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	Assessment Criteria
	Mark
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Mark
	Comment

	1. Engagement with Literature Skills
	15%
	8
	

You survey relevant ideas around social-media-driven consumer behaviour, and you position the work within an interpretivist tradition. However, the review remains largely descriptive and source-driven rather than dialogic: competing findings aren’t weighed against each other, and there’s limited theorised synthesis (e.g., where studies agree/contradict and why). Several citations and attributions look uneven, and the reference formatting is inconsistent (years should be enclosed in brackets across the list and used consistently in-text). Strengthen by: prioritising peer-reviewed sources, building a compare–contrast matrix, and ending the chapter with a tight synthesis that crystallises gaps the study will fill.


	2.  Knowledge and Understanding Skills
	20%
	11
	

You correctly describe interpretivism and justify an inductive stance with secondary qualitative material; this alignment between ontology/epistemology and method is clear. What’s missing is a sharper bridge from concept to enquiry: define core constructs (e.g., authenticity, trust, co-creation) and show how each will be evidenced in your corpus (signals, indicators, examples). A small conceptual model (even for qualitative work) that maps constructs and proposed relationships would help anchor the study’s claims.


	3. Cognitive and Intellectual Skills
	30%
	16
	
Your argumentation is coherent chapter-to-chapter, but analysis often reads as narrative description of sources rather than critical interpretation of patterns in the data. For an inductive design, make the coding logic transparent (open → axial → thematic), show negative cases, and discuss rival explanations (e.g., algorithm changes, seasonal campaigns) before drawing conclusions. Add a short evidence hierarchy and use a claim–evidence–warrant structure to keep lines of reasoning tight.


	4. Practical Application Skills
	20%
	10
	
The rationale for using secondary qualitative data is sensible for a fast-moving digital context, but operational details are thin: the corpus size/scope, search strings, inclusion/exclusion criteria, time window, and handling of source credibility are not specified. Rigor would improve markedly with a documented sampling frame (databases, industry sources, brand assets), an auditable codebook, inter-coder or peer-debrief checks, and an audit trail of analytic decisions. Where you make platform-specific claims, triangulate with independent sources (e.g., reports, archived campaign materials) and show how you verified authenticity. As written, there’s no evidence of analytic tooling (e.g., NVivo/Atlas.ti) or reproducible records, which undermines veracity.



	5. Transferable Skills for Life and Professional Practice
	15%
	10
	The dissertation is generally readable and logically structured, but there are formatting lapses and referencing inconsistencies (e.g., year placement and mixed styling). Standardise headings/captions, ensure all figures/tables are numbered and cross-referenced, and run a full reference concordance. Add a short reflexivity note (researcher stance, limits) and a limitations section that is explicit and actionable for future work.

	
Total

	100%
	55
	

	General Comments

This dissertation presents a relevant and timely investigation into brand perception and social media engagement, with clear awareness of current digital marketing trends. The topic is well-chosen, and the structure is logical. However, the work remains overly descriptive and lacking in analytical depth. The literature review summarises existing studies without strong critical synthesis, and while the use of frameworks is appropriate, the discussion does not sufficiently link theory to the research findings.



The result is provisional until confirmed by Examination Board



	Assessment Mark (Assessment marks are subject to ratification at the Exam Board.  These comments and marks are to give feedback on module work and are for guidance only until they are confirmed. )
	Late Submission Penalties (tick if appropriate)
	100%

	
	Up to 1 week late (50% Max)
	
	

	
	Over 1 week late (0%)
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