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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?


	Answer: Ideally, want website to load within three seconds. Keep in mind that the average page speed of a first-page Google result is 1.65 seconds. Webpage design, page elements, browser, an ideal website load time should be no more than 2 seconds.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes.  The website contain many sub-pages. The prospective customer navigate sub-pages by various elements like reading Internal links, menus search help them to locate relevant content within the site. Websites help to understand the sites structure and help to find what they need. Sub -navigation appear within specific section, offering further links related to the area. 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customer can make their booking through a business website its is called a make a booking. This help customers to schedule appointments or services directly online, rather than needing to call or visit in. Businesses integrate online booking into their website for their customers can browse available services, time availability and booking appointments at their own time. Online booking allowing customers to book appointments at any time, from anywhere without contacting the business directly.


	Question 1d - What improvements d be made to the usability of the website?


	Answer: The option would improve the usability of a website is decreasing the number of steps that it takes for a user to complete certain tasks. By reducing the steps, users can navigate through the website more efficiently and complete tasks more quickly. minimize loading time to three seconds or less, increase text size for better legibility. Reduce the number of steps needed to perform an action, such as calling a number, making a purchase or searching for a product. A website with a good user experience helps find what they looking for quickly. Good usability is a win for both website owners and visitors.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: A webpage pleasantness is determined by a combination of factors including ease of navigation, visual appeal and overall user experience. A well-designed webpage will be visually balanced, easy to read, and quick to load. Yes there are several differences in appearance between how a website application looks on These differences stem from the screen sizes, input methods (touch vs. mouse/keyboard) and design for each platform. Mobile phones have smaller screens compared to computers. Computers feature larger screens (13-30 inches or more) .so websites and apps are designed to adapt to these differences. 
  

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: websites use imagery, video and colour to create engaging, informative, and emotionally resonant user experiences these elements work together to convey brand identity, guide user navigation, and enhance overall visual appeal. Images are power tools for grabbing user attention and creating an emotional connection. High quality, image can make a website more appealing and encourage users to explore further. Images and videos are highly engaging and can effectively communicate information and stories. websites should consider colour contrast and accessibility for users with visual impairments. So using imagery, video and colour contributing to a stronger brand presence and improved business outcomes.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, website made use of an online chat tools on the website especially those in customer-facing industries, utilize live chat features to provide real-time support and enhance the customer experience these tools typically appear as a chat window on the website, allowing users to connect with customer service representatives. Online chat instant communication between website visitors and support staff, offering a quicker methods like emails or phone calls. Effective enquire should reveal not only what the candidate knows, candidates  Be prepared to discuss  services, highlight their unique point, and see in the service for the company and its customers.


	Question 2d – How effective are the social media links on the website?


	Answer: Social media links on the website are mostly effective for increasing brand visibility, engagement, and website traffic, They offer a way to connect with a wider audience, Social media links allow visitors to easily find and follow brand on various platform Active social media profiles with engaging content   demonstrate authenticity can reassure potential customers about brands reliability. Social media links including those on Reddit, can direct users to websites, increasing traffic. The effectiveness of social media links is highly dependent on the quality and relevance of the content being share.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: bowling Acocks green bowl use several methods to clearly communicate their services to customers, including providing detailed information on their website , offering party packages, Laser quest ,  latest offers, foods and drinks etc. This helps customers understand what the company offers and how to access those services. customer inquiries can help clarify service details and potential issues. This can provide support and guidance direct customers to give information to connect with live chat. company help their customer to resolving issues and builds trust and satisfaction. customers want any help regarding. these are offer which company made clear to their customers.  


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: customer reviews are made available by online platforms, including dedicated review sites (like Trustpilot yelp, Google reviews), Socia media e-commerce websites, and even through direct interactions like email or in -app feedback on social media businesses can receive reviews or feedback through comments on social media on platforms like face book. Businesses can reviews by emails surveys or over the phone. some businesses use closed systems where feedback is collected from known customers. Yes these reviews are generally up-to-date.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: High – quality service is presented through a combination of visible aspects, reliability, responsiveness, assurance, empathy, and alongside proactive communication, and building strong customer relationships. High-quality service also involves actively listening to feedback. The company service recommended to a friend or family member because really like the deals and offers for all age groups. Recommending a company to someone else is usually based on whether that someone else could benefit. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes. The prices made clear to customers on the Acocks green Bowling website By reflect the quality of the service. On the   website price   show clear for the adults juniors, family deal and many more.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Street address

	
	2.Postcode

	
	3.Place name

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Whether a  Acocks green Bowling game company website appears in the top ten results for a three -word Google search depends on various factors related to Search Engine Optimization (SEO) including the relevance and authority of the websites content.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer : Yes, Bowling Game Websites still highly relevantfor modern UK businesses, Even social media and advanced digital platforms. While social media can be a useful tool for engagement, a website serves as foundational element of a business’s. Gaming industry and for general business needs like brand building, customer engagement and online visibility.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: To improve a bowling website, one strong recommendation would be implement interactive features and multimedia content to enhance user engagement and provide practical advice. This would make the website more dynamic and informative.
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