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Abstract

In todays changing business world Corporate Social Responsibility (CSR) has become a part of a company identity. 
This research delves into how CSR affects consumer behavior specifically when it comes to making purchasing decisions and developing brand loyalty. 
Using Amazon as a case study we aim to uncover insights that can benefit all players within the retail industry highlighting the global significance of CSR. 
The study examines how CSR influences consumers choices when buying products explores its role in fostering brand loyalty and evaluates how Amazons CSR strategies impact consumers perceptions.
By filling gaps in our understanding of how giants like Amazon influence consumers in time through their CSR efforts this research sheds light on the factors that determine their attitudes, actions and loyalty, towards brands.
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[bookmark: _Toc155092346]1.0 Introduction

In today changing business landscape, Corporate Social Responsibility (CSR) has become an aspect of a company identity. Rooted in considerations CSR initiatives symbolize a company dedication to the welfare of the society it serves and its recognition of the impacts of its business actions (Carroll, 1991). In decades as consumer behavior has undergone a transformative shift the prominence of CSR has risen in tandem. Today consumers have access to more information. They are increasingly holding businesses accountable for their environmental and societal impacts (Smith, 2003). This growing consumer awareness has compelled companies within the retail industry to reassess their CSR strategies. This study aims to explore the relationship between CSR and consumer behavior with a focus on purchasing decisions and brand loyalty. To investigate this topic further we will examine Amazon as a leading player in the sector (Kotler & Lee 2005).

[bookmark: _Toc155092347]1.1 Aim and Objectives of the Research

The aim of this study is to understand the influence of Corporate Social Responsibility (CSR) on consumer behavior within the industry. By using Amazon as a case study we aim to uncover insights that can potentially be applied to industry players highlighting the implications of CSR initiatives on a global scale (Smith, 2003).

Research Objectives
To comprehensively address our research objective we have outlined the following goals:
· To critically examine how CSR influences consumers purchasing decisions in the sector.
· To analyze and understand how CSR initiatives contribute to building and sustaining brand loyalty.
· To assess the impact of Amazons CSR strategies on consumer perceptions, purchasing behaviors and allegiance, to the brand.

[bookmark: _Toc155092348]1.2 Research Questions

To fulfill the stated goals the study presents the following questions:
· How do Amazons corporate social responsibility (CSR) efforts impact and shape consumer buying choices?
· In what manners does Amazons dedication, to CSR, foster brand loyalty, among its customers?

[bookmark: _Toc155092349]1.3 Background of the Organization

Amazon was originally established as an bookstore in 1994 by its founder Jeff Bezos. Over time it has transformed into an e commerce powerhouse that spans multiple industries. Its remarkable journey from being solely focused on one product category to becoming a marketplace reflects its relentless pursuit of innovation and unwavering dedication to customer satisfaction.
The company broadened its range of products to include a diverse selection of consumer goods spanning from electronics and clothing to household items and more. This expansion was driven by a focus, on customer satisfaction, convenience, competitive pricing and a expanding variety of products.
A key characteristic that sets Amazon apart is its dedication to innovation. The company consistently pushes the boundaries of technology and logistics to enhance the customer experience. By investing in cutting edge technologies like robotics and artificial intelligence Amazon has revolutionized warehousing and delivery processes resulting in more services.
Amazons entry into the entertainment sector has had an impact on how people consume media content. Through services like Amazon Prime they offer an entertainment experience that includes streaming services, content production and even e book lending for enthusiastic readers. This expansion into entertainment aligns with Amazons mission to provide value to customers not in terms of just retail but also in terms of entertainment options.
Amazon has made progress in the field of intelligence (AI). Their voice controlled virtual assistant called Alexa has become a fixture, in households. Alexa’s integration into devices has not just changed the way people interact with technology but has also established Amazon as a major player in the AI realm.
As a retail giant Amazon’s business operations and strategies have a profound impact on various groups. With its scale and reach the company holds influence over suppliers, employees, investors and the communities where it operates.
Understanding Amazons Corporate Social Responsibility (CSR) initiatives is crucial as they have ranging implications for these stakeholders. 

[bookmark: _Toc155092350]1.4 Research Gap and Contribution

The existing body of research offers insights, into how social responsibility (CSR) influences consumer behavior. However there's still a gap in understanding the real time impact of CSR initiatives by industry giants like Amazon on consumers. Amazon being one of the worlds companies presents an interesting perspective on the intersection of CSR and consumer behavior. This study aims to bridge that gap by providing insights, into how consumers perceive and engage with companies CSR activities in the e commerce sector. Specifically we'll focus on how consumers perceive companies that donate a portion of their profits to causes and how it influences their brand loyalty and purchasing decisions.


[bookmark: _Toc155092351]1.5 Significance of the Topic

The importance of studying Corporate Social Responsibility (CSR) in relation to consumer behavior cannot be overstated. With globalization on the rise businesses operate in a world that makes them more visible, to all audiences (Porter & Kramer 2006).

In an information driven era like the one we have today consumers are no longer recipients; they are informed individuals who have specific expectations, from the brands they choose to support.

Corporate Social Responsibility (CSR) is essentially a reflection of a company commitment not just to its shareholders but to its stakeholders, which include customers, employees, the environment and the wider community (Freeman, 1984). The manner in which a company embraces CSR practices can significantly influence how it is perceived by the public ultimately impacting its performance. Companies that actively embrace CSR initiatives often experience a correlation in terms of consumer trust, loyalty and overall brand reputation (Maignan & Ferrell 2004).

[bookmark: _Toc155092352]1.6 Purpose of the Research

Given the evolving landscape of consumer expectations and business ethics it is crucial to understand how Corporate Social Responsibility (CSR) influences consumer behavior.
The main focus of this research revolves around exploring the connection, between CSR initiatives and their impact on consumer choices and loyalty towards a brand. With the growing awareness and importance placed on consumption this study aims to shed light on how CSR practices in major players like Amazon in the retail industry play a significant role in shaping consumer preferences and loyalty (Crane & Matten 2004).



