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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads in approximately 2-3 seconds. I measured this by clicking the link of the website and timing how long it takes for the page to fully load. This speed is convenient for users who prefer a faster loading website, which improves their experience encouraging them to stay on the site.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains many sub-pages that provide information about the services, pricing, about us and contact details. Users can navigate the site through the main menu at the top of the homepage and links within the content. Clear options such as booking or quote requests guide prospective customers to the relevant pages, making it straightforward for them to move from learning about services to an enquiry or booking.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can make a booking through the website. It provides clear buttons such as book “book now” and “get instant price: that direct users to an online booking from where they can enter their details and request a cleaning service. This allows customers to arrange services directly through the webpage. Online booking systems allow customers to schedule services at their convenience without contacting the business directly, improving accessibility and user experience (Reservio, 2024).

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Improvements that could be made for usability of the website. For example, the layout could be simplified to make key information such as services and prices easier to find. Adding a clearer search function or more visible links that could help users move through the site more quickly. Improving mobile responsiveness and reducing the amount of text on some pages would make the website easier to read and use for perspective customers.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage of Cleaners of London looks clean, modern and easy to read. It uses clear headings, images, and simple colours which make it pleasant and professional. Important information such as services and booking options are easy to find. On a mobile phone the layout becomes narrower and content is stacked vertically so it fits the smaller screen, while on a computer the page is wider with more space and larger images.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website Cleaners of London uses clear images of professional cleaners, homes, and services to show what the business offers. These images help visitors understand the cleaning services and make the website look trustworthy and professional. The site mainly uses simple colours such as white and green, which create a clean and organised appearance. There is no video content, but the omages and colour scheme help communicate the brand clearly.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not appear to use an online chat tool. Instead, customers can contact the company by phone, email, or by filling out an online quote form. This can still be effective because users can quickly request a price or speak directly to a rea person for help. However, a live chat tool could make enquires faster and more convineint for customers who want instant responses.	Comment by Tialanthia Lynch (2525166): Use this as a point of improvements in the section on recommendation.


	Question 2d – How effective are the social media links on the website?


	Answer: The Cleaners of London website has limited us of social media link, which reduces effectiveness. Social media can help business promote services, share updates, and interact with customers. Because the website mainly focuses on contact through phone, email, and a booking form, social media is not strongly used. This means customers may have fewer oppertunities to engage with the business through social platforms.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Customers reviews for Cleaners of London are mainly available hrough external review websites such as Trustpilot. These reviews allow customers to rate and comment on their experience with the cleaning service. The reviews appear to be up to date, with recent reviews posted in 2025 and 2026. This shows that customers are still actively leaving feeback on the services leading to a 4.5/5 star rating on Trustpilot.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The reviews appear to be up to date, with several of the reviews posted in 2025 and 2026. This helps new customers see recent feedback and judge the quality and reliability of the service.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The website presents its service as high quality by highlighting experienced cleaners, professional equipment, and reliable customer servce. The website also explains the different cleaning services offered and emphasiss customer satisfaction. Positive customer reviews help build trsut and show that many clients are happy with the service. I would recommend the company because it appears to be professional, reliable, and easy to contact for booking services.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are not clearly listed on the Cleaners of London website. Instead, customers ae asked to request a quote based on their specific needs.This may be because prices can vary depednding on the size of the property, the type of cleaning required, and how long the job will take. By giving pesonalised quotes, the company can provide a more accurate price for each customer.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.London

	
	2.Cleaning 

	
	3. services

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When I typed ‘London cleaning serices’ into Google, the Cleaners of London website did appear in the search results, although it may not always appear in the very top position. It will still appear within the top ten websites. This shows that the company has some online visibility when customers search for cleaning services in London.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still very relevant in modern UK business. A website acts as an online presence where customers can find important information about a company, such as its services, prices, and contact details. Many people search online before choosing a service, so a professional website helps businesses build trust and attract new customers. Websites also allow businesses to promote their services, share customer reviews, and enable online bookings or enquiries. In addition, a website is available 24 hours a day, so customers can access information at any time. Even though social media is popular, a website is still important because it gives businesses full control over their content and how their brand is presented online (Chaffey and Ellis-Chadwick, 2019).





	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation to improve the Cleaners of London website would be to include clearer pricing information for their services. This would help customers quickly understand how much the cleaning services might cost before making an enquiry. Clear pricing can make the website more transparent and build trust with potential customers. It may also save time for both the customer and the company because customers can decide more easily if the service fits their budget before requesting a quote (Cleaners of London, 2026).
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