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Abstract
 
         Hotel staff workers need to culturally aware and maintain high standards to increase customer trust. Various perspective regarding the hotel industry of the United Kingdom has mentioned. Along with this, importance of cultural intelligence as well as its various perspective has elaborated thoroughly. International Guests service play a very crucial role in overall maintaining the brand image. Therefore, different approach such as cultural awareness, adaptability has highlighted. The hotel staff action in accommodating foreign travelers from France has been mentioned. 
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         The report will provide a brief overview on the various perspective of the hotel industry. Importance of cultural intelligence and sensitivity for the hotel personnel will also be elaborated in the mid-section of this report. Following this, elaboration on some important aspects of French guest service will also be highlighted. Lastly, and do not list will be provided for the hotel staff of the UK to increase customer satisfaction and maintain behavior.  


[bookmark: _Toc137142453]Overview of the hotel industry
The hotel industry plays a crucial role in the global hospitality sector, offering lodgings, dining options, and various other amenities to travelers. This occurrence covers a vast array of welcoming lodging options, such as extravagant hotels and budget-friendly accommodations. The industry exhibits a high level of competitiveness, propelled by variables such as geographical placement, facilities, and quality of customer service. With the emergence of digital reservation systems, individuals engaging in travel have become provided with greater opportunities to select from a diverse range of alternatives (Cooper and Hall, 2005). The following business sector has been significantly impacted by technological advancements, which have led to the widespread adoption of intelligent room functionalities and personalized experiences. 
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Cultural intelligence and sensitivity act as paramount to increasing a diversifying character in the international aspect.   
Increased Guest Experience
 Cultural intelligence plays a significant role in increasing the overall guest experience. When hotel staff possess cultural intelligence, they can effectively anticipate and cater to the unique needs and preferences of guests from a variety of cultural backgrounds, ensuring a personalized and extraordinary stay (Bramwell, 2004). Increased guests experience directly impacts on the brand image and overall customer satisfaction rate.
Reduced communication gap 
Communication plays a significant role in maintaining the internal structure between employees also among customers across the world. Therefore, decreased miscommunication significantly improved the overall structure of the business organization. Cultural sensitivity plays a pivotal role in mitigating the likelihood of miscommunication, misunderstandings, and inadvertent offence, thereby facilitating lucid and efficient communication among hotel staff and patrons (Jandt, 2016).
Reputation and brand image
Hotels that prioritize the promotion of cultural intelligence and sensitivity foster a favorable reputation and brand image as all-encompassing and deferential establishments. On the other hand, it also subsequently entails increased appeal to a diverse clientele and intensifies their competitiveness within the industry (Cooper and Wahab, 2007). Proper brand image in the market increases competitive advantage and also increased trust among future consumers. 
Cross-cultural competence
The following perspectives help to develop a mutual understanding as well as the human relationship that is extremely required to maintain the organizational future goals. This also helps to attract international customers and increase cultural diversity. The cultivation of cultural intelligence and sensitivity is an essential aspect of equipping hotel staff with indispensable proficiencies vital for their effective functioning within the globalized hospitality industry (Methan, 2001). These proficiencies enable the hotel industry to adeptly maneuver diverse cultural settings and adeptly respond to ever-changing guest demands.
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 For French tourists who travel to various places abroad, the hotel industry plays a significant role during the development of the protocol for international guest service.  
Cultural awareness
The following perspective plays a significant role in maintaining the overall impact on international guest services. Therefore, UK hotels should increase cultural diversity in every sector of their hospitality industry. Displaying sensitivity and respect towards diverse cultural practices, customs, and traditions is crucial. Maintaining an inclusive environment involves rejecting any pre-existing cultural biases and showing a willingness to accept and adapt to the cultural preferences of visitors (Moran, 2018). 
Adaptability 
The hotel situated in the United Kingdom should incorporate various adaptability approaches to increase their adaptation for the French tourist preference. They must remain regarding the distinctive requirements of international guests. Therefore, it is also important for the UK hotel industry to demonstrate a willingness to adapt and modify their services, menus, or amenities.
Knowledge of the local area
The UK hotel industry must acquire adequate knowledge regarding the local tourist attractions, transportation alternatives available, and cultural events that could potentially pique the interest of international guests. Along with that, the necessity to uphold an inclusive and respectful approach towards cultural distinctions remains fundamental, for each global visitor holds singular and distinctive characteristics (Samovar, 2009). By delivering conscientious and culturally attuned services, hospitality providers are able to engender favorable and lasting impressions on their international guests, ultimately resulting in higher levels of contentment, devotion, and favorable commendations.
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	 Do
	   Do not 

	Maintain punctuality 
Improved punctuality for various shifts, meetings and guest interaction. In every sector, management of a proper timeline is extremely important and highly valued. 
	Don’t discriminate 
The hotel staff should treat all the guests in an equal manner irrespective of their gender and caste. They also need to take all the complaints seriously to increase trust. 

	Maintain professional appearance 
The higher authority has to make sure that all of their staff are dressed in a clean and presentable manner. Neat and professional attire is extremely important for creating a positive impact. 
	Don’t share confidential information of guest 
Maintain guest confidentiality by not sharing private information with others without prior information. Also must avoid gossip and discuss about the private matter of the customers (Timm, 2011). 

	Incorporate friendly behavior
The hotel staff should greet the French travelers with a warm and friendly attitude by using polite language. Across the world, the British hospitality industry is known for its courtesy and professionalism. 
	Do not neglect hygiene practice
The hotel staff of the UK must ensure that all the areas of the hotel are regularly cleaned, well-maintained and furnished. The following approach can automatically increase customer satisfaction. 
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           As per the above report, maintaining proper assistance towards all foreign customers is extremely important in the hotel industry of the UK. Therefore, maintaining cultural intelligence as well as sensitivity is extremely important for hotel personnel. The importance of guest experience, reduced communication gap and other factors play a very crucial role in increasing diversifying character in the international aspect. All of these factors have also been highlighted. Various things such as adaptability, knowledge of the local area and others have also been described. Lastly, the Do’s and Don’ts list been provided by mentioning various aspects among the staff of the UK hotels.
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