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The following report will mention the etiquette and behaviours of hotel staff regarding serving international guests from Australia. Following this, it will include a do and do not list of the staff member to improve their services.


[bookmark: _Toc136274448]Hotel industry
Businesses that offer housing, accommodations, and associated services to travellers and guests are included in the hotel sector. Further, it consists of a wide variety of buildings, including hotels, motels, resorts, inns, and bed & breakfasts. The sector concentrates on providing cosy accommodations, modern conveniences, and helpful extras like dining, housekeeping, and concierge support (Kim and Han, 2022). 
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Due to the increasingly diversified and international character of the hospitality sector, cultural intelligence and sensitivity are essential traits for staff members in hotels. These are some important justifications for why these attributes are necessary

Meeting Guest Expectations 
Hotels welcome visitors from a variety of nations and cultural backgrounds. The ability to deliver individualised and culturally relevant services is made possible by cultural intelligence, which aids staff in understanding and anticipating visitor expectations, preferences, and conventions (Davari et al., 2022). This raises customer satisfaction and promotes satisfying interactions.

Avoiding Miscommunication and Misunderstandings
Further, in the hospitality sector, effective communication is essential, and cultural awareness is important. Miscommunication, misunderstandings, and possible confrontations may be avoided by being aware of cultural variations and modifying communication approaches. This enables staff to successfully communicate information, address problems, and foster an environment of harmony.

Respecting Cultural Norms and Practices
Different civilizations have their own unique etiquette, traditions, and customs. Additionally, to respect the cultural practices of customers, hotel staff members must be aware of these conventions. Recognising dietary limitations, religious observances, or particular preferences for room configurations, for instance, might help guests feel appreciated and comprehended.

Enhancing Guest Engagement and Loyalty
Hotel staff may engage visitors more deeply by using cultural intelligence, which promotes true interaction. Staff members may create rapport and trust with visitors by acknowledging and respecting guests' different origins (Forbes, 2020). As a result, there is a rise in consumer loyalty, favourable ratings, and guest pleasure.

Managing Diversity within the Workforce
Employees in the hotel sector come from a variety of cultural backgrounds. Forging a peaceful workplace, encouraging diversity, and averting possible disputes among team members need cultural understanding and sensitivity. 

Attracting International Guests
Hotels frequently try to get tourists from abroad. Employees with cultural intelligence are more able to comprehend the preferences and needs of other nations, such as language assistance, particular amenities, or cultural activities.
[bookmark: _Toc136274450]International Guest Services
For Australian tourists travelling abroad, the hotel business in the UK has important ramifications for client service. Here are some crucial things to remember

Cultural Understanding
Further, to create a warm atmosphere, hotel workers should be aware of Australian visitors' cultural practices. Personnel can anticipate and better serve Australian customers by being familiar with their unique demands (Preziosi et al., 2022). This entails comprehending Australian English, identifying cultural allusions, and providing facilities or services that take their preferences into account.

Language Support 
Support in their native tongues is essential for overseas visitors. Further, to properly engage with Australian visitors, UK hotels should make sure their staff members are fluent in English. Additionally, providing translation services or employing bilingual workers may improve the customer experience and streamline transactions.

Food and Beverage Offerings 
The hotel business in the UK ought to think about adding Australian food and drink selections to its menus. Australian visitors would welcome the chance to try some of their favourite regional foods, such as meat pies, lamingtons, and vegemite. 

Accommodation Preferences
Australian visitors can have particular requirements for their lodging. Given Australia's warmer temperature, providing amenities like tea and coffee makers and air conditioning in the rooms may substantially improve guests' comfort (Cvent, 2021). Additionally, knowing that they like rooms that are roomy and well-lit might help hotels adjust their offerings.

Tourism Information
Australian visitors from outside could look for information about nearby tourist sites, transit options, and cultural activities. Hotels in the UK ought to offer thorough tourist information, such as brochures, maps, and experienced personnel who can give advice and suggestions tailored to Australian interests.

Adaptation to Time Zones
[bookmark: _Toc136274451]Hotels have to provide services to assist visitors in adjusting to jet lag given the substantial time difference between the UK and Australia. This can entail offering wake-up calls, installing blackout curtains, or proposing activities that will help you adjust to the new time zone




Do and do not list for the staff
	Do
	Do not

	Cultivate cultural understanding
Be aware of Australian traditions, tastes, and manners.


	Don't make assumptions 
Do not generalise or stereotype visitors from Australia. Treat each visitor with respect.



	Provide language support
Make sure staff personnel are fluent in English so they can interact with Australian visitors. 
	Don't rely solely on accents
Actively listen to others and, if required, ask for clarification to avoid misunderstandings.

	Incorporate Australian cuisine
Further, to accommodate customer preferences, include recipes and products with an Australian influence on the menu (Bilska et al., 2022). 
	Don't dismiss dietary requirements
Provide for dietary preferences and constraints, such as vegetarian, vegan, or allergy-related requirements.

	Consider accommodation preferences 
Following, to improve visitor comfort, and provide services like air conditioning and tea/coffee-making facilities.
	Don't overlook room requirements
Make sure the rooms are roomy, well-lit, and furnished with the necessary conveniences.

	Provide tourism information
Provide thorough information about transportation, cultural activities, and nearby attractions. 
	Don't assume prior knowledge
Be patient and give thorough details on the attractions, modes of transportation, and traditions of the area.

	Support time zone adjustment
Provide amenities like blackout drapes and wake-up calls to assist visitors in overcoming jet lag.
	Don't ignore feedback
Actively hear what visitors have to say, respond quickly to issues, and keep working to make visitors' experiences better (Tousley, 2023).
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Conclusion
According to the above report, providing appropriate assistance to all foreign visitors is crucial to maintaining high levels of service in the hotel sector. In order to create excellent client experiences, foster strong connections, and succeed in the international hospitality sector, hotel staff members must be culturally intelligent and sensitive. Staff members that possess these traits can better adapt, communicate clearly, appreciate cultural differences, and encourage inclusion, which eventually results in customer happiness, loyalty, and success. These rules can help hotel personnel improve customer satisfaction, guarantee effective communication, and provide Australian visitors with a pleasant and memorable experience.

[bookmark: _Toc136274453]                                              Executive Summary

Giving all foreign tourists the proper support is essential for sustaining high standards of service in the hotel industry are mentioned in the report. Hotel staff workers must be culturally aware and sensitive to provide outstanding customer experiences, establish solid relationships, and prosper in the global hospitality industry. The hotel staff's actions in accommodating foreign visitors from Australia have been discussed.  These characteristics enable employees to adapt more effectively, communicate clearly, recognise and value cultural differences, and promote inclusion, all of which ultimately lead to happy, devoted, and successful customers. With the use of these guidelines, hotel staff may increase client satisfaction, ensure clear communication, and give Australian tourists a pleasurable and memorable experience.
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