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Women's Entrepreneurship Development
[bookmark: _Toc39371471][bookmark: _GoBack]Introduction
The development of women's entrepreneurship is a recognized global trend in economic development. World studies show a direct correlation between the dynamics of GDP growth and the level of development of female entrepreneurship. According to the Economic Forecast of the World Economic Forum, global gross domestic product could increase by $ 5.3 trillion by 2025, if women's economic participation increase by 25% over the same period. At the same time, in modern conditions, the demand for the development of markets for social, information and educational services, those areas that are most characteristic of female entrepreneurship, is growing. According to sociologists, more than half of Russian women employed people would like to start their own business. For the country, this is an additional resource for economic growth, raising the level of the social sphere, creating new jobs and increasing self-employment. Already today women make up one third of small and medium-sized enterprises, while back in 1990 their share was 15%. Creating conditions for the development of women's entrepreneurship has become one of the key areas of the National Strategy for Women (Jennings and Brush, 2013). 
The problem of the development of female entrepreneurship is in the “zone of responsibility” of two areas of sociological science: economic sociology and gender sociology, and therefore is interdisciplinary. As you know, the scientific foundations of entrepreneurship research were laid in the works of classics of world social studies. They received their further development in the studies of modern authorities of economic and sociological science. In the works of these and other Western authors, the general laws of the development of entrepreneurship were analyzed, the characteristic features of the evolution of the entrepreneurial class were studied, and some of the latest trends in the development of entrepreneurial relations were comprehended. Recognizing the significant contribution of the authors of classical and modern Western social science to the study of the phenomenon of entrepreneurship, it should be noted. With the beginning of radical social transformations in our country in the 90s of the twentieth century, research in entrepreneurship began in domestic science, within the framework of which several main directions were formed. First, the work of domestic economists made a great contribution to the development of this topic. In the works of these authors, entrepreneurship is considered mainly as a function of the development of the modern economy. Secondly, in the mid-1990s, the intensive formation of Russian economic sociology began. This group of authors considers entrepreneurship to a large extent as a special form of economic life, without analyzing the narrower social aspects of its functioning (Datta and Gailey, 2012). 
Third, a great contribution to the study of entrepreneurs as a special social group. Fourth, we can distinguish a direction that deals with the study of the transit logical problems of production relations and the spiritual and moral aspects of modern entrepreneurship. With a large volume of articles devoted to the study of entrepreneurship problems, the number of works in which the “tender field” of the evolution of modern Russian business is studied is extremely small. As a rule, the tender problems of entrepreneurship are partially addressed in the framework of the study of modern tender relations in the domestic society as a whole. At the same time, issues of gender relations in entrepreneurship are highlighted in the scientific research of various professional and other corporate groups of modern women. In recent years, several research papers have appeared, dedicated either directly to female entrepreneurship, or affecting some of its aspects, including such as: career, employment, industry, etc. At the same time, apparently, due to the incompleteness in our country of the institutionalization of gender sociology, there are practically no specialized sociological studies on the development of female entrepreneurship, especially at the regional level. For example, in Bashkortostan, in spite of the fact that several dissertations are devoted to women's issues, including the doctoral level (G.F. leading areas of entrepreneurship in the female environment, no. And if at the national level there are separate publications on the development of women's business, then in the specific conditions of the regions, these issues have been little studied. Thus, the problem of female entrepreneurship is relevant and little developed, which causes scientific interest in it (Ghani, Kerr and O’Connell, 2014).

[bookmark: _Toc39371472]Study Objectives
· To analyses the female entrepreneurship in modern Russia as a special social phenomenon.
· To examine the women's business in the Russian region, as a special type of entrepreneurial activity, due to gender factors in the development of modern society.
· to identify, on the basis of a sociological analysis, the content and characteristics of women's entrepreneurship in relation to a specific Russian region, the Republic of Bashkortostan, in identifying ways to improve domestic women's business at the present stage.

