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 Abstract 
The following report examines the importance and effect that obesity and high blood pressure is having on the United Kingdom and the approaches aimed to help improve the health of the nation. All of the approaches mentioned throughout the report are associated with either the UK government or the National Health Service many of them work to together. One of the most well-known campaigns mentioned is the Change4Life campaign which has been used by the government since 2009. In addition to giving recommendations on how the approaches can be improved to better assist the public.





















Contents

Introduction                                                                                                                                  Page 4
Issue one – Obesity                                                                                                                      Pages 4-6
Issue two- High Blood Pressure                                                                                                 Pages 6-8
Conclusion                                                                                                                                     Page 8
Recommendations                                                                                                                       Page 8
References                                                                                                                                     Pages 9-10























Introduction 
This report is an investigation into the varying approaches which can be utilised to further benefit any given community; for the purpose of this report the two issues being looked at are obesity and high blood pressure in the United Kingdom. The formal definition of a community is a group of individuals which live together and or have the same common characteristics (Cambridge Dictionary, 2020). It was in October of 2010 that the Equality Act was put into action, the aim of the act what to provide the population of the UK with guidance of how to ensure that individuals, groups are treat with respect and dignity without too possibility of discrimination. There are nine distinct categories within the equality act they are as follows: age, disability, gender reassignment, marriage and civil partnership, pregnancy and maternity, race, religion and belief, sex and sexual orientation (Government United Kingdom, 2010)
Obesity
Obesity is a term used to describe an individual who is very overweight; with a lot of body fat (National Health Service, 2019). During the year 2019, it was evident that obesity had become a very common problem in the UK. It is estimated that around one in four adults and one in every five children, between the ages of 10 and 11. On the National Health service (NHS) website, it outlines that the most commonly known cause for obesity is increased consumption of calories consumed by an individual. It is currently recommended that women are to consume 2000kcals a day and 2500 for men (National Health service, 2019). It is when an individual exceeds this number of recommended, calories, particularly those calories which are high in fat and sugar, that excesses calories (energy) which are not burnt through physical activity are stored within the body as adipose tissue. However, there are a handful of underlying health conditions which can on occasion contribute to weight gain, these include; an underactive thyroid gland, a condition that if not controlled by medication can cause weight problems. The government provided the population of the UK with a range of strategies aimed to assist the public to improve their health and well-being.
 
