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The well-being and ecological strategies that the six senses international hotel offers to potential clients or hosts are its critical points of focus. This hotel chain is dedicated to protecting the environment through environmentally friendly practices. It typically provides its pertinent services with an intellectually practical approach that starts with empathy. In contrast, Moxy is a chic and reasonably priced hotel chain created to satiate visitors' likely expectations. This study highlights the marketing methods used by international hotel brands, i.e. six senses and Moxy.
One of the largest business sectors is hospitality, which primarily refers to the range of enterprises and services connected to ensuring client satisfaction. Additionally, it is a sector mainly consisting of dining establishments, lodging facilities, gaming establishments, and other tourism-related activities. In this situation, several companies, specifically hotel brands, are using various successful strategies to improve their hospitality services and raise consumer satisfaction (Munro and Cairney, 2020). Additionally, "Six Senses hotels chains" is a global operator of premium hotels and resorts. The brand's hotels and resorts are renowned for their atmosphere, planned sites, top-notch spa services, and dedication to sustainable tourism practices.
Since its establishment in 1995, the Six Senses Hotel chain has been driven by its historical goal of offering travellers novel adventures and ethnic exposure that facilitate a deeper understanding of their purpose for travel. The ultimate objective of this hotel chain is to revive guests' sensory perception by rekindling their connection with the broader world. The Six Senses Hotel brand prioritises collaborating with landlords to implement sustainable and environmentally conscious design practices, utilising available space to create exceptional settings for guests (Sixsenses.com, 2023). Sustainability and environmental protection have been central to the brand's operations since its inception. Initially, the hotel chain's properties were characterised by including a Six Senses Spa, offering guests opportunities for relaxation and rejuvenation. In recent years, the brand has expanded its wellness offerings with the addition of a yoga program aimed at providing an integrated approach to overall guest wellness. It delivers unabashed luxury in the 2,000 sq m of contemporary Italian design, with a pool covered in gold leaf tiles and walls lined with green and gold mosaics (Bbc.com, 2023).
In 2014, the Moxy hotel brand was launched through collaboration with IKEA, a prominent Swedish furniture company, with its first property opening in Milan. The Moxy's initial success can be attributed to its ability to cater to the needs of travellers, particularly millennial, by providing them with amenities such as highly-functional public spaces and a cost-effective price range (Moxy-hotels.marriott.com, 2023). On the other hand, Six Senses Hotels are known for its commitment to sustainability, well-being, responsible tourism, and the provision of unique experiences through its extensive range of environmentally conscious products and services. The hotel chain also offers a wide range of feeding options, outdoor recreational facilities, and guest accommodations (Jobber and Ellis-Chadwick, 2020). Moxy Hotels, on the other hand, offers chic and stylish lodging options for guests, including compact rooms with state-of-the-art technology at a lower cost compared to other traditional hotels. Despite its more affordable prices, Moxy hotels aim to provide high-quality services to its guests. In contrast, Six Senses Hotels demand a premium price for its upscale facilities, services, and unique experiences, targeting high-end market segments willing to pay for luxury and exceptional experiences.
As two of the leading players in the hospitality industry, "Six Senses Hotels" and "Moxy Hotels" adopt distinct marketing approaches such as marketing mix to promote their brands and reach their target demographic. While "Six Senses Hotels" focuses on utilising modern marketing techniques such as official websites and digital media, partnering with travel companies and relying on word-of-mouth marketing, "Moxy Hotels" leverages experiential events, interactions with influencers, internet marketing, and incentivised reward programs (Bowie et al., 2017). However, these strategies also reflect the target demographic and brand image of each hotel chain. "Six Senses Hotels" aims to appeal to eco-conscious and wellness-focused travellers by placing its properties in natural, serene environments. The company emphasises its commitment to responsible tourism and unique experiences, reflected in its marketing efforts (Kotler et al., 2020). On the other hand, "Moxy Hotels" targets a younger, tech-savvy demographic with its metropolitan locations and cutting-edge innovation in its rooms. 
