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Professional Promotion 
Research and Branding



Understanding branding – Researching people 
and their websites to understand how to create 
an overall look and feel that harmonizes the 
products to the designer. 

Particularly like the hand illustrated 
style logos. I like how Tom Frost 
has used a printmaking image to 
be connected with his name I’ve 
noticed that also Angie Lewin does 
this.



Angie Lewin has a strong band identity her website is regularly 
updated with professional images this is something that is really 
important keeping her feed fresh and exciting. 

My Aspirations



Hand written style logo is really effective as it 
almost gives you an slight indication of a 
person and their personality through their 
branding choice – consistent fonts used 
throughout website. Professionally laid out 
and easy to navigate 

Looking at websites of designers/ artists and 
understanding their logo and branding



Hand written style font. 
I seem to be drawn to this style and I 
think it works really well in this case as 
the colour scheme of the website 
matches in with her design style creating 
a mood and showing personality. 

About page short and concise but clear to 
read and gives you a general feel for the 
designer.

Making full use of a laptop screen Lorna 
has used 2 photos side by side down 
her web so her designs are clear to see 



Combining printmaking with lettering in order to 
produce a logo is quite interesting. My reasoning 
however for not choosing this method is often prints can 
sometimes feel out of date and I didn’t want to comit to 
and image for my branding at this stage

Sales of work here Izzy Williamson uses Etsy as her website/ 
main online selling platform. It is clear to see the photographs are 
professional and altogether the images create a strong mood and 
designerly feel. 



Logo creation

Using my Wacom tablet and stylus pen to create 
different logos. I tried a lot of different styles as I 
wanted the hand writing to represent me and my style. 
Plus when researching these were the styles I was 
drawn to. 



After experimenting with multiple logo styles I have decided to go with 
this. I believe it is clear to read. Using the dotted line is different to 
other logos I’ve seen but also adds personality to my brand. It reminds 
me of mark making and lino cutting dots and dashes which is part of 
my practice and what I enjoy. I really liked the hand drawn style logos 
and that’s why I have created this look I think it’s different to other 
logos which sometimes are highly graphic and I don’t think they best 
represent me and my style. 



https://www.pinterest.co.uk/leilaroworth/leila-professional-promotion/

I have gathered ideas/inspiration on my 
Professional promotion pinterest board 
which I have found really useful when 
creating letters, my CV personal profile. 

I have also been collecting space map 
imagery that suits my design style to create 
visualizations for my major project.



CV Personal Profile research 



Building a CV
1. Name branding useful
2. Contact details  
3. Educational experience –

Most recent first 
4. Work experience 
5. Skills – strongest first 
6. Personal profile- statement 

about yourself. Aspirational

It is important for the CV to loo: interesting, 
clear, readable and professional . I will use  my 
designs on my CV to further show my design 
identity.



I am a soon to be graduate that has studied Surface Pattern
Design at Swansea College of Art UWTSD. I enjoy drawing 
and painting in my unique design style and love developing 
drawings into patterns and separations using software such
as Photoshop, AVA and Illustrator. My work also includes
traditional techniques such as relief printing and screen 
printing. I feel confident printing on paper and fabrics and l
love working with a variety of soft and hard materials. I am 
an enthusiastic learner and passionate about life!  I find the
freedom to work between processes really creative and 
refreshing. I have always been inspired by traditional 
methods of producing textiles and wallpaper. I hope my work 
reflects this. In my spare time I love to visit galleries and 
exhibitions to be inspired by different styles. I enjoy meeting 
and engaging with like minded people and have done multiple
collaborative exhibitions during my time at University.

Personal Profile CV editing 

This was a CV I had started earlier in 
the year, after learning more and 
researching more about CVs I wanted 
to change the format and the layout  
information and start again. But also 
include elements of design to further 
‘show off’ my style and branding. I 
think the fonts used in this CV are 
unattractive. The progression on 
building a new CV follows on the next 
slide. 



In this version of my CV I was playing 
around more with placement of 
information and making sure all the 
information was in the correct layout 
and timescale. I think bringing the 
dotted line in to separate areas of the 
CV is quite effective and ties in with 
the branding of my logo. I also think 
using colour blocks behind section 
titles such as ‘Education’ makes it 
clearer to read and understand.

