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This report focus on Zara, Zara is a Spanish clothing company based in Galicia Spain. It was funded by Amancio Ortega, according to businessoffashion.com, (2021). “The company has approximately 2,200 stores in more than 87 countries worldwide”. Zara can be pointed on it consistency in fast fashion based in a highly responsive supply. I will be discussing Zara due to the fact that it was my second job but first most important job and role as a professional, with this comes my experience and work ethics Zara have played a huge and important role on the professional level. It trained me to it best core of the professional that I become. 


Companies needs to understand now consumer’s behaviour and work ahead of it all, Zara over all is very consumers focus therefore their aim is to always understand customers’ needs and put it into service and product as they’re the face of company. Online businesses are growing in such a fast pace, people in general find it more accessible to spend more and more time on internet whether is to interact with others, to shop for essentials or just leisure. It’s vital that services and customers focus become the centre of the business more than ever for it growth.


I will be analysing COVID19 and others factors and their outcome or result on the company as well as comparing to its competitors. VPEC-T is one of few analytical tools that I will be using to analyse customers, technology and ideologies and their effect on the company and it results whether positive or not. 
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