[bookmark: _Toc155092353]1.7 Outline of the Research

This research is structured as follows:
· Chapter 2: Literature Review - This section examines the existing literature, on Corporate Social Responsibility (CSR) and its influence on consumer behavior along with previous studies related to Amazon. The focus of this chapter will be on reviewing the literature.
· Chapter 3: Research Methods and Methodology – It provides an explanation of the research methods employed including data collection techniques and analysis procedures.
· Chapter 4: Findings and Analysis – It presents the research findings. Offers an in depth analysis of the collected data.
· Chapter 5: Conclusion and Recommendations – It offers a summary of the findings from the research as well, as recommendations that can be implemented by industry stakeholders.
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[bookmark: _Toc155092355]2.0 Corporate Social Responsibility
Corporate Social Responsibility (CSR) has experienced changes in years transitioning from being seen as an optional practice to a crucial strategic necessity, for businesses.  This shift is a result of recognizing the role that companies play in society.
In this section we explore the existing literature on CSR to gain an understanding of the subject and identify areas that this study aims to address.
CSR encompasses a range of practices and initiatives that go beyond a company’s profit making activities. It involves considering the environmental and ethical impacts of business operations. With businesses becoming increasingly interconnected with communities and ecosystems there is now an intensified need for sustainable business practices. According to Carroll (1999) the concept of CSR has evolved over time progressing through stages such as legal, ethical and philanthropic responsibilities. This framework emphasizes how CSR has evolved over time and suggests that companies are expected not to just fulfill their obligations to shareholders but also meet legal requirements adhere to ethical considerations and engage in philanthropic endeavors for the benefit of society, as a whole.
One crucial objective of this study is to examine how CSR influences consumers purchasing decisions within the selected industry. In a study conducted by Sen and Bhattacharya (2001) it was found that consumers generally respond positively to companies that engage in social responsibility (CSR) activities. The researchers suggest that CSR can have an impact, on a company’s brand image leading to increased consumer trust and loyalty.
Therefore it is essential to investigate how consumers in the industry being examined respond to CSR initiatives and whether these initiatives influence their purchasing decisions. 
Another important aspect to consider is how CSR initiatives contribute to the establishment and maintenance of brand loyalty. Various studies have explored the connection between CSR and brand loyalty. Maignan and Ferrell (2004) developed a framework that highlights the relationship between CSR activities and marketing strategies. They argue that CSR initiatives can have an influence on consumers perceptions of brands ultimately leading to increased loyalty. 
Examining this relationship within the chosen industry is crucial for understanding how companies can effectively leverage CSR as a tool for brand management. 
Lastly this research aims to evaluate the impact of Amazons CSR strategies on consumer perceptions purchasing behavior and allegiance towards the brand. 
Amazon, a leader in e commerce is renowned for its efforts, in practicing corporate social responsibility. Berman (2018) conducted an analysis of Amazons CSR practices while questioning their sufficiency. Examining how consumers perceive, behave and show loyalty, towards Amazons CSR initiatives can provide insights into the effectiveness of strategies in the real world.
To summarize CSR has evolved significantly. Is now considered an aspect of modern business strategy. 

[bookmark: _Toc155092356]2.1 Understanding CSR and its Evolution
Over the years the concept of CSR has undergone changes. In the past it was often seen as a  charitable pursuit that some businesses voluntarily engaged in.However as the business landscape has evolved CSR has transitioned from being a concern to occupying a role in strategic planning. This shift highlights the increasing importance of CSR in business ecosystems.
Freeman and Hasnaoui (2011) emphasize this transition from viewing CSR as an activity to recognizing it as a component of strategic planning. In today’s transparent world businesses face greater accountability for their actions than ever before. They are expected to consider the impacts of their operations encompassing aspects such as sustainability, ethical practices and community involvement. Neglecting these responsibilities can lead to damage legal repercussions and loss of consumer trust.
One significant factor driving this evolution is the realization that CSR is not just about altruism; it can also bring tangible benefits to businesses. Companies that effectively incorporate responsibility (CSR) into their strategies can gain a competitive edge stimulate innovation attract and retain talented individuals and cultivate stronger relationships, with customers and stakeholders.
According to Porter and Kramer (2006) there is a correlation between competitive advantage and CSR suggesting that responsible business practices can lead to improved financial performance. Moreover with the globalization of markets and the prevalence of media. corporate actions have gained increased visibility. Customers, investors and the general public now closely scrutinize companies based on their environmental impact. Consequently CSR has become an element in shaping brand perception and influencing consumer choices. 

[bookmark: _Toc155092357]2.2 CSR Theories

Stakeholder Theory
R. Edward Freeman (1984) introduced the concept of "stakeholder theory," which emphasizes that companies should consider the interests of all parties involved when making decisions. In line with this theory Amazon recognizes stakeholders such as its customers, employees, suppliers, shareholders and communities where it operates.  Demonstrating commitment to Stakeholder Theory is evident in Amazons initiatives aimed at mitigating impact through programs, like "Shipment Zero." This initiative strives towards achieving zero carbon emissions by 2040—an effort that addresses concerns raised by stakeholders invested in well being while aligning with society broader sustainability goals. Amazon has taken initiatives to enhance the well being and satisfaction of its employees. For instance it has increased the minimum wage, for its workforce and has invested in creating a safer work environment. These actions demonstrate the companys understanding of the significance of employee happiness and health as stakeholders.
The Concept of Corporate Citizenship
Under the concept of Corporate Citizenship businesses are expected to be members of their communities and societies. Amazon embraces this perspective by supporting projects that contribute to societal improvement.  One notable example is Amazons "Amazon Future Engineer" program, which provides resources to communities showcasing their commitment as a responsible corporate citizen by fostering a more educated and skilled workforce. In addition Amazon has allocated funds towards initiatives promoting greener energy usage and also made a pledge to operate solely on renewable energy sources. This not just aligns with environmental sustainability goals bit it also reflects Amazons dedication to being an environmentally conscious corporate entity by reducing its carbon footprint.

The Theory of Resource Based View
According to the Resource Based View (RBV) Theory engaging in CSR initiatives can provide businesses with an advantage, over their rivals. Because of Amazons resources and expertise it has the ability to leverage CSR projects in an strategic manner. For instance Amazons investment, in green energy, not just helps the company achieve its sustainability goals but also proves to be cost effective in the long run.  Through the establishment and operation of wind and solar farms Amazon is not only benefiting the environment but it is also demonstrating how CSR can lead to a competitive advantage based on resources. Moreover Amazons dedication to CSR is evident in its commitment to enhancing customer experience and simplifying processes. By investing in initiatives like Amazon Prime the company stays ahead of competitors while delivering value to its customers. 

Strategic CSR Theory
The theory of CSR emphasizes the significance of integrating CSR into a companys strategy. This principle aligns with Amazons approach as it integrates CSR efforts with its core business operations and objectives. An example of CSR can be observed through Amazons acquisition of Whole Foods, a grocery store chain known for its high quality organic products and environmentally friendly practices. By incorporating ethical sourcing methods into its grocery business Amazon not just meets customer demands, for responsible products but also expands its market reach. Amazons commitment, to sustainability and operational efficiency is evident in its investments in electric delivery vehicles and technology for last mile delivery. These initiatives align with the company long term goals and demonstrate how corporate social responsibility (CSR) plays a role in their strategic objectives.
Amazon takes an approach to CSR by addressing stakeholder concerns making societal contributions leveraging resources for competitive advantage and integrating CSR into larger strategic goals. This analysis underscores the complexity and importance of CSR in shaping the business and reputation of a corporation, like Amazon.