Using symbols within my CV makes it 
clear to see where/ how to contact me. I 
will use the same symbols on the back 
of my business card also. I made them 
navy blue to fit in with the overall colour
scheme of the CV. I think by using 
symbols it just breaks the general area 
of writing up. This CV definitely needs a 
design element added to it such as a 
pattern border or motifs within the CV 
as currently it’s very minimal. I think 
there is a fine line to getting my CV how 
I want it to look as I don’t want to go too 
over the top with patterns and the 
overall design as I think then it can 
become too hard to navigate. 



Final CV

Pattern boarder using my 
diamond repeat pattern. I’ve 
used this pattern because it 
includes different line qualities 
and shows my love for lino
printing and traditional methods 
which I discuss in my Personal 
Profile.

Logo clear to read at the 
top of the page – clear 
contact information 
below

Education in order of most 
recent first. Clear to read 
and understand once 
getting a final grade for 
completing my degree I will 
update.

Used a pink colour block layer to 
highlight my Personal Profile also by 
placing it at the top of the page it is 
clearer to see and more likely to be 
read. 

Used the dotted line to split the CV 
in to two sections it also fits in with 
my logo and branding 

I’ve ordered my exhibitions 
and awards section so it is 
clear to read. I havent
included the length of time I 
was at these experiences 
but could happily speak 
about them upon being 
called for an interview.



Letter inspiration

To make the letter look interesting I have 
added a boarder of pattern. And  clearly 
sectioned the letter into readable 
paragraphs. I’ve also included my logo at 
the bottom right to ensure it is cohesive 
with the rest of my press pack.

My Letter 



I’ve clearly paragraphed the letter making it 
easier to read. By including my designs as a 
border I’m hoping the letter looks more 
professional and interesting.   



Analysed list of clients to contact with: CV, letter, Presspack and samples 

1.Jessica Crawford – Owner and senior designer at IcakPrint based in London 
2.Suzanne Limbert – Creative director at Patternbank
3.Andrea Richardso – Head designer at Portfolio Home ,Manchester
4.Emma Dunwoodie – Head designer at Fine Décor ,Holmes Chapel
5.George Shepard – Director at Lancashire Wallpaper & Paint company, Lancashire
6.Marie Karlsonn – Managing Director at Cole & Son 
7.Rachel Sutherland – Creative director at Harlequin 
8.Christine Westcott – Owner and designer of Westcott & Heney, Blackburn 
9.Sophie Harrison – Director at Turner & Bianca, Oldham Lancashire 
10.Julie Otulakowki - Director at Arthouse, Cheshire 
11.Joanna Jane Broadhurst, Director at Marthe Armitage Prints Limited 
12.Lisa Kimberley – Director at Anstey wallpaper company limited 
13. Peter Thwaits – Director at Rapture and Wright



Portfolio Home – Manchester 

Research into some of the  companies 
that I’m sending press packs to 



Fine Décor 
Lancashire wallpaper and paint company



Cole & Son Harlequin



Marthe Armitage 

Turner and Bianca 

Rapture and 
Wright



Online profile Linkedin

Linkedin has been useful to connect to potential employers 
also for finding key industry workers to reach out to by letter/ 
email. 

Job searching 

Friendly headshot. Taken professionally at 
the 2020 creative bubble print sale. I thought 
this photo would be most suitable due to its 
high quality. 

https://www.linkedin.com/in/leila-evelyn-roworth-42290a1a2/

https://www.linkedin.com/in/leila-evelyn-roworth-42290a1a2/


Online profile Linkedin

Created a linkedin account on 20/02/20
Currently to this date April 2020 I have 121 connections. 
I’ve found that by posting regularly has helped gain connections.

One of my designs was spotted by Naomi who has over 500+ 
connections. Linkedin is proving a good way to show work and 
talk to other like-minded individuals. Connecting with members 
of the industry will help towards fulfilling a job in the future 
within the industry.



Online profile Instagram https://www.instagram.com/leilaevelyn_designs_/

https://www.instagram.com/leilaevelyn_designs_/


Engagement on Instagram is key most of the designers and free 
lancers I follow keep extremely up to date with their online 
profiling. 