[bookmark: _Toc39371473]Research Questions
· How to promote the development of women's entrepreneurship in the digital economy, ensuring the access of women entrepreneurs to information, education, finance and markets. 
· How the Implementation of international projects and initiatives in order to increase female entrepreneurial activity and strengthen the role of women in the socio-economic development of the country.
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[bookmark: _Toc39371475]Literature Review
[bookmark: _Toc39371476]Women's Entrepreneurship Formation
The formation of women's entrepreneurship in Russia became possible with the beginning of market reforms in our country in the nineties of the XX century. Naturally, as with the whole business as a whole, the emergence of a social layer of entrepreneurs became possible thanks to the privatization of state property and a wide variety of market transformations. It is known that after permission on a legal basis and the corresponding legalization of entrepreneurial activity, women, like men, were actively involved in the process of creating their own business. According to statistics and various studies, it was at first a business related to retail trade and the provision of various household services. In large business, including in such profitable industries as banking, the extraction and processing of oil and other raw materials, women were very poorly represented. Moreover, market reforms that developed during the 1990s greatly distorted the already existing structure of employment in the gender aspect. For example, according to the economist L. Rzhanitsyna, by the end of the 1990s, traditionalism in socio-economic relations, in relation to the employment of women, had become even stronger. So, only 6% of women and 8% of men worked at this time self-employed, including the rest were forced to sell their labor (Sweida and Reichard, 2013). At the same time, among the regional hospitals, women represented mainly small business For example, according to the economist L. Rzhanitsyna, by the end of the 1990s, traditionalism in socio-economic relations, in relation to the employment of women, had become even stronger. So, only 6% of women and 8% of men worked at this time self-employed, including the rest were forced to sell their labor. At the same time, among the regional hospitals, women represented mainly small business For example, according to the economist L. Rzhanitsyna, by the end of the 1990s, traditionalism in socio-economic relations, in relation to the employment of women, had become even stronger. So, only 6% of women and 8% of men worked at this time self-employed, including the rest were forced to sell their labor. At the same time, among the regional hospitals, women represented mainly small business (Haugh and Talwar, 2016).
In addition, during the 1990s, in a segment of the labor market such as unemployment, women significantly dominated compared to men. So, according to the Goskomstat of Russia, out of 12 million people who lost their jobs from 1991 to 1999, women amounted to 8 million. Moreover, the gap was especially characteristic for the start of reforms. On the whole, as the research results show, from the perspective of a tender perspective, an analysis of employment and unemployment showed "a particular paradox of use" processes and phenomena in the modern labor market (Achtenhagen and Welter, 2011). “For example, along with the ousting of women from the sphere of employment, there was even a slight increase in the employment of men, for whom the labor market was relatively favorable. This is the first. Secondly, as shown by the results of economic studies: “Most unemployed men quickly found a new job, while the bulk of women displaced from public production 104 lost it almost forever.” That is, women, unlike men, were generally displaced from the sphere of official labor, being satisfied, at best, by chance side jobs. Thirdly, in our country, female unemployment could not and cannot yet be compensated by the process of transition of Russians to the category of so-called “happy housewives,” due to the fact that most Russian families cannot survive without the earnings of women, which acts as additional, and sometimes as the main income of the family (Cetindamar et al., 2012). 
Moreover, as special sociological studies have shown, Only 80% of the studied families will have “home employment” of women in the conditions of the formation of a market economy in our country, as a kind of “cooperation game” when a man “earns money” and a woman “sells them in the domestic sphere”. At the same time, in 20% of families, the distribution of household duties is unambiguously connected with the relations of man’s power over women and serves as a source of family conflicts. Fourthly, the change in the structure of employment itself, due to the formation of a market economy, is also of great importance to our country. For example, as you know, during this period, the share of industrial labor steadily decreased. At the same time, the share of women employed in this field decreased from 50% in 1990 to 35% in 1998 (Cetindamar et al., 2012). At the same time, an increase in the service sector, including social sectors, did not lead to an increase in the number of jobs occupied by women, i.e. newly opened vacancies were mainly occupied by males. 
Fifthly, the process of crowding out the already not very large number of women from the sphere of production management did the greatest harm to the harmonious state of gender employment and especially to the prospects for the development of female entrepreneurship. For example, even taking into account budget organizations, the proportion of women among the heads of enterprises of the first and second level did not exceed 38% in the country as a whole. With regard to industrial enterprises, this percentage is an order of magnitude lower. Naturally, in the conditions of privatization of state enterprises, when the first managers had the advantage of owning the assets of these industries, this could not, accordingly, affect the formation of the social layer of women entrepreneurs. This situation even allowed S.G. Livazova come to a somewhat emotional, but fair conclusion: "The wave of reform that occurred at the rubex of the 80-90s provoked another imbalance in the structure of gender relations: the transition to a market economy almost destroyed the old system of relations between the state and women based on preferential legislation. For this system, there are simply no financial opportunities left (Rijkers and Costa, 2012). 
Together with Pei, the decorative achievements of the state emancipation collapsed, including those that ensured women's representation in the legislative structures. Women became the injured party in the redistribution of property and power that occurred in these soda. There are no women among large entrepreneurs, nor among holders of power at all its levels. ” the transition to a market economy has practically destroyed the old system of relations between the state and women based on preferential legislation. For this system, there are simply no financial opportunities left. Together with Pei, the decorative achievements of the state emancipation collapsed, including those that ensured women's representation in the legislative structures. Women became the injured party in the redistribution of property and power that occurred in these soda. There are no women among large entrepreneurs, nor among holders of power at all its levels. “The transition to a market economy has practically destroyed the old system of relations between the state and women based on preferential legislation. For this system, there are simply no financial opportunities left. Together with Pei, the decorative achievements of the state emancipation collapsed, including those that ensured women's representation in the legislative structures (Rijkers and Costa, 2012). 
Women became the injured party in the redistribution of property and power that occurred in these soda. There are no women among large entrepreneurs, nor among holders of power at all its levels” including - providing female representation in the legislative structures. Women became the injured party in the redistribution of property and power that occurred in these soda. There are no women among large entrepreneurs, nor among holders of power at all its levels. ” including - providing female representation in the legislative structures. Women became the injured party in the redistribution of property and power that occurred in these soda. There are no women among large entrepreneurs, nor among holders of power at all its levels” (Klyver, Nielsen and Evald, 2013).

