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Introduction 

Throughout this paper I will be assessing how studio Ghibli has managed to maintain its success in an industry increasingly dominated themes of a sexual nature, exploring how sexuality within media is explored within Japan and what cultural influences have led to the overall sexualisation of not just the animation industry, but many industries within the country. I will then be researching how Ghibli, as a studio has managed to maintain both its success and its abstinence from these themes since the founding of their company and throughout the cultural changes that have taken place thorough out their career.

Introduction to Ghibli


Studio Ghibli is a 2D animation studio based in Tokyo japan, established in 1985, and founded by Hayao Miyazaki, Toshio Suzuki, Isao Takahata and Yasuyoshi Tokuma. The studio is by far one of the most influential eastern animation studios with a global reach, and while it by no means kickstarted the eastern animation industry, it would be hard to deny its influence.

   “Studio Ghibli has released some of the highest-grossing anime films ever, like ‘Ponyo’, ‘Howl’s Moving Castle’, ‘Princess Mononoke’ and ‘Spirited Away’, which won an Academy Award for best animated feature in 2003 after an English version was released.”

Studio Ghibli is one of the most successful eastern animation studios in the world raking in over two hundred and nighty eight million US dollars with global releases of their most popular features, for example, Spirited Away. This profit rival’s popular animation studios gross income even in the west, beating Disney’s monsters inc feature by around three hundred and thirty one thousand US dollars. Being one of the most successful eastern animation studios in history, it would be easy to assume that the animation industry in japan would be saturated with Ghibli clones trying to capitalise on its success. However, a brief look at the eastern animation or “Anime” industry in the twentieth century may have you surprised. 

“Miyazaki’s characters seemed real, too, because they were shown even in their least triumphant, most ordinary moments. In all of his films, the director includes the quiet scenes and mundane daily acts that many other movies, animated ones in particular, eschew.” Ghibli movies often focus on the mundane, and a curious viewer becoming infatuated by this unique style of scripting that gives even underwhelming actions a sense of importance, may be tempted to investigate more media of this type. However, trying to find wholesome content within this niche has become increasingly difficult in recent years. An example of this extreme content where you’d least expect it would be Devilman crybaby, one of the most popular amines of 2018, according to Thrillist entertainment’s list of  ‘the best anime 2018 (so far).’  This show includes not only scenes of extreme violence, but explicit sex scenes, alongside full-frontal nudity. Now, granted the show isn’t marketed towards an all age’s audience by any means, however, the dynamic animation, bright colour pallets, and extensive action sequences seem to show an underlying interest in appealing to a wider audience than the typical viewers of explicit content. Despite what it sounds like I’m implying, I do not mean that they are trying to appeal to children. 

Changing ideals and it’s effects on the Japanese social culture


What I’m implying is that the animation industry in japan has evolved to market itself to not just children but to adults as well. There are many reasons for this but the biggest and most prominent is cultural differences between Japan and the west that have made age restricted media consumption a thing of the past, along with recent changes in cultural ideals that have had an effect on almost all Japanese industries. However, these are extremely broad statements so let’s break down exactually what is meant by each of these points. 


Historically due to religious influences and ideals, sex has been a taboo subject around the world for a melena and in 1853 when japan opened it’s boarders to the world these foreign ideologies began to leak in.  As the new world encyclopaedia states “During the late 1800s, missionaries flocked to Japan and church membership multiplied rapidly. The desire to learn English attracted many young Japanese to Christian schools. In December, 1889, the Protestants reported total number of Japanese converted to Protestantism was 31,181; there were 527 foreign missionaries and 135 Japanese ordained ministers.”  Along with the introduction of Christianity, came beliefs that had long been ingrained into western culture, these included but were not limited to, sexually repressive views that the Christian church values. The western world has experienced sexual liberation from these outdated views in recent history with the rise of more accessible education that caused more free thinking ideologies to flourish and caused people to challenge the status quo, along with developing attitudes towards women after the war, and the growing accessibility of contraception. However, Japan has not been exposed to these cultural stepping stones in the same way, this has caused a great amount of cultural confusion as the sexual liberation brought some ideals to japan, but not others. One example of this would be that women began to become more active in the work force. However despite this, healthy views towards sex, which usually come hand in hand with more exposure to the opposite sex have not yet taken hold as strongly as they have in the western world.
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 “At the beginning of the twentieth century, medical doctors, pedagogues, and sex educators invoked the necessity of sex in order to shed oppressive traditional beliefs and to unburden sex of mystification” showing that Japan in general has failed, unlike the west in some regards, to shed sex prohibiting beliefs rooted in shame. An important part of the western sexual liberation of the 1960’s that clearly failed to translate well into Japanese culture. As these things came hand in hand in the west it is hard to see a world where we have one ideal without the other. However, a quick look into Japans current social situation shows how problematic this has become. 

