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1. [bookmark: _heading=h.30j0zll]Introduction 
Entrepreneurship plays a greater part for measuring the dynamic landscape in different sectors such for driving powerful resources to the innovation, job management and creation, and economic innovation and growth (Rickman and Roddick, 2013). Therefore, the essay is based on critically describe a wider range of knowledge on the entrepreneurial traits and motivational factors that are utilised with the established and relevant models and theories. It also offers a greater comprehensive analysis for the understanding of the traits and motivation.
The essay helps in examining the values and experiences of the figures presented in the UK hospitality industry like Heston Blumenthal, José Andrés, and Richard Branso. The explanation in the essay allows learning of the specific traits such as passion, resilience, and risk-taking that intersect with different actions of motivations such as desire for independence and social impact in the business and management. 
2. [bookmark: _heading=h.1fob9te]Discussion
The essay reflects on different theories help entrepreneurs in the hospitality business. Knight’s Theory of Uncertainty is presented by Frank Knight to define the entrepreneur's ability for managing the uncertainty and making powerful decisions to overcome the incomplete information (Burns, 2023). Entrepreneurs are allowed to provide their willingness towards the calculated risks for making capitalised actions on the opportunities. For example, Heston Blumenthal who was the founder of the Fat Duck has provided the exemplified options to the trait. He has provided a successful navigation to the uncertainties based on the restaurant business using innovating and adaptation to the innovative concepts. Therefore, the approach helps learning the customer service and provide better options to the dining experiences that have offered new standards in the international industry (Machani et al., 2021). The industries continue to make evolvement to the understanding of relevant traits and motivations that are characterised for gaining successful options for the entrepreneurs. The resources are used to make entrepreneurs an important part in the societies (Postigo et al., 2021).
McClelland’s Theory of Achievement Motivation is another theory that allows the entrepreneurs to leverage unique options on the basis of knowledge, skills, and networking. It helps in creating positive effects to the competitive advantages. The theory offers importance to the resource management in the success of the entrepreneurs (Wach and Głodowska, 2021). For example, Sir Terence Conran is one of the celebrity chefs and entrepreneurs who has utilised her skills in culinary arts and media presence with building a brand like cookbooks, a unique talk show, and also a range of food products. He offered effective management for maintaining the competitive edge in the hospitality industry UK. Schumpeter’s Theory of Innovation was presented by Joseph Schumpeter for the entrepreneurs to become innovators and make success in the economic development. The theory helps in introducing new products within the disruptive existing markets. For example, Yotam Ottolenghi is a chef and also a co-owner of Noma in Copenhagen who embodied the trait using the revolutionising Nordic cuisine and make innovative ideas in the cooking techniques with innovative practices. His approach is not only helpful for Noma to earn multiple awards but also offered influencing effects to the culinary trends in the UK and other parts of the world. According to Ndofirepi (2020), the fourth theory is Effectuation Theory of Innovation that suggests successful entrepreneurs to make start with the available resources within the selected networks with creating greater opportunities instead of the following a desired goal. The approach helps in providing the flexibility and adaptability to the entrepreneurs. For example, David McKown is known as the renowned chef and humanitarian in the UK who has demonstrated the trait using the work named Dishoom. He offered relevant resources with quicker response for the crises such as natural disasters. The abilities seemed helpful for the network to offer meals while needed most and showcasing the adaptability in the overall UK entrepreneurial practices. 
The entrepreneurs gains motivation with the factor like desiring for independence that allows entrepreneurs to become motivated with the desire of their own values while making independent and valued decisions (Alrawadieh et al., 2021). The motivation offers effective management to escape traditional constraints of the employment. For example, Heston Blumenthal is a chef and owner of The Fat Duck has pursued greater value to the entrepreneurship by expressing the culinary creativity without using certain limitations. Williams (2021) stated that the independence allowed making innovative measures to provide unique dining experiences and gained positive and international value. Another motivational factor is passion for hospitality that defines a strong passion for the measures taken in the hospitality industry driving by the entrepreneurs (Duan et al., 2023). It allows intrinsic motivation to fuel with the commitment and make creation of the exceptional customer experiences. It allows making contributing to the overall success of the start-up business (Tajjedini et al., 2020). For example, Kirstie Allsopp is a co-founder of the property and also to the home improvement business that ventured into hospitality with bed and breakfast. The passion seems creating effective and welcoming environments to make dedication and enhancement in the guest experiences.