Harriet Popham is a great example she posts daily stories and 
content. She engages through using stories asking her audience 
questions which is vital for the algorithm. She posts lots of work 
that is finished but also shows her development which again 
gains lots of interest and is something I’m trying to do to get 
positive engagement and attention. I’ve noticed that Harriet also 
engages with a lot her followers by replying to comments sharing 
their posts on her story which again all supports the alogrithm

These posts then almost immediately move to sales as she will 
direct viewers to her webpage or Direct Messaging. 

Her Instagram and website work extremely well together they are 
both extremely professional and show the variety of her styles/ 
skills. 

Posting Plan – Case study. 
Understanding how to post.

Using videos is a great way to 
get engagement but also an 
interesting look in for viewers 
they get to see the artist 
producing the work it also 
potentially gets viewers stop by 
take a second and watch

A range of 
highlights 
almost act as 
a miny
portfolio

Actively using stories to 
promote other selling 
activity 



Posting Plan. 
Since the 20/02/20 I have been posting between 3-4 Instagram 
photos a week including regularly updating my story. I had 229 
followers and have been gaining increasingly more since I’ve 
become more active. By actively using stories to share ‘New Posts’ 
and develop interest. 

Viewing insights is really interesting as it 
allows me to see my audience and what 
people like and save. It helps me to design 
and understand commerciality and what 
people like. 



Website inspiration



Link to website –

https://leilaevelynroworth.wixsite.com/leilaevelyn



Home page of website 3 navigation buttons: 
Home, Blog, Major project 

I thought it was important to include a contact me 
area on the home page of my website. When 
researching I’ve seen that most designers and 
artists follow the same practice and include their 
“about me” and ”contact me” on their initial page. 



Blog posts
I have been regularly trying to 
update my Instagram, Linkedin
and website throughout to create 
more engagement. Using blog 
posts is something I would like to 
continue. I have also been 
considering setting up a 
YouTube to house online 
workshops or “How to’s?”



Feed on website that is regularly updated with 
content and work. Using this page of my website 
like an online portfolio has been really helpful. 



Press pack research

Polly uses hand made stamps to add a 
personal touch to her envelopes when 
sending samples or products.

I like the way this sample in 
sent could this be an 
interesting sleeve for 
samples once inside the 
press pack to keep them 
protected

All designs have 
appealing colour palettes. 
Using colour makes them 
joyful to see and could 
potentially be the reason 
the pack is looked 
through by an employer. 
Strongly going to 
consider design, 
composition and 
colouration when 
creating a press pack.

Although these are larger and a box 
design I think the use of pattern here is 
really successful and I like how pattern is 
used on the inside of pack too creating a 
strong brand identity. 



Although this isn’t a 
press pack I think using 
lino stamps could
add a personal touch 
when sending 
letters & CVs.

This is interesting because it opens up and then
Inside there is quite a lot of space for samples. I 
like the use df the sticker at the front a good place 
to add exrtra branding material.

Again with these pack ideas 
its clear to see how bursts 
of colour are used carefully 
and it makes them look 
more interesting.



Research companies that 
produce / print business card, 
look books, leaflets & stickers 

Instantprint – was great to see and feel the 
quality and finishes of their products. I 
particularly liked the velvet lamination card it 
had a luxurious feel to it.

Vista print - the embossed business card felt really special 
but I’m unsure about the paper quality of the other cards. 
However I do like the stickers and think they’d be good as 
extra branding material for the press packs and to add to any 
samples to ensure my name is attached to any work sent. 



Moo press pack researching 
quality and choice of products

The press pack came efficiently and was 
perfect size through the door. I have 
decided I want to work on a leaflet like 
product similar to this as it can easily be 
posted and is self contained. 

This area of the pack is really easy to use/ 
navigate  due to the way the pack has been 
designed each product type has an 
allocated slot that it fits into perfectly and 
looks very professional. 

This is the pack when it is fully opened, the pack 
is made of good quality card which is really 
durable. It’s really helpful that all products are 
secure by either slits, folds or tabs. Going 
forward I am aiming to create something which 
can securely hold the relevant materials. 



I particularly like the 
products and services 
Moo provide. The 
stickers are of good 
quality. These would look 
great with my logo inside 
and could be extra 
branding material for the 
back of samples. On the 
press pack itself to. 

