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The idea of sustainability entails not only environmental dimension but also social and economic also. To the tourism and hospitality industry, sustainability means planning today`s consumption so that the tourists and host communities` vital needs can be met whilst also preserving the possibilities for the tomorrow at the same time (Sakshi et al., 2020). It includes ethical management of resources, preventing negative impacts, while bringing as much as possible of good for the natural world and the society.
[bookmark: _Toc166306176]Sustainable Good Practice in Tourism and Hospitality
Considering the sustainable good practice of tourism and hospitality politics is important for the reduction of ecological footprint and impacts on local settlements. In the lengthy narrative, conserving aboriginal culture and traditional practices, as well as keeping natural landscapes untouched, and building an environment that is positive for the economy in tourism can continue (Achmad et al., 2022). In coastal areas, it could come up with a shark protection plan, proper waste management, and enforcing sustainable fishing practices. This can be found in past urban areas, thus sustainable planning could be as follows; smart energy-efficient building designs, encouragement of public transportation, and local business support (Modica et al., 2020). Accor is a worldwide player that recognizes the role of sustainability and corporate social responsibility on company health. The company has a wide brand variety and its brands cover all segments – luxury, premium and economy – and the company has many sustainable principles to be found everywhere in the world.
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Accor has put in place several eco-friendly measures to reduce the negative environmental impact of tourism and make sure that it is in harmony with nature. Beyond the scope, their project has covered the Planet 21 program which is centered on sustainable growth and environmental conservation (Molina-Collado et al., 2022). Using that program, Accor has established really challenging objectives to cut water and power consumption, waste generation, and CO2 emission all through its premises. 
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Source: (Molina-Collado et al., 2022).
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The transport sector is a vital part of that encompasses sustainable tourism and hospitality. Owing to its support of these means of electric vehicles, public transportation, and cycling, it becomes possible to reduce the carbon footprint of the industry and prevent environmental impacts effectively (Streimikiene et al., 2021). To supplement as well includes the provision of integrated sustainable transport systems as part of tourism plans can further celebrate the tour guide and call for responsible tourists. Accor, a multinational hospitality business, has the intention of transport as an essential factor in green tourism and hospitality concepts. The company has fused sustainable transportation options such as cycling or journeys on foot and has diversified them to the services and additional items for customers. As an example, Accor obviates the use of elective vehicles with the installation of charging stations at every Accor hotel and the joining hands with local electric vehicle renting services. There is this thing also: Accor gives directions and schedules of public transportation to guests who would like to ride public transport. On the other hand, the cycling infrastructure has been developed at previous places for some Accor resorts to become points where the guests can have a chance to know the locality in an eco-friendly fashion (Arrobas et al., 2020). 
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Molina-Collado et al., (2022) Corporate Social Responsibility (CSR) is the major contributor that enhances the sustainability for the hospitality sector. The CSR core competencies consist of social and economic challenges as well as environmental issues which are integrated into business proceedings towards creation of value for both business and society. In the hospitality sector, as for example, reducing energy and water consumption of operations, engaging into sports, philanthropic activities and development of responsible tourism are the part of the CSR as well. 
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The Accor has installed strong recycling rules for its hotels including provision of bins for rubbish and recycling in common areas and hotel rooms (Muisyo et al., 2022). The concept motivates guests to lessen their trash by giving them the chance to have refillable water bottles and by employing biodegradable materials in the packaging of food. Accordingly, Accor donates items, like used-up furniture and food supplies, to save them from being dumped and help the local people within the neighborhood.
[bookmark: _Toc166306181]Energy Efficiency and Conservation
Accor puts the premise of using energy on a responsible basis and conservation on the very first place. The company has installed generated-efficient lamps and home equipment and replaced them; and has invested in renewable energy sources, such as solar energy. The Accor rewards visitors and employees by introducing to them the importance of energy conservation and inviting them to actively participate in the energy saving campaigns (Oriade et al., 2021).
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Accor is an active stakeholder looking to contribute to society and the planet not only in terms of business duties. Notably, the company helps local communities in different ways as a philanthropic organization, which among other activities include funding education and healthcare (Yadegaridehkordi et al., 2021). Accor adds to the cultural exchange and understanding by displaying local culture and heritage at its properties, a process that helps guests to be well aware of the countries’ backgrounds. 
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Fennell et al., (2020) stated that business social responsibility activities have the potential of influencing operations in the hospitality industry in ways that facilitate sustainability. Through the undertaking of sustainable measures which involve waste management, energy efficiency and community participation, hotels will be greatly able to lessen their carbon footprint as well as augment their image among many consumers. Whereas Agag et al., (2020) Among other things, CSR actions can drive down the costs, attract more customers, and boost employee well-being, all of those keys to long-term business prosperity. 
