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Executive Summary
The purpose of this study is to make an attempt at laying a basis for the fundamental principles of sustainability and their applicability to the hospitality business based on the knowledge outcomes from the online classes sustained as well as the notion of sustainability, in addition to its connection to the advances in the hospitality sector that are focused on sustainability and are presently taking place, will serve as the first subject of the conversation that will be had. The relevance of the matter will be brought to light as a result of the engagement of both the public and private sectors in the process as well as the influence that these sectors have on the hotel industry, so in for hotels to keep their competitive edge, there will be a greater focus placed on the amount of pressure that is being applied to them by the other hotels in the industry. This is as a result of the fact that a significant number of hotels in the current market are thinking about adopting the sustainability approach as part of their operations and for this reason,  the following essay will discuss the pressures that governments face to maintain sustainability. This issue has become the primary concern on a global scale, so this topic will be covered in the following essay. Before arriving at a verdict, it is essential to acknowledge that Corporate Social Responsibility (CSR) Strategies are eager to connect to the main pillars of sustainability.



Introduction
One of the most common interpretations of what it means for something to be sustainable is the capacity to fulfill existing requirements without compromising the ability of subsequent generations to do the same as in the most general sense, sustainable business practices can be implemented by a corporation either by decreasing the number of valuable resources that it consumes or by locating new sources of those resources that have fewer negative impacts on the surrounding environment. (Amatulli et Al., 2021)

Considerations of the economy, the environment, and society make up the three primary supports that hold up the concept of sustainability as the phrase "people, planet, and profits" is frequently used to allude to these three pillars in a colloquial sense. (Calisto et Al., 2021), 

At the panel on sustainability in the hospitality sector, we will discuss the strategies, concepts, and potential solutions that are necessary for the hospitality industry to implement to address the growing number of environmental and social problems. Because the concept of sustainability encompasses such a wide variety of topics, the panel is made up of specialists from a wide variety of fields, such as food, energy, water, waste, facilities, communication, social strategy, and strategy, but more specific, the panel will be discussing: It is imperative that the debate surrounding sustainability, as well as the choices made in the hospitality industry, beset more solidly than it ever has been. (Kapera, 2018)

Main Body
Sustainability Pillars 
Human sustainability attempts to preserve and increase a society's human capital stock so investments in health and education systems, as well as access to services, nutrition, knowledge, and skills, belong under the umbrella phrase "human sustainability." Natural resources and land are limited, thus a balance must be struck between preserving expansion and enhancing the standard of living of the population so for Thai reasons, hotels should take into account that balancing effort must take into account the health of the population when conducting hospitality business, a hotel will push for employee-appreciation values and recognize its need to give back to the community. (Jauhari, 2014)

Social sustainability aims to protect social capital by investing in and innovating vital services and this certain notion permits a greater understanding of the world in terms of diverse populations, cultural traditions, and internationalization. The hotel’s actions have implications not only for the people around us, but for the entire world; therefore, it is essential to consider the generations that will be left behind, so the primary objective of social sustainability is to preserve and enhance social quality by emphasizing the importance of interpersonal ties and implementing principles such as social cohesion, mutual aid, and honesty. This can be promoted and maintained by transmitting pertinent information, passing pertinent legislation, and widespread acceptance of equality and rights concepts within the hospitality industry. (Jones et al., 2014)

To preserve the long-term stability of an economy, one must safeguard its capital as the objective of economic sustainability is to improve people's standard of living, but the objective of social sustainability is to increase social equality. Optimal asset utilization is the practice of maintaining a hotel’s profitability over time by judicious use of its resources.
A critical objective of sustainable development is to provide strong and stable economic growth over the long term however, sustainable development involves more than a thriving economy, it is necessary to consider both growth pace and quality. (Purvis et al., 2018)

The term "ecological sustainability" refers to projects and programs within the hospitality industry that meet current needs without risking those of future generations. The concept of environmental sustainability emphasizes how hotels can deliver positive economic advantages without negatively impacting the environment, either in the short or long term, so for a hotel to be truly sustainable, its business model must incorporate and accord equal weight to all four tenets of sustainability. (Chan, 2010)

Government pressure and Competition linked to Sustainability in Hospitality 
The hotel business is currently responsible for around one percent of the world's total carbon emissions, and it is projected that this number will rise as the industry continues to expand. (Myung & McClaren, 2012)

According to studies conducted by the Sustainable Hospitality Alliance, the hotel industry must reduce its carbon emissions by 66% per room by 2030 and by 90% per room by 2050 to prevent the predicted development of the industry from resulting in a proportional increase in carbon emissions. (Cherchione & Bansal, 2020)

The hospitality industry is in a position to achieve significant positive change via the implementation of sustainable design and practices; this change can occur without waiting for government targets to be set. (Abdel-Maksoud, 2016)

Before COVID-19, hotels with established sustainability efforts were in great demand among corporate travel groups because as the tourism industry begins to recover, hotels with specific strategies to minimize their carbon footprint will have a competitive advantage.  (Ali et al., 2021)

