This paper will discuss how the media has had an extensive effect on the continuation of terrorist attacks by examining the purpose of two previous terrorist attacks that have happened in Europe. 

This paper will prioritise the attacks of the self-claimed group known as ‘ISIS.’

The widespread coverage of terrorist attack not only magnifies the fear and trauma experience by the victims, but also installs a sense of vulnerability amongst the general population. By capturing headlines and dominating global news, terrorists can project an image of strength and significance despite often operation from positions of relative weakness, the constant replaying of images and narratives of violence can desensitize audiences and normalize extremist behaviour. 

A natural question can be asked about whether the media coverage of the attacks create direct consequences for the behaviour of the terrorist groups, but once these groups are in the spotlight, this also allows them to exploit the exposure to spread the message potentially further, create fear or even recruit new followers (Jetter, 2017). 

A popular group of terrorists we can discuss is ISIS.

What is ISIS? 
ISIS is a group of terrorists in the Islamic state and is also known as ‘The Islamic state of Iraq and Al-sham’ (Wood, 2015). They follow a variety of Islamic beliefs which are distinctive to the path to the day of judgement, this also matters to their strategy (Wood, 2015). In September (2015), the Islamic state’s chief spokesman called on all Muslims in western countries such as the UK and France and told them to find an ‘infidel’ and smash his head with a rock, poison him and even run him over with a car.

What terrorist attack can we link to the spokesman’s speech?

This is very important to link because later in July 2016, a terrorist attack occurred in Nice, France. This attack was done by driving a 19-ton truck into a crowd of over 30,000 people who gathered to celebrate Bastille Day. The terrorist eventually killed 87 people and further injuring 458 more (Gonzalez, et al, 2019). ISIS knowing that the media would cover this incident, eventually came out and claimed this attack as if they claimed it to be a good thing and deserved kudos. The purpose of the attack was to receive media coverage to provide fear, instability and to express their extremist ways (Gonzalez, et al, 2019).

this is relevant to this discussion because it was spoken into reality by the spokesman and the media had covered what the spokesman said, but if they had not, maybe then the terrorist attack in Nice might not have happened. There is a theory called ‘social contagion theory’ which suggests that individual’s emotions, actions etc can be influenced though environments such as social media, one of the core principles of this theory is social influence, this can be done through a variety of mechanisms including persuasion, social comparison, or normative influence. (TheoryHub, 2024).


What was the result of the attack?

Not only did ISIS result in killing and injuring people, but a questionnaire was provided to 804 staff members in the hospital that survivors were sent to and 488 staff were exposed (61%), 203 were bystanders of the attack and 285 had professional exposure. The staff who endured the professional exposure, reported anxiety (13.2%), depression (4.6%), suicidal thoughts (5.5%), PTSD (9.4%), partial PTSD (17.7) (Bentz, et al, 2021).

Not only do terrorist attacks just kill and injure, but it also has psychological damage who witnessed the attack or even hospital staff.




Manchester arena bombing 2017:
In May 2017, there was also another ISIS attack that shocked the world and resulted in one of the deadliest attacks on UK soil since the 2005 London bombings (Craigie, et al, 2020). This attack not only ruined lives but it ruined the whole of the UK. Eventually, upon investigation, it was discovered that the attacker was involved with ISIS training and strategies and ISIS later claimed credit for the attack (Ramakrishna, 2018). This also provides evidence that the requirement of media is crucial for ISIS to portray their message and potentially recruit further terrorists.

Conclusion:

Joe Whittaker’s (2022) study largely focuses on seeking to re-ontologize online radicalization. The study specifies that ‘individuals can become terrorists after being exposed to online content.

It’s important to state that the media attention that terrorists receive is the one of the main outcomes achieved in the favour of the terrorist as it could spark that flame in other terrorists to commit the attacks, the media itself is not the problem but it’s the over extensive media coverage that these attacks receive.

It is very clear that ISIS and many other terrorist groups rely on media coverage to spread their message and purpose. It isn’t entirely the media’s fault for covering the attacks as it is a very important part of media to ensure people know what’s happening globally, but there is an argument to be made about how extensively the media does cover the attacks, we can tie in Netflix’s documentaries for example, for almost glorifying ‘real crime documentaries’ as if this is a normal thing to do. The extensiveness allows for the purpose and message to be spread and potentially reignite someone’s motive to be the next terrorist.

In conclusion, the provided evidence isn’t strong enough to determine if extensive media is as bad as it is good. There are many pros and cons with the media but ultimately it is important that the world knows what is going on as media has a crucial role in portraying what is happening.
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