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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the Acocks green bowling website take little bit time slowly. Mostly the booking page. You can use it but is not very fast.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: no, Acocks green bowling has many subpages. Customer uses a simple menu and book now button.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, you can book a bowling lane online at Acocks green depends on whether that particular bowling place offers online booking.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: They could improve it further by showing more pictures and information about their offerings- such as lanes, sports, and whether its family friendly- so visitors know what to expect.  


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Acocks green bowling is striking for its retro design, with blue and white stripes and bold red sign that really stands out. When you view it on a mobile device, the colours look more vibrant and sharper, making it even more appealing. However, when you switch to a computer, you get a wider view. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Acocks green bowling uses images to show people enjoying their self, videos to show the feeling of fun and activities inside, and bright Colours (blue, white, red, and neon lights) to make the space stand out and attractive.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No Acocks green bowling does not have an online chat tool. You can book or ask question by phone if you want to know about details or online booking. This works fine for simple bookings, but in not as fast or easy as live chat for detailed questions.


	Question 2d – How effective are the social media links on the website?


	Answer: Acocks green bowling is good for sharing social media updates and promotions, but it is not very effective for quick customer service as it lacks live chat or instant messaging. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Acocks green bowling clearly highlights its services through it is website, online booking system, signage and social media, displaying opening hours, prices, available lanes, arcade games and food options. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Acocks green bowling shares customer reviews on platforms like trip Advisor and day out with the kids. Reviews include staff friendliness, accessibility, and event suitability. Ratings are generally positive, although some older comments have noted issues. Reviews are fairly up to date, with recent comments from 2024 providing useful insight into the venues service and experience.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Acocks green bowling takes their service to the next level, offering well-maintained bowling lanes, a clean and fun environment, friendly staff, and additional activities such as an arcade and food options. You can use or recommend is as it is family-friendly, entertaining, and perfect for parties or group outings, ensuring a fun experience for all ages.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, Acocks green bowling clearly lists prices for adult, junior and lane rentals on their website. Review show that the costs are fair and reflect the value- friendly staff, clean facilities and family- friendly fun. Customers generally consider it a good value compared to similar venues in Birmingham.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Acocks 

	
	2. Green 

	
	3. Bowling 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: when you type, Acocks green bowling into google, the company’s official website appears in the top ten search results, usually right near the top. This makes it easy for customers to find information about prices, booking, and services. Their strong online visibility shows that they have optimized their site well for people searching for bowling locally. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, the website for Acocks green bowling is still relevant in the modern UK business. These day most of the people search online before going somewhere, so having a website it makes easier for customers to find information. The site shares details about prices, opening times and booking, which saves customers time and helps then on their plan. It also shows that the company is active and welcomes families, groups and parties. In the UK leisure market, many competitors use online platforms to attract visitors, so a clear and simple website makes Acocks green bowling competitive, easy to reach and useful for regular customers and new visitors. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I think the Acocks green bowling website could really benefit from a live lane availability feature. Imagine being able to check online and see exactly which lanes are free before you go there. This would significantly reduce wasted trips and keep customer happy. Plus, it would add a modern, convenient touch that people enjoy. The main purpose of this is to make is easier for people to plan their bowling fun without any guess work. 
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