Cultural values, more so in the twentieth century, are often mirrored in the media of the decade. Examples of this are not only seen in Japanese but also in western media, for example, Due to the Christian church sanctioned monogamy in Europe in the middle ages, many families mirrored that of what we consider the traditional nuclear family today. This popular and idealised family type continued into recent decades and as a result of this is a recurring theme in western media, with shows such as ‘Leave it to beaver,’ and ‘The Simpsons.’ Showing these cultural ideals and becoming increasingly popular in the years prior to their respective releases. However, this would imply that Japan has more media of a sexual nature as a result of Japan being a more sex positive country with a more progressive attitude towards sex that helps foster a more sexually encouraging social environment, which, to be frank, isn’t true, in fact, an argument could be made that the exact opposite is true, and it is in part because of the lack of real world sexual encounters due to social difficulties, that the sexualisation of certain types of media has skyrocketed in recent years.

Examples of sexual themes in the Japanese animation industry aren’t hard to miss. Be that as it may, the term “sexual themes” is a broad statement that covers a large array of content but what we will be exploring in this paper will be mostly tied to visual cues. Examples of these in the anime industry include a recent trademark of the genre, extreme sexualisation of female characters, often designed in extremely revealing outfits with disproportionately large breasts and a clear intention to keep male viewer attention. These alone are suggestive enough, but there are often scenes where characters are unwillingly put into sexually suggestive situations. This phenomenon is so widely known, that it has even allowed rise of satirical media based odd to these tropes. One example of this would be as stated by NERDGEIST while talking about extremely popular anime series ‘Kill La Kill’ “I hate underwear shots, I hate oversized cleavage and to sum it up I really hate all forms of fan service. It’s demeaning and childish, but despite this show having so much of these things, I really love it. The reason that makes it so tolerable is the fact that it’s all done in satire.” 

Japanese sex therapist, Ai Ayoama said in a guardian article of October 2013 that japans great cities are “spiralling away from each other “ and that people are turning to what she terms Pot Noodle Love- easy or instant gratification. This might be a casual sexual hook up in a love hotel or, more frequently, a technological fix in the shape of online pornography, virtual reality girlfriends or sex dolls”  This perfectly outlines the isolation that has been allowed to flourish in our modern age due to technological advances as well as a shift in social standards, less young people are experiencing real world relationships and that’s a fact shown extremely prominently in the recent population decline of japan. [image: image2.png]1282
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 Due to this lack of opposite sex interactions, a huge market has opened up that can capitalise on the loneliness and sexual frustration of an entire  generation. This extreme isolation from the opposite sex has left many feeling unsatisfied and looking for gratification in other areas, One of the areas they can look to relive some sexual tension is Animation, and it is clear that the people in charge of these studios have picked up on this. Many popular Japanese animations today include scenes of a sexual nature, something many people have taken to calling “fan service.” The reason it is called this is because many male fans respond well to seeing suggestive content as it entertains desires of there’s that there struggling to for fill in the real world. This is predominantly why not only the animation industry, but many industry’s in japan are becoming more sexual in nature, to appeal to the ever growing generation of people who are becoming increasingly isolated and seeking sexual exploration in places other than the real world. 
 







“A few people can’t relate to the opposite sex physically or in any other way. They flinch if I touch them- She goes on farther to say most who suffer from this incredible shyness are men but she is starting to see more women terrified of the opposite sex as well” Explaining a growing problem in japan where the divide between the sexes is becoming even more present. As mentioned earlier, many Japanese women are seeking fulfilment within careers rather than trying to become home makers. This is a first in Japanese history. This, for a generation that was not prepared for such a quick growth of women in the workforce lead to men not knowing how to respond to traditions being turned on their head, and as a result becoming less socially active with people of the opposite sex, as it is getting harder to relate to people you find hard to predict, when it’s in your interest to start a family and have a home maker wife, it might be in her interest to develop her skills and improve in her career. This has also caused problems with leaders of companies, mostly older Japanese men, being less apathetic towards women trying to get into industry, as many of them have home maker wives who they perceive as perfectly happy. There is also an extremely strenuous work culture not just in japan but in Asia in general, meaning those in the work force have very little time for personal endeavours, and when you have such little time, why would you spend it getting to know someone slowly for a relationship you are not entirely sure you want in the future. Instead people are turning to instant gratification to satisfy their sexual desires without having to worry about the long term effects and implications on another physical human being and it, for the most part, seems to be working. With an industry increasingly saturated in sexual media a new generation of Japanese youth is so satisfied that there not even concerned about looking for potential romantic fulfilment in the future. “The magazine Joshi spa conducted a survey on the merits of marriage and discovered that 33.5% of the 37,610 surveyed didn’t see any point in tying the knot.”

