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The Gibbs Reflective Cycle is a model that is used to help individuals reflect on their experiences and learn from them. It is divided in six aspects being them: Description, Feelings, Evaluation, Analysis, Conclusion and Action Plan. It is commonly used on areas such as education, healthcare and other professional contexts to help people to learn from their experiences and apply the best methods about what they learned from it, what they felt and what they will do now with this experience. Even if the experience is good or bad, we can always learn something from it, that is why the Gibbs Reflective Cycle is so important and should be used for every people that intend to progress not only in their profession and career, but in all aspects in life. 
I believe that every individual has their own abilities in some areas. Even if they are bad in most of them, certainly they will be good in at least a few, but it is always important to learn from whatever situation we go through, be it good or bad. Speaking about my experience, I once was working is a graphics design company and had been asked to create a logo for a client and it did not work as I thought. Here is a Gibbs Reflective Cycle about my own experience:
Description: As a graphic designer, I was tasked with creating a logo for a new client. The client had provided some ideas and inspirations, but he agreed to give me the creative freedom to come up with the final design.
Feelings: Initially, I was excited about the project and glad to start. However, as I began to work on the logo, I started to feel overloaded and insecure about my design choices. I worried that the client might not like my ideas or that the final product would not meet their expectations.
Evaluation: Looking back about what happened back then, I realized that I did not spend enough time clarifying the client’s needs and preferences before starting the design process. I also did not take enough breaks during the project, what lead me to a creative block, preventing me from creating new ideas. This frustrated me a lot since I already had done that task many times, but this time I felt different.
Analysis: In analyzing the experience, I recognized that my problem with communication with the client and my failure to take breaks were significant factors that affected my work. I also realized that I could take feedback from other designers and coworkers who could help me to improve my ideas and also get rid of that situation.
Conclusion: From this experience, I realize that it is important to take breaks, especially when I am working with my mind and the whole project depends on this. It could had led me to a burnout and other mental issues where you are overloaded with thoughts. It is also important to have a clear communication with the client, so I do not feel insecure during the process of creating a logo for then or other projects that involves my creativity, which will help me understand better what they want and expect from me. Another thing that I could learn from this experience is that I recognize the value of reflecting on my work and identifying areas for improvement.
Action plan: Moving forward, I will make an effort to communicate more effectively with clients, so I can improve my abilities and increase my chances to achieve what the client was expecting from me. Take regular breaks to avoid burnout and mental fatigue, so it can not stop me from running out of ideas during the projects. I will also seek for feedback from my colleagues and other designers to improve my ideas and designs.
SMART. It stands for Specific, Measurable, Achievable, Relevant and Time-bound. People often use this acronym in the workplace to keep the workflow smooth, without many problems. It is essential that every office have something like SMART, or SMART itself. It helps with productivity and many other things. SMART goals provide numerous opportunities for both personal and business success and can help achieve short-term and long-term objectives. It is often used for performance reviews; the acronym is intended to help a manager or other employee who is tasked with goal setting to clarify exactly what will be required for achieving success and to be able to share that clarification with others.
Here is a SMART analysis about me: 
Specific: Be as specific as possible with the desired goal. Meaning that I NEED to know what I want. Have a clear view of what I want to achieve, with no ambiguity surrounding the end goal. For example: Close $10,000 in sales by the end of the quarter. SMART goals break down broader goals into specific and actionable objectives, thus providing a sense of direction and focus on the desired result.
Measurable: Set a measurable goal to track and quantify the progress. A goal should be measurable. I have to keep track of my progress, asking questions like “how do I know if I have reached my goal?”, “what is my indicator of progress”, etc. For example: I want to obtain a gym membership at my local community center and work out four days a week to be healthier. Every week, I will aim to lose one pound of body fat. I have decided my goal and I am keeping track of ever step. 
Achievable: Set a realistic but challenging goal that is reasonable to achieve. I don’t want to be going all out and setting impossible tasks, like, for example, changing my graphics design company to a space rocket company. I mean, while it’s not impossible, it’s not reasonable. To achieve goals, they should be realistic. Depending on how important the end goal is, the individual might need to develop new skills and attitudes. For example: let’s increase the number of banners and flyers by 10% month over month. 
