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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?



	Answer: The usability of a websites is dependent on varying factors both from the user, webhost and website coding.  Hardware speed and data communication bandwidth influence fast and responsive load time followed by page structure and content (Oliveira et al, 2024) My chosen website loaded in <01.78 seconds.  This fast speed made website navigation more customer engagement focused and demonstrated the reliability of the site. 



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
A subpage is a part of a website “hierarchy”.  Also called subordinate or child page.  Websites can have an infinite number of subpages encouraging user-friendliness and access to detailed information.  From hollywoodbowls.co.uk home page there are more than 40 visually appealing, well-structured and logically organised subpages.  With so much content (services, promotions, varied franchise locations etc..) to explore users can easily navigate depending on their needs, expectations and objectives by clicking on the headings.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: This Leisure and entertainment business with <75 locations in the UK operational year-round with seasonal and local offers with allocated time slots is dependent on a booking system.  This allows the average customer and the business to plan, budget and make use of the variable offers and entertainment.   A ‘book now’ heading is on more than 85% of subpages including the home page. 



	Question 1d - What improvements could be made to the usability of the website?


	Answer: The hollywoodbowl.co.uk website has demonstrated a keen interest to attract new sales and to inform of the ever-changing updates of entertainment available.  It is through their website that customer engagement (CE) is accentuated.  The pages have a layout that is attractive with less focus on attention to detail and more emphasis on quick clicking with easy to find headings and information in a single click.  This website has much satisfaction to it (Shamim, et al, 2023 ).



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
To complement positive CE from an already well-structured website usability framework the webpage look must be stimulating because customers like to feel happy. Visually and emotionally (Etkin 2014).  The webpage look is pleasant and is encouraging participation.  The sites host has made the mobile version no different to the computer version except minimization to fit the mobile version.  All else remain consistent as displayed on the computer version.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The psychology of colour usage in the website design and layout has the emotional responsiveness of excitement and laughter. The visual imagery is of high quality consistent with the theme of entertainment.  Real people in the imagery evokes a sense of familiarity that would encourage families and friends to want to partake in too.  The overall experience of the Hollywoodbowl.co.uk has been fun and positive.  The website content thus far has no videos.    



	Question 2d – How effective are the social media links on the website?


	Answer: To Promote brand awareness and repeat business the social media links are clearly visible. Where the website itself has no videos, the links to social media platforms would explicitly have more with regards to active customer participation and for videos.  The allows for the brand identity to reach new sales to show what is available how others are having fun.  The social media is effective that puts the customer at the forefront to be involved. 



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:

In the UK, the leisure and entertainment industries is worth an average £56 billion (Deloitte, 2025 ) even as the cost of living has increased research has shown the need to be amused and in control of one’s happiness remains a priority in society.  With social media advertising in the lead for informing customers of new and upcoming events, this directs attention to a well-balanced website and social media presence that’s sells the service.  


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Hollywoodbowl.co.uk has a website condensed with offers and promotions.  That which is made available to view via their website simply advertises a high-quality experience of entertainment and pricing options.  All other forms of newsfeed or customer reviews is accessible to the customer from the 5 platforms of social media in use, and a VIP email signup that forwards offers and updates to the customer. Customers will go on to these to make a review.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The company is listed on London stock exchange. The Hollywood bowl group also has 15 Locations in Canada.  With it being listed on LSE and with a board of investors this demonstrates a service that is a part of a growing industry and the financial backup that facilitates state of the art facilities and entertainment venues.  End of year functions and corporate offers lead to a quality sought after reputation, hence is easy to recommend their business.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Different locations in the UK have different pricing options.  With so many forms of entertainment on offer that isn’t just bowling it is necessary to display pricing.  This is easy to find on the website and made very clear.   Customers have transparency from the company so this will encourage brand loyalty that reflects the price to the service as one that is consider high quality. 



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Put Put Golf

	
	2. Arcades

	
	3. Bowling

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The company is unique on the versatility of their services in their specific industry.  This is regarded as a top choice.  The company is aware of its presence on the market and with their SEO run by the webhost.  Therefore, when typing in certain services they have available at their venues, Hollywood bowl appears in the top 10 when these key words are used on google. 



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Since my research into Holywoodbowl.co.uk I have noticed they are leaders in ten pin bowling.  Not only do they do bowl they offer darts, mini golf, games, pool, their lanes are of the finest qualities with news eve parties, corporate parties, etc.  to me that says a lot.  It shows quality and an excellent customer appreciation.  As a consumer and a hard worker my leisure time is valuable and of high importance, yet my budget is strict.  I want to make sure I have as much down time as I can at a price that is affordable. I want value for my money and fun. Both on offer and this makes it to have relevance in the UK market.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: An Interactive subpage that has a game to play.  Perhaps a scratch card game with a reward of a discount or extra time added on an activity at one of their venues.  I believe this would bring more traffic to their site and from the start, the fun has already begun- a quick game option with a prize at the end.  The prize must reflect the business and put right back into the business; this would be my recommendation on how to improve.  As it stands, I would give this site a 4.5 star rating on its website design and layout and my game suggestion is for the customer to evoke excitement and a come to us sort of incentive.
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