[bookmark: _Toc39371477]Case Study of the Republic of Belarus
In recent years, in social science, including in the sociological component, regional models of one or another national or global process have been quite intensively and fruitfully developed. This happens due to several groups of reasons. Firstly, a certain decentralization of the economy and politics observed in our country leads to their concentration at the regional level. Regionalization in this sense represents a general socio-economic and political process. The process management system itself is concentrated in the region. Moreover, despite the fact that according to all the laws of the development of the world community, the movement from the center to the region must inevitably continue to develop to the level of local, local communities, this process, as the practice of the evolution of our country shows, somewhat "braked" at the regional level. This, according to many experts, is the most important deterrent to the formation of civil society. Secondly, it is in the regions that are not necessarily designated by some administrative borders, but which still have a certain territorial integrity, that a specific set of economic, social and political factors is inevitably formed that create an original model of regional features of the development of a socially significant process (Griffiths, Gundry and Kickul, 2013). 
The Russian Federation, as you know, which even after the collapse of the USSR remains the territorially largest country in the world, due to the historical conditions of its formation, has a huge number of regions with their own original specifics. They are largely determined by the climatic conditions of the national economy, demographic, ethno-confessional, professional and other socially determined factors. The Republic of Bashkortostan, which is the Russian region and an integral logical part of a large macro-region (Ural-Volga region), also has certain specific characteristics” that affect the direction of many social processes, including the phenomenon of women's entrepreneurship. At that forest time, taking into account that Bashkortostan, despite the extremely polyethylene composition of its population, which during the Soviet period of history became quite urbanized and industrially developed region, largely demonstrates patterns of development of social processes that repeat the all-Russian trends. Therefore, women's entrepreneurship in Bashkortostan in its main parts repeats all-Russian types (Torri and Martinez, 2014).
Naturally, as the main empirical base on which we rely on the formulation of the main trends in the development of female entrepreneurship in Bashkortostan, we use the results of the author's sociological expert survey. Along with the results of the survey, we also rely on separate interviews, the results of the included observation, which inevitably arose during an independent survey of more than one hundred and fifty women entrepreneurs. During the survey, certain errors could arise due to the following reasons. Firstly, we interviewed business women only in the cities of the republic. Secondly, a certain bias could arise due to the fact that we could not strictly withstand the volumes of professional specialization, although because that even the available materials of state statistics do not always adequately reflect the level of development of female entrepreneurship by industry. Moreover, as already mentioned above, there are certain difficulties of a methodological nature: many enterprises are registered for women, but in reality they are a male business. Thirdly, unfortunately, quite often (from 5 to 15% according to our observations), the entrepreneurs we interviewed refused to answer some questions of our expert questionnaire (Niethammer, 2013).
Nevertheless, the results of our expert survey, in our opinion, can become the basis for the development of a social portrait of women entrepreneurs as a special socio-economic phenomenon at the level of the Russian region. Moreover, in many cases we tried to compare our results with the results of a representative sociological survey of E. Kalimullinon and the results of other similar studies by Io Bashkortostan. It remains only to regret that, with the exception of some data, most of the surveys of women in the Republic of Bashkortostan conducted in recent years almost do not touch on the problems of female entrepreneurship, only taking into account the analysis of female labor employment and the characteristics of various territorial and age groups of women. That is why, before proceeding to the description of the results of our survey, the overwhelming majority of women entrepreneurs began to engage in business under the age of 45 years. Only a little more than 5% took up this field of professional activity after overcoming the 45-year milestone, and no one showed such an initiative closer to retirement age. At the same time, the results of our survey confirm the idea that the predominant part of women is involved in business activities during the period of the most pronounced reproductive age, which naturally cannot but affect the woman's fulfillment of her mother role (Pathak, Goltz and Buche, 2013).
One of the important factors in the formation and development of women's business is, as you know, the level and orientation of education. Due to the lack of a question about a university specialty in our questionnaire, we can only analyze the level of education of modern business women. According to the results of our survey, almost 60% of the respondents have higher education, including 7.7% who graduated from the master's and postgraduate courses. Another 5.1% study at a university, that is, have an incomplete higher education. A rather large number of business women (17.2%) have secondary specialized education, and only one tenth of them have secondary education. Thus, the results of our survey confirm the conclusions of other specialists about the higher educational level of women entrepreneurs compared to men. However, this does not necessarily indicate a positive beginning. The fact is that a certain part of the social group of a business woman was formed due to the fact that women who were previously engaged in other fields, activities with a high professional and educational level (Womans, doctors, employees), in some cases were forced to go into low-skilled, from the point of view of educational requirements, the segment of the national economy due to hopelessness, due to the lack of opportunities to provide a decent standard of living through traditional labor activities (Seuneke and Bock, 2015).


