Through the consideration of topics and areas that could be researched during the Switzerland field trip the area that will be investigated and researched is the mountain tourism in Switzerland and how this can be incorporated into events, with a focus on the accessibility to these areas.

Switzerland has a movement of tourists throughout the year with each season providing different weather conditions and activities (MySwissAlps, 2023). From January to September 2022 the number of tourists who had an overnight stay is 45,128,151 and 45,884,489 in 2021 (Tourist accommodation statistics, 2022). This shows the wide variety of individuals that can be targeted within Switzerland and those who are looking for something to do in this region.

Swiss Tourism was affected by the Covid-19 pandemic and according to the Swiss Tourism Federation (2022) this issue continues and is shown through the reduced number of travellers which is demonstrated in the revenue and expenditure tourism balance of payments. As a result, the international tourist arrivals were greatly affected with the figures 72% below the pre pandemic figures. To increase these figures a promotion and direct focus will be needed to bring the tourists back to Switzerland. As discussed by Bladen et al (2012) tourists will visit an area because of an event. This would be a positive way to encourage individuals to visit Switzerland and explore what the mountains have to offer, as well as the events. It has also been shown that events influence the image of a destination both for local people and those who travel (Erfurt and Johnsen, 2003). The influence that global events such as sports have on an individual’s travel decisions means individuals travel to view or partake in sports that they take interest in (Getz, 2005). Their decision to travel could be influenced by the need to try a sport that an individual has viewed and would like to experience first-hand.  The accessibility of these activities will be considered as part of research. 

As part of the research project different types of tourists will be considered as discussed by Plog (1974) the psychocentric tourist prefers the destinations that are considered safe and will take repeated trips to the same location, whilst the allocentric tourists are more adventurous and enjoy discovering new destinations. There is also the midcentric tourist which has a correlation between the two types of tourists, where an individual displays an element of both. When considering the research project, it is important to look at the specific type of tourist that will be targeted. In regard to mountain tourism, it would be aimed towards the allocentric to midcentric tourist as it involves adventure with an element of exploration, but it can also be experienced safely and in a structured manner. Another way to consider the types of tourists is through Cohen (1974) that discusses the fact tourists combine the factors of wanting to seek out new experiences whilst also experiencing familiarity and novelty which develop the four tourist roles – organised mass tourist, individual mass tourist, explorer, and drifter. It can be viewed that the mountain tourism of Switzerland can cater to a few of these categories as it is dependent on the location of accommodation and the activities that are undertaken while there. The research will focus on and think about the different activities, experiences, and locations for the different types of tourists through observational data collection. 

During the research undertaken prior to the field trip it has been noted that the public transport system in Switzerland is one of the densest transport networks in the world with 28700 kilometres of public route network (Swiss Tourism Federation, 2022). This will become an area where observational and quantitative research can be obtained, through the satisfaction of the public transport, efficient timings and information available before travel. The reasoning for this research is to consider the connections between the mountains, cities and villages that could either encourage or discourage individuals to visit the mountains and be involved in activities while attending events in the country. 

The research undertaken will mostly involve observational research covering the areas of public transport and accessibility to the mountain ranges. Another method is secondary data which means there will be a wider range of information that is available which can be analysed (McNeill and Chapman, 2005). There will be a stronger focus on quantitative research as the statistical analysis of the results will be able to be presented in a statistical manner (Patten and Newhart, 2017). 



	Area of Research
	Type of Research
	Outcome/Observations
	Result

	Accessibility of mountain sporting activities 
	Observational
	
	

	Type of tourists
	Observational and Questions
	
	

	Transport System 
· Train timings 
· Easy to use? 
· Accessibility between different areas
	Observational, secondary data
	
	



























	RISK FACTOR
	RISK INDICATORS
	RATING
PROFILE
	ACTIONS REQUIRED TO REDUCE RISK

	 Individual Factors
	Trips, falls, injury 
Slip on ice 


Injury tobogganing






Sunburn and sun relating factors

Changes in weather temperature


Altitude sickness

Missed trains

	 Low
	 Appropriate footwear and clothing 
Mobile phone will be carried at all times
Individuals will be in a group at all times
Itinerary is submitted to lecturers to show locations and timings
Toboggining in known areas where it is common to undertake activity
Ski coat, trousers and gloves will be worn for warmth and protection


High factor sun cream will be worn and reapplied
Sunglasses will be worn

Layers of clothing will be worn that can be removed or applied through the day. Ski coat and trousers will be worn with hat, gloves and scarf for colder temperatures.

Drink plenty of water to avoid dehydration

Other train times accounted for in plan 
Contact details to inform lectures of delays
Not catching last train of the day



	  Avalanche risk
	 Injury, Getting caught in an avalanche




	Low
	 Appropriate briefing on what to do should this situation arise 
Excursion day will not be in areas where there is a very high risk.


	Terrorism
	Threat, potential damage, and injury’s
	Medium
	Switzerland has a heightened threat and the foreign and commonwealth office advise to be vigilant. 
Remain in groups and contact details will be obtained 
Emergency protocol to be followed 











Itinerary

10:08 – Train from Lauterbrunnen to Murren
10:28 – Arrive in Murren 
(Next train time is 10:23 and arrive in Murren at 10:43)
10:30 – Walk around Murren 
11:30 – Hire toboggan 
11:45 – Train from Murren to Allmendhubel (runs every 15 minutes and takes 5 minuets)
1:30 – Lunch 
4:13 – Train to Lauterbrunnen
4:32 – Arrive in Lauterbrunnen 
( Next train times – 4:28, 4:43)
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