[bookmark: _Toc155092358]2.3 Case Sutdy: Amazon and its CSR Initiatives
To gain an understanding of how Corporate Social Responsibility (CSR)'s put into action let’s explore Amazon as an example. As a giant Amazon has actively integrated CSR into its business model making its journey in this area noteworthy and attracting both critics and supporters. Amazon demonstrates its commitment to sustainability through initiatives, like the "Climate Pledge," launched in 2019. This initiative aims to make Amazon a zero carbon emissions company by 2040. Amazon has set goals, such as transitioning its delivery vehicle fleet to electrical vehicles and investing in renewable energy projects.
This proactive approach towards environmental sustainability aligns with the trend of adopting greener practices and resonates with consumers who prioritize being eco conscious.
However Amazons efforts in responsibility (CSR) have not been without controversy. Berman (2018) conducted an analysis of Amazons CSR practices. Raised concerns about the company’s treatment of its employees. The rapid growth of Amazons fulfillment centers has resulted in allegations of working conditions and insufficient protection of labor rights. These concerns have sparked debates and calls for improved working conditions and better enforcement of labor rights within Amazons operations.
This interplay between Amazons commitment to sustainability and the concerns surrounding its labor practices makes it an intriguing subject for research. It underscores the complexities and challenges faced by companies like Amazon operating at such a scale when it comes to balancing their CSR priorities. Amazon journey in CSR highlights the nature of social responsibility in today’s business landscape.
On one hand it demonstrates how CSR initiatives can positively impact a company’s reputation and its ability to attract consumers. On the other hand it emphasizes the importance of addressing concerns related to labor practices—especially, within industries characterized by rapid expansion and innovation. This study aims to explore the CSR strategies implemented by Amazon and their impact, on consumer perceptions, behavior and loyalty towards the brand.
By examining the experiences of Amazons customers and how they perceive CSR within the context of this e commerce giant we seek to provide insights into the broader relationship between CSR and consumer behavior.

While the connection between Corporate Social Responsibility (CSR) and consumer behavior is well established there remains a lack of exploration into the dynamics within the retail context especially when it comes to industry leaders like Amazon. This literature review highlights the need for research in this area to gain a comprehensive understanding of how modern consumers behave in the digital age.
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[bookmark: _Toc155092360]3.0 Research Methodology

This section outlines the principles and systematic procedures followed during this investigation. The objective of this study is to explore how Amazons Corporate Social Responsibility (CSR) initiatives have impacted consumer behavior regarding purchasing decisions and brand loyalty (Smith, 2003). The quantitative method approach has been chosen as it allows for a broader and better understanding (Creswell, 2003).

[bookmark: _Toc155092361]3.1 A Brief Introduction

To properly evaluate the impact of Corporate Social Responsibility (CSR), on consumer behavior in relation to Amazon, it is better to take a quantitative approach. According to Creswell (2003) this methodology allows for the collection of data and statistical evidence which in turn enables us to draw conclusions about a larger population.

[bookmark: _Toc155092362]3.2 Research Design

For this study we will utilize a cross sectional design where all data will be collected at a single point in time. This design facilitates data collection and also provides a snapshot of how Amazons CSR initiatives have influenced customer behavior.
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Mixed Research - Quantitative and Qualitative Research

Instrument Development - To gather information on participants awareness, attitudes and perceptions regarding Amazons CSR initiatives we will create a questionnaire. This instrument will include multiple choice questions (Creswell, 2003). The purpose of the survey and questionnaire is to find out main ideas and topics for the qualitative research and analysis.

Sampling - We will employ sampling techniques to ensure representation from various groups. Special attention will be given to stakeholders matrix, as we aim to target both consumers and management positions individuals within Amazon. 

Data Collection - To gather data we will distribute surveys across social media platforms, email channels and dedicated online forums, for Amazon users. This will help us collect information (Kotler & Lee, 2005).

[bookmark: _Toc155092364]3.4 Data Analysis

Once the data is collected we will utilize statistical analysis software to evaluate the data, in particular we will use Microsoft Excel and its ability to draft charts and plots graphs. 

[bookmark: _Toc155092365]3.5 Data Collection and Source

The primary source of data will be the questionnaires for the quantitative stage. Additionally, we can support our findings with data such as published reports on Amazons CSR activities and relevant academic articles (Smith, 2003) in order to develop the qualitative stage of the analysis.

[bookmark: _Toc155092366]3.6 Sample and Sampling techniques

To ensure a valid sample we will employ stratified sampling techniques. By dividing the population into subgroups based on characteristics like age and gender we can randomly select participants, from each subgroup. This approach aims to provide a representation of the population (Creswell, 2003).

[bookmark: _Toc155092367]3.7 Case Study

With Amazons presence in the retail industry there is a valuable chance for researchers to delve into the impact of corporate social responsibility (CSR) initiatives on customer behavior. As indicated by Kotler and Lee (2005) Amazon’s extensive CSR efforts, coupled with its consumer base make it an excellent candidate for a case study, in this report.

Project Schedule
	Week
	Activity
	Duration

	Week 1-2
	Literature Review    
	2 weeks

	Week 3-4
	Development of Research Instruments & Ethical Approval
	2 weeks

	Week 5
	Data Collection
	1 week

	Week 6-7
	Data Analysis
	2 weeks

	Week 8
	Final Report Writing & Submission
	1 week
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Survey has presented a set of 5 questions, and the results were as follows:

Question 1 Answers
[image: ]

According to the majority of answers, there is a general idea that Amazon does indeed focus a lot on CSR initiatives, as 30% of the respondents said that allocate funds on a regular basis, while 25% of the respondents concluded that this is a long term focus. 20% of the respondents said community based projects are a key initiative, 10% think CSR integration is a core business strategy, and 10% consider partnerships to be great addition to Amazon’s CSR.
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According to 40% of answers, there is a general idea that Amazon does invest in sustainable practices and has a focus on supply chain diversification, as responded by another 30% of the surveyed people. 15% of the respondents said that Amazon must adapt to the dynamics of a changing economy globally, while 10% added that collaboration with international stakeholders is needed. Only 5% of the respondents added CSR as being part of crisis management plans








Question 3 Answers
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According to 25% of answers, there are 2 main ideas in the responses which are people consider investments in research and development and encouraging idea sharing and creativity amongst employees to be driving factors of success in CSR strategies. Also, 205 of the respondents think Amazon cannot work without further involvement in innovation from all stakeholders, which will lead to creating environment friendly products. Just 10% think Amazon should promote open innovation.








Question 4 Answers
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According to 30% of answers, there are 2 main ideas in the responses which are people consider sustainability reports and feedback from stakeholders to be best measure for the company’s CSR strategies. 25% of them think classical benchmarking is also a tool, while just 10% will follow statistical KPIs and just 5% regular assessments.










Question 5 Answers
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According to 40% of answers, commitment to long term sustainability is the key factor driving the success of Amazon’s CSR initiatives and strategies. 20% of the respondents also think regulatory pressure is a factor, while another 20% put customers as the force influencing CSR changes. Only 10% think CSR initiatives costs should be reduced, as they consider CSR to be extremely relevant within the retail industry. Another 10% would involve leadership more to increase CSR reputation.
Following the above results, we have extracted 5 main topics for the qualitative analysis, as follows:
· Environmental Sustainability and Carbon Reduction
· Sustainability in Amazons Product Ecosystem
· Employee Welfare and the Impact of the COVID 19 Pandemic
· Amazons Dedication, to Ethical Practices in the Supply Chain
· Amazons Involvement in Local Communities
[bookmark: _Toc155092370]Qualitative Analysis