The global hotel sector must be conversant with these techniques as hotel chains acknowledge the necessity of investing in the towns that are most vital to their company, with the aim of making these communities more competitive for both residents and tourists as said in other words, the possibility for hotel assets to survive and prosper is jeopardized if cities cannot achieve sustainability.  (Eldemerdash & Mohamed, 2013)

As millennials gain greater financial independence, they seek a distinct hotel experience. This new generation of consumers is interested in brands that promote environmental responsibility and sustainability. In other words, they would want to stay in a city and hotel that give the idea of being ecologically sensitive and make them feel as if they are leaving the smallest possible carbon imprint while they are gone. In the future years, sustainable solutions will become increasingly crucial, according to analysts. (Huh & Chang, 2017)

Circular Economy and CSR
Corporate Social Responsibility, also known as CSR, places environmental issues at the forefront of the food and beverage industry. (Fonseca & Carnicelli, 2021)

Corporate social responsibility (CSR) is vital in the hospitality industry because it motivates businesses to undertake philanthropic deeds for the community and provides additional financial benefits to hotels and benefits include favorable media coverage, positive publicity, and societal esteem. It could be described as a win-win situation as it has been demonstrated that corporate social responsibility (CSR) programs have numerous positive consequences on society, the economy, and the environment. (Martinez et al., 2013)

The hospitality industry has a long history of having a significant negative impact on the environment, especially in the areas of energy and water consumption, food waste, and the use of disposable items, to name a few so, as a direct result, the hospitality industry places a disproportionate amount of emphasis on corporate social responsibility (CSR). (Camilleri, 2021)

The hospitality industry is responsible for around one percent of the world's total carbon emissions; however, it is projected that this percentage will rise as the industry continues to grow while the economic sector with the most substantial impact on biodiversity in food production. It accounts for 60–70% of the total biodiversity loss in terrestrial ecosystems and an additional 50% in freshwater systems. (Gentinetta, 2020)

The concept of a circular economy is currently at the forefront of growing discussions and legislative initiatives all over the world, particularly in Europe, in 2015, the European Commission adopted the Circular Economy Action Plan as a program to hasten Europe's transition to a circular economy as this plan’s goal is to reduce waste and increase resource efficiency. The Circular Economy Action Plan includes a number of initiatives that will have an effect on how businesses carry out their operations and promote their operations as these initiatives range from the utilization of standard methodologies for calculating environmental footprint claims to the elimination of waste packaging. (European Commission, 2022)

Hotels must ensure they are sourced from and contribute to a local supply chain in each environment and community where we have assets as on a lesser scale, community-based efforts can help solve the waste management challenge. To do this, a shift must be made toward more efficient waste procedures and the utilization of locally sourced, reusable resources as well as to guarantee efficient waste management in our communities, hotels must first ensure that local businesses are supported, that goods are acquired locally, and that the supply chain is inspected thoroughly. (Sorin & Klitting, 2021)

If hotels do not modify their behaviors, the overconsumption of items with a single use that is afterward thrown will continue to have detrimental effects, and to truly adopt sustainability or circularity, the industry will have to pay a price during this era of public acceptance. Every year, millions of single-use containers enter diverse natural ecosystems, despite the fact that many persons seek to "recycle" such packaging in the proper manner now, hotels and landlords must take the initiative to tackle this issue head-on by discovering and adopting inventive, location-specific solutions. (Zhu-Bandelier, 2021)

In the end, hospitality companies will need to demonstrate and demonstrate in reality how they intend to solve this shortcoming as purchasing locally produced, reusable goods is a simple activity that can be taken. When a hotel no longer requires an item for its intended use, it may choose to donate it to a nearby charity and this kind of situation requires a recursive structure as hotels must strengthen their efforts to recycle. When discussing a circularity gap, it is common to present instances of physical items with a defined lifespan or expiration date Nonetheless, hotels should exert the most effort to identify materials with extended lifetimes and to develop cutting-edge recycling and reuse techniques. Although this is technically possible, neither our society nor our economy are equipped for it, but hotels must do everything possible to raise awareness about the devastating effects of single-use items. (Bux & Amicarelli, 2022)

According to a paper on the circular economy and product reuse, product lifespan extension through value retention results in a 90% reduction in the use of raw materials, which in turn leads to a substantial reduction in greenhouse gas emissions as a result, we have a resource recovery-based zero-waste plan. (European Comission, 2022)

Through ensuring long-term sustainability with an appropriate return on investment for all stakeholders, hotels must implement a circular economy throughout the whole value chain, from product design and manufacturing to the purchase and recycling of materials. Hotels also must operate in this manner if we wish to reach their objectives and also to ensure a cleaner planet and increase the value of what they have, a circular economy may benefit local communities while also tackling the most significant issue of waste, which harms the ecosystems and causes a loss of biodiversity and saving money for value. (Gentinetta, 2020)

Conclusion
Sustainability helps us save money since it reduces both spending and waste and it benefits our environment. In addition, it provides us with a competitive advantage in terms of public relations over other businesses that are apathetic to "green" activities so, in order to achieve a competitive edge, comply with government requirements, and provide guests with the services they anticipate, hotels and the hospitality industry as a whole need to embrace sustainability.
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