand.  A business owns the domain name with exclusive rights.  In my opinion I believe that websites still have a role to play in today’s world.  A website is built lis updating and the information is there and the chances of you being visible are higher on a search engine.  Social media engages with the audience instantly compared to websites.  Websites provide all the information about the company, branding, ethics and pricing etc.  I do not feel either one has priority over the other but co-exist alongside each other as their purpose differs from each other.



	

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 

In consideration to how outdated the ESH (2014) website is, I would make the following recommendation, to upgrade the website.  Upgrade the business through a different host such as Go Daddy (2025) or use a private website designer.  The reason for this is that the site does not show the inside of premises or the outside which makes it impersonal.  It is missing pictures of treatments where they take place and how.  Making these changes will optimise user experience and ensure it makes them happy about making a booking.  Online bookings should be part of the new features, also a chat function to be incorporated to bring it in line with 2025 and other websites.  This should draw more customers and traffic towards it and feature higher on search results.
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