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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: When opened, the website loads quickly and efficiently. The main images, text, and navigation elements appear almost immediately, which creates a smooth first impression. Users do not need to wait for content to display, and the homepage feels responsive and well-optimised. As you scroll down, additional sections also load without delays, maintaining a consistent level of performance. Overall, the website provides a fast and user-friendly experience that allows potential customers to access information without interruptions.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: This website has sufficient navigation buttons located in the upper right corner of the main page. When you hover your cursor over the ‘Events,’ ‘Courses,’ or ‘About’ sections, additional subsections appear. This allows potential customers to quickly find the information they need — select an event, view available courses, learn about prices and teachers, or find contact details to ask questions. It is also worth noting that the ‘book now’ button is highlighted in dark colour, making it clearly visible to potential customers.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book via the website. When you open the page, you will see a ‘Book Now’ button in the top right-hand corner. At first glance, this seems very convenient and quick. But when you click on this button, you are taken to the booking page, where you select the month, day and available time. Then they log into their account or create a new one to confirm the booking. Although the process consists of several steps, it is convenient and saves time because the customer can immediately see all available dates and times without having to communicate directly with the administrator and wait for a response about availability.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: In my opinion, this website looks quite attractive at first glance, with harmonious colours and different categories. But if you look more closely, not all the photos look good, especially the first one. One improvement could be made: I would replace this photo with another one where the people in the frame are sitting more proportionally, because the two people on the left are merging together. This would create a clearer visual and emotional perception. 
The feedback button could also be made more visible. I will discuss this in more detail in the section 5, Question 5b.
 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks neat and pleasant thanks to its colours and balanced buttons. The colours of the site, combined with the photos on it, maintain balance and do not emphasise any particular colour. Everything looks calm in pastel colours. This includes the dark colour, which is semi-transparent and grey, rather than completely black. The mobile and computer versions of the site are slightly different. The mobile version of the site is more compressed than the computer version. When using a computer, users can navigate the site more freely and find what they need more quickly.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses a calm colour palette to create a relaxing and trustworthy atmosphere, as mentioned above. The photos on the website, which show people practising yoga, also convey a sense of calm and tranquillity. There are few videos, but they are available in the ‘On demand’ section, which also inspires greater trust. Overall, thanks to the pastel and soft colours and images, the website conveys a sense of calm and a desire to sign up for a class.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no online chat on the website. Users cannot write directly and receive an instant response or support. Instead, they can contact them directly by email or by filling out the form on the website, clicking on the “About” button and then “Contact us”. Alternatively, they can call the number listed below the form. This option may result in a faster response. In addition, adding an online chat feature could improve communication and make it easier for potential customers who have not yet decided to book a place on the course to ask questions.


	Question 2d – How effective are the social media links on the website?


	Answer: Links to social media are on the website, but they are not very noticeable. Links to Facebook and Instagram are located in the upper right corner of the website, practically above the “book now” button. On the one hand, if you look closely, your gaze can smoothly move from this button to the social media buttons. But on the other hand, they are not very noticeable due to their colour and small size. The same social media buttons are also located at the very bottom of the website on the right-hand side. 



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made clear through well-organised sections on the website. The main menu includes pages for ‘Classes’, ‘Courses’, “Events” and ‘On Demand’, which describe various types of yoga classes. Each page includes a description, schedule, prices and the option to register, which helps customers understand what services the company provides. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: There are customer reviews on the website, but this tab is not very noticeable. However, if you scroll to the bottom of the website, you can find a button ‘Testimonials’. It describes opinions about the classes, teachers, and the atmosphere of the studio itself. This page also features a ‘Submit a Testimonial’ form where customers can add their reviews. In general, reviews are not on the main page, but they can be found.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: This service is considered high quality because they have a professional website that contains sufficient important and useful information for potential customers, good overall design, pleasant calm colours, and professional photographs that convey the atmosphere. As well as a wide range of services from beginners to pregnant women and classes with children. In addition, the company has a small private shop with goods, which also speaks to their high level.
I would use the services of this studio or recommend it to others because it offers a wide range of classes, a convenient booking process, and looks professional and reliable.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are listed on the website and can be viewed in the “About” section and then “Pricing”. The description of services and prices is very clear and accessible to customers. There is also a “Buy now” button under each section describing the services, which speeds up and simplifies the booking process for the customer. 



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga 

	
	2. classes

	
	3. reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, it appears first in the search results. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites still play an important role in modern UK business. A website can contain a large amount of information that is available at any time, while social media cannot present and organise such detailed content, especially if the business offers many services. Having a website increases customer trust and demonstrates the company’s professionalism. It also provides an additional opportunity to run advertising campaigns through Google, allowing customers who are not active on social media to find the business more easily through search. Even with social media, a website remains a key part of a professional business. Also, the service booking forms allow users to enter their details directly, which helps the company collect ready-made leads and promotes further marketing of its services.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I could give a recommendation for improving the website, I would add more relevant customer reviews and recommendations. I would make the review button more visible and add video reviews. This would help potential customers make a decision to book a class even faster and feel even more confident about the company. I would also regularly update customer reviews, as this would demonstrate activity and support for customer relations. Overall, in my opinion, many good reviews and regular updates would increase trust and encourage more new class bookings, as well as enhance the professional image of the yoga studio.
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