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company created this

1 intelligence
AﬁExprQs

.Aliexpress is a huge e-commerce pilatrorm,
which was established in China in 2010 by
he famous Alibaba Group.

he company is specialized in

selling products directly from

the manufacturers to individual customers
and small businesses across the globe.
Today it is one of the world’s most visited
online stores.
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mer Electronics
ewelries and Watches
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t the above items are based on
- Aliexpress’ classification
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jexpress operates

to sell for producing companies
es for buyers to make safe

ducts both sale and purchase services
gh own online platform

= All the above activities are made possible via
- use of appropriate marketing technology



Why. the choice of Aliexpress

oted for its aggressive use of
o and more specifically
e tools in its marketing

s and associated

online financial technologies for conduct
nancial transactions

= The design of its website, a source of attraction

= For the above features, much thanks to use of
relevant technologies



mpirical Evidence

opment of digital technology has changed
aley, 2018

artificial intelligence (Al) has

ing to Maynard (2019), more retailers now adopt
line sales as

al spending by retailers on Al services is
expected to quadruple and reach $12 billion by 2023,

> about 325000 retailers are expected to adopt Al
technology
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Conclusion

Advantages and
disadvantages of

artificial intelligence




vantages

igence reduce error

vort efficiency
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