 “The idea that young people

Could be held responsible for the nation’s ills was apparently irresistible to the

Media. A website was even established that allowed its visitors to check whether

They met the criteria of being ‘parasite singles’.” As this suggests, It seems appealing to blame the problems of the decline of relationships in the Japanese social statistics on the youth, even going as far as to give them the nickname “parasite singles” implying that if you are not actively contributing to society by reproducing you are inherently a parasite, feeding off your country and giving it nothing to gain. This however, is not a belief that stems from the youth of today and is, unfortunately, an extremely prevalent part of Japanese culture enforced by an older generation obsessed with the progression of their country. Japan has often been described as a collectivist society. “Individualism on the one side versus its opposite, collectivism, that is the degree to which individuals are inte-grated into groups. On the individualist side we find societies in which the ties between individuals are loose: everyone is expected to look after him/herself and his/her immediate family. On the collectivist side, we find societies in which people from birth onwards are integrated into strong, cohesive in-groups, often extended families (with uncles, aunts and grandparents) which continue protecting them in exchange for unquestioning loyalty. The word 'collectivism' in this sense has no political meaning: it refers to the group, not to the state. Again, the issue addressed by this dimension is an extremely fundamental one, regarding all societies in the world.” This is a brief description of what collectivism is by cultural psychologist Hofstede outlining a core principle of Japanese culture, that is the country and the needs of society are more important than you as an individual. As older generations often abide by this whole heartedly in search of there own societal fulfilment , It is made apparent that they are so secure in their own outdated beliefs that there completely lacked the foresight to predict the younger generation to value a more individual lifestyle. This lead to a society unprepared for large changes and when the new generation of women decided they also wanted to pursue careers and partake in working culture, a society that encourages everyone to stay in there place for the cultural benefit suffers. Historically work culture promotes overworking to an extreme extent as popular paper The Guardian states “Poll finds that Japanese workers sleep for just six hours 22 minutes on work nights – less than those in any other country” So if both men and women are being encouraged to over work to this degree where is the time for any type of social life? If both are interested in furthering there career where will they find the time to satisfy each other. (Napier, 2006) “Can or should anime be seen as an “art,” or should it only be analyzed as a sociological phenomenon” This quote backs up my point of How the animation industry in japan is not in of itself the problem, instead it is, like most media, a reflection of real world problems being reflected in the countries popular media. 



Does Japan differ from the west with these themes?

To say Japan is the only country that has content creators that profit from playing on sexual themes to draw in more attention from a sexually charged demographic would be a gross understatement. There is a very well-known term in the western advertising world “Sex sells” and this really does illustrate the mindset of 
how people try to advertise their products western industries. “While speaking to a group of advertising executives in 1968, Thomas Shepard, publisher of Look magazine, went on record as saying that the days of scantily clad models in advertising were numbered” While looking at advertising today we can very easily deduce that this statement is incorrect, it goes to show that the use of sexual media to appeal to peoples more sexual nature in an effort to get them to pay attention to your product is nothing new, and is by no means something that is or has ever been exclusive to japan. The difference however is that the animation industry is often associated as children’s media in the western world, keeping associations of children and of eroticism separate is defiantly something that’s expected. As a culture we feel this demonstrates a good moral standing of your company to the public. “Created by cartoon animator Max Fleischer, Betty Boop became a cultural icon in the 1930s. A symbol of the bygone roaring twenties and all of its wonderful debauchery, the cartoon was a hit with adults and later with children, when she became more toned down.” As this quote demonstrates, this wasn’t always the case. Many cartoons in the early days of animation were aimed towards adults and later, as they appealed more to children began pandering to their audience more. This is almost the exact opposite of what the Japanese animation industry has done. This brings up a pressing question which is of importance to this paper; would the animation industry in the west be just as lewd if it developed the same way? In some ways it has. Animations such as ‘Family guy’, and ‘Archer’ do have defining features that make it in some ways, explicate content. While exaggerated body proportions and uncomfortably forward sexual mannerisms do make a rare appearance, the difference with the adult animation industry in the west and  japan, is that in the west the most popular adult animations tend to be satirical comedies based around random hilarity and narcissism. These shows try to appeal to a much different set of emotions than the Japanese animation industry does. Looking at this it’s easy to tell that the adult animation industry has flourished in both countries; however the industry in japan does appear to be far more sexually charged. Whichever one is “worse” than the other is completely a mater of perspective and something that overall, is not of great importance. 