[bookmark: _Toc39300872][bookmark: _Toc39371478]Methodology
[bookmark: _Toc39300873][bookmark: _Toc39371479]Study Design
The configuration of the study is described here. It begins with the description of the written research, the qualitative and quantitative strategy for semi-organized meetings, also refers to the legitimacy and reliability of information and sources of information (Rebours et al., 2014).

[bookmark: _Toc39300874][bookmark: _Toc39371480]Qualitative and Quantitative Method
In addition to conducting a written survey and breaking down the reports distributed by the organizations, oral meetings will be used to broaden the critical conclusions of the draft and to produce new results. The primary qualitative and quantitative strategy will be used at that time in semi-organized subjective meetings. A meeting guide will be used by applying a unique type. Interviews with Woman’s as specially equipped people in an assigned area. The analyst will indicate the master status. The Woman has a specialist, procedural, and translation information that is identified with their expert or city of ​​activity to the words. At the moment, the necessary information does not only include expert or extraordinary data that is systematically available thoughtfully, but generally, it has the character of use or activity information, in which different and very different activity discourses and individual models of dynamic and aggregated directions, as well as social examples of translation flows, are available (Huang et al., 2015). 

[bookmark: _Toc39300875][bookmark: _Toc39371481]Research Design
Important information for this proposal will be collected in semi-organized subjective meetings with delegates from ten different organizations. The organizations will be set up under the Snowball Directive because it was impractical to find enough number of organizations that now work with the development cities and community exclusively through internet verification (Nassar and Elsayed, 2018).

[bookmark: _Toc39300876][bookmark: _Toc39371482]Data Analysis
The qualitative and quantitative examination techniques will be used to disaggregate information and achieve results. In contrast to the case-by-case examination, this search strategy does not only treat content with great respect for the statement of its general structure. In a way, the aim is to discover the broad similarities, the regular articulations, the standard information, and the relevant structures, the developments, in reality, the understanding, and the translation plans in examination with the other master scripts (Joshi and Ahmed, 2016). 

[bookmark: _Toc39300877][bookmark: _Toc39371483]Ethical Issues
	In business, the three parts of management capacity integrate social, monetary and natural aspects. The work of organizations to respond to these three aspects depends on the management practices that are carried out within the association. In this way, as the organization strives for the future, it should have an undeniable fascination with several key options. For example, the organization needs to focus on the global turn of events in order to evolve with the bosses. This is important for the success of the organization in all of its business activities. In addition, the organization should deliberately evaluate global monetary estimates to change them in accordance with the provisions of these guidelines. The organization should also be able to identify and exploit global gaps. This important decision shows that the organization must be agile and adaptable in its tasks in order to benefit from the global commercial elements. The organization must also keep a strategic distance from superfluous skeptics in their key. This implies that the organization could change its method of operation to adapt to the state of the currency problems.

[bookmark: _Toc39300878][bookmark: _Toc39371484]Gantt chart
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