Change4Life – three year social marketing strategy (2011), As previously mentioned in the beginning of this report, in today’s society the majority of preventative disease and premature mortality are primarily related to lifestyle and the choices people make. It has been found that 40% of adults do not take part in or perform the recommended and desired amount of daily physical activity. When observing the United Kingdom specifically, it can be seen that the UK is ranked fourth in the world in terms of the prevalence of obesity (Organisation for Economic Co-operation and Development Health Data, 2010). It was identified within the data collected in the year 2009 that 61% of adults and 28% of children are known to be or identified as overweight or obese. The Department of Health (2011), quote that the obesity-related illness is already costing the National Health Service £4.2 billion pounds and society £16 billion pounds per annum. In 2011 the department of health came up with a strategy to help tackle the nations obesity crisis, ‘a call to action on obesity’; is a marketing strategy which together with Healthy Lives, Healthy People: aims to and sets out two new national goals for fighting obesity they are as follows:
· A sustained downward trend in the level of excess weight in children by 2020 (current time).
· A downward trend in the level of excess weight averages across all adults by 2020 (current time). 
The call to action was accompanied by a specific calorie reduction challenge, which involves businesses taking action by reviewing the food and drink they provide and therefore reducing the sugar content and having an impact on the nations diet. The overall goal is to reduce the national energy intake by five billion a day in hopes of bringing the UK back into a healthier level (Department of Health 2011).
Change4Life Nutrition Campaign (2019)
Change4Life put into motion a new campaign which is designed to encourage families to reduce or cut back on the consumption of sugar; by making simple swap to their everyday food and drink. It is determined that children within England alone are currently consuming double the maximum  recommended amount (2,800 sugar cubes), (Public Health England, 2019). The Change4Life campaign have assembled a Nutrition Social Media Toolkit, it contains information aimed to provide local authorities and other partners to promote the campaign via social media in hope to reach a larger number of families. One of the many ways in which this campaign is advertised is by Television (TV) by having used bright and colourful animations it draws in both parents and young family members at the end of the advertisement it ends with a catchy slogan ‘make a swap when you next shop’ the simplicity and ease of remembering the slogan means that children are likely to encourage parents and or guardians to make the swap (Change4Life Campaign, 2019). In addition to  the social media toolkit there is also a Children’s Centre toolkit which includes the following: an activity book designed with fun ideas for teaching healthier eating habits for both parents and children, some of these actives are through the medium of storytelling and rhyming (Public Health England, 2019).
From looking at the above approaches to obesity it can be seen that in terms of effectiveness and likelihood to make an impact it would be Change4Life this approach to obesity is more well-rounded, it focus on the family as a whole by engaging children and younger family members the impact will be great for example if a child has watch a television advert which is bright and colourful they are more likely to repeat and relay the information to their parents, which in turn makes the parents and or guardian more aware for what they are putting in their bodies and therefore make simple swaps to better their health. 
High Blood Pressure
The National Health Service (2019) states that high BP is which is considered to be 140/90mmHG, an ideal BP is 120/80mmHG, excess weight puts additional pressure on the blood vessels and arteries meaning there is more resistance making it more difficult for the heart to pump and circulate blood around the body (Vasan, 2003). The National Health Service (2019) explains, to help people loss excess weight the NHS have produced a 12week weight loss guide which involves both diet and exercise it suggests that men limit themselves to 1,900 calories per day, results in a safe weight loss rate of 1lb-2lb each week (National Health Service, United Kingdom, 2019).  It is noted by the NHS that around one third of adults in the UK have high blood pressure but are unaware, and the only way to know this is to visit a GP and have a test. There are many risks involved with high blood pressure that can be potentially life treating they are as follows: heart disease, heart attacks, strokes, heart failure, peripheral arterial disease, aortic aneurysms, kidney disease and vascular dementia (National Health Service, 2019).
The United Kingdom Government (2014) constructed an action plan the soul aim was to plan and deliver effective services and treatment, in hopes of preventing people from developing high blood pressure and detecting it and having more effective ways of managing it for those individuals who have it. The British Heart Foundation (2020) have a an online community which enables those living with hypertension the opportunity to speak with other with similar health related issues this can be identified as an online community. In 2017 public health England released guidance ‘Health Matters: combating high blood pressure’, within the guidance there is a call to action section which sets out the 4 sectors within the UK which could help in lower the cases of high blood pressure. 
In addition to the posters and PDF documents provided by public health England and Her Majesty’s Government, there was also a video provided which gives full and detailed definitions and concerns in relation to high blood pressure. Hypertension throughout the video it is discussed but only a handful of people who live with high blood pressure (hypertension), are not treated to a desired level this is cause for concern as those who do not receive any form of treatment or advice or are at risk of stroke or heart attack (Public Health England, 2017). Although this video is informative and factually correct it may not be seen as inviting due to the lack of engagement and attractiveness to the video it is less likely to catch the eye of the people going about their everyday life it is set up more like a conference which is primarily what it says it is, however it could be used as an audio to go over an animation which would be more colourful and inviting for those watching. 
Additionally there is a campaign known as the National Health Service – One You (2020), this campaign aims to encourage people to take a deeper look into the health, one you has many resources which can be used to help better a person’s health, some of these resource are in the form of app which can be downloaded to a phone, as in current time many of the population live busy and full lives it can be difficult to find the time to focus on our health and in many cases it slips our minds. By having an app it’s allows you to have reminds set and access to all the information you need to hand.

Conclusion 
The aim of this report was to identify a range of approaches to tackle obesity and high blood pressure within the United Kingdom, the majority of approaches discussed were developed and promoted by the UK government and many worked along side the National Health Service. The approach which would be most effective when tackling obesity, the Change4Life initiative is aimed and improving the health of the whole family and provides information packs that explains how to make simple changes to everyday food and drink in addition to the easy to follow guidance the way in which the campaign is advertised is very user friendly with and colour aminations. When it came to reducing high blood pressure the most commonly referred to resource was the 12 week weight loss plan which aims to not only improve the health of individuals but encourages weight loss also this approach is beneficial to multiple different health related issues by following the 12 week plan it allows you to work on all aspect of your health. 
A recommendation that could be considered would be advertise the 12 week weight loss plan not only on the NHS website but to perhaps make an animation much like to one used to promote change4Life and the colourful pictures and slogans can encourage people to consider their health and make a difference to their diet and wellbeing.
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