Now that the fact that there is a huge market for explicitly themed animation and why this is the case has been established. The next chapter this paper will cover will be based around why Studio Ghibli hasn’t come to this for its own profit. 




Ghibli’s standards as a studio 

“If [hand-drawn animation] is a dying craft, we can't do anything about it. Civilization moves on. Where are all the fresco painters now? Where are the landscape artists? What are they doing now? The world is changing. I have been very fortunate to be able to do the same job for 40 years. That's rare in any era.”  This quote from Hayao Miyazaki, one of the founders of studio Ghibli, outlines some core principles of his, but one of the most prominent ones is that he seems to be very honest with the fact that he’s aware Studio Ghibli’s relevance is not immortal. His awareness and accepting nature of this fact has allowed the studio to create art the art that they’ve wanted to and can be proud of without trying to pander to an audience there desperately trying to cling to. It is partly because of this nature that Ghibli has not changed its storytelling or animation style to pander to fans, even if the growing market of people willing to consume sexual media in today’s society may seem appealing, it’s simply not the art they want to create. However, is this truly the reason the studio has maintained such high moral ground? Or is this simply optimistic hopefulness that someone who is so looked up to is just as inspiring as you want them to be? While I agree this likely plays a part in what the direction of the studio decides to go, I do not believe it is the only reason for the decisions that overall effect the profit of the company. It’s easy for someone who owns a successful animation studio to keep doing what they have been doing with great success and a dedicated fanbase, maybe if there movies weren’t as successful they’d be more open to the idea of pandering to a niche fan base to increase their annual incomes. To understand why Studio Ghibli hasn’t gone down this road we will have to explore what has made them so successful in the first place and why there content still remains relevant to this day. 

Ghibli is a studio that has seen massive success in the last century and this is in part because of its ability to immerse you in the world that they’ve created. Everything from the colour to sound design is interesting and inspiring. The expertise of each member of staff really does show in the final product of every feature made. “Although parents being turned into pigs (Spirited Away), warrior princesses raised by wolves (Princess Mononoke) and fighter-pilot pigs (Porco Rosso) may not be the pinnacle of what we think of as ‘realism’, it’s the animator’s ability to create in-depth magical narratives that feel real because of their detail and fervour. This is what Isburcker refers to as ‘world-building’ – we suspend our belief and buy into the world of Ghibli when even the most imaginative aspects become immersive and grounded.” I feel this shows what fans love so much and connect to within these movies. It’s not just the world; it’s how easy it is to become immersed within all elements of it. However, there are plenty of other movies who do this just as well; therefore this alone cannot be the sole reason for Ghibli’s success. 

In August 1996 Disney became the international distributor for studio Ghibli. This deal meant that one of the most critically acclaimed western animation studios began giving the studio worldwide attention leading to overall higher exposer and recognition. The distribution of the movies by Disney played a huge part in the growing popularity of the studio and made way for a large number of global fans to become involved with a new and interesting world of media. This deal, however, has potentially played a huge part in why studio Ghibli still hasn’t changed tune and tried to expand their reach by pandering to adult demographics in the years prior to its initial boom. Having Disney, an extremely influential highly admired company endorse your product means your most likely making a lot of money due to cross pollination of their fanbase to yours, however if you did decide to try and grab more potential fans attention by delving into themes of a more sexual nature Disney, an extremely family orientated business, along with it’s fans would most likely want to distance itself from your product. Overall you most likely save more money appealing to a worldwide family friendly audience than a smaller but arguably more dedicated Asian audience using different methods. I feel this, along with the fact that they simply only wish to create art that appeals to all ages are the main reasons it has chosen not to go down the path of creating more explicate content. The validity of which one of these has played a bigger part is up for debate, but both have played their part in crafting how the studio has developed. 