I think the foil works really well on the business 
cards. I intend to use this but possibly in gold. It 
adds another tactile element to the card but also 
adds a luxurious feel.

It was great to see and feel the different printing 
qualities they provide for post cards. After visiting 
new designers last year a few of the exhibitors used 
these with their designs on. I think its a really nice 
way of giving a print but needs to be reinforced with 
a logo also. 



Exploring business card ideas Examples 

I think these are really successful, the use of 
gold foil for printing really makes the name 
stand out especially when the branding / logo is 
raised too. I really like the bottom right ‘spot 
gloss’ printing technique. The name stands out 
but also gives the card another tactile quality.



Considering designs for business cards



Final design business card front & back

Lino bird hero print chosen as final 
design for business card. I’ve made my 
logo gold with the intention of the 
printing process on the card being shiny 
gold foil

The back of the business card contains all 
the relevant information to contact me or 
view my work on social media platforms. I 
have used the same design on the back but 
reduced the opacity. I think it just brings the 
card together rather than just a plain back. 

Logo with gold foil added in 
Photoshop, you can’t fully see 
the shine of foil but that is the 
intention



Website updates 

Added a slide through portfolio to 
the bottom of my website in Major 
Project that I’ll continue to update

Added a link at the top of my 
page called CV which takes 
the viewer directly to my CV

Added and changed the front page of 
website. This I think should grow and 
change regularly with new imagery 
and designs to keep it fresh and 
engage viewers.



Press pack designing and planning –
rough drafts 

Idea 1 Idea 2

Folded sleeve with 
tab to close

Folded top & 
bottom edge to 
hold samples

Folded to hold the CV &
Cover letter plus area for 
business card

Laser cut front 
(see design in 
next slide)

Sufficient space 
for business card 
and branding 

Area to hold 
CV , samples & 
letter including 
personal profile 
& statement 

Once I laid out these plans and worked out spacing 
and composition I then measured and created nets in 
Adobe Illustrator for the purpose of laser cutting 
which follows on the next slide. The design is a sleeve 
A4 in size once folded correctly which is perfect flor 
posting to potential employers as it would fit through a 
letter box in a safety envelope.



Laser cut design file for press pack

Firstly I worked with my lino cut pieces and placed them 
into a composition and then digitally repeated in 
Photoshop to create rhythm within the tile. With this 
design I’m amazing to remove all white areas and black 
areas attach to the surrounding boarder of the press 
pack which will be made out of strong card. 

Laser cut design file I created this in 
illustrator for the purpose of laser 
cutting. I’ve purposely limited the 
detail not including cuts within the 
leaves or much of the birds bodies so 
that it remains strong.

Final file ready to be laser 
cut 



Laser maps for press packs 1&2

Concept 1
Concept 2

Red areas = cut lines 
Green Areas = fold lines



Example of concept 1 and 
how it would work together

A4 – enough space 
here to hold CV , Cover 
Letter & Samples 

This area folds up to 
secure CV, Cover Letter 
& Samples

This area folds down to secure CV, 
Cover Letter & Samples

Tab made to 
close and seal 
press pack

Slit to hold tab and keep press 
pack closed 

This area folds up 
once folded up It 
will add support to 
the front of pack but 
also I’ve designed 
enough space for a 
business card to be 
attached on the 
inside 



Example of concept 2  and how it would work together

A4 – enough space here to hold CV , Cover Letter & 
Samples 

This area folds up to secure CV, Cover Letter & Samples

This area folds down to secure CV, Cover Letter & Samples

This area folds up once 
folded up It will add support 
to the front of pack but also 
I’ve designed enough space 
for a business card to be 
attached on the inside 

Front of press pack laser 
cut on the inside space 
for branding 



Concept 1 

For my final press pack design I’ve decided to go with 
concept 1 as it works well together and can hold all the 
necessary samples and letters. It will be made of of strong 
black card and laser cut. I have also made a digital 
powerpoint which is a digital means to seeing the press 
pack. 



Inside the press pack, folds that 
are pattered to show further 
design skills. A business card 
attached to a tab. A sticker with 
gold foil to add to branding. An 
enclosed letter and CV



Front of press pack laser cut detail 
to see through to samples, CV and 
cover letter. 
Also a gold foil logo placed at 
bottom right and tab that folds into a 
slit on the back of press pack


