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[bookmark: _Toc40549277]Provide an evaluation of the concept and importance of knowledge management in the context of an organisation’s knowledge assets 

[bookmark: _Toc40549278]Explain the relationship between data, information, and knowledge.  

Businesses big or small manage considerable amount of data generated through various data points and business processes. Small data can be managed through using tools such as excel sheets, access databases or similar tools. Data becomes big data when the volume or types of volumes become difficult to process when using traditional techniques. (Prasad, n.d.)
Big data plays a part in our everyday lives from tracking personal health, Dietary habits and bank statements all through smart phones. Marketing data collated from the use of smart phones like social media creates a huge amount of data, the data is carefully processed and converted into information and subsequently into knowledge. (Samli, 1996)
Laney (2001) suggested that Volume, Variety, and Velocity (or the Three V's) are the three dimensions of challenges in data management.  (change)
Volume refers to the enormity of data being generated, with the invention of mobile technology like smartphones and tablets, along with innovations in mobile networks and WiFi, the creation and consumption of data is estimated at 2.5 quintillion data bytes daily in 2020 (How Much Data Is Created Every Day in 2021? [You'll be shocked!], 2021).
Variety is the different types of data being generated, structured data is typically found in data bases and unstructured data found in texts, images, audio and video. 
Velocity is the speed in which the data is being accumulated. it is estimated in 2020, every person will generate 1.7 megabytes in just a second, (change)
Veracity is a term used to describe the quality of data and where is the data coming from. 
Value in data is not just financial moreover, it can serve other benefits such as quality of service delivery, customer satisfaction and can be a source for future trends. (big data 5 vs - Bing video, 2020)
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Apply analysis and modelling techniques to identify knowledge assets.  
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Consider the importance of Intellectual Property rights. 
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Explain the contribution knowledge assets have on an organisation.  

[bookmark: _Toc40549287]Evaluate the knowledge requirements for the organisation.  
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Evaluate the organisation’s framework for enabling knowledge sharing.  
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Recommend improvements to the current framework. 
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