


[bookmark: _GoBack]How much time each day do you think the average person spends on watching television, listening to music, reading, playing, video games and using the internet? If you base your answer on how much time you personally spend engaging in these activities, then doubling that number will provide a more accurate answer, with recent study showing that 51.9% of students are addicted to the internet. (Pontes, Szabo & Griffiths, 2015)
Based on the idea that the average person spends a high amount of time on the internet I will produce a report evaluating the effectiveness of the use of modern technologies within own workplace and exploring social media as a tool for marketing, information gathering and communication within the workplace. The knowledge, understanding and skills an organisation can have on internet usage and use that to its benefit greatly improves the success rate. I would like to critically assess, analyse and reflect and these skills will be related to sustainability issues within the context of the workplace, as appropriate and Evaluate the appropriate use of contemporary techniques to improve workplace efficiency and employability. This will include the use of modern technologies within the workplace and explore social media as a tool for marketing, information gathering and communication within the workplace.
“The wide availability of digital media has influenced the ways teens build and maintain social networks, as well as how they consume and share information.” (Pdfs.semanticscholar.org, 2019) Mostly everything is automated in today’s society. From the very thing such as making a coffee to complicated Artificial Intelligence which learns human behaviour based on algorithms. Every person has a device which keeps them connected to the internet. This can be worrying when time used exceeds the need of usage. However. “research suggests that the majority of teens have generally positive interactions online and find a sense of social inclusion through sharing information with peers in the digital sphere” (Pdfs.semanticscholar.org, 2019) This is great news for peoples in general and that the internet provides a medium for all to experience everything. Most of all it allows communication and the freedom of exploration. It gives teenagers the “opportunity for perceived positive experiences and connectedness available through online communication renders social media a popular vehicle for teens to communicate, plan events, and meet new people” (Pdfs.semanticscholar.org, 2019)
  We can than determine that “technologies do influence your world and this influence is especially evident when it comes to relationships” (Duck, and McMahan, 2017). Below is an extract from the article Social Media & Mobile Internet Use among Teens and Young Adults. Millennials which shows how high the impact of digital age has:
1. Phone ownership is nearly ubiquitous among teens and young adults, and much of the growth in teen cell phone ownership has been driven by adoption among the youngest teens. Three quarters (75%) of teens and 93% of adults ages 18-29 now have a cell phone. In the past five years, cell phone ownership has become mainstream among even the youngest! teens. Fully 58% of 12-year olds now own a cell phone, up from just 18% of such teens as recently as 2004.
2. Internet use is near ubiquitous among teens and young adults. In the last decade, the young adult internet population has remained the most likely to go online. 93% of teens ages 12-17 go online, as do 93% of young adults ages 18-29. One quarter (74%) of all adults ages 18 and older go online.
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