Relevant: A goal should align with the broader business goal and must be appropriate to what I am trying to accomplish. In the context of goal-setting, "relevant" means that the objective is significant and aligned with my values, priorities, and long-term goals. For example, if I am a software developer, setting a goal to learn a new programming language may be relevant to my career growth and could help me become a more valuable employee.
Time-bound: Set a goal with a target end date. The goal should have a clear end date or a specific duration during which the goal needs to be accomplished. By setting a time-bound element to a goal, it helps to create a sense of urgency and accountability, which can motivate individuals or teams to take action and stay focused on achieving their goals within the given timeframe. It also helps to track progress and measure success by providing a deadline for evaluation. For example: grow the number of monthly users on the a mobile app that your company is making to 1,000 by the end of four months. 

The SWOT analysis is a strategic planning tool used to evaluate the strengths, weaknesses, opportunities, and threats of a business or an individual. It involves identifying the internal and external factors that can affect the person , such as its resources, capabilities, market trends, and competition, and analyzing them to create a comprehensive overview of the current situation. 
Strenghts: 
· Experience: I have 2 years experience as a graphic designer, which means that I have a solid foundation and understanding of design principles, tools and software. This experience also shows that I am capable of creating effective designs that meet most of the clients needs and expectations.
· Marketing Knowledge: My experience in creating and implementing marketing strategies for various brands and clients provided me with a valuable knowledge about marketing trends and technologies. This will help me to create designs that align with the customer needs and goals.
· Learning mindset: I stay up-to-date with the latest marketing trends and technologies by reading industry publications, blogs, social medias and networking with other marketing and design professionals. It shows that I have a desire to continuously learn and improve my skills, which is a difference from my competitors, that will help me to stand out from others and also help me to become a great graphic designer.
Weakness:
· Limited Experience: Although I have 2 years of experience, I still have limited exposure to different design projects and industries. This limits my understanding of various design needs and requirements, as well as my ability to create unique designs.
· Technical skills: While I have experience with design software and tools, I still have areas that I need to improve with more technical skills. It affect my ability to create complex designs or utilize more advanced software features. It is important that the knowledge walks with my experience, so one do not affect the other, as they are both important for my professional career.
Opportunities:
· Networking: My desire to network with other marketing professionals has leaded me to new opportunities for collaboration, mentorship and learning. This has been helping me to expand my skills and knowledge, as well as open doors to new clients or projects. It has been also helping me to achieve a new level of competence in this industry since I have been growing and learning in practice, which counts a lot as well, when looking for a new job or opportunities.
· New technologies: My desire to experiment new tools and technologies can help me to stay ahead of the curve in terms of design trends and techniques. This can also provide me with a competitive advantage in the market, as clients value designers who has more knowledge about the latest design tools and techniques. The only way to achieve this is with more experience and research, being aways updated about the latest technologies and software in the market.
· Diversify my portfolio: As a graphic designer, I have the opportunity to work on a wide range of projects for different industries and clients. This can help me to diversify my portfolio and showcase my versatility as a designer. 
· Location: London has been showing to be a great opportunity to start my career as a graphic designer, giving me many opportunities that I certainly could not achieve if I was in my home country. Also building networking and meeting people here, I could get many opportunities to work with companies from other countries.
Threats:
· Competition: The graphic design market in highly competitive, with many talented designers vying for the same projects and clients. This can make it challenging to stand out and secure new business opportunities.
· Technological advances: While new technologies can be an opportunity, it can also be a threat if I do not keep up with the latest technologies, software and tools that are released frequently. This can be an issue to create designs that meets the customer needs and expectations and may result in decreasing business opportunities.
Economic factors: With the increase of the inflation, many companies have reducing their budget for marketing and advertisement, which has affected the demand for graphics design service. Even that this is probably a temporary problem, it is important to say that this can be a threat that affect my own development in my professional career.
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