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The hotel industry contributes to a wider section of the global economy. Tourist has a broad definition regarding the aspect of spending and enjoying the natural view of different destinations based on the purpose of relaxation, recreation as well as pleasure. hotel is recognized as a social, cultural as well as economic phenomenon that demands the movement of people from one country to another country or within the country for the purpose of personal or business occasions. Those people are known as visitors or tourists and their activities have contributed to a large amount of hotel expenditure. 
The United Nations WTO has classified the hotel activity into three specific sections- Domestic hotel implies the citizen of a specific country traveling or visiting within that particular country. Inbound hotel refers that non-citizens are visiting a specific given country whereas outbound hotel reflects the traveling of citizens from one country to another different country, for example, the Hawaii holiday trip will be an example of outbound hotel.
The dynamic yet competitive industry of hotel demands the ability in order to adapt to the constantly changing needs of the customers as well as the desires of the customers for their satisfaction, safety as well as enjoyment are the prime focus of the hotel and hospitality businesses.
[bookmark: _heading=h.1fob9te]Importance of sustainability practices in the hotel industry 
The hotel industry comprises the largest part of the global culture which allows the tourists to prospect the different countries of the world and help in meeting diversified cultures as well as traditions which benefit both the travelers as well as the communities. The industry has undergone a lot of changes because of globalization which poses a significant threat to climate change and environmental sustainability (Guo, Jiang, and Li., 2019). hotel comprises around 8% of the cases of greenhouse gas discharges throughout the globe that addresses the importance of promoting sustainable hotel practices. Sustainable hotel can be recognized as a special type of hotel that adds benefits much more than the harmful impacts which connect the environmental sustainability with a high economy as well as positive communities activities outcome (Islam and Fatema., 2020). Therefore sustainable practices make the hotel industry in adapting more positive strategic approaches in order to make the different destinations better for tourist visits as well as for the living purpose. 
The main objectives of the sustainable practices in the hotel industry are to protect the natural resources as well as the wildlife reserves and to support socio-economic advantages for the community people for living purposes in the travel destinations. The protection of the cultural heritage and building an exotic as well as authentic travel experience for the tourists are the prime focus of the sustainable hotel industry. The social, as well as cultural advantages of hotel, are strengthening the travel communities because of more monetary and non-monetary resources and enhancing improved hotel infrastructure which includes both buildings as well as transportation facilities. The hotel industry also contributes to the value of global employment along with the protection of the local cultural heritage of different countries. The environmental advantages include improved sanitary and hygiene practices with the building of bio reserves as well as supporting high funding for the perseverance of nature and wildlife conservation. 
Changes in rules and regulations of the hospitality industry can affect the ay of the business that is done by the hotel Premier Inn. The United Kingdom government has currently increased the Value Added Tax (VAT) from 17.5 per cent to 20 per cent. According to the increase in the Value Added Tax (VAT), the average spending by middle class families in the United Kingdom is calculated to be sterling pound 600 a year.
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The hotel industry depends upon the socio-cultural as well as the environmental resources of different tourist destinations. The sustainable hotel practice requires the participation of different countries' stakeholders in order to develop the sustainable hotel policy implementation along with long-term strategic processes planning. hotel is the prime factor influencing climate change. Different countries are facing policy implementation complications in order to sustain the environmentally friendly hotel industry to cope with different pandemic and epidemic strains (Amerta, Sara and Bagiada., 2018). The recent covid-19 has affected the global hotel business by affecting its economic development as well as the sustainable practice approach. 
Based on the data of the World hotel Organization, in the majority of the countries, the arrivals of global tourists have declined by approximately 20-30% in the year 2020 which created an economic loss of around US$30-50 billion. 
The hotel sectors of the European countries, the USA, and China has suffered from major economic complications due to severe lockdown restrictions and closure of both national and international transportation especially the airline business (Butowski., 2021). Sustainable hotel practice is the crucial step in recovering the financial loss of major developed countries with hotel business. Sustainable economic development only is achieved by these countries by protecting the environment reserves as well as supporting hotel-based employment opportunities and enhancing the cultural diversity to acknowledge the values of cultural heritage (Scott., 2021). The principal challenges faced by the European hotel industry are enhancing the quality of jobs in the hotel industry, reducing the usage of resources, and identifying the effect of transportation in the hotel industry.
The increased cases of the novel coronavirus have created fear among the tourists in the community, as a result, the majority of the countries have closed their hotel and restaurant businesses resulting in an economic downfall in the hotel industry as well (Persson-Fischer and Liu., 2021). The country of Georgia has generated around 11% of the GDP from the business of hotel due to the pandemic crisis because the pandemic has been recognized as one of the greatest challenges faced by the major tourist-dependent countries which halted the practice of sustainable economic practice. The religious hotel industry has acquired a significant economic downfall due to unemployment complications as well as the closure of mosques, temples, and Churches due to pandemic crises (Polukhina et al., 2021). The survey reports of the European Commission Joint Research Centre stated that consumer patterns regarding the selection of travel destinations have been affected by the health crisis of the novel coronavirus pandemic.