Environmental Sustainability and Carbon Reduction

In the recent 100 years there has been a concerning trend of deforestation and the overuse of environmental resources resulting in the loss of many rainforests. This has intensified worries, about warming and climate change. One major factor contributing to this problem is the release of carbon dioxide into the atmosphere leading to an increase, in global carbon emissions (Solomon et al., 2009).
As a result companies are now placing importance on addressing these emissions as part of their sustainability strategies. Many experts argue that, in order to tackle climate change it is crucial to minimize greenhouse gas emissions (Matthews & Caldeira 2008).
As a result more and more companies are taking steps to reduce carbon dioxide emissions in response to climate change highlighting their dedication to sustainability efforts.
One company that stands out for its commitment to reducing carbon emissions is Amazon. In 2019 Amazon co founded The Climate Pledge with the goal of achieving carbon neutrality across all its operations by 2040. This ambitious initiative demonstrates Amazons unwavering dedication to improving the climate. Additionally Amazon has outlined six areas of focus for its efforts; Renewable Energy, Shipment Zero, Net-Zero Carbon, Electric Delivery Vehicles, Right Now Climate Fund, and Climate Pledge Fund as stated in the Amazon Sustainability Report 2021.
Despite the increase in shopping due to the COVID 19 pandemic and subsequent growth of Amazons business the company has managed to expand its facilities while making positive strides towards sustainability. Notably through investments in energy sources Amazon has achieved a reliance of 65% on renewable energy throughout its entire operations over the past year. This marks an increase, from the 42% recorded in 2019.
Furthermore in the year 2020 Amazon solidified its position, as the purchaser of renewable energy globally and made a commitment to operate its entire operations using renewable energy by 2025. 
Shipping plays a role in Amazons day to day operations encompassing the packaging, storage and delivery of goods. When it comes to packaging Amazon has embraced the Frustration Free Packaging (FFP) program. This program allows many products to be delivered without the need for Amazon boxes or packaging materials. Additionally the company is actively exploring approaches to offer free package orders. These efforts aim to reduce costs while also preserving wood resources and minimizing their impact.
In terms of storage Amazon has taken strides by powering its warehouses with 100% wind and solar energy sources. As for delivering goods Amazon has made investments in electrifying its vehicle fleet. An increasing number of orders are now fulfilled using electric delivery vans or through personnel on foot or bicycles. In 2020 Amazon successfully delivered over 20 million packages to customers, in North America and Europe utilizing green vehicles. 
The company has also leveraged technologies to enhance transportation efficiency while establishing distribution stations with minimized delivery distances. Moreover acknowledging the impact caused by shipping, Amazon, along with other major multinational companies has made a promise to switch to zero carbon dioxide fuels for maritime transportation by 2040. Additionally Amazon has committed to making 50% of its products have a zero carbon footprint by 2030 (as stated in the Amazon Sustainability Report for 2021).

Sustainability in Amazons Product Ecosystem

Given the depletion of resources and the ongoing progression of climate change along with increasing concerns about environmental pollution and rising consumer awareness, ensuring product sustainability has become a worldwide necessity.
Companies are now under growing pressure to assess the sustainability of their products.
Frank Martin and Peattie (2009) outline a few characteristics of products: customer satisfaction, dual focus on economic and environmental aspects, life cycle perspective, significant and continuous improvement efforts and competition with alternative offerings; all highlighting the complexity involved in achieving genuine product sustainability.
Furthermore evaluating product sustainability is not a one time task; it requires comprehensive assessment techniques that consider sustainability throughout the life cycle of each product (Shuaib et al., 2014).
Despite the challenges associated with product sustainability Amazon remains firm in its commitment, to implementing more sustainable practices across its entire range of products. Amazon takes an approach, to sustainability considering stages of a products life cycle. They prioritize customer values and needs by adhering to sustainability standards for their products.
These standards are often verified by bodies and reputable external certification entities. For example when it comes to household products Amazon ensures the use of eco chemicals that promote the well being of both households and the environment. Their food products are sourced from parties that can prove adhering to certified ingredients highlighting their commitment to responsible sourcing.
In the realm of clothing Amazon works closely with suppliers to minimize the impact of their own label clothing lines. This collaboration encourages the use of fabrics and recyclable materials like cotton, leather and man made cellulose. Similarly in their electronics division Amazon incorporates materials into their products to facilitate future recycling efforts.
Additionally they have developed a low power mode for devices that extends their lifespan while reducing power consumption. Aside from product sustainability Amazon also focuses on material usage. The company places emphasis on important materials such, as palm oil, cotton, cellulosic fibers, recycled fabrics, leather, product labels and recycled materials.  They ensure that these materials meet sustainability standards.
 Amazon understands the importance of protecting animal welfare throughout its supply chain in products sourced from animals. The company has a zero tolerance policy against animal abuse and neglect. They require suppliers to adhere to a framework for animal welfare. Furthermore Amazon encourages suppliers to improve their animal welfare standards and practices while working towards recognized certifications or industry guidelines that prioritize animal welfare.
Apart from promoting products Amazon actively supports shopping practices through its Sustainable Shopping program. This program empowers customers to make socially responsible choices while shopping. Customers can easily identify products labeled as "Climate Pledge Friendly," which are prominently featured in search results and provide sustainability information on their product pages. This initiative has already gained traction with consumers purchasing, over 75,000 Climate Pledge products on Amazons website as of June 2021. This number is expected to rise as environmental consciousness continues to grow.

Employee Welfare and the Impact of the COVID 19 Pandemic

Recognizing the importance of companies prioritizing the rights and well being of their employees, the UN Global Compact emphasizes providing guarantees and a supportive working environment while respecting fundamental demands. It is universally acknowledged that every individual is born free and equal (Brown, 2016).
In an organization employees play a pivotal role as they drive activities by executing tasks assigned by senior management (Tohidian and Abbaspour 2020). Employees must have their basic needs and rights fulfilled and employers should not overlook these factors.
Ignoring employee rights, for a period can lead to reduced motivation among the workforce, which ultimately affects long term development. Therefore employees are the foundation on which a company future stability and prosperity are built.
Companies that prioritize their employees stand a much chance of ensuring a future. Amazon places emphasis on four areas concerning its employees well being. Firstly it makes investments, in its workforce with the goal of attracting an innovative talent pool (Amazon Sustainability Report 2021). Amazon is dedicated to supporting its employees in enhancing their skills and creating opportunities, for long term careers within the company.  They provide assistance, benefits and a starting wage of £15 per hour in the UK. Alongside compensation Amazon ensures gender neutral health benefits for a significant majority of both full time and part time employees in the UK.  The company also goes the mile by offering telemedicine services and confidential mental health counseling to support its workforce and their families. 
Moreover Amazon places importance on its employees education demonstrating a commitment to professional growth. As part of this commitment Amazon has taken a step by pledging to cover college tuition costs for 750,000 US employees. This initiative empowers them to pursue education and achieve their life goals through university attendance (Thomas, 2021b).
By undertaking such an endeavor while addressing industry labor shortages Amazon solidifies its position as a leading corporation dedicated to funding employee education—following the footsteps of companies, like Walmart and Target. In 2019 Amazon set aside $700 million to offer affordable opportunities, for skills upgrading to 100,000 employees by 2025.
This investment aims to develop the potential within the company (Amazon Sustainability Report 2021). This commitment aligns with Amazons focus on acquiring professionals in growing fields like healthcare, cloud computing and machine learning. 
Ensuring employee safety is a priority for Amazon. The company strives to create the workplace and emphasizes that every Amazon employee shares in this responsibility. To achieve this goal Amazon continuously explores technologies and learning programs that help employees stay informed about safety measures and be prepared for challenges. They have a security team for addressing complex security issues using a scientific approach, which includes implementing mechanical safety measures and advanced technology like forklift safety systems. Before deploying any equipment or machinery Amazon conducts testing and professional evaluations to ensure their safety standards are met.  Additionally they regularly collaborate with manufacturers and sellers to review standards and maintain safety protocols.

