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[bookmark: _Toc141824199]Introduction
Business intelligence (BI) is the collection, analysis, and presentation of data to assist organizations in making better choices. Today's business leaders understand that data is a precious commodity that must be used efficiently to ensure efficient corporate processes due to the advent of BI tools and methods hence the demand for solid data analysis tools to assist them in making decisions. 
This report aims to explain five current trends in business intelligence and highlight why businesses should implement these trends to stay competitive and maximize their potential. 
[bookmark: _Toc141824200]Business Intelligence Trends
BI trends, like any other technology, are constantly evolving. There were days when business intelligence was limited to spreadsheets bulging with statistics, but now technology enables meaningful visualization and quick action. To capture the full potential of BI, however, it is necessary to keep up with the latest trends, understand whether and how they can be included, and plan to embrace the technology across the organization. The five business trends identified include:
Artificial Intelligence (AI)
Mou (2019) describes AI as the capacity of a machine or computer program to carry out activities that would typically necessitate human intelligence, for example, visual perception, voice recognition, decision-making, as well as the processing of natural language. Both AI and BI can be integrated into business to have access to more profound insights and make more informed choices, as postulated by Starr et al. (2021). Companies will be able to swiftly discover and automate as many IT and business procedures as possible while assuring a high level of scalability and agility as a result of the integration of AI and BI, which will allow them to analyse enormous datasets with minimum interaction from humans. To this end, data processing speed will increase while simultaneously making it more accurate and reducing the margin for mistakes.
Embedded Analytics
[bookmark: _Hlk141824806]The term "embedded analytics" refers to a situation in which data analytics is carried out as part of the normal workflow of a user (Rana et al., 2022). Businesses have begun to understand the potential benefits of integrating a variety of BI solutions, like KPI dashboards or reports, inside their applications, enhancing their decision-making procedures and boosting their levels of productivity. Embedded business intelligence has freed firms from the shackles of spreadsheets, which had previously prevented them from providing customers with the most possible value from their software. 
Predictive Analytics
The process of deriving knowledge about potential outcomes from previously collected data is known as predictive analytics (Desai et al., 2021). This allows analysts to better anticipate possible outcomes. The term only applies to data that was collected in the past and is an extension of data mining. The use of predicted future data in predictive analytics carries with it the inherent risk of making mistakes due to the nature of the term itself. Despite this, the likelihood of making mistakes has been progressively decreasing as software that handles massive amounts of data has grown smarter and more effective in recent years. The results of predictive analytics provide an estimate of what may occur in the years to come with an acceptable degree of accuracy. These results often include a risk assessment and some potential alternative outcomes. When implemented in business, predictive analytics is utilized to analyse current data as well as information from the company's past to get a deeper understanding of consumers, products, and partners, as well as to locate possible threats and opportunities for the firm.
Data Democratization
The process of allowing everyone in an organisation, regardless of their technical know-how, to interact with data easily, to feel secure when discussing it, and, as a consequence, to make choices that are informed by data and develop customer experiences that are driven by data is referred to as data democratization (Sharma et al., 2023). Through the process of data democratization, corporate data will become available to all employees, not only to analytics groups and top management. As a result of data democratization, it will be simpler to unearth hidden business insights because more employees with diverse areas of expertise will have access to data. This will be accomplished by providing employees with the tools needed to understand the data they are accessing to the extent that they will be able to impact decisions and boost business opportunities.
Collaborative BI
The combining of business intelligence (BI) with other technical solutions that enable and expedite data-driven decision-making is what is known as collaborative BI (Basile et al., 2023). Sharing data and producing reports is simplified with collaborative business intelligence, which in turn facilitates more informed decision-making. People are now forced to participate in the process of making decisions and are no more expected to arrive at individual judgments on their own as a consequence of collaborative business intelligence (BI). In the year 2023, Basile et al. (2023) posit that the technology will encourage collaborative approaches to problem-solving, and business intelligence (BI) will continue to gain popularity as a result of the advantages it provides to the management of a firm.

[bookmark: _Toc141824201]Why Businesses Are Required to Implement BI Trends
Better Understanding of Customers
With the use of business intelligence, organisations may get a deeper understanding of their clientele, which in turn enables them to better cater their goods and services to the requirements of these clients (Niu et al., 2021). Having access to this kind of data provides businesses with a competitive edge in the process of creating new goods and services as well as individualized marketing efforts. Additionally, businesses have the opportunity to obtain a better understanding of future challenges or trends that may impact them in the future.

Better Planning and Forecasting
Businesses can improve their ability to forecast future occurrences by developing a deeper grasp of historical patterns and trends. Because of this, they are better able to prepare for any future shortages or surpluses and to make educated choices on investments.
Real-Time Data
When managers, as well as decision-makers, need to wait for reports to be produced across several company departments, the data is likely to contain human-induced errors and run the risk of being outdated by the time it is presented for review. Spreadsheets, graphical dashboards, and emails delivered at regular intervals are just a few of the interfaces that users of BI systems may use to obtain data in real-time (Basile et al., 2023). Large amounts of data may be processed, assessed, and distributed in a fast and accurate way when employing business intelligence tools.
Improve Competitive Intelligence
BI may assist companies in improving their competitive advantage via the efficient use of data and the transformation of data into information that can be acted upon. Business intelligence (BI) systems make data available for authorized users and enable those users to engage with competitive information all from inside a single, secure data warehouse that is controlled centrally (Vassakis et al., 2018). Because of this, businesses can make better strategic choices by using information in a timelier manner and gaining access to information in more efficient ways.
Efficiency Improvements
The efficiency of a company may be improved with the aid of BI Systems, which then leads to a rise in productivity and may also lead to an increase in income. Businesses may save time spent on reporting, data extraction, as well as data interpretation by using business intelligence platforms, which allow for the easy sharing of essential information among departments in an organisation (Niu et al., 2021). Eliminating duplicate roles and responsibilities in an organisation is made possible when information exchange is made simpler and more effective. This frees workers to concentrate on their actual job rather than on the data processing they are responsible for.
Sales Insight
Customers are important thus both the sales and marketing departments want to keep track of them, and a majority of these departments utilize Customer Relationship Management (CRM) software to do this. CRMs were specifically designed to keep track of all customer connections. They include a wealth of data and statistics that are valuable and advantageous to strategic initiatives since they preserve all client exchanges and interactions (Vassakis et al., 2018). BI systems help organisations with a broad range of responsibilities, including finding new customers, keeping in touch with existing customers, and providing post-sale assistance.
















[bookmark: _Toc141824202]Conclusion

Success in the current corporate environment depends on having business intelligence. With it, businesses can analyse data more effectively than ever before and take action on it. Through the development of Artificial Intelligence (AI), embedded analytics and predictive analytics, data democratization, and collaborative BI trends and practices, organisations may make better choices more quickly and comprehend their clients' needs better. Therefore, BI will remain a potent tool for any firm trying to enhance its operations and experience more success due to ongoing technological advancements.
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