The United Kingdom government has done a collaboration with the United Kingdom’s hospitality industry. This collaboration has brought success in economic development in the United Kingdom. The hospitality industry is the fifth-largest industry (George, 2021).  Hotel chains in the United Kingdom contribute 73 per cent of the financial growth. The United Kingdom hospitality sector earned huge success through budgeted hotels in the last 10 years. The development of budgeted hotels in the United Kingdom is developing at a faster rate and it is the fastest growing hotel sector in the economy of the United Kingdom. hotel chains have an opportunity to expand their business by establishing budget hotel chains. It is the largest hotel chain in the United Kingdom which had 55,000 rooms in 2014. Currently, it has 77,000 rooms and has 800 hotels that contribute to the growth of the economy of the United Kingdom (Bower, 2018). The social environment is related to the changes in lifestyle and preferences of the customers. As the standard of living increases, people demand and change preferences. As the standard of living increases, people demand products and services at a lower cost. It is expanding its business in the sector of budgeted hotels where people can enjoy its hospitality services at a lower cost. They provide the best services as compared to its competitors. They provide a guarantee of the best room, best hospitality services to its guests failing to which they are promising to give 100 percent money back to its visitors.
To maintain their goodwill and maintain their customers it is essential to be socially responsible towards the environment. To be socially responsible hotels installed LED bulbs that save energy, they installed water-efficient showers in order to reduce wastage of water (Nam et al., 2020). In this technologically advanced world, being updated with the technologies has become a crucial part of every sector. Using the latest technologies in hotels will enable them to function smoothly across all the hotel chains. Premier Inn has the best updated technologies having the best website that is attractive and interactive. This technology provides numerous facilities to the guests who wish to arrive at the hotel Premier Inn. Customers can go through the website and check the ratings, they can also view nearby places, room interior, types of rooms, availability, price, services provided in the hotel during their stay. Customers can also book rooms online and they can also select the type of room they want to check in. 
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The novel coronavirus pandemic has restricted both the international as well as national transportation which affected the economic development of the hotel industry. The European international cooperation can be recognized as a mission for growth in the meetings of political as well as business aspects to influence the enterprise and industry policy to announce joint letters signed by the countries of the South Americal involving Chile, Uruguay and Brazil & Argentina with other countries like Mexico and Israel to strengthen the flow of tourists in specifically the low or medium seasonal periods (AZMAIPARASHVILI., 2021). The stakeholder participation will be required to implement the sustainable hotel strategy in order to enhance the financial development. The recovery of the hotel business will depend upon the interconnected effects of the health as well as the economic crisis. 

The impacts are pandemic evolution, vaccination, withdrawal of travel restrictions, and the survival of the hotel business to achieve the needs in order to maintain the ecosystem in hotel and economic development (Mantero., 2022). In the country of Portugal, hotel has positively sustained the economy resulting in higher revenues as well as employment (Haid and Albrecht., 2021). The hotel industry of Portugal has adopted a sustainable strategic marketing approach which makes the country home for social, economic as well as environmental development. The sustainable hotel strategy is aligned with the principles of Sustainable Development goals which contribute to three principle targets to promote economic sustainability within environmental protection (Rahayu, Aliyah and Sudarwati., 2022). The goals of economic balance the specialized growth objectives based on the hotel receipts as well as overnight stays. Seasonality implies the social goals, whereas the need for enhancement for workforce skills and environmental objects to promote the best practices of waste and water as well as energy management. The adoption of smart city management by the country of Spain has proved sustainable hotel development by minimizing the risk of over-hotel (Ivars-Baidal et al., 2021). Many countries like the Philippines, France, India, and others are trying to incorporate green hotel marketing to initiate programs that reduce the negative impacts of conventional hotels within the environmental context and promote the cultural wholeness of the local people.
The recommendations for the promotion of sustainable hotel development throughout the world have addressed the importance of green hotel marketing policy and strategies to preserve the environmental resources and wildlife reserves, developing bio reserves to protect energy and water resources, and promoting ecohotel. Ecohotel will help in stabilizing the economies of different countries  by investing in the development of rail networks and roads as well as local medical facilities and by protecting natural habitats (Trigo and Silva., 2022). Ecohotel development will sustain the environmental awareness by encouraging positive travel experiences for the visitors and promoting employment which strengthens the financial support for the local people.
[bookmark: _heading=h.3dy6vkm]Conclusion 
It can be concluded that hotel is recognized as a social, cultural as well as economic phenomenon that requires the movement of people from one country to another country or within the country for the purpose of personal or business occasions. The hotel industry of different countries like China, Europe as well as the USA has suffered from major financial downfalls due to covid-19 pandemic outbreak. This pandemic also has created job insecurity with the number unemployment in the hotel business which hampers its sustainability. A need for stakeholder participation in the implementation of sustainable hotel policy becomes essential in order to enhance the cultural heritage and environmental sustainability in the hotel business of different countries.
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