In response, to the COVID 19 Amazon has committed $125 million to safeguard its employees well being and protect them during these times in US. 
Understanding that new employees can sometimes be at risk due to their lack of familiarity with job tasks Amazon introduced the Working Well program. The program aims to provide health education to support employees in quickly adjusting to their roles. This initiative has successfully led to a decrease, in accidents.

Amazons Dedication, to Ethical Practices in the Supply Chain

In addition to meeting requirements Amazon has established standards for its supply chain partners. The goal is to create work environments that prioritize safety and uphold people’s rights. The company is unwavering in its commitment to uphold principles such as the UN Guiding Principles on Business and Human Rights the UN Universal Declaration of Human Rights the Core Conventions of the International Labour Organization (ILO) and the ILO Declaration on Fundamental Principles and Rights at Work (Amazon Sustainability Report 2021).
Amazons supply chain standards focus on inclusivity, continuous improvement and accountability. Suppliers working with Amazon are expected to adhere to these standards. Amazon assesses its suppliers based on four categories; labor practices, health and safety measures, environmental impact and ethical conduct. Initially suppliers must ensure transparency in their supply chain processes. This allows customers and external stakeholders to trace the origins of Amazon products and evaluate whether human rights are respected throughout the supply chain while considering factors.  Moreover Amazon actively collaborates with stakeholders and industry experts to regularly evaluate security risks within its supply chain. Assessment methods include worker interviews, management consultations, document reviews, site visits among others.
These measures play a role in ensuring that employees, within the supply chain are treated ethically and work in safe conditions.

Amazons Involvement in Local Communities

In addition to its business operations Amazon actively participates in improving the communities where it operates. The company utilizes Amazon Web Services (AWS) to provide a portion of the community water supply follows circular economy principles and collaborates with residents to address litter issues along roadsides. 
Notably during the COVID 19 Amazon emerged as a contributor to job creation in local areas countering the economic impact of the crisis. With job losses occurring across industries due to the pandemic there was a surge in demand for Amazons retail services.
In response Amazon hired a number of employees to meet the growing influx of customer orders. The company announced plans to employ 75,000 people in both the United States and Canada at a starting salary of $17 per hour (BBC News, 2021).
Additionally Amazon revealed intentions to establish warehouses in southern parts of the UK that would create employment opportunities for 10,000 workers (BBC News, 2021i).
These hiring initiatives not just help reduce unemployment rates but also play a crucial role, in fostering stability within local communities. 
In the realm of community housing Amazon is dedicated to making sure that affordable housing is accessible, to everyone in the community. They have implemented programs that work together with communities to make homeownership easier. For example in January Amazon launched the Housing Equity Fund with a commitment of over $2 billion.
This fund aims to preserve and build than 20,000 affordable housing units in three communities where many Amazon employees live in the Puget Sound region of Washington state (Amazon Sustainability Report 2021).
Moreover Amazon is determined to ensure that every family in the community has access to resources like food. In 2020 Amazon made both material and monetary donations equivalent to than 20 million meals and 13 million essential items for various communities (Amazon Sustainability Report 2021).
These contributions provide a glimpse into the initiatives undertaken by Amazon in this field. The company has also established Whole Foods Market with the objective of addressing poverty in communities. Additionally during times of community emergencies such as disasters Amazon leverages its AWS platform to support governments and charitable organizations. This support facilitates delivery of donated goods, to communities.
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Amazon is a corporation that has shown a strong commitment, to Corporate Social Responsibility (CSR) in various aspects. This includes taking care of the environment ensuring employee welfare maintaining practices in its supply chain and making contributions to the community. Amazons CSR efforts demonstrate its understanding of the responsibilities it holds as a major retail player in the global business world.

While Amazon has made progress in these areas there are still opportunities for improvement and fine tuning of their CSR strategies. Amazon initiatives towards sustainability deserve praise. Their goal of achieving carbon neutrality across all operations by 2040 investments in energy sources and strict standards for product sustainability are indicators of their dedication to combating climate change and reducing their impact on the environment.

However Amazon could consider intensifying efforts towards adopting circular economy practices exploring packaging solutions to minimize waste generation more effectively and setting even more ambitious sustainability targets. Additionally implementing an accessible tracking system that showcases progress made towards sustainability goals would enhance accountability.

Regarding employee rights and well being Amazon deserves recognition, for investing in its workforce by providing compensation packages and prioritizing education and skill development opportunities. However there is always room, for improvement in refining labor practices.  Ensuring that employee rights and safety are upheld throughout the supply chain. It would also be beneficial to expand programs aimed at enhancing the well being of workers. Additionally it would help build trust and transparency if there were increased transparency regarding working conditions in warehouses and distribution centers.

We commend Amazon for its commitment to ethical supply chain practices and adherence to human rights standards. However there is an opportunity to strengthen monitoring and auditing processes to ensure that suppliers consistently meet environmental standards. Collaborating with stakeholders such as governmental organizations and industry experts can assist Amazon in identifying and effectively addressing supply chain risks. 

In terms of community contributions Amazons efforts to provide job opportunities during the COVID 19 support housing and address food insecurity have had a positive impact on the communities where it operates. To further enhance its community engagement Amazon could consider expanding housing initiatives to regions while also bolstering support for community based organizations addressing poverty alleviation and local needs.

Recommendations

Transparent Sustainability Reporting: It would be beneficial for Amazon to enhance its sustainability reporting by providing transparent and regularly updated information on its progress, toward achieving sustainability goals. This will allow stakeholders to better monitor the companys impact and sustainability initiatives.
Circular Economy Initiatives: To further reduce its footprint Amazon can embrace circular economy principles. By taking steps to minimize packaging waste and encouraging recycling, reuse and product repairs the company can make a contribution, to its sustainability goals.
Workers Well being: It is crucial for Amazon to continue prioritizing worker safety and well being throughout its supply chain. This can be achieved by conducting labor audits improving working conditions in warehouses and collaborating with labor rights organizations to ensure ethical practices are maintained.
Supply Chain Transparency: Collaborating with organizations and experts will enable Amazon to assess and evaluate its supply chain. This proactive approach will help identify any issues related to labor rights, environmental practices or ethics among suppliers in an effective manner.
Community Expansion: Amazons commitment to housing and food security is commendable. To have a positive impact on communities worldwide it would be beneficial for Amazon to expand these initiatives into more regions. This expansion should take into account the needs of each community it aims to serve.

Stakeholder Engagement: Engaging with stakeholders such as customers, employees, suppliers and local communities is crucial, for gathering feedback on social responsibility (CSR) initiatives. This feedback can inform Amazons strategy moving forward while ensuring that CSR efforts align with stakeholder expectations. Encouraging and investing in solutions that align with CSR objectives is crucial, for driving impact.
Amazon should explore new technologies and partnerships to promote sustainability and make contributions to communities. This will help Amazon maintain its position as a pioneer in CSR innovation. 