However, with the points I’ve made so far it would be easy to assume that other than Ghibli the anime industry is completely littered with scenes of a sexually explicate nature, with the most popular being the most sexually charged, this however is not the case. While true that the eastern animation industry does in general have a lot more sex driven narratives, or subtext than the west, this shouldn’t be to say that these are the ground-breaking most popular shows being highly anticipated and booming in japan. In fact, once again, the opposite is true. Taking a look at some of the most well-known anime in the history of the industry, Examples being 2002 Naruto, 2013 Attack on titan, 1989 Dragon ball, 2006 Death Note, 1997 Pokemon. They are all relatively clean family friendly content. And while they all do occasionally have moments some of us would consider inappropriate, there much more subtle and more of a reflection towards a less censored representation of sexual themes to minors. These animations are all story driven with interesting and likable characters. The animation teams have put a lot of thought and work into making these characters relatable, interesting and fleshed out and it shows in the way there taken in by the viewer and reflected in there avid dedicated fanbases. The reason this works is because when you can appeal to children and adults your show takes on the potential for a world wide audience. Something like lewd themes in animation, something that appeals to mostly male teens and adults in their early 20s is a demographic that can and needs to be filled but not the widest and wisest one to pander to. The reason you can get away with this is because you don’t have to spend as much money and creative energy making content that panders to sexual fantasy, your viewers often write it for you and the quality is allowed to suffer because they are not looking for ground breaking animation and amazing quality writing. This boom of the animation industry in recent years in all parts of the world has made people thirst for animation of amazing quality. They want stories that are nice enough for younger viewers to enjoy at face value, but complex enough for older viewers to not be dissatisfied with if they choose to investigate the themes more ineptly. This is something that has taken flight in both the western and eastern animation industries in recent years. Instead of being exclusive to movies like it used to be, many smaller studios are trying to offer content that really does try to appeal to all ages and not just younger audiences under the guise of “family entertainment” when all it’s doing is giving the younger viewers what they want. These range from shows that take great influence from anime such as, 2005 Avatar The Last Airbender which has a style heavily influenced by eastern animation but still has a western twist. To newer additions to the animation roster like, 2013 Steven universe. Which has an animation style that is very modern and westernised. However, the story telling aspects of both these shows take on very adult themes such as dictatorship, loss, war, and slavery. These themes aren’t jarring enough to disturb younger viewers but are present enough to grab the attention of viewers familiar with these themes who wish to explore this father. The trouble with storytelling like this though, is it takes a lot of creative effort and is very rarely  an endeavour that one person takes on alone, a large creative team is needed and when you’re trying to make quick profit this isn’t something you really like to consider. Therefore many eastern animations completely riddled with lewd themes don’t have large audiences. This is due to some of these themes strongly appeal to one audience alone while isolating an entire demographic who may be uncomfortable with these themes. But the quality of the storytelling isn’t usually coherent and or interesting enough for viewers who want more from there entertainment to explore and feel immersed within., Overall a predominant reason animation with sexual themes isn’t the most popular is because at the end of the day, high quality content that can be enjoyed by a wider market is going to be, by far, more popular and accessible than a small niche your trying to write for. While I don’t think this trend will die any time soon, in fact, as japan becomes more sexually progressive in the future, it may even grow in popularity, but for the reasons listed above I can confidently say that I don’t think it will ever become the standard for animation studios globally. 

Conclusion 

Overall Studio Ghibli was founded in a time where the world as a whole was less progressive with sexual themes, the very thought of making extremely sexualised animation back in 1989 was considered highly inappropriate and would not have been received well by audiences, Not only that, but the founders had a love for creative storytelling, world building and the mundane, All themes that, generally speaking, stray away from scenes of a sexual nature, This passion farther helped lay the foundation for the trade mark Ghibli quality animation. After producing family friendly content for several years and being taken up by the Disney corporation the franchise began to gain world wide support, solidifying its popularity. By the time the population decline, and along with it the generation of sexual frustrated viewers became a viable audience for profitable gain Ghibli was already a secure and well-established business. If it had been made today, then it could have been a very different studio than the one we have grown to know and admire. However, it is likely that they could still be producing similar content because of the strong seemingly unmoving morals of the creators, The reason it managed to maintain it’s success is because it managed to appeal to the widest possible demographic in the animation industry by having both beautifully written stories and fluent outstandingly produced animation. This means that, with the money they had already made from previous movies, the studio could continue to create beautiful works of art that didn’t have to suffer in quality, people have repeatedly demonstrated that quality content is what grabs and keeps there attention, and the bonus that they can enjoy these movies with there entire families is a welcomed addition. And since studio Ghibli has demonstrated it can pull this off, while still making media there passionate about means that it would never need to resort to the pandering of a demographic to ensure its success. It took it’s risk in its early years when it was a relatively original series of ideas and concepts, and it is because of this that ultimately lead to it getting the global recognition it deserved and was able to maintain it’s success in the years prior to it’s founding.

