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Introduction  

The Royal Cornwall Show is an event based outside the small-town Wadebridge in Cornwall. This is an agricultural event that focuses on showcasing animals, promoting local businesses around Cornwall and to grow and expand the local economy. Annually the show brings roughly 100,000 to 120,000 tourists in from around the country. In 2022 the Royal Cornwall show attracted 120,671 visitors. Three of which were two royal family members and the prime minister. (Royal Cornwall Show visitors hit seven-year high, 2022). Which overall shows the scale of this event across the country, local area and overall, the event industry.

Visitor Trends and Impact on Cornwall 

(Refer Table A)
The biggest environmental factors that will affect Cornwall and its visitors is the issue of climate change and an awareness for environmental conversation, From October 2021 a survey done at a conference in Glasgow through gov.uk stated 75% of British adults were concerned about climate change  (Office for National Statistics, 2021).  This will climatically impact the transport and accommodation services locally. Overall, this is both positive and negative for Cornwall and its visitors, it will promote green sustainability more however may reduce travel to the event and the use of services. A trend relating to this is the rise of greenwashing. referring to false contribution is becoming more unacceptable throughout the UK. Showing visitors WANT change and will not accept anything less. 
 
The biggest social factor that will affect Cornwall and its visitors is the issue of over tourism, with 70% of people booking domestic hotels. In terms of over tourism will have a negative impact on Cornwall, Visitor motivations and the event. Over tourism will cause irritation to locals. Aswell as interrupt day to day life and even increase crime (Rahman, 2019). This will overall effect Cornwall and visitors due to this making the destination and event seem unsafe or may not make it as fun or appealing. This links with the trend of domestic tourism and the desire to go the event. Visitors may feal uncomfortable in the environment or at risk of being hurt in large crowds at Royal Cornwall. 
 
The biggest economic factor that will affect Cornwall and its visitors is the creation of bobs and expansion of the economy being equally as important, these are positive factors that come with the experience of the event. The Royal Cornwall show focuses on promoting local businesses, showing off agriculture and selling good are all within the aim of the event. This effects Cornwall Economically in a positive way because it expands the economy and creates money and jobs, The expansion of the economy can allow for the expansion of infrastructure and create jobs. Tourism is said to be with 10% of British GDP (plmruk, 2021), Trends link in with attracting people to Royal Cornwall which helps advance the economy, for example people wanting to come and see agriculture and travel more in families. 

All these impact future planning in the tourism industry as considering these factors will be important in retaining and satisfying visitors along with crisis management, all these factors will help keep the locals and visitors happy and allow for the expansion of tourism. Where they will need to consider needs, profit, and the sustainability of Cornwall as a destination.  Holloway and Taylor identified that the identification of trends in travel, tourism and events will be vital in analysing visitor, market, and event demand. Applying to all social, environmental, and economic factors (Holloway and Taylor, 2006)

Visitor typology 

Religious Tourism: Would attend the royal show are religious cultural tourists. The aim of the event for these tourists would be to learn about religion as well as Cornish culture to and history to do with the subject, they would do this because it would create more of an understanding and provide them with educational value. The royal show provides religious believers their own space to communicate. This allows religions to educate and inform religious tourism looks for value in this (tourismteacher.com, 2022) 

Family Tourism: Would attend the royal show in a group with children, The aim of this typology of travel for the event would be to find stands to entertain children, they would mainly do for the purpose of making memories with as a family. To accommodate this the royal Cornwall show has family activities an example being agricultural stands to educate and entertain children (www.royalcornwallshow.org, n.d.)

Educational Tourism: Would attend the royal show to learn about how the events run as well as the agriculture and history behind it. This can be either individual, small groups or as part of an education programme, Royal Cornwall provides agriculture shows and talks that will appeal to students studying across all age groups. A prime example would be providing. 

Visitor Expectations and Experiences 

Visitor expectations and experiences will differ between visitor typology however all have expectations and long for experiences, when it comes to visitor experience Erik Cohen from the university of Jerusalem theorised 5 main types of tourism and experience.
· Experiential -  This type of tourism relates to experiences culture and society to find meaning and just educate themselves, be able to experience new ways of life.
· Recreational – Relates to standard expectations, Regular holidays and experiences can be remade main purpose to escape boredom. 
· Diversional – Similar to recreational for the purpose of curing boredom, it is an experience that is different and may be out of visitor’s comfort zones, meaning it might not be able to be recreated. 
· Experimental – this type of tourism is trying to find new ways of life, like experiential it is indulging in culture however to a more extreme level when you get bored of a certain way of life. 
· Existential – This mode of tourism is to seek a purpose or answer to something, this can be either spiritual or in society. 
(ResearchGate, n.d.)

