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	Insert hyperlink to website
	https://www.cleannersoflondon.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: This website on cleaners of London is fast and give to any visitor’s easy access, meanwhile internet speed depends on location, wi-fi and the number of people connected at the same time. Overall, the website run fast, quickly and smoothly to allow customers navigate through each page’s step by step.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, many pages such as headline, services provided, Locations or address details, booking options. Customers can transit from one page to another without the need to reload the full page. Navigation have been simplifying by the speed of loading content and images.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the booking page gives customers multiples choices for the services needed via an integrating booking system whit prices and times frame to deliver the service.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Website is like engine that help drive companies by its content, therefore the website requires more data protection to secure the site. Statistics showed that websites are vulnerable because its content people’s data base which need to be safeguard. A system of preventing severe financial losses from cyberattacks have to be implemented.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Very attractive, visually presented and easy to use. They layout give different view depending on the devices used. Desktop computer has more space and large banners. With phone, information’s are limited to essential.


	Question 2b   How does the website use imagery, video and colour? 


	Answer: imagery and videos, grape attention, build brand identity and creating emotions on services provided. Videos explains how to use products and services.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes:  The online chat give customers option to ask questions before making a decision.


	Question 2d – How effective are the social media links on the website?


	Answer: Social media connected to a website give wide range of view worldwide. They are complementary tools when used simultaneously. Social media drive followers to the website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Services are well details page by page, showing prices per category and the length of service offered. Feedback, make it clear to new customers by increasing their motivation.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are collected directly on the site, not with third party platform. Update are automatically link and visible at the first page, given certain credibility to customer.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Base on testimonial and stars rating from satisfied customers, I can confidently recommend the service to friends and families. Prices are currently low compere to others. I can read that they may comeback if customer complain to correct the service.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, on the website, each category of service shows clearly the prices, even breaking them down per sizes of apartment and content.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	Cleaning

	
	Soaps

	
	Sanitizers

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, it does appear to the top ten, with their 14,000 happy customers, and excellent rating, 4.5/5 (290+ reviews), the company seem to have good reputation. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In modern day yes: websites are highly relevant. It’s a primary hup for credibility even though hackers tried to infiltrate. They function as a source of truth via the information’s they displayed. It’s also a prove that the business is existing and legitimate. Websites can be view around the world, helping customers to find the right services offered. Websites promote articles, services, brand etc.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I will recommend the company to invest more on Sarber security and to focus on speeding up the loading time, to simplifying better navigation. Regularly update content and images. Additionally, tracking customers reviews to build up company credibility base on testimonials. Compress images and content to insure quick loading either on phones, laptops or computers. Highlighting in bold points if necessary for a quick view.
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