Regarding pricing strategy, "Six Senses Hotels" adopts a premium pricing strategy, aiming to appeal to high-end market segments willing to pay for luxury and one-of-a-kind experiences. The cost of a night's stay in New York City, for instance, starts at 139 dollars, far more expensive than the rates offered by other traditional hotels. In contrast, "Moxy Hotels" offers affordable accommodation prices, with the aim of making its services accessible to a broader range of travellers (Chaffey and Ellis- Chadwick, 2019). In this regard, it cannot be exaggerated to say that “Six Senses Hotels" and "Moxy Hotels" employ distinct marketing and placement strategies to appeal to their target demographics and build brand recognition. These strategies, along with the company's commitment to responsible tourism and unique experiences, set them apart in the competitive hospitality industry.
Taking into consideration of the current marketing positioning and segments, as leading players in the hospitality industry, Six Senses Hotels and Moxy Hotels possess distinct characteristics that set them apart. This reputation for delivering high-quality goods and services has earned the company a notable standing in the industry (Li et al., 2021). Meanwhile, Moxy Hotels, as a widely recognised and extensive chain, benefits from strong brand recognition and a global network. The hotel chain prioritises offering a taste of luxury at an affordable price, appealing to young, budget-conscious tourists with its unique and modern design (Cim.co.uk, 2023). However, the premium hospitality services offered by Six Senses Hotels may result in higher prices that are beyond the reach of some visitors, and the company may not possess the same level of brand recognition as more established hotel chains. Meanwhile, Moxy Hotels, as a relatively new brand, may not yet have the same level of recognition in regions such as the UK and may face competition from well-known, low-cost hotel chains. It is essential that the organisations are using marketing communication. 
As two prominent players in the hospitality industry, "Six Senses Hotels" and "Moxy Hotels" face various challenges and opportunities in their pursuit of growth and expansion. To broaden its customer base and enhance its revenue, "Six Senses Hotels" has explored alternative markets and leveraged technological tools to improve the guest experience (Liu et al., 2020). On the other hand, "Moxy Hotels" has the potential to capitalise on the increasing demand for low-cost accommodation, particularly among youthful travellers, by forming partnerships with relevant travel-related businesses. However, both companies face stiff competition from other hotel brands that deliver efficient products and services (Olson et al., 2021). The travel sector is also subjected to economic uncertainty and fluctuations, as well as disruptions caused by pandemics such as Covid-19 and geopolitical events like the crisis in Russia and Ukraine, presenting challenges for both businesses.
As a critical contributor to the UK's financial outlook, the hospitality sector in the UK plays a crucial role in the country's economic circumstances. The current political stability rating in the UK, at 0.54, presents a favourable environment for international hotel brands, such as "Six Senses Hotels" and "Moxy Hotels," to attract potential visitors (Theglobaleconomy.com, 2023). In line with the growing concern for environmental sustainability, "Six Senses Hotels" places a strong emphasis on eco-friendliness and has implemented practices to support sustainable business operations. This approach aligns with the evolving landscape of the UK hospitality sector and highlights the brand's commitment to protecting the environment.
[bookmark: _heading=h.gjdgxs]The Six Senses Hotels' marketing strategy is centred on providing life-changing travel experiences while prioritising environmental sustainability in its operations. Meanwhile, the Moxy Hotels brand targets various travellers by presenting entertaining and exciting programs for exceptional occasions. The global crisis is putting pressure on the travel, hospitality, and real estate industries, including rising fuel costs and changing business practices in Russia and Ukraine (Sheth, 2021). It is recommended that Moxy Hotels consider incorporating environmental considerations into their operations (Samiee and Chirapanda, 2019). Despite adopting a premium pricing approach, Six Senses Hotels may need to adjust its pricing policy. Both hotel chains must enhance their advertising and marketing strategies to attract a diverse range of travellers and increase brand recognition among notable tourists.
The study's preliminary conclusion compares the marketing strategies used by the six Sense and Moxy hotel brands, two of the hotel chains. The two distinct hotel brands' various marketing approaches are highlighted in this research. This study also covers the considerable adjustments made by the two hotel brands, six senses and Moxy, due to the commencement of the crisis between Russia and Ukraine. This research also discusses how the two different hotel companies employ advertising and promotional strategies.
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