In summary Amazons dedication to CSR is proven and factual. Its efforts have had a major influence on various aspects of society and the environment. By implementing these suggestions and continuously striving for improvement Amazon can further enhance its CSR strategies. It can also establish itself as an example of corporate responsibility inspiring other companies to follow suit.
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Question 1: How did Amazon achieve the balance between profit generation and CSR activities?     Potential Answers:          Amazon integrates CSR into its core business strategy.        Amazon allocates a percentage of its profits to CSR initiatives.        Amazon focuses on long - term sustainability rather than short - term profits.        Amazon engages in community - based CSR project s.        Amazon partners with NGOs and other organizations for CSR efforts.     Question 2: How does Amazon deal with the challenges brought by globalization?     Potential Answers:          Amazon adapts its business strategies to changing global economic conditions.        Amazon diversifies its supply chain to mitigate global risks.        Amazon invests in sustainable practices to address climate change concerns.        Amazon collaborates with international stakeholders to navigate global challenges.        Amazon's crisis ma nagement plan includes CSR as a key component.     Question 3: What kind of innovation management does Amazon adopt to address globalization  challenges?     Potential Answers:          Amazon promotes open innovation through partnerships.        Amazon invests in research and development for sustainable solutions.        Amazon involves stakeholders in its innovation process.        Amazon focuses on environmentally - friendly product developme nt.        Amazon encourages employee creativity and idea sharing.  
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Question 4: How does Amazon measure and evaluate the impact of its CSR initiatives?     Potential Answers:          Amazon conducts regular impact assessments and reports findings.        Amazon tracks key performance indicators (KPI s) for CSR projects.        Amazon solicits feedback from stakeholders to assess impact.        Amazon benchmarks its CSR efforts against industry standards.        Amazon uses sustainability reports to communicate results.     Question 5: How has Amazon's approach to   CSR evolved over time, and what were the driving  factors behind these changes?     Potential Answers:          Amazon initially focused on cost reduction in CSR initiatives.        Amazon's customers' expectations influenced its CSR strategy.        Amazon's leadership recognized the importance of CSR for reputation.        Amazon faced regulatory pressure to enhance CSR practices.        Amazon's commitment to long - term sustainability sh aped its CSR evolution.  
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Dear Sir/Madam,

My name is Andreea Virginia Sirbu and I am a student in the School of Business, Finance and
Management (London Campus), Faculty of Business and Management in University of Wales Trinity
Saint David, United Kingdom. At present, I am conducting a research on “The Impact of Corporate
Social Responsibility on Consumer Behaviour in the Retail Industry: An Amazon Case Study”. The
purpose of this research is to understand the influence of Corporate Social Responsibility (CSR) on

consumer behaviour within the industry by using Amazon as a case study.

T would like to invite you to participate in my research project by answering the attached short questions
developed by the researchers. Those questions will assess your opinions, experiences, knowledge,
suggestions and views. Through your participation in the interviews, I hope to ascertain my research
purpose to get the best opinion from you. I believe your opinion will be extremely helpful to me to carry

out this research.

All questions will be kept strictly confidential to the researchers involved and at NO time will individual
questions will be released to the general public. This gives you a chance to express your views on your

programme a confidential and anonymous forum and still be able to make a difference. Your
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participation in this study is completely voluntary so you can withdraw from the questionnaire at any

stage.
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time constraint. There are also no right or wrong answers. Attached to this letter along with the
questionnaire there is a consent form where you will better understand researchers intension As this is
a new project, your feedback is also important to me and I would be much obliged if you could also
complete the feedback sheet along with the questionnaire. I understand that your time is at a premium,
but your opinions are very valuable to me.

After careful and precise analysis of the data obtained from this questionnaires/interviews, I will be
happy to provide you with a copy of the findings at your request. The results of this questionnaire will
hopefully enhance my understanding of current level of knowledge and future findings. The results of
the research will be feedback to Director of Studies, Supervisor, University and British Library.

I thank you in advance for your time and participation. If any questions do arise, feel free to contact me

at your convenience.

NAME & ADDRESS OF RESEARCHER

Andreea Virginia Sirbu

University of Wales Trinity Saint David (London Campus)
Winchester House

11 Cranmer Road

London — SW9 6EJ

Tel: +442075667600
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1 | confirm that | have read and understand the information sheet dated | Yes/No
for the above study. | have had the opportunity to consider the

information, ask questions and have had these answered satisfactorily.

2 | understand that my participation is voluntary and that | am free to withdraw at | Yes/No

any time, without giving any reason.

3 | understand that any information given by me may be used in future reports, Yes/No

articles or presentations by the research team.
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presentations.

5 | agree to take part in the above study. Yes/No
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You may decline to participate in this study. You may end your participation in this study at any
time. If you decide to remain anonymous, maintaining your anonymity will be a priority and every
practical precaution will be taken to disguise your identity. If you prefer anonymity, there will not
be any identifying information on audiotapes or transcripts of this or any interview. No one will
hear any audiotapes or see any transcripts without your prior consent. All materials generated from
this or any interview will remain confidential.

When completed please return in the envelope provided. One copy will be given to you and the

original to be kept on the file of the research team at:
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undertaken by members of staff, postoracuate research students, and both taught postgraduate and
undergracuate students working n dissertations/prajects

The indvidual undertaking the research activity is known as the "principal researcher”

Ethical appraval is not required for routine audits, performance reviews, quality assurance studies, testing
within namnal educational requirements, and literary or artistic criticism

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see
Checklist for details of pracess for different categories of application
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Date
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Institute Research Committee
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this form (including any discipline-specific codes of research ethics, location-specific codes of
research ethics, and also any specific ethical guidance relating i the praposed methodolagy)
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1| UWTSD Research Ethics &Integrity Code of Practice =
2 | UWTSD Research Data Management Policy o
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SECTION D: Extemal Collaborative Research Activity
If there are external collaboratars then you should gain consent from the contact persans to share their
personal data with the university. If there are no extemal collaborators then leave this section blank and

T [ Institdtion

2| Contactperson name

3 [ Contact person e-maladdress
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5| Are you n recelpt of a KESS scholarship? Yes | O | no | ®
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T7Ves, please altach a Copy of arty final appraval (o INErim apRraval) from the organisaton (s
may be a copy af an email If appropriate)

SECTION E: Details of Research Activity

The Impact of Corporate Social Responsiilty on Consumer Benaviour
i ||meleeiveiiis in the Retail Industry: An Amazon Case Study
2 |Proposed startcate:  [01.07.2028 Proposed end date. 02.01.2024

Introduction to the Research (maximum 300 words per section)

Ensure that you write for a Non-Specialist Audience when outlining your response to the
points below:

Puipose of Researoh Activily
Proposed Research Question
Alms of Research Activity
Objectives of Researsh Activity

Demanstrate, briefly, haw Existing Research has informed the praposed activity and explain

Wt the research activity wil add (o the body of knowiedge
How it adcresses an area of importance.

Purpose of Research Activity

The rmain focus of this research revolves around exploring the connection, between CSR intiatives and their
3 |impact on consurmer choices and loyalty towards a brand. With the growing awareness and importance placed

on consurnption this study aims to shed ight on how CSR practices in major players ke Amazon inthe retai
industry play a significant role in shaping consumer preferences and loyaty.

