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	Evaluation Respond to each question  

	 
Section 1 – Usability 
 
(75 words maximum for each answer) 

	Question 1a - How quickly and easily does the website load?  
 

	Answer:  The Eden Spa Harborne site is fast enough to load on a desktop and mobile platform. The home page loads in three to five seconds in a high-speed internet connection. However, the pages with lots of images might take a bit more time. The main layout and text load very fast, but the huge background images and the integrated functions, such as the booking form, can take a little bit more time to finish loading. In general, the performance is good enough, but might be improved with the help of image optimization to achieve even greater speed.
 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?  
 

	Answer:  The site has a number of sub-pages, with the sub-pages being: Services, About, Contact and a Booking page. It is easy to navigate through the site as shown by the horizontal menu bar on the top of the home page. On mobile, a hamburger-type menu is provided, and it is easy to understand and use. All sub-pages are well marked and have a proper structure. But the font and general layout may be more adaptive on a small screen to be more accessible and comfortable.


	Question 1c - Can a customer make a booking via the webpage?  
  

	Answer:  Yes, the customers can book their tickets online through the site. The booking feature can be found on the tab called Booking where it is possible to choose the desired services, dates, and the time of the booking. The design is brief and works perfectly both in the desktop and mobile browsers. However, there is no real time availability checker and the customer might be required to wait to be confirmed. This procedure could be more effective when the site would include live scheduling tools or instant confirmations.


	Question 1d - What improvements could be made to the usability of the website? 
 

	Answer:  Optimized images that would load faster, particularly on mobile devices, would be one of the improvements. The other recommendation is to make the site more mobile responsive to allow easy reading of the text and easy scrolling. The presence of an obvious Back to Top button would facilitate the navigation of long pages. Also, it would be beneficial to incorporate the chatbot or frequently asked questions section, where customers could immediately find the answer, making the overall usability more convenient and less dependent on the contact form or email to clarify the simple questions.
 

	Section 2 – Pleasure – Customer Experience 
 
(75 words maximum for each answer) 

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer?  
 

	Answer:  The Eden Spa site is calm in nature with gentle colours and comforting images which are befitting the brand name. The layout appears elegant with a well-balanced white space and large images on a desktop. On mobile, however, certain pictures and text blocks are either distorted or disarranged. Although the design is aesthetically satisfactory, there is a little overlap of contents and inconsistency in fonts which slightly reduces the visual quality on small screens, indicating that it should be better optimized to be viewed on mobile devices.


	Question 2b -  How does the website use imagery, video and colour?  
 

	Answer:  The site has soothing images that reflect its spa branding- pictures of spa treatment, spa facilities, and serene environment. The predominant colors are soft beige and white, which makes it look calm. Nevertheless, video content is used to a minor extent, which would improve interaction given that it would display services or testimonials. Colour scheme is effective, but it could benefit to have a few contrasting accents (such as gold or teal), which could enhance the focus on buttons or calls-to-action without interfering with the calm theme.
 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?  
  

	Answer:  In regard to the functionality of the site, 2c: Has the site been set up with an online chat tool? Otherwise, such deficiency may hinder users who want to have an instant clarification on services, availability or prices. The introduction of a live chat option would make the communication process faster and provide customers with an immediate response, which is especially important to a service-based business like a spa where not all customers might be willing to wait to receive answers by email or phone.


	Question 2d – How effective are the social media links on the website? 
 

	Answer:  As far as the social media integration is concerned, 2d: The Instagram and Facebook symbols that can be seen at the bottom of the page are usable, but they are visually muted. Their prominence would be increased by making them visible in the primary navigation or using branded widgets to facilitate their exposure and motivate users to read the spa content on other platforms. Although the existing integration is of practical use, it is not used to its full extent in regard to exposure and influence.

	 

	Section 3 – Perceived Value 
 
(75 words maximum for each answer) 

	Question 3a - How are the services offered by the company made clear to customers? 
 

	Answer:  The services provided by the company are well-defined on the page dedicated to the services and each of the categories, including facials, massages, waxing, are listed with short descriptions. However, some of the treatments do not come with the details of the optimal client profile, expected outcomes, or suggested duration. These descriptions would be expanded to enhance the understanding of the customers and make them interact more. Even though the current design is clear and well-organized, the use of more images and more specific text about each service can contribute to the increased clarity and attractiveness.


	Question 3b - How are customer reviews made available? Are these up to date?  
 

	Answer: There is currently no conspicuous way to find customer reviews on the Spa web site. There is no specific testimonial section or review page, and all feedback is, at the moment, posted on the social media accounts of the proprietor, which are provided with links on the homepage of the company. A separate area of the site with checked reviews would boost the reliability and make potential visitors feel better. Recent customer satisfaction and experience would be demonstrated through up to date feedback on the site.

 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?  
 

	Answer:  The service itself is presented as being of high quality and this is achieved by how the visuals are carefully curated. High-quality images of spa interior, soft colour schemes, and elegant fonts make an instant impression of professionalism and balance. The branding fits perfectly with the expectation of a relaxational, high-end delivery. That is why I would recommend this service to other people due to the atmosphere created by the site, its local availability, and its overall professional look. Finer details such as more detailed descriptions of services and extensive testimonials might be able to strengthen this impression of excellence further.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?  
 

	Answer: In terms of prices, information is easily accessible: each category of services comes with a price list, and most of the services are characterized by fixed prices. Such numbers seem to be quite reasonable in a boutique spa setting. However, the site fails to give comparative prices on bundle packages or promotion offers, an action that would increase transparency and perceived value. Pricing is also reflected in the visual quality of the services, but the lack of certain details like duration, value-added services may cause confusion in the first-time visitors. 

	Section 4 – Searchability 
 

	Question 4a - What three words would you type into Google to find this type of service?  
	1.  Spa Harborne

	
	2.  Eden Spa

	
	3.  Beauty treatments Harborne

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites?  
 

	Answer:  When one searches on a Google search engine the words, Eden Spa Harborne or Spa Harborne, the web site of the company is among the first three results, which is a clear sign of good SEO practice in terms of local relevance. In comparison, in case of making broader searches, e.g. “Beauty treatments Harborne,” the ranking of the site is reduced, which indicates that the optimization of keywords and metadata has to be improved to be more visible in relation to broader services-related searches.

	Section 5 – Reflection and conclusion 
 
(120 words maximum for each answer) 

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.  

	Answer:   Well, websites are very much applicable in the contemporary business environment in the UK, particularly, to small service-based enterprises such as spas. Despite the fact that social media has grown significantly, a specific location such as a website provides a professional and centralized location to present services, receive bookings, as well as establish trust. It provides search engine discoverability and gives additional control over branding and the customer experience. An attractive site is therefore the electronic face of an organization and it is critical to credibility.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?  
 

	Answer:   The greatest improvement would be introducing a live chat support or a WhatsApp support. It would enhance real time communication and the visitors can be in a position to make quick inquiries, enquire about the availability of reservation or even get recommendations on the services. Given that the existing customers are accustomed to immediate assistance, particularly, when booking their personal services, the implementation of a chat program would go a long way to improving the communication process, and avoiding potential customer losses as a result of unanswered questions or second thoughts.
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