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Background and History. (Ralitza Nedeva ID: 1814706)
Apple was founded on April 1, 1976, in Los Altos, California, United States. Steve Jobs and Steve Wozniak brought the new company a vision of changing the way people viewed computers.  They wanted to make computers small enough for people to have them in their homes or offices.
In 2001, Apple brought on the market Apple I pod, and they were hoping to be best in music players. Later in 2007, Apple joined the phone industry with the iPhone, which has also been very successful. 

According to Potters generic strategy model, Apple uses differentiation to gain and maintain a strong competitive advantage. 
 They achieve this by unique futures and benefits, unique design on devises and packaging, high-quality products and also by bringing a new product to the market every year.
Apple products are unique and attractive to consumers.

Reflection

Positive reflection:
· Development of a wide range of competencies
· Social interaction with colleagues
· Group managing skills
· Communication improvement
· Bringing new ideas to the team
· Better listening to others
· Communication improvement
· How to work better with the others

Negative reflection:
· Planning and time management difficulties
· More time consuming
· Challenge find the right type of articles in terms of clear context and topic
· Editing a large amount of information on background and history

In conclusion, I have learned a lot of thinks about myself while working with my group members. It is given me a good experience of how to deal in different situations.
I am confident now that I can achieve almost anything if I put my soul and heart into it. I have learned to be a better organizer of my team.

Place. (Georgi Ivanov ID: 1814701)
One of the elements of the marketing mix is the place of distribution. Apple has a strategy to own the places where they offer their products, but the company cooperates very well with partners as well. Apple authorizes other retailers or telecommunication operators to sell their products and, in this way, to reach as many customers as they can. Another place of distribution of Apple products is the web. Through the company’s website and through the websites of their partners Apple is achieving its high revenue results. 
Reflection.
Being a part of a group is a great experience for me. Specially to be the only male in the group with four other female group members. The group work is not always easy, but with compromises from all sides good results are achievable. We needed to define the different tasks and divide them among us. We managed to coordinate the group work with the help of the internet. In the digital era we are living now it is much easier for people to be in touch with each other and to e exchange different information with each other. 
Positive experience:
· I have learned to be more patient;
· I had the chance to practice my co-ordination skills in order to complete and track the different tasks divided within the group as a group leader;
· I have practiced my problem-solving skills when I had to listen to the different team members and then to find a solution for the different challenges, we had all together, as a team;
·  I had the chance to practice my communication skills;
           Negative experience:
· As a group leader and co-ordinator for the whole group it was very time consuming for me;
· Except for the group tasks we had as a group leader I needed to make sure that the assignment is going to be uploaded on time which is an extra responsibility which the other team members didn’t have;
         
Conclusion.
As a conclusion, overall it was a great experience which helped me to develop and practice my skills. I believe that in future I will be more prepared if I face the same challenges I had during the completion of this task.


Price. (Zhivka Beleva ID: 1814703)
      Apple's entire market is different from that of its competitors, which has a different pricing strategy. Apple prices are known to be above average in the industry. Apple is the best brand to dominate this one, and this company knows there should be many other pages, but it should be expected. In general, products are united between technology and the liberal arts, so that products are not just products sold, but arts sold.
    Apple uses the price skimming strategy. Initially, high prices are set in order to maximize profits. After that, prices gradually decrease with the expansion of the market. This attracts the next layer of consumers who are ready to buy at the new lower price. This maximizes the financial benefits of the various market segments. This strategy is used as long as the product is unrivaled, customers are ready to buy at a high price for novelty and quality, and demand is inelastic.
    Another major strategy the company uses is the drag strategy, which is a high-priced strategy that can trigger the risk of low sales and piracy, but Apple has protected itself from this risk by marketing it on a specific market before it even appeared on the company. . The company also uses a differentiation strategy and focuses primarily on innovation and quality. This strategy also justifies higher prices for Apple products.
     The most powerful weapon in Apple's pricing strategy is differentiation. The distinction is that it allows Apple to price its products at a premium and forcing customers to compare Apple products with other Apple products instead of lower-priced products from other well-known retailers. Apple products look, feel, and look very different from competitors' products. "
       Apple always emphasizes differentiation - developing a product to upgrade the marketing software of everything. Consumers who proudly own Apple products are convinced that they are using premium merchandise and are therefore ready to pay the premium price. After all, they feel they have bought the best and believe that the best things are always the cheapest.

   Reflection.
Positive Reflection:
· Figure out ways to help each other
· Communicate openly and effectively 
· Appreciate Diversity of Ideas
· Be honest and trust teammates 
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Negative Reflection:
· Time consuming
· Decision making takes time
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Product. (Kremena Avramova ID: 1814111)
Apple however is in a different league as it has the capability to shift and dominate different industries. Apple produced computers for most of the history but in the past decade it has taken on the music industry through iTunes distribution and iPod devices. Apple also dominates the mobile phone industry with its iPhone devices and App store. This ability to successfully move from industry to industry in a short period of time is called agility. Even firms as successful as Google, Facebook or Toyota haven’t come near matching Apple’s agility. Apple looks for agility when recruiting for talent and the employees have to be mentally prepared for next challenge 
The other products of Apple are iPads, and their modifications called iPod and iMac. We also know iWatch product and iOS memory.
Apple use the key strategies and promotions to introduce and sell successfully all the products. 
The marketing mix of the Apple has created a fanbase that are willing to stand in line for hours to get their hands on the new products (Hookway,N and Snee, H, 2017).
Like any other brand, Apple comes up with new upgrades and innovations in order to sustain in the competitive business environment. Innovation is also fundamental for the growth in industry and business. Everyone loves Apple products.


Reflection:
When we worked in the team, I was feeling very positive, because the group work improved my communicative skills and my knowledge about the blog structure. If I have another task about the blog, I can easily make the organization researching and explaining for different brands and products. 
What bothered me in first creating of the blog?
My competent level and group work were less level. 
Conclusion:
In conclusion I have learned how we can plan and did our blog dividing the objectives for example those the company, after that everyone took a part in term of distribution, business of the company, aim and mission background and history, leadership etc. We tried to make everyone comfortable to competent personal objective to achieve the best result for the blog.

Promotion. (Manuela Dineva- 1812412)
[bookmark: _GoBack]The concept of promotion for this company is very cooperative from others, but that doesn’t mean more hardly, in this point is easier, potent and more worthy. The company made fortunate relations with media, TV and CEO, so that they can share new aides with the publics. The company focusing to advertise their products, particularity and as much possible as they can. Thereat, Apple promotion is situated as unique as over their competitors through this promotion strategy. As suggested by (marketing91,2008-2019) Apple has many differentiation points that can have good promotion with more customers. Apple aims is to create good product, to create good promotion thus they can rise the customers. Apple creates good opportunities of promotion, so that can help to growth of the company. Apple has maintained good promotion guidelines that help them to develop properly and perform well so that their products can be noticed by the audience.
Reflection
Positive reflection
· During the creation this blog I gained knowledge’s, significate a good idea, and skills in professional marketer need to have.
· The blog gave me opportunities to learn a lot more about business.
· For me was probation to work with my group’s members.
· I have learned to be better organised person, to research a lot of information that I needed, and know how to create the blog.

Negative reflection

· Domination of what is being done
· Focusing on what is being done
· Time planning managing 

Conclusion

By doing this blog I have seen myself gaining more experience which lead to my group and professional growth. I go through in this blog with professional and positive attitude, self-control and beliefs. I have been more respectful to my group, show more interest in our student group, work hand in hand and helping each other to make good blog. 
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