Research Questions

, |Howdo Amazons corporate social responsibilty (CSR) efforts impact and shape consurmer buying choices?
In what manners does Amazons dedication, to CSR, foster brand loyaty, among ts customers?

this box should expand as you type)
Aims of Research Activity

The i of this study is to understand the influence of Corporate Social Responsibilty (CSR) on consurner
5 |behaviour within the industry. By using Amazon as a case study we aifmto uncov er insights that can potentialy]
be applied to industry players highiighting the implications of CSR initatives on a global scale.

Objectives of Research Activity

To critically exarrine how CSR influences consurmers purchasing decisions in the sector
To analyze and understand how CSR inifiatives contribute to building and sustaining brand loyalty.

6 |To assessthe impact of Amazons CSR strategies on consumer perceptions, purchasing behaviors and
allegiance, to the brand

Proposed methods (maximut 600 words)

Provide a brief summary of all the methads that may be used in the research activity, making it clear
what specific techniques may be used. If methads ather than those listed in this section are deemed
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Mixed quantitative and qualitative research
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Location of research activity
Identify all Iocations where research activity will take place
g |Nation wide
Research activity outside of the UK
If research activity wil take place overseas, you are respansible for ensuring that Iocal ethical
considerations are complied with and that the relevant permissions are sought. Specify any local
quidelines (e.g. from local professional assaciations/learned sacieties/universities) that existand
whether these involve ary ethical stipulations beyand those usual inthe UK (provide details of any
licenses or permissions required). Also specify whether there are any specific ethical issues raised
oy the local context in which the research activit is taking place, for example, particular cuftural
ancior legal sensitivities or vulnerabilties af participants. If you live in the counry where you will da
the research then please state this
El
USe of GocUmEntation not in fhe puBlTc domain: ATe any documerts NOT NO =
10| publicly available?
YES o
fVes, please provide details here of how youwill gain access to specific documentation tat is not
inthe public domain and that this is in accordance with the curent data pratection law of the
country in question and that of England and Wales
11

this boxc should expand as you tpe)

Does your research relate to one or more of the seven aims of the Well-being

of Future Generations (Wales) Act 20152 YES | No
12 | A prosperaus wales o =
13 [ A resilient wales o =
14 | A realthier wales o =
15 [ A more equal wales o =
16 | Awales of cohesive communities o =
17 | A wales o viorant culture and thriving Welsh language o =
18 | A globally respansible Wales o =
19 [ If YES toany of the above, please give detalls

July 2021 4 PG2 Ethical Approval Form
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SECTION F: Scope of Research Activity

Will the research activity include: YES | NO

1| Use of a questionnaire or similar research instrument?

Use of interviews?

Use of focus groups?

Use of participant diaries?

Use of video or audia recording?

Use of computer-generated log files?

Participant ohservation with their knowledge?

Participant observation without thelr knawledge?

“Access to personal or confidential inform ation without the participants' specific
consert?

“Administration of any questions, test stimuli, presentation that may be
experienced as physically, mentally or emotionally harmul / offensive?

11_| Perfarmance of any acts which may cause embamassment or affect self-esteem?

o a|o]a]=]=]w

12 | Investigation of participants invalved in ilegal activities?

13 | Use of procedures that involve deception?

14 | Administration of any substance, agert or placebo?

15 | working with live vertebrate animals?

o|o|o|ofofo|o|o|o|s|=|o|ofo|s|s
B|8|r|e(e(s|(e|r|s|o|o|e|e|(e|o|o

16 | Pracedures that may have a negative impact n the environment?

iher primary data collection methods Please indcate the type of data collection
methai(s) belaw

Details of any other primary data collection method

17

this box should expand as you type)
ITNO to every qUestion, then the research activity 1s (SENICally) 10w Tisk and may DE Exempt fom some of the
fallawing sections (please refer to Guidance Notes)

IT'YES to any question, then no research activity should be undertaken until full ethical approval has been
obtained

SECTION G: Intended Participants

If there are no participants then do not complete this section, but go directly to section H

Who are the intended participants:

YES | NO
1| Students or staff at the University? o | =
2| Aduits (aver the age of 18 and competent to give cansert)? = | O

July 2021 5 PG2 Ethical Approval Form
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3 | Vulnerable acuits?

Children and Y oung P eople Lnder the atje of 187 (Consert from Parent, Carer or
Guardian will be recuired)

5 | Prisoners?

6 | voung offenders?

Those who could be considered o have a particularly dependent refationship with
the investigator or a gatekeeper?

6 | People engaged in illegal activities?

Gthers. Please indicate the paricipants below, and specifically ary oroup who
9 | may be unable to give consert.

ofo|ofo|o|o
=l R e

Defalls of any oiher paricipant groups o o

Farticipant numbers and source
Provide an estimate of the expected number of participants. How will you identity participants and
haw wil they be recrited?

How many participants are
10 | expected?

10-20

41 | Yo will the participants be? | Amazon users and low management individuals

4o | How wil vou identify the Google Fom
participants?
Information for participants:

YES | NO | NaA

13 | Willvou describe the main research procedures to participants in = = =
advance, 5o that they are infarmed about what to expect?

14 [ will youtel participants that their participation is valuntary? = o o

15 | will you obtain written consent for participation? = o o

6 | Wi You explain o participants that refusal to participate I the = = =
research wil nt affect their treatment or education (if relevant)?

|7 | IFthe researchis observational, will you ask participants for their = = =
consert to being observed?

"5 | Wil you tell participants that they may withraw from the research at = = =
any fime and for any reason?

o | With questionnaires, will vou oive participants the option of omitting = = =
questions they da not want to answer?

2o | Wilyoutell participants that their data wil be treated with ful = = =
confidentiality and that, if published, it will not be identifiable as theirs?

1 | Wil you debrief participants at the end of thelr participation, I a way’ = = =

appropriate to the type of research undertaken?
22 | IF NO to any of above questians, please give an explanation

July 2021 6 PG2 Ethical Approval Form
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Information for participants: ves | no | wa

24 | Wil participants be paic? =) = =]

25 | Is specialist electrical or other equipment tn be used with participants? [ 0 = o

26 | ATe there any financial or other nterests to e investinator or = = a
University arising from this stuy?

7 | Will the research activity involve deliberately misieaing participarts in | ¢ = =

any way, or the partial or full concealment of the specific study aims?
28 | If YES to any question, please provide full details

SECTION H: Anticipated Risks

Outiine any anticipated risks that may adversely affect any of the participants, the
researchers and/or the University, and the steps that will be taken to address them.

If you have completed a full risk assessment (for example s required by alaboratory, ar external
research collabaratar) you may append that i this form

Yes [ O

i ?
1| Full isk assessment completed and appended? NG 5

Risks to participants

2| For example: sectar-specific health & safety, emational distress, financial disclostre, physical harm,
fransfer of persanal data, sensitive oryanisational infarmation

Riskto participants How you wil TGt T Tk o partepants

f research activity may include sensitive, embarrassing or Upsetting topics (2.0l sexual activity,
drug use) or issues likely to disclose information requining further action (e.g. criminal activity), dive
details of the pracedures to deal with these issues, including any support/advice (e.0. helpline
numbers) to be offered to particinants. N ote that where applicable, consent procedures shouid
make it clear that if something potentially or actualy illegal is discovered in the course of a project,
it may need to be disciosed o the proper athorities

Risks to the investigator
4| For example: personal health & safety, physical harm, emational distress, risk of accusation of
harmimpropriety, conflict of interest

Riskio the investigator Fow you wil migate The 7ok o e Tnvestgator.