Accor, as a leading hospitality group with more than 4,900 hotels and 65 brands expressed in 110 countries, has implemented different economic development plans involving sustainability and protection of the environment. An important project among these is the installation of energy and water saving systems in all of the hotels which include aforementioned solutions - efficient lighting and water conservation systems. Such measures do not only facilitate combating Accor's environmental effect but also contribute to the expense of energy and water intake in terms of cost savings (Moise et al., 2021).
Accor does not stop there, and what is more, its energy saving, and water conservation activities have been supplemented with sources of waste recovery and recycling (Tham et al., 2020). The company demonstrated its commitment to reducing waste by relying on appropriate waste management strategies, including waste separation and recycling techniques that, thus, limit waste production and foster the circular economy. It not only supports green space by keeping the level of trash at landfills to a minimum but extends the potential of Accor to reuse recyclable materials and to give them a new life. 
These sustainability measures, together with water, energy, and waste reduction, have produced very significant declines in environmental impact and costs of those operations. Through Accor main environmental sustainability economic development plans, it is evident that the two inter rely on and symbiotic necessities (Font et al., 2021). 
Apart from that, ACOR has involved itself in initiatives concerning waste management and recycling. Through the adoption of proper waste separation and recycling techniques the team has managed to decrease the amount of waste sent to the landfills and recognize the opportunity to create the circular economy (Sakshi et al., 2020). This, in a way, is a step towards the objective of developing an environmentally friendly approach in the hospitality business. 
As a result, the ACOR has resulted in effective engagement with local communities because of its CSR initiatives (Achmad et al., 2022). This cluster of NGOs backs community-based development projects, like academic and medical programs, which serve the needs of indigenous populace. ACOR's practice of community deeds strengthens the community relationship, thereby enhancing the company's reputation and serving the goodwill of the groups in which it operates. 
According to Streimikiene et al., (2021) these CSR activities stand out as an immaculate example of the company’s concern about sustainability policies that relate to the hospitality sector. Through the areas of environmental conservation, waste management and community engagement, ACORnot only managed to minimize the environmental effect but also increased their brand image and solidified the stakeholders relation along the way. 
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Agag et al., (2020) CSR initiatives, however, are incorporated into the hospitality businesses by involving many issues which highly demand careful attention and strategic thinking. One major challenge is dealing with the cost aspect, which is directly connected to the introduction of sustainable practices and what it requires from your side e. g.  investment in sustainable technology, employee preparation, etc. Beyond the consumer cost implications, the balancing of these costs with long-term benefits can be especially challenging for small businesses with minimal resources (Nekmahmud et al., 2022). Furthermore, the hospitality industry builds its operations towards compliance with regulations and standards which sets heavy demands upon the businesses and presupposes their effort to accept and incorporate CSR practices. Cultural issues also do not spare, because working on CSR policies that are adapted to the cultural values and specifics of the local community is one of the major challenges when it comes to CSR policies implementation (Achmad et al., 2022).  This is because the cultural values are different across society and there may be different, even conflicting priorities in the community's perspective of the social and environmental issues. However, while CSR achievements need broad participation and their support from both external and internal audiences like employees, customers and local communities, this might be very complicated (Font et al., 2021; Nekmahmud et al., 2022). Even though Accor achieved remarkable results in its eco-friendly projects, the company might be confronted with the issue of integrating these practices thoroughly into its worldwide operation. The difficulties comprise a change in regulations, obstacles for cultural transmission and the costs involved. Nevertheless, these prospects present further room for Accor to complement its sustainability efforts; e. g., by utilizing digital technology for energy management and concerting with local communities on development of responsible tourism (Molina-Collado et al., 2022).
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To conclude, sustainability and corporate social responsibility (CSR) therefore both carry great importance in the tourism sector. Accor, as a multinational Hospitality group that has shown its strong side through various eco-friendly practices and CSR initiatives, is no exception. 
Accor is striving for the Planet 21 program implementation that demonstrates resource-efficient development and protection of the planet. The company has set very tough targets to lower onsite water and power consumption, the amount of waste generated and the release of air CO2 at all its sites. Electric cars along with other electrified forms of transport such as buses and cycling and the promotion of public transportation are also the main targets of this policy which aims to reduce the carbon footprint. 
One of the significant environmental improvements that the company has successfully made includes the implementation of waste management and recycling practices such as the separation of waste and the practical recycling techniques which has dramatically reduced the environment impacts and promoted the circular economy. Accor has also recognized the saving of energy and fuel by installing energy-efficient lights, investing in solar energy and inviting both the guests and employees to save campaigns. 
 
Similarly to others, Accor's CSR activities include community commitment and social responsibility. The company helps disadvantaged communities in a variety of ways, including through contribution to the community’s philanthropic driven programs like funding of education and healthcare. Through empowering local monuments and heritage sites, it facilitates the encounter and appreciation of different cultures through its hotels. 
 In the end, Accor’s steps will be considered a perfect example of the possible ways to unite sustainability and CSR into a corporate agenda in the hospitality industry. If a business can resolve problems, capitalize on the opportunities, and further enhance the hospitality business standard, it will help in creating a sustainable future while staying relevant and strong.
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