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Company Overview Brand Extension Concept

Nike was founded in the year 1964 and gradually became the Nike RenewPack emerge as a sustainable product line that

biggest sportswear company through operating their business in is divided into laptop bags, travel bags, gym bags, and
more than 170 countries, and it helps them to hold a brand value backpacks. Besides, these products are manufactured with

of almost 29.4 billion U.S. dollars found in the figure below utilising recycled polyester and recycled ocean plastics,
(Rocco, 2025). Therefore, the company has integrated the Move sourced from plant-based waterproof coatings and Nike
to Zero approach, which is part of their sustainability agenda, products. Besides, within biodegradable materials, every
through concentrating on zero waste and achieving zero carbon product is packaged, and it is aided through a recycling
emissions within their products and operations (Nike, 2019). As service, trade-in scheme, and repair programme, to
a result, this commitment offers a powerful base for brand encourage circular consumption.

growth and sustainability innovations.

Brand value of Nike

Sustainability Value Investor and Consumer
Proposition Appeal

. . For sustainable products, the growing requirements
Nike RenewPack extends product life cycles, ) highlight a major market opportunity. Therefore, IBM

lowers carbon emissions, and decreases plastic | report confirms this by presenting that almost 78% of
pollution by reuse and repair initiatives. As these users want environmentally responsible products; as
extensions  encourage consumers through 2 a result, Nike RenewPack identify the market trends
highlight ethical sourcing to engage actively in an integrate these within Nike's leadership for long-
sustainability efforts. e term innovation (Haleem, 2024).
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