These factors along with visitor expectations relate to the visitor typology in Cornwall, with family typology when they visit, they royal Cornwall they have expectations for them to be entertainment and education or their kids to enjoy, Furthermore Jepsons article identified a statistic was identified that 70% of adults get enjoyment from fulfilling or doing activities with their children (Jepson, n.d.) Experiences they would have at Royal Cornwall would fit into recreational due to being able to repeat and enjoy the culture and experience repeatedly. Likewise with religious and educational tourism they expect there to be value in talks or religious and educational stands when visiting, this fits into their expectations as the purpose of the event promotes gaining an education, insight into topics. I think it terms of experiences it would fit into the experiential tourism to experience and learn about religion and culture in Cornwall.

The Motivation, Demand and Leisure needs of visitors 

Leisure can be defined as time when an individual is free, Not being occupied or working. This links in with motivation, demand and needs of visitors to the Royal Cornwall show in their free time. For the Royal Cornwall these needs and demands tend to be essential for the visitor to enjoy the event safely 

In terms of typology, they all have needs, demands and motivation to travel to Royal Cornwall, for families it was discuss their motivation was to spend time with children and create memorable experiences to rewind on. However, to make this reality they will have needs and demands, For the families their main needs that they are going to require is that a lot of families are becoming low income due to the price of living. It was discovered that in the EU 16.8% of European families were below the poverty line (Lima, Eusébio and Varum, 2023). Due to this they may have demands for lower ticket prices, discounts, and affordable gifts to make the visit memorable and entertain the children in line with their motivation for going. 
For religious visitors along with tourists focusing on education either individually or as part of a small group, for religious tourist’s studies show their main motivations are too social, relax and seek knowledge (Hassan et al., 2023), From this we can gather that religious visitors will have demands for social stands, informative shows and talks with a focus or hint of religion and value as well as place for them to relax, as an example from the royal Cornwall show they have religious sections of the show to learn and communicate. For educational tourism the main motivation is to learn and enrich the minds especially in school groups like religious groups just more focused on specific concepts and agriculture, educational tourism Is shown to provide personal and cultural growth  (Tourism Notes, 2023), Being a motivation factor to engage with and visit all parts of the show. Needs that will arise from this are educational exhibits and talks.

Doxey’s Irridex model of tourism – Doxey’s irridex model made in 1975 represent tourisms attitudes, it shows the development of tourism and attitudes at events (Refer table C) I believe where the red dot is where Cornwall stands with high number of tourists and moderate irritation during Royal Cornwall season. Doxeys model is about understanding the locals and how a destination lifestyle changes (Pavlić and Portolan, 2015)

Butlers Tourism Life Cycle – Butlers tourism life cycle similar to Doxey’s however is focused purely on a destination (Refer table D) Which shows the motivation and how destinations receive, Demand starts off high and declines overtime which is the case For Cornwall seasonally over summer and not as much over winter, Butlers life cycle is useful in identifying peak and non-peak times for stakeholders to improve Royal Cornwall (Anon, 2022)

Overall Short- and Long-Term Impacts on the industry 

(Refer Table B)
Overall, I would say the biggest short-term impact is the social effects of overcrowding, With overcrowding it is one of the biggest short term issues during the event of Royal Cornwall, This is due to the social and environmental strains it puts forth, Which detrimentally effects Cornwall’s image in sustainability and will discourage tourism at Royal Cornwall and in the events industry, The negative press will spread across Cornwall and the industry discouraging travel and bringing up ethical concerns overall. A Statista report shows that over 24% of all 16–55-year-olds travelling have a degree or bias or concern towards traveling to  overcrowded destinations such as Royal Cornwall (Statista, n.d.)

Overall, I would say the biggest long-term impact is the environmental issue of contributing to climate change and damaging the environment in Cornwall, With the climate change ethical concern rising constantly it is one of the biggest concerns in visitor numbers possibly traveling to Royal Cornwall and future event. This is due to the strain it puts on the planet and the fear of contributing to future catastrophe which will detrimentally affect the Royal Cornwall and event industry’s image, this will affect Cornwall as it may affect how many people travel from large distances to the Royal Cornwall show or Cornwall effecting the events industry of future events in the Area. Gov.uk findings in 2020 show that domestic transport was shown to emit the equivalent of millions of carbon dioxide particles. This shows the degree this long-term impact can take and how it can change people’s attitudes. (Department for Transport, 2022)