University/institutional risks
For example: adverse publicity, financial 1oss, data protection

July 2021 7 PG2 Ethical Approval Form
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RISKTo the University Fow you Wil miGate fhe 7oA 1o The Unbarsty:

8his box shouid expand 25 you type) s box shautd expand s you type)

Environm ental risks
For example: accidental spilage of pollutants, damage to local ecosystems

Riskto the erronment: How you wil migate the nskTo envianment

{2his box should expand as you type @his box should expans vtype)

Disclosure and Barring Service

If the research activity Involves children or viinerable adults, a Disclosure
and Baming Service (DBS) certficate must be obtained before any YES | NO | NA
contact with such participants

Does your research require you'to hold a current DBS Certificate? o o o

TTES, please gve e Certifcate nUmBer I the Certiicate umber 15 not
avallable please write "Pending”; inthis case any ethical approval will be
subject to providing the appropriate cerficate number.

SECTION I: Feedback, Consent and Confidentiality

T

Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when?

Google Fom

this box shouid expand 25 you tpe

2| Informed consent
Describe the arrangements to inform potential participants, befare providing consent, of whatis
invalved in participating. Describe the arrangements for particinants t pravide full cansent befare
data collection begins. If gaining cansent in this way is inanpropriate, explain how consent will be
obtained and recorded in accardance with prevailing data protection legisiation
Participation Consent Form
this box shoutd expand as you tpe)

3| Confidentiality / Anonymity

Setaut how ananymity of participants and corfidentiality will be ensured in any autpLts. If
anonymity is not being offered, explain why this is the case.

Participation Consent Form

SECTION .: Data Protection and Storage

Does the research activity IMvaIve personal data (as Genned by the General
Data Protection Regulation 2016"GDPR" and the Data Protection Act 2018 YES | NO
"DPA")?

“Personal data” mearns any Inormation relating (0 an icentiied of ieriable
natural person (‘data subject). An identiiable natural person is ane who can
be identified, directly or indirectly, in particuiar by reference to an identirier
such as & name, an igentifization number, iocation data, an onine identitier or

o X

July 2021 [ PG2 Ethical Approval Form
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T O OF MOME FaCIors SEGITG 10 1he pRysioal, PRy SIoIgioa], GEneli, menta),
economic, cultural or social identity of that natural person. Ary video or audio
recorings of partioipants s considered! (0 be personal céta.

If YES, provide a description of the data and explain why this data needs to be o

allectedt

Does it involve special category data (as defined by the GDPR)?

YES

NO

“Special category data” means seniive personal data consisting of informaten as
10 the data subjects/~

(2] racisi or ethnic origin,

(8) poiticai cpinions

{c) religious beliets or other beliefs of & similar nature,

(e membership of a trade union (within the meaning of the Trade Union and Labour
Refations (Consoldation) Act 1992),

(e} physical or mental heakth or condition,

() sexual ife,

{g) genetics,

(h) birmetric data (as used for D purposes),

If YES, provide a description of the special category data and explan why this data needs

collectedt

tobe

WIll data from the research acivity (collected data, drafts of the thesis, or
materials for publication) be stored in any of the following ways?

YES

Manual files (€. in paper form)?

University computers?

Private company computers?

Home or other persanal camputers?

Laptop computers/ CDs/ Portable disk-crives/ memary sticks?

‘Cloud” storage or websites?

o= efofof o

2| ol of B[ 8| ®

1"

Gner — specify.

o

=

12

For all stored data, explain the measLres in place to ensure the security of the Gata collected, data

confidentiaity, including details of backup procedures, passward protection, enci
anonymisation and pseudonymisation:

ryption,

Data Protection

Will the research activity involve any of the following activities

13

Electronic transfer of data in any famn?

14

Sharing of data With Giners at the Uriversity oUtside of the mmediate research
team?

15

Sharing of data with other arganisations?

duly 2021 9
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16 | Export of data outsice the UK or importing of data from outsice the UK? =] =
17 | Use of personal adaresses, posteodes, faxes, emails or telephane numbers? =] =
18 | Publication of data that might allow identfication of individuals? =] =
19 | Use of data management system? =] =
20 | Data archiving? o =
If YES to any question, please provide full details, explaining how this will be conducted in
21 | accordance with the GDPR and Data Protection Act (2018) (and ary intemational equivalerts,
where appropriate).
22 | List allwho wil have access to the data generated by the research activity.
2 | LSEWho will iave control of, and act as cUstodian(s) for, data generated by The research actvity.
Give etails of tata SIOrage alvangements, INEIdIng SECUy Measures i place 1o protect e data,
24 | where data wil be stored, how long for, and in what form . Will data be archived — i so how and if
not why not.
25 | Please indicate if your data wil be stored in fhe UWTSD Research Data Reposiory (see
ttps;dresearchdata uwtsd a0 Wl )1 so piease explain. (Most refevant {0 acagemic staf)
Canfirm that you have read the UWTSD quidance on data management (see
26 | pitps: vww uwtsd.ac ukdlibrarresearch-data-managements) YES =
Confirm that vou are aware that you need to keep all data Until after your
27 | research has completed or the end of your funding YES B
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SECTION K: Declaration

The information which | have provided is correct and complete to the best of my knowledge. | have
attempted to identify any risks and issues related to the research activity and acknowledge my
obligations and the rights of the participants.

In submitting this application | hereby confirm that | undertake to ensure that the above named
research activity will meet the University’s Research Ethics and Integrity Code of Practice which is
published on the website: https://www.uwtsd.ac.uk/research/research-ethics/

Andreea Virginia Sirbu Date:
1 | Signature of applicant: %

02.01.2024

For STUDENT Submissions:

Director of Date:
3 Studies/Supervisor: Mohammad Ranma
3 Signature:
For STAFF Submissions:
4 Academic Director/ Assistant Date:
Dean:
5 Signature:

Checklist: Please complete the checklist below to ensure that you have completed the form according to the
guidelines and attached any required documentation:

X | | have read the guidance notes supplied before completing the form.

X | | have completed ALL RELEVANT sections of the form in full.

X | | confirm that the research activity has received approval in principle

O | | have attached a copy of final/interim approval from external organisation (where appropriate)

o | have attached a full risk assessment (where appropriate) ONLY T/CK IF YOU HAVE
ATTACHED A FULL RISK ASSESSMENT

& | understand that it is my responsibility to ensure that the above named research activity will meet
the University’'s Research Ethics and Integrity Code of Practice.
| understand that before commencing data collection all documents aimed at respondents

X | (including information sheets, consent forms, questionnaires, interview schedules etc.) must be
confirmed by the DoS/Supervisor, module tutor or Academic Director.

RESEARCH STUDENTS AND STAFF ONLY

All communications relating to this application during its processing must be in writing and emailed to
paresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.

You will be informed of the outcome of your claim by email; therefore it is important that you check your
University and personal email accounts regularly.

STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form
(and receive the outcome) via systems explained to you by the supervisor/module leader.

This form is available electronically from the Academic Office web pages:
https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/
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image1.jpeg
5 Prifysgol Cymru
£ Y Drindod Dewi Sant
% University of Wales
Trinity Saint David




image2.png




image3.png




