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Introduction 

[bookmark: _GoBack]The purpose of this essay is to look at the articles provided and compare 2 articles. The articles which are chosen are article 1-Economic impacts of local events and article 6- the role of marketing in tourism planning. Both articles are revolved around the growth of international tourism. International tourism is one of the largest growing industry in the world and will continue to develop (media.unwto.org, 2018).  Marketing and events are key elements of tourism. 

Main Body

Article 1 discusses economic impacts of local events. Within this article the impacts of local events have on the economy was talked about. They do not look at the large events that are hosted with the U.K. such as the Olympics and the World Cup they talk about the smaller events such as swimming competitions, and how these events affect the local economy and not the overall economy. Smaller events affect the locals because it advertises the local area that the event is held in, this could bring more tourists to the event overall. This also benefits the locals because it gives them something to look forward to within their area and can also bring benefits to them such as priority tickets and discounts. Holding small events can also have negatives. The negatives to holding small events are that there is a risk of damage to the environment. The natural habitat for animals could be destroyed which means small events need to consider these key issues. There could also be an increase of violence due to drink and drug abuse. The community may have issues with events as it could have a negative impact on the town.

‘When striving to raise the popularity and profile of a destination for tourism, local authorities frequently aim to organize or attract a portfolio of events - sporting and cultural - through which they can both bring in visitors from outside and involve local residents as both consumers and volunteers.’ (Cabi.org, 2018)

Local events can have an impact on the business owners in the area such as shop owners, café, bars and restaurant owners. Because if people are coming to the area of the event then they will want to use the facilities in the area. 

‘The staging of sport events directly impacts the quality of life of people living in the host 10 communities. Sport events are temporal and can trigger a variety of short- or long-term, positive or negative impacts, which lead to positive or negative outcomes, and if sustained, these outcomes have been called ‘legacies.’ (UWindsor, 2015)

Article 6 is the role of marketing in tourism planning. When looking at tourism there is a lot of things to look at within the marketing area of tourism. Who does the holiday apply to, age, how will you market the tourist destination to the certain group of people, what will be at offer for the group of people that the tourist area is targeted at. 
One of the main things that the article points out is the connection between tourism regions and and tourism marketing planning. Both of the articles show  the use of marketing and the benefits of what it does in the tourism industry. The article shows the progress of international tourism and how  it has been rising  greatly over recent years. The article also discusses the two trends that have advanced from the growth of the industry. The two trends are tailor made tourism products and the increasing competitive environment in which the industry works.

Marketing has a huge impact on tourism, tourism is something that needs selling and marketing is important because it looks at how things will be advertised such as holidays, and tourist attractions. It also looks at price, how much will a holiday or attraction be sold for, the price is an important opponent because the price is what will make the person want to go on holiday, if the holiday or visitor attraction is overpriced then the person will not want to go. If the holiday is within reason, then that will push the person to want to spend the money. 

Promotion is a big factor within tourism and marketing because what the holiday has to offer or what the visitor attraction has to offer is the key marketing factor that will get a person to make the step and book the holiday.

Both of these articles are about marketing and that’s why they are similar, article 6 talks purely about the marketing factor of tourism and article 1 talks about the actual events, events included marketing because they need to be promoted and advertised for people to want to go. Marketing helps gain interest of an event. The news has helped gain a larger audience for different events, mainly sporting events.

The differences between the two articles are that article 6 talks about the inside of tourism and events and how these things are created and take place in the first place as there is a lot that goes on behind the events such as marketing. Article 1 talks about the events only and now how they are held but how they affect the economy surrounding.

Conclusion
To conclude this essay the two articles that were chosen to have been compared and contrasted, it has shown that both articles are similar in some ways because they are both revolved around the management and depth of the tourism industry. But also, they are very different because article 1 is covering a more in depth sector of the tourism industry, whereas article 6 is covering a more wide scale topic.
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