Conclusion And Recommendations 

Concluding this report there are a lot of positive and negative factors that can impact from society, the environment and overall, from visitors travelling to Royal Cornwall domestically abroad. Aswell as visitor attitude and expectations differ, but overall Royal Cornwall satisfies guests and deals with the issues quite well whether unavoidable or not, The 2 recommendations I would give to Royal Cornwall would be to expand infrastructure and the event with more stands and hospitality for the growing issue over tourism to achieve more guest satisfaction and less issues, In addition too recommendation 2 providing more of a focus on sustainability in and around the event as a concept to help promote and get visitors involved in 

Appendices (Supporting material outside the word count)

A:

	
	Social
	Economic 
	Environmental 

	Cornwall as an event destination 
	Promotion of culture – When visitors from around the country go to visit Cornwall, they bring back new cultures and ways of life. This is positive for the royal Cornwall and Cornwall as a destination because it allows for new ways for Cornwall to appeal to new visitors, furthermore it boosts the moral and happiness of the locals being able to indulge in new things. Boosting social attitudes and the economy overall (Stainton, 2019)


Over tourism – Visitors coming from around the country may impact Cornwall and show due to mass numbers of people trying to make it the show at once, this shown in the sheer amount of traffic around Cornwall, this is a negative social impact as it will negatively affect the lives of the tourists and locals. Research shows the issue of over tourism sways locals away from the destination, Prices go up and locals can’t afford or want to go keep up with regular services (Jong, 2022)
	Creation of jobs and opportunities –
When visitors to Royal Cornwall spend money on the local stands and attractions as well as in the towns and cities close to Royal Cornwall. This means that more jobs and infrastructure can be expanded, and this will boost the success of Cornwall as a destination. 

Expansion of the economy – With the economy expanding in Cornwall it will allow for new businesses and infrastructure to develop, which will benefit Cornwall as it will help Cornwall work on its weaknesses. By developing new diverse attractions for tourists, such as for example building more roads and attractions to accommodate the over tourism. Which is positive for improving the experience in Cornwall and the Royal Cornwall Show. Tourism contributes to about 7.6% to global economy in the UK, With the high number of visitors in the UK it is likely Cornwall, and the Royal Cornwall show will attract a lot of money into the economy (World Travel & Tourism Council, 2022)
	Efforts to conserve the environment –

When visitors visit the Royal Cornwall show they have got a newfound concern for sustainability and reducing Carbon footprint and overall contributing toa greener environment, this is due to the ethical concerns behind climate change and the fear it ensues. Especially with greenwashing becoming less acceptable within time. 

The issue of climate change – With the issue of climate change ethical values have become of more importance, more people have decided to reduce travel or frown upon sustainability not being a concept at events or If people don’t practice it at events. Research shows 75% of British adults were concerned about climate change  (Office for National Statistics, 2021). And may change their travel plans because of it

	
	
	
	




B:
	
	Short term impacts 
	Long term impacts

	Visitor typology 
	Visitor typology impacts the industry temporarily in a lot of cases. 

· May be more demand for certain products and services for example families needing help with children, entertainment as well as one-way systems across the event for safety parents may fear their children getting lost or hurt. Gov.Uk stresses the importance of the need for event safety through one-way systems and being able to access necessities, which will be even more true for families (www.hse.gov.uk, n.d.)
· May be a demand for a one certain visitor type until Royal Cornwall is differentiated as well as the travel and tourism industry in general
	Visitor typology impacts the industry for years to come in many circumstances as well. 

· Tourism numbers may spike high numbers in certain types of visitors, which may also cause overcrowding and environmental strain. For example, Royal Cornwall spikes in families or order couples, May impact how the show is needed to be run to please those audiences. 


	Social, Economic, and environmental factors 
	· Short term social impacts could be that there is more differentiated culture around Cornwall, differentiated language or foreign tourists causing confusion to locals. Aswell as this another social  impact would be the massive amount of traffic and over tourism that occurs during Royal Cornwall, this is due to the small size of Cornwall as well as the small amount roads, Meaning Cornwall suffers a lot from environmental and social factors. 
· Economically a short-term effect would be a growth across the economy people having more disposable income from the money made multiplier effect. 
· Environmentally a short-term effect which can somewhat reversed is the littering across the environment and destinations in and around Royal Cornwall
	· However long-term social impacts can also strengthen Cornwall in terms of being a community, Royal Cornwall may create more and jobs which in terms of social factors will boost moral and happiness of the local community.
· Economically a long-term effect would be the expansion of infrastructure this will cause new builds and businesses to emerge possibly changing Cornwall as a destination. 
· Environmentally a long-term effect would the travel to Royal Cornwall effecting climate change overall, this is due to carbon emissions, and this is a long-term effect because it is irreversible 
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