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Executive Summary of Handbook of Cultural Awareness of Hotel Industry
Travel is a necessity of human experience, and one can make a profit from it. Premier Inn, UK uses the term "intercultural competence" in the text to explain how to interact with guests from a variety of cultures. And especially now, as the COVID-affected world is healing Employees in the hospitality industry are concentrating on this because they need to make their employees able to keep their customers. Therefore, many individuals from all over the world are anxious to visit different countries (Hu, Cai and Kavanaugh, 2001). Especially when clients are at UK hotels, their hotel needs to know its clients, as this research will focus on Chinese visitors to the UK, their likes, needs, histories, and culture. If they are familiar with the society of their guests, they can discover a lot about them, such as what they eat, how to greet and bid farewell to them, what the dress code includes, how to serve them, and more. In this article, we will try to show you the cultural compatibility between China and the UK, focusing on the cultural gap between China and UK people. We will also show you Hotel Handbook for Premier Inn Employees, what they should do (Do’s) and what they should not (Don’ts).











[bookmark: _gjdgxs]Introduction
The first country is the United Kingdom for this report. Premier Inn is located in the UK. Guests from all over the world visit this beautiful hotel because of the excellent customer service and VIP treatment they get here at the hotel. Intercultural communication competence (ICC) skills are crucial for success in an international business environment. For an example intercultural difference is the different attitudes to politeness in different cultures, What polite in one country can be seen as rude in another.   Employees are told to follow some manners and attitudes for the courtesy purpose (Bey Dilli & Kurt, 2020). It is taught to them is working in a global environment is a consideration of cultural diversity, specifically when connecting with individuals from various backgrounds, beliefs, and language capabilities. A marker of cultural complexity is how individual people react to the cultural realities of their livelihood. (Liu, Liu, and King, 2022). UK is a multi-cultural diversity intense country as shown in the bar chart below the Hofstede Insights of six dimensions for the UK. 
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As to introduce the country China from where the guest is arriving for the Premier Inn. 
· China has the second-most land area and the most people on the whole planet.
· The arts, sciences, food, production, and trade have all been significantly influenced by its culture, which is pervasive throughout the Asian continent.
· Well over the past fifty years, Chinese culture has experienced a quick and intensive metamorphosis and is still evolving to fit the needs of the contemporary world.
· It is challenging to sum up the community while taking the chance of misinterpreting the culture due to the vast expanse of the nation and its lengthy, complicated history.
[image: ]


China and UK Country Analysis

To understand the analysis better let’s look at a simple way of how Chinese people may come off as being unfriendly or unpleasant to UK people due to this cultural gap in public behavior. In the UK, people are often recognized for their right to isolation, confidentiality, and personal boundaries in public settings. For instance, it is polite to speak quietly when on public transportation, at a park, a bookstore, or a restaurant so as not to bother others nearby (Pro, D.E.).
The country analysis according to Hofstede Country Insights is shown in the bar chart below:[image: ]


This chart shows a comparative difference between the UK and China based on Hofstede's Six Dimensions of Culture.
· In Power Distance, 35% of the UK society thinks that inequalities should be reduced, and 80% of China society accepts racial and economic inequality.
· In Individualism, 20% of Chinese people live in a collectivist culture where they behave for the benefit of the collective rather than necessarily for their interests, compared to 89% of UK citizens who are encouraged to think independently.
· In Masculinity, People in China are 66% success-oriented and motivated, and many will put work before their families and leisure activities compared to 66% of UK citizens who have a highly successful and driven culture, and
· In Uncertainty Avoidance, China has 30% of people who are adaptive, comfortable with complexity, and enterprising compared to 35% in the UK.
· In Long-Term Orientation, 51% of UK society regards its past equally, whereas 87% of Chinese culture has a pragmatic perspective and can quickly adjust traditions to changing circumstances.
· In Indulgence, 69% of UK culture shows a willingness to act on their instincts and wishes. 24% of Chinese people live in a constrained culture that doesn't place much value on free time and satisfying their wishes.








[bookmark: OLE_LINK1][bookmark: OLE_LINK2]As China is different from UK culture, hotel employees can follow Hofstede's Six Dimensions of Culture. or Trompenaars Cultural Dimensions. To get more understanding of the differences between the cultures.
Hofstede’s Six Dimensions of Culture

[image: Hofstede's Cultural Dimensions Theory]
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Trompenaars Cultural Dimensions (The 7 Dimensions of Culture)
[image: Trompenaars and Hampden-Turner Cultural Dimensions - Research-Methodology]

Combining universalism and particularism: it helps employees to know about the behavior procedure of the guest and how to receive them. (Trompenaars’ Dimensions of Culture, 2021)
Equating external and internal direction: it helps to control individual feelings in internal and external environments.  (Research-Methodology, 2013)
 

[bookmark: OLE_LINK18][bookmark: OLE_LINK19]Welcoming Chinese Guests
	Dos
	Don’ts

	· must provide a warm welcome to all guests, especially senior guests.
· Please Do Give and receive everything with two hands.

· Hotels should provide complimentary slippers by the bed in each room.
· Premier Inn should give all the facilities with pottery, carvings, sculptures, and writings in cursive in the hotel rooms for the guests. (Pro, 2020)
· Always try to do cooperation, it’s a great manner for them. (TripAdvisor)  
· [bookmark: OLE_LINK8][bookmark: OLE_LINK9]Breakfast is the most important meal for the Chinese, so offering a traditional break-fast option including dim sum, noodles, soya milk or rice porridge (congee) will certainly please your guests.

	· A frown during a speech is viewed negatively. Employees will be careful here.
· Don’t put a Chinese guest on the Room 4 or 4th floor. 
(xotels.com)
· Don't interrupt during the conversation.
· Employees will not make physical contact with one another. (Advantour.com, 2019)
· Employees should not engage in any activity that would imply dishonour to a female guest. (TripAdvisor)
· Don’t make fun or talk loosely about religion, politics or multi-worship of the Chinese clients. 
· Don’t put CEO on lower Floor and assistant on upper floor.
· An employee should not engage in activities that result in the expression of displeasure by customers




[bookmark: _30j0zll]Conclusion
Travel is very beneficial for every person. It is very important to have an idea about the destination when traveling. This handbook highlights the importance of many key factors to consider about the culture, hotels, and people of the UK and China. This hotel handbook intention is to analyse the various aspects of China and the UK in terms of travel and tourism in hospitality sector and how culture influences this division. The chart was created based on Hofstede's six cultural dimensions and try to evaluate differences between various areas of China and the UK. The seven dimensions of Trompenaars culture have been covered in this handbook to comprehend the basic knowledge of how to deal with guests from China arriving in Premier inn hotel Uk. This topic has been covered in depth above in Hotel Handbook for Premier in Employees, where we go through what employees should and shouldn't do at work while dealing with guests. It is hoped that this handbook will help employees understand the cultural difference and increase the awareness of Chinese and UK cultures.
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