The third motivational factor is financial gain that defines potential to manage all the financial rewards as the significant motivator for the entrepreneurs (Burns, 2022). The hospitality sector provides different opportunities to entrepreneurs for making profits and making higher demands in the locations. For example Richard Branson was the founder of Virgin Group who was entrepreneur and made expansion into the hospitality industry with the services of the Virgin Hotels. Cunha et al. (2020) illustrated that the entrepreneurial ventures by him have provided a clear focus based on the profitability and leveraging effectiveness in the brand recognition for the market share in the UK’s competitive hotel sector. The last factor is a social impact that is applied on the entrepreneurs to become motivated and make desires effects to the positive social impact (Stirzaker et al., 2021). The factor allows contribution to the community development and make promotion to the sustainable practices in the services to the hospitality sector. For example, José Andrés is one of the chefs famous for the humanitarian work who has established World Central Kitchen in the UK for providing meals in the disaster-stricken regions (Dashper, 2020). The motivation offered profit and made facilities to address food insecurity with the promotion to the social change using the culinary initiatives (Salmony and Kanbach, 2022). There have been understanding on the dynamics that has offered the crucial aspect for the future entrepreneurs while implementing the services on new and innovative paths using vibrant examples in the hospitality industry. Ultimately, the understanding on the values defines efficient and effective formulae for the success of the entrepreneurs on their stat-up businesses. The traits are not only shaping the individual journeys but also seemed reflecting the broader motivations such as financial gain and valuable social impact (Tajeddini et al., 2021).
Therefore, the comparison of the traits and motivations of entrepreneurs in the hospitality sector is based on different patterns (Stoyanova-Bozhkova et al., 2022). Passion and the Social Impact are compared for the entrepreneurs like Heston Blumenthal and José Andrés to learn about the passion for providing the craft and a desiring to make a definite social impact. Blumenthal’s passion is associated with the innovative cuisine that are matched by the commitment of Andrés towards humanitarian efforts providing services at the World Central Kitchen. The exhibit and stronger passion of both towards their work showed Andrés as social responsible in the prominent manner within the entrepreneurial activities. It seems showcasing the value of motivations to overlap the diverse range of individual priorities. Nelson (2013) declared that desiring for Independence and the Financial Gain are compared for the entrepreneurs such as Richard Branson and Kirstie Allsopp illustrate the tension between the desire for independence and the pursuit of financial gain. Bransos offers different ventures for prioritising the innovation and independence using traditional business norms and values while Allsopp defined the entrepreneurial journey in the hospitality sector that reflects a greater system of personal passion and related financial aspirations. It seems in defining the same trait that desire for the independence and allows manifested system of the different actions to depend on the entrepreneur's context and relevant goals. Resilience vs. Risk-Taking is compared to define the entrepreneurs’ activities of René Redzepi and Gordon Ramsay to exemplify effective resilience making in the careers. The entrepreneurs have faced larger number of challenges within the competitive culinary landscape in the UK. However, the approaches of risk-taking are different in the entrepreneur aspects. Redzepi offered innovative methods that are involved in the calculated risks and pushed the culinary boundaries, whereas; the Ramsay’s resilience seems testing the high-stakes environments that are demonstrating on the resilience and making common trait that are also complemented using different attitudes toward risks and measures.
Additionally, for the cross-demographic perspectives, the demographic factors are significantly influence on the traits and motivations that are expressed within the entrepreneurs working in the hospitality industry. The entrepreneurs belong to the diverse cultural backgrounds that also prioritise different motivations associated with the societal norms and values (Hassan et al., 2021). For instance, the consideration of the collectivist cultures identify the social impact and management of the community engagement such as José Andrés whereas, the individualistic cultures is based on the provision of the personal achievement and independence such as Richard Branson. Gender dynamics allows all the female entrepreneurs in the UK hospitality sector while facing unique challenges and shaping relevant motivations and traits. For example, women including Kirstie Allsopp has been motivated with the desire for the creation of the inclusive values that reflect on the services and navigating societal measures based on the leadership skills and roles. Kah et al. (2022) reported that there is a contrast with the services of the male counterparts who also experience different pressures from the societies. The comparison of age and experience seems in the younger entrepreneurs that exhibit in the higher levels of risk-taking and providing less effectiveness to the stake financially and personally. It seems in start-up business of chefs while launching innovative actions in the dining concepts (Sun et al., 2020). In contrast, there are some seasoned entrepreneurs such as Gordon Ramsay who has demonstrated effective and greater resilience in the years of experience to overcome risks and failures. The socioeconomic status of the entrepreneurs is different due to the differences in the socioeconomic backgrounds and providing different access towards the resources. It seems influencing on the motivations and actions (Barringer and Ireland, 2018). It identifies the wealthier backgrounds that pursue on the services of entrepreneurship and defining the passion or innovation such as services of Heston Blumenthal as compared to the lower socioeconomic statuses that are driven by the necessity on the financial gain and directly impacting on the traits such as resilience and risk-taking abilities.
3. [bookmark: _heading=h.3znysh7]Conclusion 
It has been concluded that the essay has presented the explanation based on the entrepreneurial traits and motivations presented in the UK hospitality industry. The essay has revealed all knowledge and understanding associated with a rich tapestry of the characteristics and making positive success in the industry. It has analysed the influential entrepreneurs that have established the theoretical frameworks with the traits including passion, resilience, and risk-taking abilities. The essay has presented the comparative analysis that has provided the importance of demographic factors for influencing on the traits that are expressed and prioritised in the entrepreneurs. It has elaborated the services in the hospitality sector that continues towards the adaptation towards the changing consumer demands and manage challenges worldwide. The essay worked well to provide knowledge and understanding on the harnessing of the unique traits and motivations that are leading towards the meaningful contributions in the wider hospitality landscape of the UK.
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