Bibliography 

Bellor, G., 2016. Hayao Miyazaki and the art of being a woman. Article, [Online].  Available at: <https://www.theatlantic.com/entertainment/archive/2016/10/hayao-miyazaki-and-the-art-of-being-a-woman/503978/> [Accessed 28th November]

Cafolla, A., 2016. What makes studio Ghibli so magically immersive. Article, [Online]. Available at: <http://www.dazeddigital.com/artsandculture/article/33864/1/what-makes-studio-ghibli-so-magically-immersive> [Accessed 29th October] 

Cirugeda, K., 2018. The best anime of 2018 (so far). Article, [Online]. Available at: <https://www.thrillist.com/entertainment/nation/best-anime-2018> [Accessed 3rd November]

Coulmas, F., 2008. Population decline and ageing in Japan – the social consequences. Routledge, p.11

David., 2014. Kill La Kill – Anime satire at its finest. Article, [Online]. Available at: <https://nerdgeist.com/2014/12/30/kill-la-kill-anime-satire-at-its-finest/> [Accessed 31st October]

Fruhstuck, S., 2003. Colonizing Sex: Sexology and social control in modern Japan. University of California press, p. 5

Hofstede, G., 2009. Dimensionalizing cultures: The Hofstede model in context. PDF, [Online]. Available at:<:https://pdfs.semanticscholar.org/db64/f58d8b341fabda575502f071843dd3895bd6.pdf> [Accessed 17th October]

McCurry, J., 2014. Japanese firms encourage their dozy workers to sleep on the job. Article, [Online]. Available at: <https://www.theguardian.com/world/2014/aug/18/japanese-firms-encourage-workers-sleep-on-job> [Accessed 3rd December] 

Miyazaki, H., 2005 Available at: <https://www.goodreads.com/quotes/413775-if-hand-drawn-animation-is-a-dying-craft-we-can-t-do> [Accessed 5th December]

Napier, S, J ., 2006. Anime from Akira to Howl’s moving castle: Experiencing contemporary Japanese animation. Palgrave Macmillan, p. 1
New World Encyclopaedia. Christianity in Japan. Article, [Online]. Available at: <http://www.newworldencyclopedia.org/entry/Christianity_in_Japan> [Accessed 5th November]

Nunn, R., Portman, B. And Shambaugh, J., 2017. Lessons from the rise of women’s labor force participation in Japan. Image [Online.] Available at: <https://www.brookings.edu/research/lessons-from-the-rise-of-womens-labor-force-participation-in-japan/> [Accessed 13th October]

Pellot, E. The scandalous story behind the real Betty Boop will blow you away. Article, [Online]. Available at: <https://www.littlethings.com/real-betty-boop-baby-esther/> [Accessed 2nd December]

Reichert, T., 2003. Sex in advertising: Perspectives on the erotic appeal. Routledge, p. 27
Slotnik, D E., 2018. Isao Takahata, Leader in Japanese Animation, Dies at 82. Article, [Online]. Available at: <https://www.nytimes.com/2018/04/06/obituaries/isao-takahata-leader-in-japanese-animation-dies-at-82.html> [Accessed 1st December 2018]
The infographics show, 2018. Japan’s population problem. Video, [Online]. Available at: <https://www.youtube.com/watch?v=3tiqNlrUsHE&t=206s> [Accessed 11th October]

Trading Economics. Japan population. Image, [Online.] Available at: <https://tradingeconomics.com/japan/population> [Accessed 1st December]

Reading list
Sosnoski, D., 2014. Introduction to Japanese culture. Tuttle publishing.
Davies, R, J., 2002. The Japanese Mind: Understanding contemporary Japanese culture. Tuttle publishing.

Gordon, A., 2008. A modern history of Japan: From Tokugawa times to the present. OUP USA. 

Dower, J, W., Embracing defeat: Japan in the aftermath of World War II. Penguin 

